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A STUDY ON THE EMPLOYER BRANDING 

                                                                       PAWAN* 

Employer branding is the process of: 

 Positioning or promoting an organization 

 To a desired group of talent/professionals 

 As an employer of choice 

Brand Vs Employer Brand: 

In reality, a company only gets to have one brand. It’s not as if you can have a consumer brand that targets 

consumers, an employer brand that targets employees, an investor brand that targets investors, and a vendor brand 

that targets vendors. We don ‘t isolates our opinion of a company as an employer from our opinion of it as a product 

maker or service provider. Not surprisingly, employee loyalty and customer loyalty are highly correlated. It only 

makes sense to think of the brand holistically. Studies show a high correlation between consumer ‘s admiration 

for a company‘s product and their willingness to work for that company and vice versa. Since there‘s only one 

brand for many targets, every department from HR to PR is thus, a stakeholder in your brand. They all have a 

responsibility to hold up their part of your company‘s reputation and their cohesion are critical. We can’t has the 

HR people scurrying around building a brand that clashes with what the marketing people or the PR people are 

doing.  

 

LITERATURE REVIEW: 

 

There are a plenty of speculations about showcasing and marking, and an enormous number of writings examining 

corporate picture and corporate standing, be that as it may, there are a couple of hypotheses accessible concerning 

boss marking, particularly the linkage between boss brand and purchaser promoting specialized techniques. A 

brand was characterized as a name, term, sign, image or plan, or mix of them which is expected to distinguish the 

labor and products of one vender or gathering of merchants and to separate them from those of contenders 

(Gardner &Levy, 1995). Clark (1987) then again, offered another definition relating brands with values, for 

example brand is values that give the significant connection among buyers and advertisers, while Kapferer (1992) 

approaches brands under a comprehensive view. He guaranteed that a brand is certainly not a simple item. It is 

an item's embodiment and frequently marks are inspected through their part parts like brand name, logo, plan or 

bundling and so on as per Keller (1993) brand value raised the significance of brand in advertising correspondence 

technique and is regularly used to convince clients to purchase an item or administration. Be that as it may, as of 

late, particularly in today’s serious market, boss marking is utilized to select and hold great representatives from 

an assorted work power. Most organizations will generally advance factors that make their firm a decent work 

environment and furthermore offering a splendid and lively office space, an ethos of coordinated effort and 

cooperation, adaptable working hours, creche offices, or even an astounding container.  
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Turning (1996) has thought that a decent work environment is accepted to deliver greater items, support more 

advancement, can draw in more skilled individuals, and experience less protection from change and lower 
turnover costs, all of which make an interpretation of straightforwardly into a superior main concern. As indicated 

by Sutherland, Torricelli, and Karg (2002), in associations gifted workers are difficult to draw in and hard to hold 

and it has become basic to business achievement. The business marking is utilized for corporate personality and 

notoriety which imparts its picture to current and expected workers. Luthans and Peterson (2002) have found 

representatives who are occupied with their association with fulfillment exhibit great execution and make 

progress. This assists the corporate supervisors with being more compelling and fruitful, which thusly builds the 

administrators self-adequacy. Exploration has shown that self-adequacy is emphatically connected to work 

execution, in that people with higher self-viability are bound to be proactive in starting work, and show supported 

exertion and assurance in their interest to accomplish the assignment, in any event, when issues happen. As per 

Robert and Dowling (2002), predominant performing firms have a more prominent shot at supporting better 

execution over the long run assuming they likewise have generally great notorieties. It is reliable with the 

developing assemblage of system research that joins great immaterial resources with supported unrivaled 

execution. Collins and Stevens (2002) have likewise expressed that early enlistment and publicizing might affects 

affect expanding the amount and nature of candidates. Fulmer, Gerhart and Scott (2003) have examined manager 

marking arrangements on top100 US organizations. They observed that business marking arrangements were 

related with stable and profoundly certain labor force mentalities as well as had impact on associations execution. 

Turban and Cable (2003) have contended that organizations higher in corporate social execution (CSP) have more 

sure notorieties and are more appealing businesses to representatives than firms lower in CSP. Such outcomes 

propose that potential candidates know about firms CSP and that those with more certain evaluations might enjoy 

serious benefits since they draw in more expected candidates than firms. Levinson (2007) additionally proposes 

that representatives who are glad in their work are bound to remain in that association, and observed that work 

commitment is fundamentally identified with authoritative responsibility. III. Applied and THEORETICAL 

FOUNDATION OF EMPLOYER BRANDING Employer marking is the interaction to convey an association's 

way of life as a business in the commercial center. A business brand is the amount of the multitude of qualities 

and discernable highlights that planned applicants and current workers see about an associations business 

experience. The business experience fills in as the establishment of the business brand and incorporates 

unmistakable highlights like compensation, rewards and advantages, yet in addition reaches out to intangibles, 

for example, an associations culture, values, the board style and openings for worker learning, advancement and 

acknowledgment (Newell and Dopson, 1996 Hendry and Jenkins, 1997) 

 

INTRODUCTION 

 

The term ―employer branding merely speaks to HR ‘s responsibility as a stakeholder for the overall brand.HR 

owns the task of conveying the brand in a compelling way to the labor market. It‘ s important to remember that 

your brand already exists. Employer branding is not about starting from scratch – trying to conjure up some 

positioning that you think employees will find engaging. You already have a culture, a vision, and values (and 

they ‘re all already  being communicated by other departments). Your employees already have a certain attitude 

towards the company. Job seekers already have preconceptions. 

The company ‘s professional reputation 

 A description of company culture. 

 News reports about the company, both good and bad. 

 Word-of-mouth statements about the company. 

 A description of the company ‘s future. 

 How the employer ‘s brand compares to the competition. 

 

Beyond conversation, it‘ s also a set of subjective candidate experiences, such as 

 Applying for a job on your Web site or via e-mail. 

 Interviewing for a position. 

 Talking to employees and walking through the workplace sites. 
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 Using products, services, or customer help. 

 The company ‘s impact in the candidate ‘s community 

 

How a company treats its employees 

 How workplace culture is 

 What the chances of growth are 

 What opportunities a company provides for personal development 

 If the company has seen too many salary freezes 

 What perks and benefits the company offers 
A company with strong employer brand shows that it cares for people and values them. It has a long way to go 

Communicating Your Employer Brand: 

Once you define your messaging, it’s time to roll it out for your target audience. You can send messages through: 

 Company intranet 

 Training materials 

 Employee induction and orientation programs 

 Your company ‘s career center 

 Your website 

 Your recruitment advertising 

 Social media 

 Local or national media 

 Events and job fairs 

Convey the messages at regular intervals. Just don ‘t be abrupt. You can afford to neither bombard your audience 

nor indulge in sudden communication with them. Innoppl, short for Innovative People, was set up by industry 

experts in 2009 to provide complete digital and mobile solutions to enterprise and SMBs. With 8 years in the 

industry, they have formed a team of passionate technologists to provide web and mobile consulting for 

businesses, and industry experts to provide tailor made solutions in Atlanta and rest of the US. They have 

successfully delivered complete digital solutions to improve business reach and revenue for plenty organizations 

and government agencies alike, worldwide. The firm provides all-inclusive services in: 

Web design and Development 

 

Mobile Application Development 

Business Intelligence 

Data warehousing 

 

The company possesses experts in Solid Strategic Approaches, Design, (SEO Copywriting, UX and UI), 
Mobile/Web application Development and Maintenance. The Solid Strategic Approach includes; Mobile strategies 

and solutions that engage and unite any business and its audience, business analysis and analytics. 

Innoppl ‘s design experts are UI and UX designers who are known for ensuring that the products they create for the 

customers are simple to use for highest user engagement. The design ensures that the brand message is loud and 

clear. Innoppl ‘s Design Services includes Mobile app design, UI & UX website design, interaction design, Drupal 

theming, content strategy and identity development, and video development. 

Mobile and Web Development Utilizes the latest technologies to build the most successful applications. Innoppl 

‘s architects, system engineers, iOS developers, Android developers, and database experts all collaborate to perform 

client-side and server-side development for various applications and websites. 

Innoppl ‘s Development Services include Mobile app development (native iOS, Android, & hybrid solutions), 

website development, content management systems, constituent relationship management (CRM) integration 

(Salsa nonprofit online marketing platform), Drupal web development, Magento e-commerce solutions, and 

WordPress development. 

The dedicated team of support specialists provides efficient and cost effective ongoing management and support for 

all of the mobile apps and Drupal or WordPress sites. The services range from basic site administration to website 

hosting, updated UX/UI design, fresh SEO content, training, third party service integrations as needed, and more. 
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