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ABSTRACT 

 

 

In this paper study the Opportunities and Challenges of Digital Marketing in India. The Internet service 

was launched in India on August 15, 1995, by VSNL (Videsh Sanchar Nigam Limited). VSNL was acquired by 

Tata Group and renamed Tata Communications in 2008. Digital marketing, also called online marketing, is the 

promotion of brands to connect with potential customers using the internet and other forms of digital 

communication. The way marketing is becoming cost-effective while reaching a larger audience, many 

businesses, big and small, are adopting digital marketing. This creates new opportunities for digital marketing 

professionals, allowing them to put their marketing skills to better use. Opportunities in digital marketing are 

endless, and as a digital marketer, you need to be aware of these new ways to reach the audience. In 2022, it is 

projected to take an even higher leap. India has the 2nd largest number of internet users in the world. The 

internet’s penetration has reached outstanding numbers in the country. By 2023, the number of active Indian 

internet users is expected to grow up to almost 666 million in India and higher than 5.3 billion on a global 

level. In the present era, buyers expect knowledge that offers potential solution to their product related 

problems.  The strong visibility of the organization or the brand through digital marketing allows the 

consumers to develop perceived knowledge about the brand.   
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Introduction 

Some argue that Gugliemo Marconi, who invented the radio in 1896, was the world's first digital 

marketer. Others will say that computer engineer Ray Tomlinson should be credited with the birth of digital 

marketing because he sent the first-ever email in 1971, the history of digital marketing in India can be traced 

back to the year 1995 with the launch of internet services, this was the first baby step that led to the digital 

marketing revolution in India. The Internet service was launched in India on August 15, 1995, by VSNL 

(Videsh Sanchar Nigam Limited). VSNL was acquired by Tata Group and renamed Tata Communications in 

2008.A. Philip Kotler is the “father of digital marketing and also Neil Patel is the true guru of digital marketing, 

especially when it comes to search engines and content marketing. As of 2021, the revenue generated by digital 

advertising across India was valued at around 246 billion Indian rupees. 
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What Is Digital Marketing? 

 

Digital marketing, also called online marketing, is the promotion of brands to connect with potential 

customers using the internet and other forms of digital communication. This includes not only email, social 

media, and web-based advertising, but also text and multimedia messages as a marketing channel. 

 

Digital Marketing - Definition 

According to the Digital Marketing Institute, "Digital Marketing is the use of digital channels to 

promote or market products and services to targeted consumers and businesses." 

Milestone of Digital Marketing 

 

 
Scope of Digital Marketing jobs in India 

 Different branches of digital marketing that have great future scope include content marketing, social 

media marketing, search optimization, and so on. 

 Content is essential for all marketing strategies. 

 Almost 50% of companies indulge in content and related strategies to enhance their businesses. 

 Social media marketing depends highly on the use of social media. 

 Nearly one-third of the population currently uses some or the other type of social media platform. It is 

estimated that 33% of the traffic from Google’s organic search results goes to the first searches. 

 Knowing search engine optimization strategies will give you a cutting edge in the digital marketing 

industry. 

 Now that you know the scope of digital marketing jobs in India, you can enroll in institutes that offer top 

digital marketing courses with placements to ensure a sure shot of entry into some of the best digital 

marketing companies. 

Main Objectives of Internet Marketing 

 Increase revenue 

 Build a brand 

 Improve local SEO 

 Increase qualified traffic 

 Manage online reputation 

 Become an influencer in your field 

Advantages of Digital Marketing 
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Source:  
https://www.aplustopper.com/advantages-and-disadvantages-of-digital-marketing/ 

 

 

 

Types of Digital Marketing 

 

 
Source:  https://www.infidigit.com/blog/types-of-digital-marketing/ 

1. Search Engine Optimization (SEO) 
SEO stands for search engine optimization and as the name suggests, it is the science and art of getting 

your web-pages to rank higher in SERPs (search engine results page). 

 

2. Pay per Click (PPC) 
Pay-per-click marketing deals with paid search results on Google and involves bidding on specific 

keywords that will garner the most web traffic for you 

 

3. Social Media Marketing (SMM) 
Social media marketing is the use of social media platforms so as to connect with your audience and 

build your brand. 

 

4. Content Marketing 
Content marketing is a type of marketing which involves creating relevant and consistent content to 

attract defined audience 

 

5. Email Marketing 
Email marketing is a process of sending commercial messages to group of people via email. 

 

 

http://www.jetir.org/
https://www.infidigit.com/blog/types-of-digital-marketing/


© 2022 JETIR December 2022, Volume 9, Issue 12                                                         www.jetir.org (ISSN-2349-5162) 

JETIR2212494 Journal of Emerging Technologies and Innovative Research (JETIR) www.jetir.org e660 
 

6. Influencer/Affiliate Marketing 
Influencer marketing is a type of online networking advertising which includes influencers to endorse 

and make reference to your products. 

 

7. Viral marketing 
Viral marketing is a type of marketing where consumers give or share information about the company’s 

goods or services through social networks.  

 

8. Mobile Marketing 
Mobile marketing is a way of marketing through SMS. 

 

9. TV/Radio Advertising 
Both TV and radio have unexpectedly entered the digital world and are included as one of the types of 

Digital Marketing. Spotify is one such example. Since people now prefer consuming the same content online 

than in the traditional manner, advertising through these channels can also generate more leads. That being said, 

there are a considerable number of people who still watch TV. 

 

10. Digital Billboard 

A digital billboard is a billboard that displays digital images that are changed by a computer every few 

seconds. Digital billboards are primarily used for advertising, but they can also serve public service purposes 

. 

Challenges of Digital Marketing in India 

 

1. Dynamic Platforms  

With dynamically changing platform algorithms it is very difficult to keep up, especially with multi-

channel marketing. 

 

2. Competing with big brands and companies 
The biggest challenge is competing with the top companies. Their reach and communication impact are 

much more. Hence, it is difficult for smaller companies to grow and sustain in the market. 

 

3. Unpredictable buying behavior 
With the advent of the internet, the world has become one marketplace. This means better-informed 

clients and also more options available in different sectors. Hence, consumer buying behavior is very 

unpredictable.  

 

4. Limited budgets 
The bigger the company the bigger the budget startups have limited budgets which pose a challenge in 

creating content and also resources. 

 

5. Consumer-centric market 
The market has adopted a consumer-centric approach and its expectations are constantly evolving. 

Customers expect personalization and like it when companies really tend to their needs. This can be really 

challenging for companies and businesses.  

 

6. Creating fresh engaging content 
This is a major hurdle when it comes to digital marketing. Creating fresh, unique content is a big 

challenge especially when it comes to video formats.  

Compelling and engaging content has seen popularity and with every other brand investing in new and engaging 

content, it is difficult to stand out from the crowd.  

 

7. Striving to be mobile-friendly   

More than 50% of users shop from smartphones and tablets as opposed to a desktop. Companies need to 

optimize their websites for easy use from mobile phones. This also comes as a challenge to many companies. 

 

8. Data and Security Issues  
Data is a big asset when it comes to digital marketing and people hesitate to give their numbers and 

email addresses to any brand as they are might face some data security or privacy issues.  
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9. Content Strategy  
Creating a content strategy is a big challenge for the brand because social media platforms are extremely 

dynamic and the audience is globally spread.  

 

 10. Fast-changing trends and updates 
Digital marketing trends are important to inculcate in your marketing strategy but it is one of the biggest 

digital marketing challenges to keep up with them. Secondly, Google and other platforms update their algorithm 

in order to create a better experience for users. However, such updates hamper the SEO and SMM efforts of 

brands. 

 

 

Opportunities of Digital Marketing in India 

 

The way marketing is becoming cost-effective while reaching a larger audience, many businesses, big and 

small, are adopting digital marketing. This creates new opportunities for digital marketing professionals, 

allowing them to put their marketing skills to better use. Opportunities in digital marketing are endless, and as a 

digital marketer, you need to be aware of these new ways to reach the audience. 

 

1. Customer Needs  
Addressing customer needs via email or chatbots is a great way to save time and effort. Automated 

emails and replies to customer queries will also make them feel heard and appreciated. 

 

2. Make Use of Online Tools 
Making use of online digital marketing tools will make your life much simpler. Tools such as Hoot suite 

and Buffer have an in-built dashboard with which you can easily carry out online reputation management and 

also schedule posts easily.  

 

3. Keep updated with Trends 
Keeping an eye out for updates and trends is very important. Leveraging these trends in digital 

marketing and updates on various platforms will surely get you ahead. Weighing the pros and cons of an update 

is also good. Trending hashtags are also a great way to get discovered on social media and are great for SEO 

purposes. 

 

4. Media Planning 
Proper budget allocation is integral. A challenge for digital marketers is budget restraints. For a stellar 

campaign, media planning is required. A data-driven report and analysis on ROI presented to the client can 

really help. It is important to include analytics in the report.  

 

.5. Efficient Delegation  

Keeping the website updated, making sure it is SEO rich, and also ensuring it has been optimized for 

speed is quite a challenge. It can be difficult juggling all of these but the key here is hiring a talented and 

dedicated team and efficiently delegating and supervising their work.  

 

6. Find Your Niche 
Finding your niche will solve all of your problems. Finding a niche will help you in building a content 

strategy, choosing the right target audience and also planning your budget accordingly. 

 

7. Omni channel  
If you are just starting out then focus on one channel of online marketing such as YouTube, Instagram, 

Google, etc. Once you build a great hold of the audience there, multichannel marketing becomes easy for your 

brand. 

 

8. Flexible Marketing Strategy  
Keeping up with all the digital marketing trends that are dynamic in nature is a challenge but you can 

counter it with a flexible marketing strategy. Don’t over plan your content and paid marketing strategy to an 

extent that there is no room for improvement. 
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9. Research Competitive Content 
Marketers argue that digital marketing is both an advantage as all kinds of brands and businesses are 

uniformly marketing on the same channel but also a challenge because small businesses might not be able to 

keep up with big brands. Hence, the solution is to research the content of your competitors and draw inspiration 

from them.  

 

10. Upskill  
Up skilling is very important. Many corporations have started investing in upskilling their employees so 

that they have a wider knowledge base and it also leads to more productivity. It can also help employees to 

understand digital marketing holistically rather than just one particular area of the field.  

 

 

Future of Digital Marketing in India 

This is the era of digital marketing. With the rise of online shopping, every store requires an online 

marketing strategy to reach its audience and customers. From big organizations to small businesses and stores, 

everybody is venturing into the digital space to grow their business and reap the benefits of the online world in 

optimizing their reach, sales, and conversions. And with digitalization becoming more and more mainstream, 

the future of digital marketing in India is promising for brands and companies. In a country as densely 

populated as India and with millions of mobile phones and social media users, digital marketing is booming in 

the country. Everybody who wishes to scale their business and market their products and services far and wide 

needs to embrace digital marketing through the internet as this medium has no geographical barriers. 

 The future of digital marketing in India is bright and promising. Digital marketing, as compared to traditional 

marketing, offers some key benefits that make it an effective and affordable strategy for marketing the brand.  

Growth of Digital Marketing in India through the Pandemic 

In 2020 and 2021, the scope of digital marketing has seen a drastic level of growth. Despite the 

pandemic affecting our life in all ways for 2 years consecutively, the growth in the digital space has been strong 

and tremendously amazing. In 2022, it is projected to take an even higher leap. India has the 2nd largest number 

of internet users in the world. The internet’s penetration has reached outstanding numbers in the country. By 

2023, the number of active Indian internet users is expected to grow up to almost 666 million in India and 

higher than 5.3 billion on a global level. This indicates an online shift for a larger share of people, making it 

sensible and opportunistic for retail brands to venture into the digital marketing space. There is a rise in the 

consumption of data. An increased number of people have started subscribing to various platforms for video 

consumption as well as for other dependencies on the internet such as online shopping. This is expected to rise 

even higher owing to the digital revolution that is going on.  

Conclusion 

The powerful difference in using digital marketing is that digital marketing has more appointed the 

customers as the main objection, which gives the customer full personalized service such as responding to their 

message and query thoroughly. New technologies in digital marketing have moved a great deal. The market 

approach has also evolved with the rise of new technology. Digital marketing has a number of advancement and 

improvements in its strategy. In the present era, buyers expect knowledge that offers potential solution to their 

product related problems.  The strong visibility of the organization or the brand through digital marketing 

allows the consumers to develop perceived knowledge about the brand.  By the spread of word of mouth and 

getting recommendations from their connections assist the users in making active decisions about purchasing. 
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