
© 2018 JETIR October 2018, Volume 5, Issue 10                                                                     www.jetir.org (ISSN-2349-5162) 

 

JETIR1810B58 Journal of Emerging Technologies and Innovative Research (JETIR) www.jetir.org 747 

 

The Role of Technology in the Evolution of 

Communication: Special Reference to Major 

Social Media Platforms 
 

Dr. Ajay Kumar Singh 

Assistant Professor 

Department of Mass Communication 

University of Rajasthan 

 

 

 

Abstract 

Technology, especially through prominent social media platforms, has transformed the way communication takes place. 

This introduction examines how technology has influenced the communication field, with an emphasis on the dynamic 

role of leading social media platforms. It traces the complex connection between technology and communication, from 

the early stages of the internet to the present day, and explains how it has changed social interactions on a global level. 

Communication has undergone a remarkable change over the years, closely linked with technological progress. The 

internet created a new way of communicating, enabling instant connection and overcoming geographical boundaries. 

This new way of communicating gained more speed and importance with the emergence of social media platforms, 

which became essential in how people communicate, share, and access information. Social media platforms such as 

Facebook, Twitter, Instagram, and others have changed the way people communicate with each other. They provide 

various communication tools, from text-based posts to multimedia content, allowing users to communicate in different 

ways. Working together can result in policies and solutions that are more successful. Companies using social media 

for marketing should place a high priority on upholding moral standards, guaranteeing advertising transparency, 

protecting user privacy, and fostering a constructive online community. Urge people to maintain a healthy balance 

between their online and offline lives. Real-world interactions should be complemented by social media, not substituted 

by it. Platforms can investigate elements that promote face-to-face interactions and community development. Achieving 

a balance between ethical usage and innovation is crucial as we navigate the future of social media. 

Keywords: Communication, Technology, Social media, Information, Platforms, Impact, Digital, Future, Users, 

Artificial Intelligence, Communicate, ICT.  

 

1. Introduction 

Social media platforms have introduced new features like comments, likes, and shares that have enhanced the level of 

interaction and created a virtual community. Communication is not just limited to one-on-one conversations but also 

involves collective participation that goes beyond conventional boundaries. Social media refers to various digital tools 

that allow users to create, share, and interact with content and other users on the internet. Social media can involve 

different kinds of communication, such as text, images, videos, audio, and live streaming. Some of the most popular 

social media platforms are Twitter, Facebook, Instagram, YouTube, TikTok, and Reddit. The speed of feedback and 

the potential to reach a wide audience in a matter of seconds have changed the way dialogue takes place. Furthermore, 

the development of communication through social media is characterized by the empowerment of information. 
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Individuals can now be part of the global conversation, instead of following the traditional, hierarchical communication 

models. This has resulted in a more diverse and inclusive sharing of ideas, giving a platform to those who were 

previously marginalized. However, this development has also brought some challenges. Problems like misinformation, 

echo chambers, and privacy issues have arisen as inevitable consequences. The same platforms that were designed to 

foster connections have also come under fire for swaying public opinion and even dividing society. In summary, the 

intricate relationship between communication and technology particularly on large social media platforms has altered 

the character of social interactions in addition to changing the way people communicate. We will investigate the 

nuances of these alterations and their broader ramifications as we proceed with our research.  

     Social media platforms have been a major factor in this transformation. They have enabled people to communicate, 

form groups, and share thoughts and viewpoints. Because of technology, a plethora of new business opportunities have 

arisen. The fast growth of social media is indicative of this. The World Wide Web, social networking sites, instant 

messaging, and telephones have all become indispensable tools in our daily lives. Social media has grown to be a 

significant aspect of our lives and has altered how businesses and consumers communicate. Social media has become 

the go-to platform for brand promotion. Companies wish to advertise their businesses online since social media 

influences consumers purchasing decisions. It makes things simple to locate and compare the desired products online. 

 

Research Objectives 

Technology has changed the way we communicate and interact with each other, especially through social media 

platforms. 

 To trace the historical growth and development of technology and social media, and how they have influenced 

communication patterns and practices over time. 

 Examining the current trends and challenges of communication in the digital age, and how technology and 

social media have enabled or hindered effective and meaningful interactions between individuals and groups. 

 To analyze the impact of technology and social media on various aspects of communication, such as information 

sharing, collaboration, persuasion, identity formation, relationship building, and social change. 

 Evaluating the benefits and drawbacks of technology and social media for communication, and how they can 

be used ethically and responsibly to enhance communication outcomes and experiences. 

 To propose recommendations and strategies to improve communication skills and competencies in the context 

of technology and social media and how to overcome potential barriers and risks. 

 To compare and contrast the different types of social media platforms and how they affect communication styles 

and preferences among users. 

 To identify and evaluate the best practices and guidelines for effective communication using technology and 

social media, and how to avoid common pitfalls and mistakes. 

 To explore the future trends and opportunities of technology and social media for communication, and how 

they can foster innovation, creativity, and social change. 

 To assess the ethical and legal issues and challenges of communication in the digital age, and how to protect 

the rights and privacy of users and stakeholders. 

 

The relationship between social media and Communication Technologies (ICT)- The interaction between 

information and communication technologies (ICT) and social media is intricate and advantageous to both parties. The 
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fundamental infrastructure and instruments made feasible by information and communication technologies enable the 

creation and operation of social media platforms. This is how they are connected: Social media platforms rely on 

information and communication technologies to provide their core infrastructure. One essential component of ICT is 

the internet, which makes connections and data transmission possible for social media activities. Global connectivity 

made possible by ICT allows users to access social media sites from virtually anywhere. Users may easily communicate 

with social media thanks to the widespread availability of mobile devices, high-speed internet, and other 

communication technologies. Social media networks generate enormous volumes of data from user interactions. ICT, 

especially cloud computing and data storage technologies, have an important role in handling and processing this data 

effectively. This allows platforms to offer customized content and experiences. The growth of mobile technologies, a 

part of ICT, has been a major factor behind the availability and popularity of social media. Smartphones and mobile 

apps allow users to interact with social media platforms on the move, adding to the pervasive nature of social media in 

daily life. ICT improvements lead to innovation in social media features. From the introduction of multimedia content 

sharing to real-time communication tools, technological development within the wider ICT field influences the 

development of social media features. The relationship with ICT also involves cybersecurity and privacy.  

     Social media platforms have to use ICT tools and methods to safeguard user data, defend against cyber attacks, and 

deal with privacy issues. Social media platforms often use new technologies, such as artificial intelligence, augmented 

reality, and virtual reality. These technologies, which are part of ICT, improve user experiences and create new 

opportunities for interaction. The communication part of ICT is essential to social media. Messaging, commenting, 

sharing, and other forms of interaction depend on the communication infrastructure provided by ICT. Real-time 

communication and instant feedback add to the dynamic nature of social media conversations. ICT enhances the 

network effects seen on social media. As more users join these platforms, the network becomes bigger and more 

valuable. The scalability and efficiency of ICT help social media to host and connect millions of users at the same time. 

The economic aspects of social media, including advertising and e-commerce, are closely linked to ICT. Digital 

advertising technologies, online payment systems, and e-commerce platforms use ICT infrastructure to enable 

transactions and support revenue models. 

   To sum up, social media and Information and Communication Technologies depend on each other. The technological 

foundation provided by ICT makes the existence, growth, and evolution of social media platforms possible, while 

social media, in turn, affects and influences how ICT is used for communication, information sharing, and online 

interactions. The cooperation between these two fields continues to drive the evolution of digital communication and 

connectivity. 

 

Positive Impact of Social Media- Social media has undoubtedly had a positive influence on various aspects of society, 

creating connections, sharing information, and giving individuals agency. Social media has overcome geographical 

barriers, enabling people from different regions of the world to communicate and share experiences. This global 

connection has enabled cross-cultural learning and the exchange of ideas on a level that was never possible before. 

Social media platforms act as powerful tools for spreading information and creating awareness. During emergencies, 

natural disasters, or public health crises, these platforms allow quick dissemination of vital information, helping 

individuals stay updated and take necessary actions. Social media has enabled the formation of online communities 

based on common interests, hobbies, or experiences. These communities offer a sense of belonging and support, 

especially for individuals facing difficulties or seeking similar individuals.  

    Social media platforms have become useful resources for education. Users can access a variety of educational 

content, join online courses, and participate in knowledge-sharing communities. This democratization of educational 

resources improves learning opportunities for diverse audiences. Social media has had a key role in mobilizing and 

organizing social movements. Activists and advocates use these platforms to create awareness about social issues, gain 

support, and bring positive change. Movements like MeToo and environmental activism have grown through social 

media. Social media offers a platform for entrepreneurs to display their products or services, reaching a large audience. 
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Platforms like Instagram and Pinterest have become marketplaces for small businesses, adding to economic growth 

and job creation.  

     Online communities on social media platforms provide support and resources for individuals coping with health 

challenges. From mental health awareness campaigns to communities offering advice and encouragement, social media 

serves as a space for promoting well-being. Social media has been instrumental in coordinating and mobilizing aid 

during crises. Whether it’s natural disasters or humanitarian emergencies, platforms are used to link people in need 

with resources, volunteers, and relief efforts. Social media platforms have enhanced political awareness and 

engagement. They serve as spaces for discussions, allowing individuals to express opinions, access information, and 

participate in civic activities. Social media has had a role in voter mobilization and political movements. While 

recognizing these positive impacts, it’s important to acknowledge that social media also presents challenges, including 

issues related to privacy, misinformation, and the potential for negative social dynamics. Finding a balance and using 

the positive aspects of social media contribute to its continued development as a force for good in society. 

 

Negative Impact of Social Media - Social media has many positive aspects, but it also has some negative effects on 

individuals and society. Some of the main issues are. Social media platforms can be sources of misinformation and 

disinformation. Content that is false or deceptive can spread quickly, affecting public opinion and leading to the spread 

of inaccurate information. Users often share personal information on social media, creating privacy risks. Data breaches 

and the abuse of personal information for targeted advertising or other purposes have exposed the weaknesses 

associated with sharing personal details online. Social media platforms can be places for cyberbullying and online 

harassment. The anonymity provided by these platforms sometimes encourages individuals to engage in harmful 

behaviour, harming the mental health and well-being of those who are targeted. Excessive use of social media has been 

associated with addictive behaviour and mental health problems.  

   Constant comparison, cyberbullying, and the pressure to create a perfect online image can lead to anxiety, depression, 

and low self-esteem among users. Algorithms on social media platforms often customize content to users’ preferences, 

creating filter bubbles where individuals are exposed to information that matches their existing beliefs. This can lead 

to polarization and limit exposure to diverse perspectives. Overdependence on social media for communication may 

negatively impact face-to-face interactions. It can cause a sense of social isolation, as people spend more time online 

and less time engaging in meaningful offline relationships. Social media often shows an idealized version of people’s 

lives, leading to feelings of inadequacy and FOMO. Constant exposure to curated content can lead to unrealistic 

expectations and a sense of dissatisfaction with one’s own life.  

    The visual nature of platforms like Instagram can lead to body image issues, as users are exposed to idealized and 

often unrealistic representations of beauty. This can lead to self-esteem issues and unhealthy behaviours related to body 

image. Social media has been blamed for contributing to political polarization by reinforcing existing beliefs and 

amplifying extreme viewpoints. The spread of politically biased content and the use of social media for political 

manipulation have raised concerns about the integrity of democratic processes. The constant connectivity enabled by 

social media, especially through smartphones, has been linked to sleep problems. Excessive use before bedtime and 

the notifications-driven nature of these platforms can disrupt healthy sleep patterns. Balancing the positive and negative 

effects of social media requires awareness, responsible use, and ongoing efforts by both users and platform providers 

to address these challenges. As social media continues to change, addressing these negative effects remains essential 

for creating a healthier online environment.  

    The nature of social media is dynamic and constantly changing, influenced by technological developments, user 

behaviors, and societal trends. Several key trends show the changing nature of social media. There has been a 

significant shift from text-based content to visual content. Platforms like Instagram, Snapchat, and TikTok have become 

popular by focusing on images, short videos, and multimedia storytelling. Visual content is more engaging and has 

become a dominant form of communication. The popularity of ephemeral content, which disappears after a short 
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period, has increased. Stories on platforms like Instagram and Snapchat take advantage of the fear of missing out 

(FOMO) and encourage more spontaneous, in-the-moment sharing. Video content has become a dominant force on 

social media. Live streaming, video posts, and short-form videos have become popular, providing users with more 

dynamic and immersive ways to share. 

 

Challenges of Social Media 

Social media has many benefits, but it also has some negative effects on individuals and society. Some of the main 

concerns are. Social media platforms can be sources of misinformation and disinformation. Content that is false or 

misleading can spread quickly, affecting public opinion and sometimes leading to real-world consequences. Privacy 

issues remain as social media platforms gather and manage huge amounts of user data. Unauthorized access, data 

breaches, and concerns about how personal information is used for targeted advertising create significant privacy 

challenges. Social media offers a platform for cyberbullying and online harassment, affecting individuals’ mental health 

and well-being. The relative anonymity online sometimes encourages harmful behaviors that can have serious 

consequences. Excessive use of social media has been associated with addiction and mental health issues. Constant 

comparison, social pressure, and the need for validation can lead to anxiety, depression, and low self-esteem among 

users.  

      Algorithms on social media platforms can create filter bubbles, limiting users’ exposure to diverse viewpoints. This 

leads to the creation of echo chambers, reinforcing existing beliefs and potentially creating polarization. 

Overdependence on social media for communication can negatively affect face-to-face interactions. It may lead to 

social isolation, reduced empathy, and a diminished sense of genuine connection. The curated nature of content on 

social media can lead to feelings of inadequacy and FOMO. Constant exposure to others’ seemingly perfect lives can 

lead to unrealistic expectations and dissatisfaction. Social media platforms can be used to spread hate speech and 

extremist ideologies. The ease of communication allows such content to reach a wide audience, sometimes leading to 

radicalization and offline harm. Social media has been used for political manipulation, influencing elections, spreading 

propaganda, and amplifying divisive narratives.  

    The vulnerability of platforms to misinformation campaigns creates challenges to the integrity of democratic 

processes. Algorithms used by social media platforms may show biases, leading to issues such as discriminatory content 

recommendations and reinforcing existing inequalities. Social media platforms are vulnerable to security threats, 

including hacking and phishing scams. Users may become victims of fraudulent activities, creating risks to both 

personal and financial information. Constant exposure to information on social media can lead to digital fatigue and 

information overload. Users may feel overwhelmed by the large amount of content and struggle to find credible 

information. Addressing these challenges requires a multifaceted approach involving users, platform developers, 

policymakers, and society at large. Finding a balance between the positive aspects of social media and reducing its 

negative effects is essential for creating a healthier and more responsible digital environment. 

The Future of Social Media 

    Social media is set to be dynamic, influenced by technological developments, changing user behaviors, and societal 

trends. Several trends and possibilities give clues about what the future may bring. The integration of Augmented 

Reality (AR) and Virtual Reality (VR) technologies is expected to improve user experiences on social media. Virtual 

social spaces, immersive content, and interactive AR features could become essential components of future platforms. 

With increasing concerns about privacy, the future of social media may see platforms giving more importance to user 

control over personal data, improved privacy settings, and more transparent data practices.  

      The emergence of new platforms serving specific interests or demographics may continue. Users looking for more 

personalized and focused experiences may turn to niche communities, moving away from larger, mainstream platforms. 

Blockchain technology could be integrated into social media platforms to improve security, transparency, and user 
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control over data. Decentralized social networks may offer alternatives to traditional, centralized platforms. Advanced 

artificial intelligence (AI) algorithms are likely to play a key role in customizing content to individual preferences. 

Predictive algorithms could further improve content recommendations, providing a more personalized and engaging 

user experience. The trend of ephemeral content, such as Stories, may evolve with more interactive and dynamic 

features. Platforms might introduce new ways for users to share and consume temporary content. Social commerce is 

expected to grow, with more smooth integration of shopping features within social media platforms. Improved e-

commerce functionalities, such as virtual try-on experiences, could become standard. Social media platforms may 

increasingly prioritize user well-being by implementing features that promote digital wellness, fight addiction, and 

provide resources for mental health support. Social media may continue to serve as a platform for global collaboration 

and cultural exchange. Features enabling cross-cultural communication and understanding could become more 

prominent. There may be a push toward responsible tech practices, including transparent content moderation, fighting 

misinformation, and addressing the societal impact of social media.  

    Users and regulators may demand more accountability from platforms. Integration with emerging technologies such 

as 5G, the Internet of Things (IoT), and wearable devices could shape the future of social media, enabling new forms 

of connectivity and interaction. The future of social media might involve deeper collaboration between humans and 

AI. AI tools could assist in content creation, moderation, and trend analysis, enhancing the overall user experience. 

Predicting the exact direction of social media is difficult, but these trends suggest a future that is likely to be more 

immersive, personalized, and responsive to user needs, with an increasing focus on ethical and responsible technology 

practices. As technology changes, social media will continue to adapt, presenting new opportunities and challenges for 

users and platforms alike. 

 

Conclusion 

Social media has been a game-changer, influencing the way individuals connect, share information, and participate in 

global conversations. From its early days as a platform for personal communication, social media has evolved into a 

complex ecosystem with both positive and negative impacts on society. As we look ahead, the landscape of social 

media is expected to be dynamic, driven by technological advancements, changing user preferences, and a continued 

focus on ethical considerations. Support digital literacy initiatives to empower users to critically evaluate online 

content, identify misinformation, and understand the implications of their digital footprint. Advocate for stronger 

privacy protections and security measures on social media platforms. Users should have more control over their data, 

and platforms should implement robust security protocols to protect user information.  

Social media companies ought to place a high priority on ethical digital actions, such as openly moderating material, 

resolving analytical prejudices, and vigorously halting the spread of inaccurate data. It is recommended that networks 

provide functionalities that enhance user well-being, such as screen time management tools, behavioural health 

services, and positive social networks. Since 5G will enable the simultaneous connection of billions of devices, its 

effects will extend beyond our smartphones. In terms of the future, 6G is already generating talk. It is fascinating from 

an innovation perspective, even if it is still in the fundamental research stage and will take another 15 to 20 years. The 

linked paradise we envision will be built on 6G, which will bring with it immeasurable advancements in communication 

reliability and speed. 

     On social media, encourage diversity and inclusion by setting up areas where marginalized perspectives may be 

heard. To guarantee a secure and welcoming user experience, platforms must proactively tackle matters with hate 

speech and online harassment. Give consumers greater authority over their internet encounters. This includes the option 

to tailor material that suits personal tastes, comprehensive explanations of how algorithms operate, and configurable 

privacy settings. Keep up with new developments in technology and investigate how social media sites might include 

them. Blockchain, AR, and VR are a few examples of technologies that may improve user experiences and foster 

innovation in the digital world. Encourage cooperation amongst users, platform developers, legislators, and other 
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interested parties to tackle global issues related to social media. Working together can result in policies and solutions 

that are more successful. Companies using social media for marketing should place a high priority on upholding moral 

standards, guaranteeing advertising transparency, protecting user privacy, and fostering a constructive online 

community. Urge people to maintain a healthy balance between their online and offline lives. Real-world interactions 

should be complemented by social media, not substituted by it. Platforms can investigate elements that promote face-

to-face interactions and community development. Achieving a balance between ethical usage and innovation is crucial 

as we navigate the future of social media. 

 

References:  
 

 Bimber, B. (2000). The study of information technology and civic engagement. Political Communication, 17, 329-333. 

 Brunsting, S.,& Postmes, T. (2002). Social movement participation in the digital age: Predicting offline and online collective action. 

Small Group Research, 33, 525-554. 

 Castells, M. (1996). The rise of the network society. The information age: Economy, society and culture (Vol. 1). Cambridge, MA: 

Blackwell. 

 De Gournay, C., & Smoreda, Z. (2007). Communication technology and sociability: Between local ties and “global ghetto”? In J. E. 

Katz (Ed.), Machines that become us: The social context of personal communication technology (pp. 57-70). New Brunswick, NJ: 

Transaction Publishers.  

 Diener, E. (1980). Deindividuation: The absence of self-awareness and self-regulation in group members. 

 In P. B. Paulus (Ed.), The psychology of group influence (pp. 209-242). Hillsdale, NJ: Lawrence 

Erlbaum. 

 DiMaggio, P., Hargittai, E., Neuman, W. R., & Robinson, J. P. (2001). Social implications of the Internet. 

 Dubrovsky, V. J., Kiesler, S., & Sethna, B. N. (1991). The equalization phenomenon: Status effects in computer-mediated and face-

to-face decision-making groups. Human-Computer Interaction, 6, 119-146 Annual Review of Sociology, 27, 307-336. 

 Sol Rogers, Oct 15, 2019, The Role Of Technology In The Evolution Of Communication, https://www.forbes.com. 

 Adamic, L. A., & Glance, N. (2005, August). The political blogosphere and the 2004 U.S. election: Divided they blog. Proceedings of 

the Third International Workshop on Link Discovery, 36-43. 

 DiMaggio, P., Hargittai, E., Celeste, C., & Shafer, S. (2004). Digital inequality: From unequal access to differentiated use. In K. 

Neckerman (Ed.), Social inequality (pp. 355-400). New York: Russell Sage. 

 

http://www.jetir.org/
https://www.forbes.com/

