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Introduction

In India the female population is 495 million as per the census in 2001. Women’s Contributes to
nearly half of the country population. In traditional societies women are contained within four walls of the house
performing mainly household activities. It also true that “Behind the success of every man there is a women.” In
reality women contribute a lot of success in every men life. But they are not recognized properly.

Entrepreneurship has traditionally been defined as the process of designing, launching and running
a new business, which typically begins as a small business, such as a start up company, offering a product, process
or service for sale or hire. Since the women entrepreneurs are predominantly found in the small scale sector, a
review of the development of women in this sector will provide a vivid picture of their status in the entrepreneurial
scenario. Small business units form the vibrant source of income generating activity for women. Government has
taken several measures to encourage women entrepreneurs to set up small scale and micro enterprise.

As a result of a new gesture of enthusiasm among women to participate in economic activities,
together with state and central government support there In India, women entrepreneurs constitute a negligible
proposition of the total entrepreneurs. Attitudinal constraints, social traditions and system inhibit the emergence of
women entrepreneurs. The typical women enterprises are the extension of kitchen activities. In India women have
contributed mainly in household industries due to less technical know-how regained and little competition from
men in these industries. With the spread of education and the growing awareness among women, women
entrepreneurs have entered into engineering, electronics, energy and many other industries.

WOMEN ENTREPRENEURSHIP

The Entrepreneur is a key to economic development. History is full of Instances of individual
entrepreneurs whose creativity has led to the industrialization of many nations. Entrepreneurs like Bolton in the
eighteenth century, Henry Ford and Emil Ratheneau in 20th were responsible for the industrializations of their
countries. The fastest growing segment of the USA's economy is women owned business. The US Bureau of
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census has revealed that 26 percent of the business was owned by women entrepreneurs in 1980 and this increased
to 32 percent in 1990. If this trend is continuing, it would reach 50 percent by the year 2010.

A number of women enterprises found it hard to survive for want of cash (working capital) rather
than for profit. It is found that since there is no accumulated stock of inventory it is the inadequate investment and
indiscriminate credit policy are the causes that lead to the shortage of working capital in women enterprises
Women get so many assistance and encouragement to start a business unit. Once started the unit they have to face
all the problems similar to male entrepreneurs in addition to the impediments engendered from their responsibility
as a housewife. In majority cases women get the support of family members to manage the business. During the
survey, the sampled entrepreneurs were asked on their problems in running their business unit.

In developing countries like India, where male and female population ratio is almost equal, the
presence of women entrepreneurs has great important functions of given below.

M Introduction of new innovations.
(1) Explore the prospects of commencing new projects.
(1) Taking risk playing an active role under uncertainty.

Take decisions as to the nature and type of goods to be produced.
OBJECTIVES OF THE STUDY
1. To identify the major Socio economic characteristics of women entrepreneurs.

2. To analyse Issues and Challenges of Women Entrepreneurs, economic and marketing problems in women

entrepreneurs.

3. To make suitable suggestions for the development of women entrepreneurship and to promote the

entrepreneurship.

SOURCES OF DATA

Interview technique was adopted for collecting data from the women entrepreneurs of large scale unit,
and small units. A survey was undertaken covering 390 women entrepreneurs among these samples 90 per cent
(350) was taken after stratifying them in to broad Categories. Samples of 155 families from small unit and large

scale units 195 women entrepreneurs are selected.

Statistical Tools

The research scholar relied more on primary data than on secondary data. The collected data were
scrutinized, edited and tabulated, statistical methods of analysis like, Exponential growth rates, Multiple regression
analysis, co-efficient of Contingency, Garrett’s Rank test, Linkert’s type of 5 point rating scale Chi-Square test, F
test, Chow test and Multi-dimensional scaling and standard deviation were used to analysis the data in an effective

manner.
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SIGNIFICANCE OF THE STUDY

A number of women enterprises found it hard to survive for want of cash (working capital) rather than
for profit. It is found that since there is no accumulated stock of inventory it is the inadequate investment and
indiscriminate credit policy are the causes that lead to the shortage of working capital in women enterprises
Women get so many assistance and encouragement to start a business unit. Once started the unit they have to face
all the problems similar to male entrepreneurs in addition to the impediments engendered from their responsibility
as a housewife. In majority cases women get the support of family members to manage the business. During the

survey, the sampled entrepreneurs were asked on their problems in running their business unit.
SCOPE OF THE STUDY

Since the women entrepreneurs are predominantly found in the small scale sector, a review of the
development of women in this sector will provide a vivid picture of their status in the entrepreneurial scenario.
Small business units form the vibrant source of income generating activity for women. Government has taken
several measures to encourage women entrepreneurs to set up small scale and micro enterprise. As a result of a
new gesture of enthusiasm among women to participate in economic activities, together with state and central

government support there was a phenomenal growth in the number of women owned business units in the state

No. of Years of Existing

The following table reveals the details of No. of years of Existence of business of sample women

entrepreneurs
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TABLE 1.1

NO OF YEARS OF EXISTENCE OF BUSINESS OF SAMPLE WOMEN ENTREPRENEURS

S.No No. of years Manufacturing service Trading Total
1 |0-1years 47(13.5) 21(6) 25(7) 93(26.5)
2 [1-2 years 10(3) 23(6.5) 21(6) 54(15.5)
3 [2-3years 19(5.5) 23(6.5) 24(7) 66(19)
3 |Above 3 years 47(13.5) 47(13.5) 43(12) 137(39)
Total 123(36.5) 114(31.5)| 113(32) | 350(100)

Source: Primary Data

Note: Figures in parentheses indicate percentages

Table 1.1 reveals the details about the No of Years of Existence of Business of sample women
entrepreneurs in Chennai Districts. 39 per cent of sample respondents businesses are existing more than 3 years,
26.5 per cent of sample respondents business are newly started, 19 per cent of sample respondents businesses are
existing more than 2 years and 15.5 per cent of of sample respondents businesses are existing more than one year.
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Ownership of Business of sample women entrepreneurs

The following table shows the details sample women entrepreneurs’ business ownership

TABLE 1.2

OWNERSHIP OF BUSINESS OF SAMPLE WOMEN ENTREPRENEURS

S.No Type of ownership Manufacturing | Service Trading Total
1 Sole proprietor 61(17.5) 4(1) 42(12) 107(30.5)

2 [Partnership 7(2) 4(1) 10(3) 21(6)

3 Hindu Undivided family 16(4.5) 18(5) 28(7.5) 60(17)

3 |Private Limited 12(3.5) 30(8.5) 18(5) 60(17)
5 |Public company 45(13) 4(1) 53(15.5) 102(29.5)
Total 73(36.5) 63(31.5) 63(32) 350(100)

Source: Primary Data

Note: Figures in parentheses indicate percentages

Table 1.2 depicts that 30.5 percent their business, 17 percent of sample respondents are having business
ownership of partnership, Hindu undivided family and private limited each 8.5 percent of them are having public
company. It shows that the sample respondents are having more capacity to bear the business risk as they are

running business solely.
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Registration of Business
The following table shows the details registration of sample women entrepreneurs business activities.
TABLE 1.3

REGISTRATION OF BUSINESS OF SAMPLE WOMEN ENTREPRENEURS

S.No. Type Manufacturing Service | Trading Total
1 | Registered 75(21.5) 68(19.5) | 74(21) | 217(62)
2 | Unregistered 52(15) 42(12) 39(11) 133(38)
Total 127(36.5) 110(31.5) | 113(32) | 350(100)

Source: Primary Data

Note: Figures in parentheses indicate percentages

Table 1.3 depicts that 62 percent of sample women entrepreneurs in chennaiDistricts have registered their
business with District Industries Centre, chennai, whereas 38 percent have not registered their business. Business

activities can be carried out either in own land or lease land or in Rental land building..
GARRETTS RANKING TECHNIQUE
Ranking of Problems facing in the Personal Characteristics in women entrepreneurs

Personal characteristics include age, Education, experience and training. Social characteristics include
marital status type of family nature of family etc., General characteristics include nature of enterprise, market
extension etc.,Economic characteristics include amount of capital invested profit earned expenditure incurred etc.,.
The following Table 1.4 shows the ranking of problems facing Personal Characteristics
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TABLEl4

SOCIAL CHARACTER PROBLEMS IN THE PERSONAL CHARACTERISTICS- GARRETTS
RANKING TECHNIQUE

SI. No Personal Character Total Average Rank
Score Score

1 | Age 33933 60.56 11
3 Educational Qualification 34539 63.13 I
3 Spouse Education 19336 48.95 v
4 Financial Support 36053 65.95 I

5 Language Problem 17968 45.48 \/
6 Knowledge strength 16846 43.64 VI
7 Remedial Measure 15768 39.91 VIl
8 Family Restriction 15549 39.36 IX
9 Confidence 16841 43.63 VII

It is inferred from the Table 1.4 that majority of the sample sample women entrepreneurs to problems of
lack of finance and educational qualifications is forcefulfactor for development of business.. The table also shows
that the sample women entrepreneurs had given second rank to educational qualifications. The table further shows
that the sample educational qualifications had given third rank to age. It is further clear from the table had given

last rank to insufficient Family Restriction
RANKING OF SOCIAL CHARACTER IN WOMEN ENTREPRENEURS

In order to find out women entrepreneurs data have been collected from Trichy, Thanjavur and
Pudukkottai Districts. The following Table 1.5 shows the ranking of social character in women entrepreneurs in

chennal Districts.
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Table 1.5
WOMEN ENTREPRENEURSSOCIAL CHARACTER

GARRETTS RANKING TECHNIQUE

SI. No Social Character Total Average Rank
Score Score

1 Marital status 33185 64.37 I
3 Type of family 31115 63.33 I
3 Nature family 36954 53.90 v
4 Financial status 31601 43.30 IX
5 Lack of Personal Problem 36484 53.96 \Y
6 competitiveness 37973 55.94 Il
7 Business Ethics 34541 49.08 VI
8 Mental strength 33890 45.78 VIl
9 Lack of education 31898 43.79 VIl
10 | Role conflict 19373 38.54 X
11 |Unfavorable Environment 13939 35.87 XI

Table 1.5 clearly shows that majority of the sample ranking of social character inwomen entrepreneurs
had given top rank to ‘marital status’ as first Rank in social character. The table further shows that the sample
social character had given second rank to ‘Type of family’. The Table reveals that the sample Type of family had
given third rank to ‘competitiveness’. It is further clear from the table that the sample women entrepreneurs had

given last rank to Unfavorable Environment.
Ranking of Preference Economical Characterof Sample Women Entrepreneurs

In order to find out which sample women entrepreneursthat are preferred by Economical Characterthe data
have been collected from the Respondent. The following Table 3.24 shows the ranking of preference of sample

women entrepreneurs in chennai Districts
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TABLE 1.6

WOMEN ENTREPRENEURSRANKING OF ECONOMICAL CHARACTER GARRETTS RANKING

TECHNIQUE
Sl Ranking of Economical Total Average
Rank
Character
No Score Score
1 Dept condition 36340 53.48 I

3 |Update of Banking regulations | 34104 48.30 \

3 Business Knowledge 38533 57.04 I
4 | Source of Funds 39175 58.35 I

5 CIBIL score 34878 49.75 v
6 | Product/service Demand 16161 33.33 VI

It is inferred from the Table 1.6 that majority of the women entrepreneurs had given top rank to ‘Source
of Funds’ as the most preferred in chennai Districts. The table also shows that the sample women
entrepreneurshad given second rank to ‘Business Knowledge’. The Table further shows that women entrepreneurs
had given third rank to ‘Dept condition. It is further clear from the table that the women entrepreneurshad given
last rank to ‘Product/service Demand’.

SOCIO-ECONOMIC STATUS OF WOMEN ENTREPRENEURS

This section of the analysis examines the socio economic profile of the sample women entrepreneurs in
Chennai city of Tamil Nadu.. The various aspects pertinent to social and economic profile vis a vis motivating
factors for the promotion of units by women entrepreneurs. The following empirical data related to woman
entrepreneurs throws light age, order of the birth in the family, marital status, family composition, educational
qualifications, family background, family contacts, and experience in addition to monetary and return on capital

employed in these sample units.
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TABLEL.7

CLASSIFICATION OF WOMEN ENTREPRENEURS BY AGE

Agegroup(yrs) No.ofWomenEntrepreneurs
20-30 49(14)
31-40 122(35)
41-50 105(30)
51-60 44(12.5)
61Above 30(8.5)
350(100.00)

Source: Computed
Note: Figures in parentheses represent percentage

TABLEL.8

CLASSIFICATION OF WOMEN ENTREPRENEURS BY EDUCATIONAL QUALIFICATION

EducationalQualification WomenIIE\Ir?frgl;)reneu rs
UptoSSLC 65(18.50)
Inter 42(12.00)
Degree 105(30.00)
PG 54(15.50)
Technical 84(24.00)
Total 350(100.00)

Source: Computed
Note: Figures in parentheses represent percentage

Relationship between motivational factors and the overall motivational behavior of the women

entrepreneurs

After finding out the factors involved in starting business enterprise, the next step is to find out the
relationship between the motivational factors and the overall motivational behavior of women entrepreneurs in
the study area. ‘Multiple regression analysis’ has been done to identify the relationship between the factors and

the overall motivational behaviour. The function in logform is as follows;
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Where,
Log Y= log bg+b; log X; + b, log X, +...+ by log X; + eu
Y : Overall score on selection decision behaviour
Y, : Economic Independence and challenge
X5 : Economic Status and Interest
X3 ; Opportunities and Necessities
X4 : Usage of funds
Xs : Experience
Xe : market potential
X7 : Family background
bg, by, by : by are the parameters of independent variable to be estimated. bo
Regression constant
eu : error term

In order to test the significance of the estimated parameters, b, bo,...b7,t-test of the following formula has
been used. The regression co-efficient of the independent variables has been estimated and the results are shown in
Table 1.9.

TABLE 1.9
THE IMPACT OF MOTIVATING FACTORS ON THE OVER ALL MOTIVATIONAL BEHAVIOUR

Factors Notation EIaSt'.C'Fy gi |gptandard t-value
coefficient error

Constant b0 0.204* 0.992 2.216
Economic Independence and X, 0.453%* 0.011 41.076
challenges
Economic Status and Interest X2 0.010NS 0.009 1.075
Opportunities and Necessities X3 0.013N2 0.014 0.937
Usage of funds X4 0.320** 0.013 23.975
Experience Xs 20.010NS 0.010 -0.957
market potential Xs 0.126** 0.011 11.995
Family background X7 0.155** 0.011 13.800
Market potential Xs 0.126** 0.011 11.995

Source: Computed Data
R2=0.79, F-Test=495.937
**: Significant at one percent level of probability:
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*: Significant at five percent level of probability
NS: Not significant

It is seen from Table 1.9 that the co-efficient of determination (R2) was 0.719 indicating that 71.9 percent
of the variation in the motivation behaviour of the women entrepreneurs can be explained by all the seven
independent variables included in the model. The F-value indicates that the fitted log Linear Multiple Regression
was significant at one percent level and it is valid to draw inference. Among the seven-independentvariable,
economic independence and challenge, usage of funds, market potential and family background were found to be
statistically significant. It could be inferred that motivational behaviour of women entrepreneurs was significantly
influenced by the ‘market potential’. One percent increase in the “market potential”, keeping all other factors
constant will increase the motivational factors of the women entrepreneurs by 0.126 percent from its mean level.
The elasticity co-efficient for the variable ‘family background’ was 0.155 which indicates that by increasing the
social status and family background by one percent, there will be an increase in the motivational factors of women

entrepreneurs by 0.155 percent, ceteris paribus.

The variable ‘usage of funds’ is one of the important factors contributing to motivational factors of
women entrepreneurs. Its coefficient was 0.320 and it was significant at one percent level, indicating that one
percent increase in the usage of funds would increase the motivational factors of women entrepreneurs by 0.320
percent from the mean level. The motivational factor of women entrepreneurs was also influenced by ‘economic
independence and challenge’. The coefficient of economic independence and challenge was 0.453 which was
significant at one percent level. This shows that one percent increase in economic independence and challenge
would increase the motivational factors by 0.453 percent from its mean level. The factors ‘opportunities and

necessities’, ‘economic status and interest’ and ‘experience’ were not considered as significant in the study area.
CHALLENGES OF WOMEN ENTREPRENEURS

Table 1.10 below presents challenges faced by women entrepreneurs in starting and growing their
businesses across different sectors. Financial related problems appear to be the most common to all the sectors,
because the figures seem to be the highest among other challenges. The Table shows a mean figure of 46.34, 72.82,
68.42 and 64.84 for agricultural, manufacturing, trade and service sectors respectively. Agriculture surprisingly
revealed low response and reaction to finance variable. Here, (agro) family related problem was considered as
highly significant. In order of prominence, nature of the business was cited moderately by all the
sectorsexceptservice sector. This was closely followed by sexual harassment cited in service and trade sectors
(24.77 and 24.12) which are higher than the agricultural and manufacturing sectors (18.42 and 16.28). Sexual
impediment was not regarded as serious problem in manufacturing and agricultural sectors; the weight was
however notice able. The challenge of competition seems to be higher in the service sector (34.46) than in other
sectors (24.21, 24.21 and 28.17) for agricultural, manufacturing and trade sector respectively. This is not surprising

since a lot of women seem to be more in the service sector than in the other sector.
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TABLE 1.10

CHALLENGE INCIDENCES ON COMMENCEMENT AND GROWTH OF BUSINESS

C Fi Nb Sh F
SECTORS e n i
Mean Mean Mean Mean Mean
Agriculture 24.21 46.34 28.66 18.42 26.34
Manufacturing 24.21 72.82 38.16 16.28 24.22
Trade 28.17 68.42 38.16 24.12 22.42
Service 34.46 64.84 24.81 24.77 21.94

Source: computed

Note: Keys to Abbreviation: Cc—Competition, customer loyalty and their complaints; Fin-finance Nb-

Nature of business Sh-Sexual harassment Frp-Family related problem
CHALLENGES TO WOMEENTREPRENEURIAL DEVELOPMENT

Table 1.11 below identifies challenges to women’s entrepreneurial development. The strongest of the
miscomputation which has a mean score of 3.7116. This might be as a result of many business springing up to pose
as a challenge once a business is started and hence they become a barrier to the business expansion. Second to this
is the fact that the challenges other women are facing in business seems to be a motivator to most women under
this study survey with a mean score of 3.5171. Another major challenge facing women entrepreneurs is finance
with mean score of 3.2736. This is probably because of the poverty level in the country. This is followed by family
related problems and sexual harassment with mean scores of 3.2672 and 3.1442 equally cited as challenges they
face in the course of doing their businesses. Other factors include lack of financial skill and the nature of business
with mean scores of 3.0658 and 3.1406 respectively.

TABLE 1.11

CHALLENGES TO WOMEN ENTREPRENEURIAL DEVELOPMENT

Statement Mean Std. Dev

| anticipated competition and customers’
_ . _ 3.7116 1.57563
Complaints before | started this business.

Lack of access to finance have been my major
_ _ . 3.2736 2.03998
challenge since | started this business

I am facing financial challenge because of my lack
. . . ) . 3.0658 1.14323
of financial Skill before I started this business.

I am facing these challenges because of the nature of 3.1406 1.15652
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the business that | a min to.

The rate of labour turn over in my business is high

because | did not consider it a problem before
. ) 3.1090 |[1.11128
starting my business.

One of the challenges | am facing in business is
. 3.1442 | 252121
sexual harassment from the opposite sex.

The role | play in my family is a challenge to m
) p1ay y y 9 y 3.2673 | 1.11525
business.

The challenges facing women entrepreneurs
) ) ) 3.5171 | 1.49808
motivated me to start this business

Source: Computed

On the issue of how the entrepreneurs perceived the relationship between the factors that motivated the min
to entrepreneurship and the challenges they were facing in business, 81% of them were of the opinion that the
challenges women face in business depend on what motivated the min to business. The following were mentioned
by some of the women interviewed as the major challenges they face in business; lack of finance and capital to run
the business, lack of power supply, lack of good infrastructural facilities, bad government policy and governance,
high competition from men, sexual harassment, lack of family support, lack of managerial skills, customers’
complaints, in ability to separate business from private life, stress and tension associated with business, unstable

income (Responses from the women entrepreneurs interviewed).

They mentioned the following challenges to be likely associated with people that were pushed or force into
business: (i) lack of managerial skills (ii) lack of experience (iii) inefficiency (iv) stress and (v) customers
dissatisfaction. While according to them, the challenges that can be associated with those that were pulled into
business are (i) excessive wastes of resources (ii) high rate of labourer turn over, (iii) over reliance on outside
opinion (iv) In effectiveness in the use of material and other resources. This was confirmed by are sponse from one
respondent; personally, | went into business because | lost my job and because | needed something urgently to do,
I did not take time to get prepared, and as a result all the money | borrowed to start the business suddenly
disappeared. If not for the mercy of God and for my husband, this business would have been a story today and |

know a lot of women are having similar experience in their business.

Findings

1. Production based entrepreneurial activities need a proper channel for its production. The adoption of
appropriate channel for distribution of products enhance in marketing. It can be categorized as below:

i.  Producer — Customer: The type of distribution of their entrepreneurial products is very common among the

villagers. It is because of the reason that they have less production ratio compare with the urban dweller

and the demands of their products are also less. So, the entrepreneurs themselves supply their products to
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the local people by traveling either by bi-cycle or with two wheelers. For instance, Mrs. Chadra Devi who
engaged with pickles and spices business goes daily in the morning and evening in their neighbouring
locality for supplying of her products. she gives the facility of getting her product at her customer’s door
step.

Producer — Retailer — Customer: The type of distribution channel of their products is common especially
for piggery, poultry, dry fish fermentation, bamboo shoot fermentation, etc. It is due to the reason that the
entrepreneurs cannot give direct service for selling out their product as most of their entrepreneurial
activities need more labours. At the same time, it is also more risky to keep their products for long time. It
may spoil within a short period. At the same time, any one from the locality can easily harm their activities
by putting some poisonous materials like in poultry farm, sheep farm, etc. In order to avoid such

inconveniences, these entrepreneurs supply out to their local retailers.

Producer — Wholesales - Retailer — Customer: The type of distribution is very less among the entrepreneurial

activities in the rural areas like Trichy. It is required only for some bigger units like brick farms,furniture units, etc.

Besides the, they also.

SUGGESSTIONS

Women in general face a lot of problems in Indian society. As an Indian woman myself, | have noticed lots

of sexism. This is mainly because India, although it is still changing, has parts of it that are extremely male

dominated, and oppresses or restrict women's actions. Women India are usually seen as housewives (once again

this ideology is slowly beginning to become more open as higher education is becoming more of an option for

women). This gender differentiation and the responsibilities placed on most Indian women from a young age play

a big role.

iii.
iv.
V.
Vi.

Vii.

viil.

provide direct selling to their customers.

Challenges and Problems faced by Women Entrepreneurs

Some of the challenges and problems faced by women entrepreneurs are discussed below.

Family restriction

Women are expected to spend more time with their family members. They do not encourage women to
travel extensively for exploiting business opportunities.

Lack of Finance

Family members do not encourage women entrepreneurs. They hesitate to invest money in the business
venture initiated by women entrepreneurs. Bank and other Financial Institutions do not consider Middle
Class Women Entrepreneurs as proper applicants for setting up their projects and they are hesitant to
provide financial assistance to unmarried women or girls as they are unsure as to who will repay the loan -
Either their parents or in-laws after their marriage. This humiliates unmarried women and they generally

leave the idea of setting up their ventures.
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X.  For example, Manimekalai from Pudukkottai district Shaw initially faced many problems regarding funds
for her business. Banks were hesitant to give loan to her as biotechnology was a totally new field at that
point of time and she was a woman entrepreneur, which was a rare phenomenon.

xi. 3. Lack of Education

xii. ~ Women are generally denied of higher education, especially in rural areas and underdeveloped countries.
Women are not allowed to enrich their knowledge in technical and research areas to introduce new
products.

xiii. 4. Role Conflict

xiv.  Marriage and family life are given more importance than career and social life in Indian society

CONCLUSION

As the number of working adults increase, a tendency also develops in families leading to change

in lifestyles and food habits, etc. There has been increasing interest among the people to remain fit. This has

resulted women entrepreneurs setting up beauty parlour, etc. to meet the growing demand for beauty care services.

Once the field of entrepreneurship assumed to be for men only, nowadays women have also entered this field.

More and more women are coming forward to take up entrepreneurial activities.Thus, from the analysis it can be

concluded that a majority of the sample respondents live in rented houses.
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