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Introduction  

The idea that companies have a "business model" has become very influential, although it is more likely to be 

in business contacts and business presses than in the management research literature. And yet, the latest 

literature in the last decade has certainly. What is the beginning? Addresses the business model idea with more 

than 1,200 articles in peer-reviewed scholarly journals between 1995 and 2010 (Zot, Amit & Massa, 2011) 

Since then, the creation of business models has given literature a prominent place in literature, strategy and 

innovation. There is no doubt that construction resonates in many overlapping communities, both practical and 

educational. The most attractive aspect of the business model is the general approach. Thus, business models 

are sometimes described as mental constructs - possibly primarily living in a company's top management 

environment - that define the interconnected activity structure associated with key strategic choices. ۔ Relevant 

strategic choices are required to implement the basic price proposals related to the company, the markets and 

market segments from which it addresses, the structure of the relevant value channel and the relevant value 

proposition and the mechanism by which to capture the price. The company enforces yes. Including its 

competitive strategy. Explaining that "this is an acronym ... The essence of the business model is how the 

company distributes value to customers, forces customers to pay and benefits from these payments." I change 

"Obviously, this "style" can be very specific and so on 

They serve to differentiate the company in the market. It is so clear that Because of its strong character and 

fundamental complexity, which is a business The benefits associated with this distinction can be difficult Finish 

by competition (for example, by imitation). With similar lines, A company that has a successful model can also 

be in a privileged position Change, update and update this model. That thought is not over In the business 

community: research of over 4,000 senior managers, A global survey conducted by the Economist Intelligence 

Unit (2005) found That most managers prefer new business models to new products and services with a 

competitive advantage in the future. Similarly, a The IBM Survey (IBM Global Business Services, 2006) 

confirms this Rapid understanding of modern business models as the key to sustainable competitive advantage 

(Amit & Zoot, 2012) However, despite such a big echo, both scientific and Current literature on the 

professional community, much, and perhaps the majority, Business and innovation models lack deep conceptual 

issues, a bit of comprehensive theory and a lack of consistent data. Collection and analysis. Thus, the definition 

of central expansion (in) In fact, there is a definite change in every chapter of this book. Scholars do not refer to 

each other in a controversial way, and single firm matters dominate experimental research. By most standards, 
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this is a well-known issue. Yet, These are typical features of the emerging field, rather than poor research 

features, and reasons for hope With business model research, these features will gradually disappear It 

accumulates rapidly. However, despite the somewhat effective, emerging and complex discourse, it seems to 

add more complexity, as we do. Volume, literature on business models and Business model innovation needs to 

be tailored to organizational theory (a broader) Feeling myself). And yet, we argue that bringing organizational 

reserves into the organization Conversation has the ability to clarify and align rather than confuse. The clock 

Then, the concept of "model". In understanding this idea, that is, Engineers and social scientists (especially 

economists) who are responsible, A model is basically a set of relationships between variables that are designed 

to capture reality in a necessary way. Note that people who think about business models The same applies to 

management perceptions: the mental model represents the key relationships between the key elements of a 

company's business. However, it is important to note that a model is more than just elements or variables. It 

also includes the relationship between these elements or variables. on a In short, our main argument is that, in 

the context of a company, they are relationships They are primarily organizational. Relationships are simply 

organizational Join the company. However, they are more clearly organized in that they involve decision-

making processes and outcomes. 

The Innovation Thereof and Business Models  

The concept of "business model" has emerged as one of the most widely used management languages in the 

past two decades and has been a constant in the business press in conversations between venture capitalists and 

those seeking financial support. It has been used as Done. Evaluation makes companies competitive, etc. He 

entered the field of political dialogue when President Obama called for a significant change in the auto 

industry's business model. 

Industry rehabilitation measures (Levy, 2009) clearly present a very strong communication appeal in this 

concept, due to their comprehensive nature. For example, business models involve more than the company's 

current strategy (business and marketing) and focus on the activities and direct organization that enable that 

strategy. In addition, there are post-gravitational pulls on the concept of "model": a "model" is something that 

can be observed, measured and detected. In addition, the model can be replicated. Thus, there is a better chance 

of obtaining financial support from business investors and other financial owners when they can claim that they 

are not just making an important proposal, but a 

Value chain activities, identification of individual classes and mechanisms for allocating value, and perhaps 

even the argument for repetition, all support this value proposition. 

In academic research, the construction of business models has served several purposes, among others (1) (such 

as Timer, 1998 R. Repa, 2001; Ummat & Zot, 2001; Oster Walder, Panjuriti, as a basis for company 

classifications) and Toki. , 2005)). (2) Examples of diversity in proven performance (for example, Zot and 

Amit, 2010 We Well et al. 2005). And (3) as a new form of innovation (for example, Teece, 2010; Markedz, 

2006). As a classification tool, the creation of business models gained special popularity in the early 2000s. In 
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response to the emergence of the new e-business plan, work was done to understand and classify the value 

drivers of the business model (and -commerce) (CF. Amit and Zot). 

2001 Rupa, 2001 Margarita, 2002; e.t.c) Business models, which focus simultaneously on creating value and 

mechanisms for capturing value, are considered more suitable for defining these "new forms of business" than 

more traditional concepts of strategy. Much of the research in this discipline includes architectural definitions, 

multiple definitions (Morris, Sandwich and Allen, 2005), typology (for example, Timer, 1998), oncology 

(Oyster Walder, Panjuriti and Tiki, 2005). AND 

Business Model and Business Model Innovation 5 (Firm Classification) (Weil et al., 2005) especially in the 

context of e-business, in an attempt to classify companies. The second wave of research aroused interest in the 

implications of the business model's performance. Resides widely in strategies 

Management research, the business model, is considered a key factor that contributes to the company's 

performance (CF. Dunford, Palmer and Benvenist, 2010). As some types of business models are considered to 

improve others (CF-Zot and Amit, 2007, 2010; Well et al., 2005), successful business models are seen as 

examples (CF. Baden - Filler and Morgan, 2010 ); Tees, 2010 Chesapeake, 2010) or replicas (Winter and 

Suzlowski, 2001); 

Dose & Cousins, 2010). Finally, a series of surveys identified the business model as a vehicle and source of 

innovation. Research focused on business models as innovative promotes business models as "a focused tool 

that mediates technology development and the formation of economic value". (Chesbert and Rosen Bloom, 

2002: 532) Related, business 

This model is considered a new unit for rapid analysis and is the starting point for innovation strategies. 

Research in this area generally focuses on identifying the different types and dimensions of business model 

innovation (CF-Gazen et al., 2010). In this section, Stellegitz & Foss (Chapter 6) builds an innovation literature 

to visualize and model business model innovation, along with the economy. This series of surveys also 

highlights the ability of modern business models to break the "rules of the game" and change sectors or markets 

(CFs). 

Voiplil, Labeled and Tiki, 2004. Markets, 2006 Cadys Mesnell and Riccart, 2011). In particular, within the 

literature of the business model as a whole, these clauses are largely isolated in various fields, such as 

innovation management, strategic management and business literature. As the field is new and reaches research 

trends in a series of related management issues, many "pre-paradigms" (CF-Cohen, 1970) were exhibited in the 

field of the business model, as the obscure, theoretical core. Lack of foundations. And there is a problem. 

Claire Core Construction I: Business Model 

Despite its widespread use, the terms "business model" and "business model innovation" are still unclear. The 

term "business model" was introduced in the late 1950s, but by the 1990s, 6 Nikolai J. Fos and Tina Sibi and 

only popular with the promotion of the Internet or rarely used in research publications. Peak reached in 2000 

(Oyster Walder et al., 2005 Z. Jot, Umma and Mesa, 
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2011). Nevertheless, these concepts are unclear, as are not generally accepted or the definition of the dominant 

ideology or business model. Thus, as Zont, Ummah, and Massa (2011: 4) note in their influential review of the 

sector: at a general level, the business model is referred to as a statement (Stuart and Xiao, 2000). Which is a 

statement (Applegate, 2000 We Well & Whittle, 2001), a representation (Morris, Sunday Hewitt & Allen, 2005 

Shaffer, Smith,And Linder, 2005), an architecture (Dobson Torbay, Oster Walder, et al. 

Pagnier, 2002; Tamers, 1998), a tool or conceptual model (George and Bock, 2009; Oester Valders, 2004; 

Oester Valders, Pagniver and Tikki, 2005), a structural model (Umma and Zoot, 2001), a method (Rumor and 

Tiki, ) 2001), a photograph (rumor, 2004), a specimen (Brusco and Culmard, 2006) and a set (Selous and 

Mayer, 2007). Surprisingly, however, business models are often studied without a clear definition of the 

concept. George and Bock (2011: 83) similarly state that "definitions of business models vary widely, including 

organizational statements (Magrita, 2002), which value innovation in action (Chesborough and Rosen). Bloom, 

2002), tariffs for business activities, including design and strategy (Sly Votsky & Wise, 2003), include 'flows' 

of information and resources (Toomers, 1998) and predictive structures, such as sets. 

Transactions that cross boundaries (Amit and Zoot, 2001) "Scholars often emphasize the importance of clear 

explanations (eg, Sudy,) 

2010). In fact, clearly defining key constructs helps in coordination of research efforts and therefore promotes 

the development of knowledge. On the other hand, the history of social sciences is full of central constructions, 

although they have long (or permanently) obscures, and have been the focus of large-scale and often fruitful 

research efforts (e.g., in economics, "utility"). And "aggregate demand" can serve as a construction example. In 

management, the concepts of "capacity" or "potential" can. 

Be an example). The literature about business models and their innovation is no exception. Despite ongoing 

ideological confusion, much research has been and still continues. . . Parts of the business model (eg, auction 

model), types of business model (eg, directly from the customer model), concrete real-world examples of the 

business model. 

Claire Core Behavior II: Creating Business Models 

There is disagreement among scientists about what a business model is and how they envision business model 

innovation. It seems that when practitioners and many researchers agree on the strategic importance of finding a 

business model as a new source of competitive advantage (CF-Chesborough, 2010 Te TC, 2010, Ho, Feng, & 

Hasia, 2011, Zont and Amit, 2007)). The definitions used in business research for business model innovation 

are very different. 

The definitions differ greatly in terms of the role of business model innovation in creating an innovation, such 

as innovation or originality, or in enhancing company performance. For example, while some have suggested 

that the invention of a business model is new to the company (CF-Johnson, Christensen & Kagerman, 2008 Os 

Oster Walder, Pangor, 
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Dan Toki, 2005), including most of the partners in this segment, others say it must be new in this sector. 

Not surprisingly, business models lack an effective approach to discovery concepts and classification. For 

example, Quinn, Bertels, and Elsom (2011) list three dimensions of innovation in technology, value chains, and 

financial constraints, and business model discovery. (2007) and Lundgart et al. (2009) Think of business model 

innovation as innovation in the value proposition, revenue generation, and operating models. Others have 

written Business Model Innovations either on the basis of basic innovation principles (i.e., a company updating 

its business model based on its risk or opportunity) or by the level of innovation. 

 

Organization of the institute Business model is the result of innovation 

Organizations can prepare for organizational change that facilitates innovation of the business model. Some 

organizations may develop dynamic capabilities that enable them to regularly update their business models. In 

Chapter 2, David Tacy and his authors focus on how to solve this problem with micro-basic principles of 

dynamic probability. For example, a company needs a mechanism to realize the need for business model 

innovation. Dynamic skills help companies build 

And (1) achieving value by incorporating activity, processes, and leadership skills that recognize the need to 

modify / update existing business models and (2) essential assets (a) achievable and (b) new value regularly. To 

produce from. . He describes the company's agility and flexibility in implementing new organizational designs 

"further", including adaptation to new and existing activities, as well as reactions to unexpected internal and 

external opportunities. 

Introduction to new business models "(Leah, London and TC, Part 2). 

In this regard, many scholars have linked work model innovation to the need to learn and use (see: Susanna, 

Trevino-Rodríguez & Villemori, 2010 Mac McGraw, T, 2010 Oz Dodge & Cousins, 2010 hesitate, 2007 Wertz, 

Schilke and Ulrich, 2010), organizational change processes (Dunford, Palmer and Benestwerk, 2010), core 

competencies (Aishan Hagen, Mellen, and Naldi, 2013), strategic flexibility (Bock et al, 2012) and. Strategic 

Sensitivity, Leadership Alliances and Resource Flows (Food) and Kosnan, 2010). Both are former and business 

leaders 

Model of innovation. "Strategic sensitivity", "imprint" and so on can be determined by the design of the 

organization. Thus, the breadth and distribution of work in a senior management team can affect how well a 

company reads signals that it may think it needs to change its business model in an environment. Closely 

connected with large top board 

At the practical level and practical features, active experts will be better at receiving these signals. The degree 

of delegation in the company is also important. If employees (such as marketing and R&D) have broad 

decision-making rights that allow them to work together with outsiders, they may feel the need to change the 
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business model or indeed change the new business model . Will happen. Such a company can start 

experimenting with new business models and in the first phase of competition 

As such, it can benefit from being the first driver to adopt the new model. In addition, very busy companies can 

take advantage of this because they know that new business models can move from one job to another. 

An organization as a business coordinator Innovation 

Not all models are good for business ventures. With the design and capabilities available, the ability of the 

family to change the way the business operates, things that cannot be overcome as employees, existing 

responsibilities, structure, and more. . In addition, business innovation in general includes understanding, 

learning, and testing disks that have unmistakable performance. A new way of doing business.The first one is 

incomplete and understandable is not expected, but it is broadly visible 

Design (Susanna, Trevio-Rodriguez, & Velmory, 2010 Mc McGrath, 2010 Dun Dunford, Palmer and 

Benvenist, 2010). However, according to Stiglitz and Foss (Part 6), business innovation requires a concerted 

effort by a high-level management team, whose leadership may or may not be like new business elements. . In 

fact, the various business elements discovered have to do with different management issues, thus requiring 

different management. 

The second thing is strength. Thus, innovations show business ventures that emphasize some groups of 

employees in the family and few others. In the same way, some of the things that have been discovered in 

business can “take away opportunities” where the knowledge of some employees / people’s finances may be of 

little value. We know a lot 

He is not well known for the impact of power towers on the decision-making and implementation of business 

innovations. Rasmussen and Foss (Chapter 12) point out that such energy issues can be important in the 

pharmaceutical industry, changing the nature of the industrial business to a more service-oriented model. 

Organizations as part of the business model Innovation: a conceptual theory  

Changing the company's management structure is an important part of many new jobs, especially extreme jobs. 

Such changes often complement each other in changing demand, revenue, or other forms of business. For 

example, business change firms that mimic new innovation methods will also need major rewards, KPIs, 

communication methods and how to change management, Foss, Larsen & Padson, 

2011). Because open business projects are often based on business ideas or public use by employers and 

developers, a key requirement for an open business plan is the ability to adapt to outside knowledge. 

Confirmation of a new company, as shown by Colombo, Mohammedan and Rasi Lamstra (Part 9) 

The technology industry needs an internal organization to facilitate this engagement. The business sector should 

be associated with environmental information (Colombo, Mohammedan and Russian Lamstra, Part 9) such as 

the need to manage company structure, rights of decision makers, and personnel. Similarly, companies that 
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want to move to a "service-oriented business service" (Kindström and Kowalkowski, Part 10) need to combine 

a framework and structure plan to support new business strategies. 

Entrepreneurship: Innovative Issues 

Getting Started with Business and Innovation as a Variety of Research Objectives, this section contains a 

collection of articles related to various ways to develop innovation projects. Combining management ideas with 

practicality and research observation, donors in particular present a blueprint for the structure of new business 

activities, focusing on how the payment system, power supply, 

 The process and standardization process, distribution of authority and other aspects of governance and control 

should be developed to support the business ventures of its choice. It also discusses how the structure of the 

current leadership, the structure of the group of senior executives, the capabilities, beliefs, attitudes, and the 

capabilities of the institution to transform itself, have an impact. 

A business model. These key points of business model and the innovations that follow are still missing from the 

books. Chapters of this book are prepared on four main themes: (1) the foundation of the principles, (2) the 

commitment in the preparation of the business plan, (3) the challenges of improving the structure of the modern 

business, and (4) A model business for innovation and Industrial Learning. 

 

Primary and Industrial Education Trading model 

In the final part of the revised book, donors review new business plans at the industry level. 

In Chapter 11 learn to update the work created by the turban Pedersen and Heinrich Søren-Frees Maersk line. 

The lawsuit exposed the development of the Mursk Line in 1953, in which it was decided to invest heavily in a 

container-based transportation system that transformed many areas. Since then, the marsk line has been a major 

player in the world's exports 

The site is currently the world's largest container project, with around 650 container ships providing point-to-

point services. Part 12 of Clement Rasmussen and Nikolai Foss explores innovation in the pharmaceutical 

industry. The authors write about the way testing and working out of increasing demand for drugs, increased 

patient participation, changes in legislation, and declining technology. According to reports by LEO Pharma, 

UCB Pharma and Novo Nordesk, the authors distinguish 

The top three variants are the traditional model (presented by Novo Nordesk), the full-service model (UCB 

Pharma) and the medium model (LEO Pharma). The authors noted the change in management practices that 

accompanied the change of action plans in these institutions. In Chapter 13, Marcel Bogers, Christine Sand and 

John Andre Velaril discuss how to organize business innovation in the postal business. By studying examples 

of postal inventions from three European countries, the authors try to understand the past and the effects of new 

designs. In the last ten years, 
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In Europe and many developed countries, postal employees have seen a rapid increase in the exchange of 

information, in addition to exchanging markets, which today makes the postal service face a small but 

extremely competitive competition. Postal employees need to resolve these issues to change their families and 

find new development opportunities. He was instrumental in finding diversity in his work. Important issues 

with 

Postal inventions include ways to maintain new business plans in other organizations and to identify and 

evaluate partnerships with traditional enterprises. 

The structure Emergency business 

The third part of this revised textbook examines the difficulties of both mental and practically changing work 

models. Research is a barrier to new business plans (Part 9) and the transition to new business-oriented services 

(Part 10). In Chapter 9, Massimo Colombo, Ali Mohammadi, and Christina Rossi Lamstra explore how high 

level business ventures should be managed. 

Inside to implement new business models. A common feature of high-tech business plans is that they rely on 

collaboration with three other foreign stakeholders to gain external experience to deliver value to customers. As 

a result, a new high-tech initiative requires an internal organization that fully supports this collaboration. In 

particular, the authors analyze how institutional structure, decision-making rights, and employee management 

are linked to external knowledge needs. 

atmosphere. In response to the board's recent call, their analysis changes the nature of the situation on a 

personal and personal level. 

Conclusion  

Business innovation is rapidly evolving as a solution to the unique challenges of upheaval, changing market 

fundamentals, and entering the market to promote the importance of innovation and knowledge as valuable 

assets is. This competition comes from Johnson's new form of business (CF). Christensen, & Kegerman, 2008; 

Food and Cousins, 2010; Tees, 2010 Well, Label & Tuckey, 2004). But very few people know 

The challenges facing entrepreneurs and how to create business innovation relate to management changes. 

Although ideas about entrepreneurship and business innovation are primarily developed from management 

ideas, such ideas are more common in current business books. 

This is surprising because as the design process grows and becomes more experienced, business plans need to 

be designed, and business innovation is often an important activity. This section deals specifically with this 

issue, (1) managing ideas about design that integrate management ideas, particularly new business research 

inventions, and (2) existing research institutes with coarse ideas. The strengths indicated by this segment are the 

new tasks emerging in the new segment (ie Business Model and Business Model Innovation). Of course. First, 

the reader should not wait 
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There is exactly one word between the chapters, although the authors have tried to implement it. Secondly, the 

main work in this book is Chhota-n different. When approving practical activities with a large N, they should 

also be considered because the purpose of the work model is to create innovations / where the family exists. A 

little research is required and indeed necessary. Third, although there are more than a dozen chapters in this 

chapter, many issues are not discussed. 

Or just remember when you pass. There are several major theories that can change organization and business 

innovation in the study of literature. We hope that future research on business and gender equality in new 

business areas will answer these questions. 

Reference 

1. Achtenhagen, L., Melin, L., and Naldi, L. 2013. “Dynamics of Business Models—Strategizing, Critical 

Capabilities and Activities for Sustained Value Creation.”Long Range Planning, 46 (6): pp. 427–442. 

2. Afuah, A. 2004. Business Models:  A  Strategic Management Approach. New  York: Irwin/McGraw-Hill.  

3. Afuah, A. and Tucci, C. L. 2001. Internet Business Models and Strategies: Text and Cases. New York: 

McGraw-Hill. 

4. Amit, R. and Zott, C. 2001. “Value Creation in e-Business.” Strategic Management Journal, 22 (7): pp. 

493–520. 

5. Amit, R. and Zott, C. 2012. “Creating Value Through Business Model Innovation.” MIT Sloan 

Management Review, 53: pp. 41–49. 

6. Applegate, L. M. 2000. “E-Business Models: Making Sense of the Internet Business Landscape.” In G. 

Dickson and G. DeSanctis (eds), Information Technology and the Future Enterprise: New Models for 

Managers: pp. 49–101. Englewood Cliffs, NJ: Prentice-Hall. 

7. Baden-Fuller, C. and Morgan, M. S. 2010. “Business Models as Models.” Long Range Planning, 43: pp. 

156–171. 

8. Birkinshaw, J. and Ansari, S. 2015. Chapter 5, this volume. “Understanding Management Models: Going 

Beyond “What” and “Why” to “How” Work Gets Done in Organizations.” 

9. Bock, A. J., Opsahl, T., George, G., and Gann, D. M. 2012. “The Effects of Culture and Structure on 

Strategic Flexibility during Business Model  

10. Innovation.” Journal of Management Studies, 49: pp. 279–305. 

11. Bogers, M., Sund, K.  J., and Villarroel, J.  A. Chapter  13, this volume. “The Organizational Dimension of 

Business Model Exploration:  Evidence from the European Postal Industry.” 

12. Bucherer, E., Eisert, U., and Gassmann, O. 2012. “Towards Systematic Business Model Innovation:  

Lessons from Product Innovation Management.” Creativity and Innovation Management, 21: pp. 183–198. 

13. Brousseau, E. and Penard, T. 2006. “The Economics of Digital Business Models: A Framework for 

Analyzing the Economics of Platforms.” Review of Network Economics, 6 (2): pp. 81–110. 

14. Burns, T. and Stalker, G.  M. 1961. The Management of Innovation. London: Tavistock. 

15. Burton, R. M. and Obel, B. 2004. Strategic Organizational Diagnosis and Design: The Dynamics of Fit. 

Netherlands: Springer. 

http://www.jetir.org/


© 2020 JETIR October 2020, Volume 7, Issue 10                                                             www.jetir.org (ISSN-2349-5162) 

JETIR2010421 Journal of Emerging Technologies and Innovative Research (JETIR) www.jetir.org 3247 
 

16. Casadesus-Masanell, R. and Ricart, J. E. 2011. “How to Design a Winning Business Model.” Harvard 

Business Review, 89 (1–2): pp. 100–107. 

17. Casadesus-Masanell, R. and Zhu, F. 2013. “Business Model Innovation and Competitive Imitation:  The 

Case of Sponsor-Based Business Models.” Strategic Management Journal, 34 (4): pp. 464–482. 

18. Casadesus-Masanell, R., Ricart J., and Tarziján, J. 2015. Chapter 4, this volume. “A Corporate View of 

Business Model Innovation.” 

19. Chesbrough, H. W. 2007. “Business Model Innovation: It’s Not Just About Technology Anymore.” 

Strategy & Leadership, 35 (6): pp. 12–17. 

20. Chesbrough, H. W. 2010. “Business Model Innovation: Opportunities and Barriers.”Long Range Planning, 

43 (2): pp. 354–363. 

21. Chesbrough, H. W. and Rosenbloom, R. S. 2002. “The Role of the Business Model in Capturing Value 

from Innovation: Evidence from Xerox Corporation’s Technology Spinoff Companies.” Industrial and 

Corporate Change, 11 (3): pp. 529–555. 

22. Colombo, M. G., Mohammadi, A., and Rossi Lamastra, C. 2015 Chapter 9, this volume. “Innovative 

Business Models for High-tech Entrepreneurial Ventures: The Organizational Design Challenges.” 

23. Daft, R. 1986. Organization Theory and Design. 2nd edn. St Paul, MN: West Publishing Company.  

http://www.jetir.org/

