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ABSTRACT:

In todAay’s world the internet HAs
become very imporTant to eAch And
everyone. with the increAse in
technology people Are using
different platforms to sHAre their
opinions. With the  daily
HAppenings in the world we use
internet in many different forms
And different ways like

Online  teaching , online
studying, excHAnge of ideAs etc.
so in today’s life peoples
reaction on Any cAse like
politics,AnAlyzing etc Are very
imporTAnt to involve. Sentiment
AnAlysis is very useful in sociAl
medIA

It Allows us to view public
opinion behind cerTAin topics. We
cAn AnAlyze different topic such
As movies, commerciAl products
And dAily
SoclAl issues. “TWITTER” is An
online service which Allows us to
SHAre updAtes with others.

This pAper explores the vArious
sentiment AnAlysis Applied to
twitter dATA And their outcomes.

DEFINITION OF
SENTIMENT
ANALYSIS:
Sentiment analysis is also

known as opinion mining.
Sentiment analysis Means it is
the access to write, speak
languages and decide whether
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Articulation is positive, negative
or neutral.

Twitter is a small resource where
clients generate “tweets” that are

communicated with  another
clients.
INTRODUCTION:
Now-a-days people are

dependent on the internet.
The internet has changed the
way of people expressing
their views and thoughts.
Most

Of the things today are
mainly done through social
media, websites etc.

These days people started
interacting with each other
through broadcast .social media
is a great platform to business.
They can enlarge their business
and the company name through
adds and may other platforms
like twitter,instagram,facebook
etc.

Most of the people in today’s life
hang on internet to generate the
content and also good-decision
making.

EXAMPLE: If a person wants to
buy a product, firstly he will
select a product and if he likes
before ordering he will check the
reviews, comments and also he

will check the rating of the
particular product the he/she
decides to buy .this is the way
their decision depends through
internet.

The way of searching content
over internet is huge.

In  this various sentiment
analysis are used. It gives all the
information about the product
then it will be easy for the
customer to review about
anything. Social media also
assists makers and firms to
improve their products and
standards of their
products.Sentiment analysis tells
or asks the user whether the
customer is satisfied with the
product or not before buying it.
Textual information focuses on
processing searching and also
analyzes data, where as
Sentiment Analysis also helps to
get positive and negative
opinions of the product which
are viewed by customer

LITERATURE:

Sentiment analysis is a natural
processing task at many levels.

LEVELS OF
ANALYSIS

SENTIMENT

1. Document level
2. Sentence level
3. Phrase level
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Blogs data twitter are posted by
the user about the opinions,
Reactions and real time incidents
Some the tweet emotions are
represented as:

Positive emotion=:)

Negative emotion = : (

Early and recent analysis of

analysis of sentiment
analysis are

Goet al = 2009

Bermigham and = smeaton

=2010 Pak and paroubek
=2010

POS: The full form of pos is
parts of speech, in terms of
space they try a unigram and
bigram conjunction with the help
of pos features

Unigram model performs all
other models, pak and
parabek they collect data from

a similar distant paradigm.

They perform classification like
subjective and objective for
subjective data they collect
tweets and for objective they
crawl twitter account of some
popular news like “Newyork
times”, "Washington post” etc
Twitter data is by barbosa and
Feng(2010). It is used by polarity
predictions from three websites.
They use 1000 lables tweets for
testing and 1000 labels data foe
training and also it is not shown
that how they collect their test

data.
SYNTAX FOR TWEETS = #,Re-
tweets, !, punctuation and

cojuctions with features like
polarity of POS.

These syntax helps only
marginally. Gamon(2004)
perform sentiment analysis on
feed back data from global
services survey.

Twitter data tweets from

commercial source They
have made part of
The data that is publicly

available. The collection of data
Is by archived real-time stream.
There are no  restrictions,
language and location was made
using streaming process. We
Can eliminate tweets by using
junks. Junks cannot be translated
by translator.

LEVELS OF SENTIMENT
ANALYSIS:

We have four levels of sentiment
analysis:

Document level Sentence or
phrase level Aspect or feature
level Word level

DOCUMENT LEVEL :
Document level is classified in to
either positive or negative.

Various Tasks:
Tasks: Sentiment classification of
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user document

Classes:  positive, negative,
neutral.
SENTENCE OR PHRASE

LEVEL.:

It deals with individual analysis
with respect to their polarities.
These classify sentences into
positive, negative, and neutral
class.

SENTENCE OR PHRASE
LEVEL APPROACH:

These approaches find all the
individual words and combine the
whole as sentence or phrase
form.

Various Tasks:

Tasks :To identify objective and
subjective sentences.

Classes: positive , negative.
WORD LEVEL.:

Works have been used the prior
polarity words. Word level uses

mostly adjectives as features.

ASPECT LEVEL OR FEATURE
LEVEL :

Feature level classification is to
identify and extract the product
features from source data.
Various tasks:

To identify the objects and to
extract features

To determine whether the
opinions of the features are

positive
Negative or neutral.

WORD LEVEL.:

Recent works have been
used the prior polarity of
words and phrases

For sentiment classification of
sentence.

Word level mostly uses
adjectives as features
and adverbs

They are two methods of word
level:

It contains positive words
and gives negative
statement.

Challenges In

Sentimental Analysis :

In the sentiment analysis are
very challenging tasks. In this
some of the challenges are
mentioned below.

1.ldentifying subjective parts
of text :

In this the subjective parts
represents sentimental bearing
context. In which some words
they can be (or) they cannot be
terminated as subjective in the
one case (or) some objects are
in another subjective. The
difficulty is to be identify portions
text of the Subjective.
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Example : The amazing
2. Domain dependence : expressions will he held in the
thwarted expression. The
great pot like sounds of the
popular actors as well as
talented people also. It will
approach the terms in the

In the domain dependence the
sentence (or) phrase will be
having different meaning and it
can be having in the different

domains. bags of words like appositive
Example : In this the domain sentiments and the negative
movies are most able to know in sentiments will be ultimate of
advance is in the positive this expression.

opinion , but if the context is

used in the same word in the 5. Explicit negation of
vehicles steering like cars |, sentiment

buses , ..... etc., the same word ]

Is included in this means it is
having a negative opinion.

It can be a sentiment and that
will be negated in multiple ways
and it can be opposed while
using the simple , not etc., and
the negations will be difficult in
The negative opinion will be the explicit sentiment.

expressed by sarcasm
detection while using the target
in the another positive opinion
in the multiple ways.

3. Sarcasm detection :

Example : It can be avoid the
suspense to found the movies
and the words can be able to
know and also it can be treated

Example : The positive words as a negative sentiment but not
will be contained in the same in the positive sentiment of the
sentence but it will not been explicit.

expressed in the other sentence
. P : . 6. Order dependence :
like negative sentiments.

In the order dependence the

4. Thwarted expressions : o
structure of the analysis will be

There is a some sentence like a essential to the sentiments of
determination of a texts and the opinion. Either it will be positive
documents while using in this sentiment (or) negative
polarity. sentiment.
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Example : In this the positive
opinion will be better than a
negative opinion it will be the
totally opposite opinion of the
positive, negative dependence
will be better than the positive
dependence.

7. Entity Recognition :

In the recognition of the specific
entity will be separated out from
the text book and it is must and
should be separated from the
text book this is know as entity
recognition.

Example : in this entity it is
carries the particular sentiment
of the both the positive entity
and the negative entity of the
sentiment are their on the
statement.
8. Handling comparisons :
In the handling comparisons
the bags cannot be finding
out the difference and the
similarities very well in the
handling.

9. Apply sentiment analysis
to facebookmessage :

In the sentiment analysis it is
having low work on the facebook
data mainly their will be a
accessing data like policies, etc.,

APPLICATIONS OF
SENTIMENT
ANALYSIS:

Applications as a sub-
component technology
Applications across domains
Applications in  business
intelligence

Applications in smart honest

1) Applications  that use
review from websites:

Today internet contain
everything in the world, it means
everything will be available on
the internet, which has a large
collection of feedbacks and
reviews they are getting from
people almost everything , which
may include reviews on various
products. It includes feedback on
various political issues that are
generated in our country,
feedback or rating .this is why
both the users and as well as
vendors need the serve.

2) Applications across
domain: With the help of
sentiment analysis, fields like
medical sports also benefited
by it which shows trends in
emotions of humans and
especially on social media.
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3) Applications in
business intelligence:
Now-a-days people are tending
to lock upon review of product
before  they  buy. Many
businesses have been decided
by the online opinion, which can
decide its success or failure of
their product.
Thus it will play an important
role in business, which can help
customer satisfaction with the
help of reviews orders can sale.

4) Applications in  smart
honest: Smart honest leads to
the technology of future. With
the help of smart home people
can control any part of home by
using a tablet device or mobile.
Sentiment analysis can also be
used in trend predicting with the
help of tracking public views,
which can be regarding sales
trends and customer
satisfaction.

CONCLUSION:

In this research paper we are
providing a survey and study
existing techniques for opinion
mining and machinelearning
with the help of that research
results show that method of
machine learning. These
methods are:

SVM

Naire bayes

This has the highest accuracy
that can be regarded as the
base line learning methods

We can focus on the
combining machine learning
method in the method of
opinion lexicon.

Which can help to improve the
accuracy classification and
capacity of various domains in
different languages.
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