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Abstract 

Street vending is a crucial component of the urban informal economy, providing livelihoods to numerous individuals, particularly in developing 

regions. This study delves into the socio-economic profiles, operational dynamics, and challenges faced by street vendors in Sullia Taluk, 

Karnataka. Through a comprehensive survey involving 100 street vendors, the research uncovers significant demographic trends, including 

age, gender, and educational background. The study highlights the economic contributions of street vendors, playing a pivotal role in supporting 

their households and the local economy. However, street vendors encounter multiple challenges, such as harassment by municipal authorities, 

lack of access to credit, inadequate infrastructure, and stiff competition from formal retail sectors. The research underscores the resilience and 

adaptability of these vendors amidst regulatory and socio-economic adversities. Policy recommendations include regulatory reforms to simplify 

licensing, financial inclusion initiatives to provide access to microcredit, infrastructure development to create designated vending zones, and 

capacity-building programs to enhance business skills. This study aims to contribute to the understanding of street vending dynamics and 

advocate for supportive measures to improve the livelihoods of street vendors in Sullia Taluk. 
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Introduction 

Street vending is a vital aspect of urban economies globally, especially in developing countries where it provides livelihoods for millions. In 

India, street vendors are integral to the economy, offering affordable goods and services to urban populations while sustaining their own 

livelihoods. Despite their significant role, street vendors often operate within an ambiguous legal framework, facing numerous challenges that 

affect their economic stability and social well-being. 

This study focuses on the street vendors in Sullia Taluk, Karnataka, a region where street vending is a common sight and plays a crucial role 

in the local economy. Sullia Taluk, like many other regions in India, exhibits a vibrant street vending culture that contributes to the livelihoods 

of many individuals and their families. However, these vendors frequently encounter challenges such as lack of legal recognition, harassment 

by authorities, inadequate infrastructure, and limited access to financial services. 

The socio-economic profile of street vendors in Sullia Taluk is diverse, encompassing individuals of various ages, genders, and educational 

backgrounds. Most vendors are driven to this occupation due to limited formal employment opportunities and the need to support their 

households. The income generated from street vending, though modest, is essential for their survival and contributes significantly to the local 

economy by ensuring the availability of affordable goods and services. 

Despite their contributions, street vendors in Sullia Taluk face several obstacles. Regulatory challenges, such as the absence of clear legal 

frameworks and frequent evictions, pose significant threats to their livelihoods. Additionally, the lack of access to credit and basic amenities 

like water, sanitation, and secure vending spaces further exacerbates their vulnerabilities. The competition from formal retail sectors also affects 

their earnings and sustainability. 

This study aims to shed light on the socio-economic conditions of street vendors in Sullia Taluk, highlighting their contributions to the local 

economy and the challenges they face. Through a comprehensive survey and analysis, this research seeks to understand the dynamics of street 

vending in the region and propose measures for improving the conditions of these vendors. By addressing the issues identified, policymakers 

can develop inclusive strategies that recognize the importance of street vendors and support their integration into the urban economy, thereby 

enhancing their livelihoods and overall well-being. 

Objectives of the Study 

1. To analyze the socio-economic profile and contribution of street vendors to the local economy of Sullia Taluk:  
o Investigate the demographic characteristics, educational background, and family structure of street vendors. 

o Examine the economic status, income levels, and financial challenges faced by street vendors. 

o Analyze the role of street vendors in providing livelihoods and their contribution to the local economy. 

2. To understand the nature and types of goods and services offered by street vendors:  
o Identify the common products and services provided by street vendors. 

o Assess the variety and uniqueness of goods sold, and how they cater to the needs of the local population. 

3. To evaluate the impact of technology on the operations of street vendors: 

o Explore the use of digital payments, mobile ordering, online presence, and other technological tools by street vendors. 

o Assess the benefits and challenges associated with the adoption of technology in street vending. 

4. To identify challenges faced by street vendors and propose policy interventions: 
o Investigate the infrastructural, regulatory, and social challenges encountered by street vendors. 

o Recommend training programs, access to credit, and social protection measures to support street vendors. 

o Propose initiatives for improving infrastructure, women empowerment, and the establishment of grievance redress 

mechanisms. 

 

Literature Review 

The informal sector, particularly street vending, has garnered significant attention in urban studies due to its role in poverty alleviation, urban 

dynamics, and economic sustenance. Street vending, as an informal economic activity, plays a crucial role in providing livelihoods to millions, 

especially in developing countries. 
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Economic Contributions: Bhowmik (2005) emphasized the economic contributions of street vendors in urban areas, stating that they are a 

vital component of urban economies, providing affordable goods and services to city dwellers. Street vendors contribute significantly to the 

economy by creating employment opportunities and supporting the livelihoods of marginalized communities. 

Regulatory Challenges: Roever and Skinner (2016) discussed the regulatory challenges faced by street vendors, including legal recognition, 

harassment, and evictions. These challenges are compounded by the lack of supportive policies and infrastructure, which often leaves vendors 

in precarious situations. 

Urban Dynamics and Informal Economy: The International Labour Organization (2002) highlighted the importance of the informal sector 

in urban dynamics, noting that street vending contributes to the vibrancy of city life while also presenting regulatory and spatial challenges. 

Mitlin and Satterthwaite (2012) further discussed the complexities of urban poverty and the role of the informal economy in providing 

sustenance to the urban poor. 

Gender and Social Aspects: Studies by UN Women (2017) have highlighted the gender dynamics within the informal economy, noting that 

a significant proportion of street vendors are women. These vendors often face additional challenges such as balancing work with domestic 

responsibilities and dealing with gender-based harassment. 

Local Context - Sullia Taluk: This research builds on existing literature by providing a detailed case study of street vendors in Sullia Taluk. 

The study aims to offer insights into the specific local context, highlighting the unique socio-economic conditions and challenges faced by 

vendors in this region. According to a study by Amitabh Kundu and Arup Mitra (2014), understanding the local context is essential for 

developing targeted interventions that address the unique needs of street vendors. 

Policy Implications: Skinner (2015) discussed the need for inclusive public policies that recognize the contributions of street vendors and 

provide them with legal protections and supportive infrastructure. This perspective is echoed in the findings from Sullia Taluk, where there is 

a pressing need for formalization and legal recognition of street vendors to ensure their protection and enhance their livelihoods. 

In conclusion, the literature underscores the importance of street vending as a critical component of urban economies, while also highlighting 

the myriad challenges faced by vendors. This study adds to the existing body of knowledge by offering a focused analysis of street vending in 

Sullia Taluk, aiming to inform policy interventions and support mechanisms that can foster the sustainable development of this vital informal 

sector. 

Statement of Problem 

Street vendors in Sullia Taluk play a crucial role in the local economy by providing essential goods and services to residents and visitors. 

Despite their significant contributions, street vendors face numerous challenges that hinder their ability to operate efficiently and sustainably. 

These challenges include: 

1. Lack of Legal Recognition: Street vendors often operate informally without proper legal recognition, exposing them to harassment, 

eviction threats, and a lack of security in their livelihoods. 

2. Inadequate Infrastructure: The absence of designated vending zones, poor sanitation, and insufficient waste management facilities 

adversely impact their operations and public health. 

3. Limited Access to Financial Services: Street vendors have restricted access to credit and financial services, making it difficult for 

them to invest in and expand their businesses. 

4. Regulatory Challenges: Navigating the complex regulatory environment poses significant difficulties for street vendors, often 

leading to fines and conflicts with local authorities. 

5. Social Protection Deficits: The lack of social protection measures such as health insurance and pension schemes leaves street vendors 

vulnerable to economic shocks and health emergencies. 

These issues collectively contribute to the socio-economic vulnerability of street vendors in Sullia Taluk, impeding their potential for growth 

and economic contribution. 

This study aims to identify and analyze these challenges, explore the socio-economic impact of street vending, and propose evidence-based 

recommendations for fostering sustainable development and empowerment within the street vending sector. 

 

Research Design and Methodology 

1. Research Design 

The study employs a mixed-methods research design, combining both quantitative and qualitative approaches. This allows for a comprehensive 

understanding of the socio-economic profile, operational dynamics, and challenges faced by street vendors in Sullia Taluk. 

2. Study Area 

The research focuses on street vendors operating in Sullia Taluk, Karnataka, India. This area is chosen due to its diverse economic activities, 

including agriculture, education, and local businesses. 

3. Sampling Method 

A multi-stage sampling technique is used to select the sample: 

 Stage 1: Selection of Locations: Key areas in Sullia Taluk where street vending is prominent are identified. 

 Stage 2: Selection of Vendors: A stratified random sampling method is employed to ensure representation across different types of 

vendors (e.g., food, textiles, handicrafts). 

4. Sample Size 

A total of 100 street vendors are selected for the study. The sample size is determined based on the population of street vendors in the area, 

ensuring statistical significance and representativeness. 

5. Data Collection Methods 

Both primary and secondary data are collected for the study: 

 Primary Data: 

o Surveys: Structured questionnaires are administered to street vendors to collect quantitative data on demographics, income, 

technology use, and challenges. 

o Interviews: Semi-structured interviews are conducted with a subset of vendors to gather qualitative insights into their 

experiences, challenges, and the impact of technology on their operations. 

o Focus Group Discussions (FGDs): FGDs are held with groups of street vendors to explore common issues, share 

experiences, and discuss potential solutions. 

 Secondary Data: 
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o Literature Review: Existing research, reports, and publications related to street vending, urban informal sector, and 

technology adoption are reviewed. 

o Official Records: Data from local government offices, municipal records, and relevant agencies are gathered to complement 

primary data. 

 

 

 

6. Data Analysis 

 Quantitative Analysis: Data from surveys are analyzed using statistical tools and software (e.g., SPSS, Excel). Descriptive statistics 

(mean, median, mode) and inferential statistics (regression analysis, chi-square tests) are used to identify trends, relationships, and 

patterns. 

 Qualitative Analysis: Interview and FGD data are analyzed using thematic analysis. Key themes and patterns are identified, coded, 

and interpreted to provide deeper insights into the lived experiences of street vendors. 

7. Ethical Considerations 

 Informed Consent: All participants are informed about the study's purpose, procedures, and their rights. Written consent is obtained 

before participation. 

 Confidentiality: Participant information is kept confidential and used solely for research purposes. 

 Anonymity: Personal identifiers are removed from the data to ensure anonymity. 

8. Limitations of the Study 

 Geographic Scope: The study is limited to Sullia Taluk, and findings may not be generalizable to other regions. 

 Sample Size: While 150 vendors provide valuable insights, a larger sample may offer more robust data. 

 Self-Reported Data: Reliance on self-reported data from vendors may introduce biases or inaccuracies. 

9. Expected Outcomes 

 Comprehensive socio-economic profile of street vendors in Sullia Taluk. 

 Identification of key challenges and opportunities for street vendors. 

 Insights into the impact of technology on street vending operations. 

 Policy recommendations to support and enhance the livelihoods of street vendors. 

Result and discussions 

           Table No: 1 Demographic Characteristics of Street Vendors in Sullia Taluk 

Age Group Percentage Education Level Percentage Monthly Income (INR) Percentage 

18-30 20% Primary Education 65% 5,000 - 10,000 50% 

31-45 55% Secondary Education 25% 10,001 - 15,000 35% 

46-60 25% Higher Education 10% Above 15,000 15% 

 

 Age Distribution: Street vendors in Sullia Taluk range from 18 to 60 years, with the majority being between 31 and 45 years old. 

 Gender: Approximately 60% of street vendors are male, while 40% are female. 

 Education Level: The majority of vendors have completed primary education, with a significant portion having only secondary or 

higher education. 

Hypotheses No: 1 

Null Hypothesis (H0): There is no association between the frequency of legal and regulatory issues and the perceived challenges in sustaining 

businesses. 

Alternative Hypothesis (H1): There is an association between the frequency of legal and regulatory issues and the perceived challenges in 

sustaining businesses. 

In this case, we can use the Chi-Square test of independence to examine if there's an association between the frequency of legal and regulatory 

issues faced by street vendors and the perceived challenges in sustaining their businesses.  

 Table No: 2 Chi-Square Tests 

 Value df Asymp. Sig. (2-sided) 

Pearson Chi-Square 6.978a 4 .137 

Likelihood Ratio 6.810 4 .146 

Linear-by-Linear Association 1.215 1 .270 

N of Valid Cases 100   

a. 0 cells (0.0%) have an expected count of less than 5. The minimum expected count is 6.72. 

The p-values obtained from all Chi-Square tests were greater than the conventional significance level of 0.05. Thus, we fail to reject the null 

hypothesis, indicating no significant association between legal and regulatory issues and business sustainability challenges among street 

vendors in the study area. 

Hypotheses No: 2 

Null Hypothesis (H0): There is no significant association between the availability of proper infrastructure and amenities for street vendors in 

Sullia Taluk and the level of challenges they encounter in their daily operations. 

Alternative Hypothesis (H1): There is a significant association between the availability of proper infrastructure and amenities for street 

vendors in Sullia Taluk and the level of challenges they encounter in their daily operations. 

Chi-Square Test of Association: Infrastructure Availability vs. Operational Challenges 
We conducted a Chi-Square test to examine the relationship between infrastructure availability and operational challenges faced by street 

vendors in Sullia Taluk. The results are summarized in Table 2 below: 

Table 2: Infrastructure Availability vs. Intensity of Challenges Crosstabulation 
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Infrastructure Availability Minimal Low Moderate High Severe Total 

Excellent 3 3 2 3 2 13 

Good 3 4 3 3 3 16 

Average 2 3 4 4 4 17 

Poor 2 4 6 5 8 25 

Very Poor 2 5 5 8 9 29 

Total 12 19 20 23 26 100 

Chi-Square Tests: 

 Pearson Chi-Square: 6.113, df = 16, p = 0.987 

 Likelihood Ratio: 5.961, df = 16, p = 0.989 

 Linear-by-Linear Association: 4.237, df = 1, p = 0.040 

The Pearson and Likelihood Ratio tests indicate no statistically significant association between infrastructure availability and operational 

challenges faced by street vendors, with p-values exceeding 0.05. However, the Linear-by-Linear Association test suggests a significant linear 

relationship (p = 0.040), implying that as infrastructure improves, challenges tend to decrease linearly. 

While the overall null hypothesis of no significant association is upheld by the Pearson and Likelihood Ratio tests, the findings from the Linear-

by-Linear Association test suggest opportunities for targeted interventions to enhance street vendor livelihoods in Sullia Taluk through 

infrastructure improvements. 

Hypothesis 3: 

Null Hypothesis (Ho): The economic impact of street vending in Sullia Taluk is not significantly associated with the development and 

empowerment of marginalized communities. 

Chi-Square Test of Association: Socio-Economic Impact and Livelihood vs. Years of Experience in Street Vending 
A Chi-Square test was conducted to investigate the relationship between Socio-Economic Impact and Livelihood and Years of Experience in 

Street Vending among street vendors in Sullia Taluk. The results are summarized in Table 3 below: 

Table 3: Socio-Economic Impact and Livelihood vs. Years of Experience in Street Vending Crosstabulation 

Socio-Economic Impact and Livelihood Less than 1 year 1 to 3 years 3 to 6 years 6 to 10 years More than 10 years Total 

The main source of income 1 1 3 0 1 6 

Supplementary source of income 0 3 2 0 1 6 

Temporary or seasonal income 2 1 0 2 1 6 

Not a significant source of income 1 2 0 0 0 3 

Total 4 7 5 2 3 21 

 

 Pearson Chi-Square: 14.225, df = 12, p = 0.287 

 Likelihood Ratio: 17.257, df = 12, p = 0.140 

 Linear-by-Linear Association: 0.932, df = 1, p = 0.334 

The Chi-Square tests indicate no statistically significant association between Socio-Economic Impact and Livelihood and Years of Experience 

in Street Vending among street vendors in Sullia Taluk, as all p-values exceed 0.05. Therefore, we fail to reject the null hypothesis, suggesting 

that there is no significant relationship between these variables. 

These findings suggest that the years of experience in street vending do not significantly influence the socio-economic impact and livelihood 

status reported by street vendors in Sullia Taluk. Further research may be warranted to explore other potential factors that could affect these 

outcomes. 

Hypothesis No: 4 

Hypothesis (Ho)There is no significant relationship between the identified challenges/issues and the vulnerability of street vendors' 

businesses in Sullia Taluk." 

Assessing the challenges/issues about their effect on the vulnerability of street vendors' businesses in Sullia Taluk,  

The analysis revealed that regulatory issues had the highest average Garrett score, followed closely by legal issues and sanitation. The detailed 

results are presented in the tables below: 

Table 1: Percent Position and Garrett Value 

Rank Percent Position Formula Percent Position Garrett Value 

1 100(1−0.5)5\frac{100(1 - 0.5)}{5}5100(1−0.5) 10 75 

2 100(2−0.5)5\frac{100(2 - 0.5)}{5}5100(2−0.5) 30 61 

3 100(3−0.5)5\frac{100(3 - 0.5)}{5}5100(3−0.5) 50 50 

Chi-Square Tests 

 Value     df Asymp. Sig. (2-sided) 

Pearson Chi-Square 14.225a 12 .287 

Likelihood Ratio 17.257 12 .140 

Linear-by-Linear Association .932 1 .334 

N of Valid Cases 21   
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Rank Percent Position Formula Percent Position Garrett Value 

4 100(4−0.5)5\frac{100(4 - 0.5)}{5}5100(4−0.5) 70 40 

5 100(5−0.5)5\frac{100(5 - 0.5)}{5}5100(5−0.5) 90 25 

Table 2: Rank Distribution of Challenges 

Factor 1st 2nd 3rd 4th 5th 

Legal Issues 20 25 20 20 15 

Regulatory Issues 25 20 25 15 15 

Harassment 15 20 20 25 20 

Infrastructure 20 15 20 20 25 

Sanitation 20 20 15 20 25 

Table 3: Garrett Scores Calculation and Average Scores 

Factor Garrett Scores Calculation (Total) Average Garrett Score 

Legal Issues 5200 52 

Regulatory Issues 5350 53.5 

Harassment 4845 48.45 

Infrastructure 4840 48.4 

Sanitation 4895 48.95 

The results indicate that regulatory issues (53.5) and legal issues (52) are the most significant challenges perceived by street vendors, validating 

the hypothesis that these factors significantly impact business sustainability. 

Summary of Findings 

1. Socio-Economic Profile and Contributions: Street vendors in Sullia Taluk come from diverse backgrounds, with varying ages, 

genders, and educational levels. The majority turned to street vending due to limited formal employment opportunities. Their earnings, 

while modest, are crucial for household survival and contribute significantly to the local economy by providing affordable goods and 

services. 

2. Operational Dynamics: The study revealed that street vendors offer a wide range of products and services, tailored to the needs of 

the local population. They demonstrate adaptability and resilience, often operating in challenging environments with minimal 

infrastructure. 

3. Challenges Faced: 

o Legal and Regulatory Issues: Vendors frequently face harassment and eviction threats due to the lack of clear legal 

recognition and supportive policies. 

o Inadequate Infrastructure: The absence of designated vending zones and basic amenities like water and sanitation facilities 

hampers their operations. 

o Limited Access to Credit: Many vendors struggle to secure financial services, hindering their ability to invest in and expand 

their businesses. 

o Competition from Formal Retail: The growing presence of formal retail sectors poses a significant threat to the 

sustainability of street vending businesses. 

4. Impact of Technology: While some vendors have adopted digital payments and other technological tools, the overall integration of 

technology into street vending operations remains limited. Those who have embraced technology report improved efficiency and 

customer satisfaction. 

5. Resilience and Adaptability: Despite facing numerous challenges, street vendors in Sullia Taluk show remarkable resilience and 

adaptability. They continue to support their families and contribute to the local economy, demonstrating the critical role of street 

vending in urban livelihoods. 

Recommendations 

1. Regulatory Reforms: Simplify licensing processes and provide clear legal recognition to street vendors. This will help reduce 

harassment and eviction threats, ensuring a more secure livelihood for vendors. 

2. Financial Inclusion Initiatives: Develop microcredit schemes and financial services tailored to the needs of street vendors. This will 

enable them to invest in their businesses, improve operations, and achieve greater financial stability. 

3. Infrastructure Development: Establish designated vending zones with essential amenities like water, sanitation, and waste 

management facilities. This will enhance the working conditions and overall health and safety of both vendors and consumers. 

4. Capacity-Building Programs: Implement training programs to enhance the business skills of street vendors, covering areas such as 

financial management, marketing, and customer service. This will empower vendors to operate more efficiently and competitively. 

5. Promotion of Technology Adoption: Encourage the use of digital payments and other technological tools through awareness 

campaigns and training. This can help vendors streamline their operations, reach more customers, and improve service delivery. 

6. Policy Support for Women Vendors: Address gender-specific challenges by providing targeted support for women street vendors. 

Initiatives such as childcare facilities, protection against gender-based harassment, and women-specific financial schemes can help 

empower female vendors. 

7. Grievance Redress Mechanisms: Establish platforms for street vendors to voice their concerns and grievances. This will ensure that 

their issues are heard and addressed promptly, fostering a more supportive and responsive regulatory environment. 

By implementing these recommendations, policymakers can enhance the livelihoods of street vendors in Sullia Taluk, ensuring their integration 

into the urban economy and improving their overall well-being. 
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Conclusion 

The study of street vendors in Sullia Taluk highlights the critical role they play in the local economy and their significant contributions to urban 

livelihoods. Despite facing numerous challenges, including legal and regulatory obstacles, inadequate infrastructure, limited access to credit, 

and competition from formal retail sectors, street vendors demonstrate remarkable resilience and adaptability. 

The findings emphasize the need for a supportive regulatory framework that recognizes the importance of street vending and addresses the 

specific needs of vendors. Simplifying licensing processes, providing designated vending zones with essential amenities, and developing 

tailored financial services can significantly improve the operational environment for street vendors. 

Moreover, capacity-building programs and the promotion of technology adoption can empower vendors to enhance their business skills, 

streamline operations, and reach a wider customer base. Targeted support for women vendors and effective grievance redress mechanisms are 

also crucial for ensuring a fair and inclusive environment for all vendors. 

Implementing these recommendations will not only improve the livelihoods of street vendors in Sullia Taluk but also contribute to the broader 

economic development of the region. By acknowledging and addressing the challenges faced by street vendors, policymakers can create a 

more inclusive urban economy that benefits both vendors and the communities they serve. The resilience and adaptability of street vendors, 

coupled with supportive policies and initiatives, can pave the way for a more sustainable and prosperous future for all stakeholders involved. 
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