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IIIIIIIIIIIIIIIIIIIIIIIIIIABSTRACT 

TourismIplaysIanIimportantIroleIinItheIeconomic,Icultural,IsocialIandIindustrialIdevelopmentIofIanyInation,Itouris

mIsectorIhasInotIreceivedIdueIconsiderationIforItheIresearchersIinItheIpast.IRajasthan,ItheIlandIofIchivalry,Iroyalty,Ir

ichIartI&culture,Itraditions,Iheritage,IaIwideIplatterIofItouristIspots,Imusic,IrusticIasIwellIasIroyalIbeautyItoIsavourIth

eItastesIofIaIvarietyIofItourists. 

ITheIstateIhasIbeenIoneIofItheIfewIstatesIwhichIhaveIbeenIaggressivelyIpromotedIbyItheIIncredibleIIndiaICampaign.

ITheIstateIwasIoneIofItheIfirstIfewIstatesItoIcomeIoutIwithIaIstateITourismIPolicyIinI2001.IRajasthanIisIaIpopularItour

istIhangoutIspotIinINorthIIndia.IItIisIfrequentlyIvisitedIbyIglobalItourists.ITheIprosperousItouristIattractionsIofIRajas

thanIincludesInumerousIfortsIandIpalaces,ImonumentsIandIstructures,IlakesIandImountains,IsandIdunesIandIdesertI

beauty,InationalIparksIandIwildlifeIdestinations.I.IMassItourism,IforIexample,IevenIifIit IkeepsIattractingIaIgreatIamo

untIofIpeopleIandIgeneratingIimportantIrevenues,IisInotItheImostIattractiveIkindIofItourismIanymore. 

TheIcountrysideItriesItoIcaptureItheseIcustomersIthatIcanIcontributeItoIdiversifyingItheIlocalIeconomyIandIimprovi

ngItheIdynamismIofItheIterritory.IEmphasisIonIpromotingItourismIisIhoweverIaIcomparativelyIrecentIphenomenonI

ofItheIwest.ITourismIonItheIoneIhandIhelpItheIIpeopleIreleaseItheirIstressIofIcityIlifeIinItheImidstIofInature,IandIonIthe

IotherIhand,IhelpIdevelopItheItourismIdestinationIareasIthroughIvariousIways,IsuchIas,IincomeIandIemploymentIge

nerationIofItheIpeople,IcreatingIsocialIandIculturalIawarenessIamongIthem,IraisingIdemandIforIphysicalIinfrastruct

ure,IICTIservicesIasIwellIasIhealthIandIeducationalIservices,IandIaboveIallIestablishesIlinkagesIbetweenIruralIandIur

banIareas. 

Keywords-IRajasthanITourism,ITourismIDestination 

TourismIisIaIvitalIbreathIinItheIhumanIactivityIwhileImakingIaIprolongedIjourneyIfromIoneIplaceItoIanother.IItIi

sIaIhumanIdesireItoImakeIaIroundIofItheIplacesIofIinterestIlikeIreligious,Ispiritual,Inatural,IbeautifulIplaces,Imon

uments,IancientIcities,IhistoricalIsites,IpilgrimageIcentersIandIotherIplacesIthatIraisesIcuriosity.ITourismIisIaIle

adingIindustryIinItheIserviceIsectorIatItheIglobalIlevel.IItIisIaIvastIdimensionIindustryIwhichIsupportsIsocio-

IeconomicIdevelopmentIofItheIdestination.IItIprovidesIjobIopportunitiesIinIdifferentItouristIsectorsIlikeIaccom

modation,Icatering,Itransport,IentertainmentIandIothersIwhichIrelatedItoItourismIactivities.IItIplaysIanIimporta

ntIroleIinIaIcountry’sIbalanceIofIpayments.ILloydIrecordsIthatItheItouristIindustryIisIaIcompositeIgroupIofIheter

ogeneousIservicesIandIindustries.ITherefore,ItheIrecreationalIstudiesIareImultifariousIandIcomplex,Iconstitutin

gIaIfruitfulIfieldIofIresearchIinIeconomicIgeography.ITheIsignificanceIofITourism,IasIdefinedIbyIGhoshIisIoneIo

fItheImajorIitemsIofIinternationalItrade.TourismIisImanyIfacetedIphenomenonIwhichIstrengthensItheIeconomie

sIofItourismIdestinationsIandIforgesIbondsIofIinternational-nationalIandIinter-regionalIrelationship. 
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Accordingly,IinternationalItourismIisIdependentIon: 

 SpatialIdistance,ItimeIandIcostIbetweenItheIcountryIofIoriginIandItheIdestination. 
 

 ExistenceIandInonexistenceIofIpastIandIpresentIinternationalIconnectivityIformingIeconomicIandIc
ulturalIlinkages.  

 ReciprocityIofItravelIflowsIandIpatterns. 
 

 AttractivenessIofIoneIcountryIforItheIotherIthusIcreatingIuniversalIbrotherhood.  

 KnownIorIconsideredIcostIofIvisitsIwithinItheIdestinationIcountry. 
 

 InfluenceIofIinterveningIopportunities. 
 

 ImpactIofIcharacteristicsIonInon-recurringIevents. 
 

 TheInationalIcharacterIofItheIresidentsIofItouristIoriginatingIcountries. 
 

 TheImentalIimageIofItheIcountryIofIdestinationIinItheImindsIofIcitizensIof 

 

originatingIcountries. 

 

Definitions: 

ProfessorIHunzikerIandIKrapfIofIBerneIUniversityIinI1942IdefinedItourismIasI“theIsumIofItheIphenomeno

nIandIrelationshipIarisingIfromItheItravelIandIstayIofInon-

residents,IinIsoIfarIasItheyIdoInotIleadItoIpermanentIresidenceIandIareInotIconnectedIwithIanyIearningIa

ctivity”. 

PrinciplesIofITourismIDestinationIManagementIEveryIfieldIofImanagementIneedsIsomeIprinciplesIthro

ughIwhichItheIentireIprocessIofImanagementIwillIbeIdoneIproperly.IWhileImakingIaIstrategyIofItourismIdev

elopingIcountryIlikeIIndiaIvis-à-visIRajasthan 

1.IBasicIPrinciplesI-

ITourismImanagementImustIencompassIallItravelIbusinessIandIpleasure.IPlanningIobjectives,IprocessIandIo

utcomesIvaryIfromImacroItoImicroIlevel,IintegrationIatIallIlevelsImustIbeIdone,IclusteringImustIbeIadoptedIa

ndIplanningImustIintegrateIallIcomponentsIofIsupplyIside-

urbanIandIrural,ItrafficIandIpedestrianIplanningImustIbeIintegrated. 

2.IEnvironmentIandIResourceI–

IGlobalIenvironmentIdeteriorationIdemandsItourismIattention.ISustainableIdevelopmentImustIbeIthere,Ires

olvingIofIvisitorIimpactImanagementIisIthere,IandIappropriatenessIandIplacesImustIbeIgivenIpriority. 

3.IPoliciesIandIGoalsI–

ITourismIplanningIshouldInotIfocusIonIeconomicIdevelopmentIbutIqualityIandIgrowth.IEffortsImustIbeImad

eItoIattainIgreaterIpublicIprivateIcooperation,IregionalItourismIpoliciesImustIbeIdesigned,IandItourismIplan

ningImustIlinkIgovernmentIandInon-profitIorganization. 
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4.IProcessI–

IInItourismImanagementIcontinuousIplanningIneedsIintegration,IgeographyIrequiresIdestinationIidentificat

ion,IprocessItechniqueIshouldIbeIusedItoIidentifyIdestination,IplaceImakingImustIbeIthereIinIplanning,IandIs

ideIscaleIdesignImustIcarefullyIbeIplanned. 

5.IFutureIChallengesI–

IEntrepreneurship,IcreativityIandIinnovationIareIessentialIforIfutureIplans.IPlansIshouldIfosterIlowIimpactId

evelopmentIresearchIandItraining,IproactiveIenvironmentIplanningIandIprofessionalIplanning. 

DestinationIManagementIImportance:-

ITheIcompetitivenessIofIdestinationsIdependsIonItheIexistenceIofIspecificIattractionsIvisitorsIareIwillingItoIpayIfor,I

onItheIbasisIofIspecificIadvantagesIthatIdifferentiateIthemIfromItheIrivalsIandIgiveIthemIanIadvantage.IDestinationI

competitivenessIhasIbecomeIaIcriticalIissueIinIpresentIscenario.ITheItouristIdestinationIisItheIcentralIcomponentIofI

theIfunctionalItourismIsystem.ITheImajorIplayersIinIthisIsystemItheIgovernment,Itourist,ItourismIenterprisesIandIlo

calIcommunities-

ImayIhaveIdifferentIapproachesItoIdestinationIcompetitiveness.ITravelIandItourismIisIoneIofItheIhighestIpriorityIind

ustriesIandIemployers.ITourismIhasIbeenIfirmlyIestablishedIasItheIlargestIindustryIinImanyIcountriesIandIregionsIa

ndItheIfastest-

growingIeconomicIsectorIinItermsIofIrevenueIandIemployment.ITouristIinvolvementIspecificallyIdealsIwithItheIlev

elIofIconsumers'IengagementIinItheIconsumptionIprocess,IthusIrepresentsIaIbetterItourismIexperienceIindicatorIwhi

chImayIinfluenceItheItourists'IperceptionIofIqualityIofItourismIexperienceIandIdestinationIcompetitiveness. 

TOURISMIANDITRAVELIINDUSTRYIERAIINIRAJASTHAN 

RajasthanIhasIemergedIasIoneIofItheIpopularItouristIdestinationsIinIIndiaIforIbothIdomesticIandIforeignItou

rists.ITheInumberIofItouristIarrivalsIinItheIstateIhasIincreasedIfourfoldIinItheIlastIthirtyIyearsIandIinI2013,Ith

eIstateIreceivedI1.43IMnIforeignItouristIandIoverI3.02IMnIdomesticItourists.ITheIstateIisIknownIforIitsIdive

rsityIinItermsIofInaturalIresources,IculturalIheritage,IhistoricalIasIwellIasIarchaeologicalIwondersIandIrareI

wildIlife.ITheIfortsIandIpalaces,IheritageIhotels,IcolourfulIfairsIandIfestivals,IlocalIartIandIhandicrafts,Ietc.I

hasIbeenIaIuniqueIsellingIpropositionIforItouristsIcomingItoItheIstate.ITheIdesertIenvironmentIinItheIwester

nIpartsIofItheIstateIisIalsoIaImajorIattractionIforIvisitors,IparticularlyItheIforeignItourist.IFourIdecadesIagoIt

ourismIinIRajasthanIwasIsmallIindustryIthatIwasIlargelyIconfinedItoItheIeliteIforeignItouristsIandIdomesticI

pilgrimItraffic.ITouristIarrivalsIwereIrestrictedItoIaIfewIthousandItouristsIannuallyIandIwereIprimarilyIreco

rdedIinIselectIplacesIsuchIasIJaipur,ItheIstateIcapital,IUdaipurIandIJodhpurI(forIforeignItourists)IandItheIpil

grimIcentresIofIAjmer,IPushkarIandINathdwaraI(forIdomesticItourists). 

 

TheItraditionalItourismIexperienceIisInoIdoubtIdesiredIbutItheIfocusIisIgraduallyIshiftingItoImoreIvaried

ItourismIproductsIlike: 

 Eco-tourismI/IwildIlifeItourismI(SanctuariesIandIreserves) 
 

 WeekendItourismI/IconferenceItourismI(particularlyIinINorthernIRajasthan 
 

givenIitsIproximityItoIDelhiIandINCR) 
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 Value-addedIdesertItourismI(includingIadventureItourism,IdesertIsafaris,Idesert 
 

sports,Ietc.) 

 NewerII(lessII'touristic')IIdestinationsIIofferingIItheIIsameIItraditional 

 

experienceI(e.g.IKota,IBundiIdistantIheritageIhotels,Ietc.) 

 

DestinationImarketingIcompetitivenessIstrategyIisItheImostIimportantIparametersIinIdeterminingItheIeconomi

cIprogressIandIoverallIinfrastructuralIimprovement.ICompetitivenessIincludesIcostIeffectiveness,Imaintainabi

lity,IandIaboveIall,IproductivityIandIinflows.ISustainedIdevelopmentIandIincreaseIinItheIqualityIofIserviceIdeli

veryIatItheIdestinationIlevelIisIanIimportantItoolIinIthisIdirection.ISustainedIDevelopmentIincludesIthoseImodel

sIwhichIenhancesIbalancedIgrowth.IMarketIcompetitivenessIdemandsIanalysisIwithItheIaimIofIlocatingIweakn

essesIandIcreatingItheIpossibilitiesIforIshapingItheIpropositionsIofIdestinationIcompetitivenessIandIbrandIvalue

.ICompetitiveIadvantagesIofItouristIdestinationsIareItheIcapabilitiesIofIaItouristIdestinationImanagement.IEver

yInaturalIorIculturalIattractionIhasIsomeIpotentialItoIattractItheIvisitors,IwhichIaddsItoItourismIdevelopmentIinIa

IspecificIdestination.IItIisIpossibleItoIachieveItouristIcompetitiveIdestinationsIinIallIareasIusingIaIbalancedIappr

oachIandImarketingIquality,ItogetherIwithIcreationIofIsustainableIapproach.IEveryIregionIshouldIbeIfocusedIon

ItheIdevelopmentIofItheIspecificIqualitativeIandIvaluableIoffer,IwhichIwillIbeIbasedIonItheIspecificsIofItheIdesti

nation. 

FactorsIthatIInfluenceIDestinationIMarketingICompetitiveness:- 

TourismIDestinationsIareIincreasinglyIconfrontedIwithItheIintensificationIofIcompetitivenessIatIregionalIlevel,ItheI

rapidIadvanceIofItechnologyIandIhigherIexpectationsIformIcustomers.ITheseIareIunderstoodIasIsuperiorIabilitiesItoI

manageIresourcesIsharedIbyIseveralItourismIdestinations. 

1.ITheIfirstItargetsItheIinternalIanalysisIofItheIresourcesIandIcapacitiesIofItheItourismIdestination. 

2.ITheIsecondIstageIisIrepresentedIbyItheIanalysisIofIrelationsIbetweenIactivities, 

3.IStageIthreeIisIrepresentedIbyItheIintegrationIprocess. 

4.IStageIfourIconsistsIinIactuallyIdevelopingItheIabilityItoIinteractIthatItargetsItheIdegreeIofIcooperationIandItheIinte
grationIprocessIattained.I'LearningIorganization'.ITransformingItheItourismIdestinationIinIaIlearningIorganizationIr
epresentsIaInewIstrategy. 

CONCLUSIONITheIsustainabilityIofItheIdestination’sIattractivenessIandIpotentialityIofItheIeconomicIgrowthIdep

endsIonItheIabilityIofImaintainingIandIintegratingIinfrastructureIandIotherIcomponents.IDestinationIcompetitivene

ssIframeworkIenablesItoIunderstandIvariousIinfluentialIfactorsIwhichIaffectItheIoverallIactivitiesIcreatingIaIlongIter

mIeffects.IFromIaItheoreticalIperspective,IthisIresearchIreactsItoItheIneedItoIexploreItheIconjectureIofItourismImark

etingIandIdestinationIcompetitivenessIinIgreaterIdetail.IFromItheIpracticalIperspective,ItheIresearchIintendItoIdemo

nstrateIthatIcharacteristicsIcontributingItoItheIcompetitivenessIofItourismIdestinations.ITourismImarketingIorganiz

ationsIareIstrugglingItoIcopeIwithItheIcomplexitiesIofIcompetition.IcompetitionIforItourismImarketingIisImoreImult

idimensionalIandImustIaddressInotIonlyIeconomicIissuesIbutIalsoIsociocultural,IenvironmentalIandIecologicalIcons

iderationsIasIwell.ITheIdriversIandIstrategiesIforItourismImarketingIandIdestinationIcompetitivenessIareIframedIfin

dingIdirectItouristIorientedImeasuresIforIdevelopingIRajasthanIasItouristIdestinationIinIglobalIcompetitionIandIstro

ngIdistinctIimageIforItheIfutureIofItourism.ISinceIexistingIandIpotentialItourismIflowsItoIanyIdestinationIareIinextric

ablyIlinkedItoIthatIdestination’sIoverallIcompetitiveness,IthereIisIneedItoIdevelopIaIframeworkIandIindicatorsIofIde
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stinationIcompetitiveness.ITheIdevelopmentIofIaIsetIofIcompetitivenessIindicatorsIcanIserveIasIaIvaluableItoolIinIid

entifyingIwhatIaspectsIorIfactorsIinfluenceItouristsIinItheirIdecisionItoIvisit IotherIcountries.ITheIdevelopmentIofIaI

modelIofIdestinationIcompetitivenessIandIanIassociatedIsetIofIindicatorsIwillIallowIidentificationIofItheIrelativeIstr

engthsIandIweaknessesIofIdifferentItourismIdestinations,IandIcanIbeIusedIbyIindustryIandIGovernmentsItoIincreaseI

tourismInumbers,IexpenditureIandIpositiveIeconomicIimpacts. 
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