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Abstract:  

InternetisthemostimportantadventofInformationTechnology.Internettodayrepresentsmillionsofcomputersaro

undtheworldconnectedinasinglenetworkinwhichtherangesofservicesareavailable.Internetisaworldwidenetwor

kofcomputersresources.Ithasemergedasanimportantsourceofinformationforallsectionsofpeople.Fasterandwid

elyavailableinternetisconsideredanimportantrequirementforcommunication,publicadministrationentrepreneu

rshipandinnovationinthecommunity.Internetisthemainsourceofacademicreference.Internetservicesareavailabl

einallpartsthecountryincludingruralandremoteareas.Asinternetservicesarewidelyusedbythepublic,alsomuchte

chnologicaladvancementarecomingupeveryday,theinternetserviceprovidersneedtounderstandtheircustomers,i

nordertosegmenttheirpotentialandprofitablecustomermarket.Astudytoassessthepreferences,technicalrequirem

ents,andeconomicconsiderationsinthelightoftheirsocioeconomicfactorsofinternetservicebuyerswithaspecificg

eographicalareaisrequired. TheInternethasexperiencedtremendousgrowthworldwide.Internetisaworld-

widecomputernetworkthatcanbeaccessedviaacomputer,mobiletelephone,PDA,gamesmachine,digitalTV,etc.

AnInternetUseristhereforedefinedasanindividualwhocanaccesstheInternet,viacomputerormobiledevice,withi

nthehomewheretheindividuallives. 

Keywords: Internet, Service providers, Computer network, Customers, Entrepreneurship and Technology. 

 

 

Introduction 

Internetisaworldwidenetworkofcomputersresources.Ithasemergedasanimportantsourceofinformationforallsec

tionsofpeople.Asofnow,manypeoplelogonthewebandsearchforinformationinsteadofgoingtothenewspaperorte

levisiontogetinformation.AsthenumberofpeoplewhousetheInternetisgrowing,mostpeoplenowacceptthatIntern

etasarevolutionarynewmediumthathaschangedthelifestylesremarkably.TheInternethasseveraldistinctivefeatur

es.First,theInternetisanactiveandinteractivemedium.Inotherwords,theInternetisatwowaymedium.Thepersonw

housestheInternetiscalledasthe‘user’,notaviewerorlistener.‘User’suggestsactivenessandcontrollability.Interne
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tuserscancreateinformationbythemselvesoractivelysearchandreachtheinformationontheweb.Internethascreate

dnewchallengesforthesocietyandmostthreateningamongtheseistheimpactithashadontheyounggenerationofuse

rsincludingthechildren,adolescentsandyouth.Internetaddictionhasbeenrecognizedasadisorderinmanycountries

,andrehabilitationcentershavebeencreatedtohelppeopletogetoverit.Customersavailingtheinternetservicesaresp

readacrossvariousdemographic,geographic,andsocioeconomicgroupsofthesociety.Internetservicesarebeingpr

ovidedbythegovernmentownedBharatSancharNihamLtdandmanyotherprivateinternetserviceproviders. 

STATEMENTOFTHEPROBLEM 

 InthepresentageofinformationTechnology,useofInternetisbecomingquitepopularforaccessinginformat

iononanytopicofinterest.Italsoprovidestremendousopportunitiestostudents;researchersandprofessionalsforget

tinginformationonmattersrelatedtoacademicandprofessionaltopicsandlotmore.Inthepresentworld,mostofthepe

oplewhohavecomputersaroundthemselvesuseInternettoaccessinformationfromtheWorldWideWeb,exchange

messagesanddocumentsande-

services.Buyinginternetservicesandthechoiceofaninternetserviceproviderdependonmanyeconomicadnon-

economicvariables.Thereforeitisnecessarytostudythebuyingbehaviourofinternetusersandthefactorsinfluencin

gtheirchoiceofinternetserviceproviders.Hence,theresearcherhasattemptedthisstudytitled“UsersPerceptionand

AwarenessofInternetServicesinCoimbatoreDistrict”. 

OBJECTIVES 

• ToknowthelevelofawarenessonthefeaturesofInternetbytheInternetusers 

• ToidentifytheservicefactorsinfluencingtheselectionofInternetservice. 

• ToknowthesourcesandperceptionoftheInternetuserinchoosingInternetservice 

• ToidentifythesatisfactionlevelofInternetuseronInternetservice 

1.7HYPOTHESES 

1. Awarenessregardinginternetvariesaccordingtocategoryofusers 

2. Buyingdecisionsoftheinternetusersareinfluencedbytheirpeers,relativesorfriends 

3. ChoiceofInternetServiceProvidesisinfluencedbythedemographic,socioeconomicfactorsofinternetuser

s 

SCOPEOFTHESTUDY 

 ThepresentstudyisconfinedtothegeographicalareaofCoimbatoreDistrict,includingallurbanandruralarea

sinthedistrict.Thisstudywillfocusontheinternetserviceusersthroughanidentifiablesingletelephone,mobilephon

eoracomputer.InternetaccessthroughWi-

Ficonnectionsarecoveredinthisstudyasitisaninstitutionalarrangementforamass.Thestudywillincludetheinform

ationcapturedfromtheinternetusersandinternetserviceprovidersthroughtwoseparateenquiries.Findingsofthestu
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dywilladdtothetheoreticalbodyofknowledgebyprovidingabaseformarketsegmentationofinternetuserswhichma

ybeconsideredforextendingtoothergeographicalregions.Thestudywillbeusefulforgovernmentandtheservicepr

ovidersinmakingpolicyoninternet. 

LIMITATIONSOFTHESTUDY 

 Thisstudyconfinestoasampleofrespondentsarestrictedgeographicalarea.Theresultsofthestudyarebased

ontheperceptionofsamplerespondentsofthestudyarea.Therefore,itsfindingsaredifficulttobegeneralizedbeyondt

heuniverse.However,themethodologyisreplicable.Personalinterviewmethodofdatacollectionandscalingtechni

queswereusedtominimizeresponseerror.Theinstrumentofdatacollectionwascarefullyevaluatedforitsconstructv

alidityandreliability.Theseeffortsminimizederrorsinmeasurementandbiasinresponse,buttheyarenottotallyabse

nt. 

REVIEWOFLITERATURE 

REVIEWOFINTERNATIONALSTUDIES 

SrikantaiahandXiaoying(1998)1statedthattheinternethassignificantlychangedinformationmanagementindev

elopedcountriesthroughcreatingpressurestoimprovecommunicationsystemsanddevelopmoreuserfriendlyenvir

onmentsforinformationsharing. 

XunLiuandRobertLaRose(2008)2examinedwhethertheInternetimproveslifesatisfaction.Thestudyrevealedth

atInternetuse,perceivedonlinesocialsupport,andonlinesocialself-

efficacyhaddirectpositiveimpactsonschoollifesatisfaction.Thisstudyestablishedapossiblecausalmechanismtha

tlinkslifeonlinetoanindicatorofpsychologicalwell-being. 

Xu,J.(2015)3investigatedhowconsumersadoptandusethemobileInternetbyfocusingonconsumers’cross-

platformconsumptionbehavioronmobiledevices.Theauthorexaminedwhetherthequalityoflocalfixed-

lineInternetserviceinfluencesmobileInternetadoptionandusage. 

REVIEWOFINDIANSTUDIES 

BavakuttyandSalih(1999)4conductedastudyatCalicutUniversitywhichshowedthatstudents,researchscholars,

andteachersusedtheInternetforthepurposeofstudy,researchandteachingrespectively. 

ManjunathaS(2013)5broughtoutthattherampantusageofSocialNetworkingsitesamongyoungcollegestudentsi

nIndia.TheirusagepatternofSocialNetworkingsites,hoursspendingperweek,genderdifferentiationinitsusage,pu

rposeofmembership,theirlevelofintimaterelationshipswithonlinefriendsandmuchmoreinterestingaspectshaveb

eendealtscientificallyinthispaper. 

Saranya,J.,andSudha,D.S.(2014)6showedhowtheyoungstersaregettingaddictedtowardsusageofinternet.Inter

netiseasytoaccessforyoungstersforthenewresearchfindingsandtoobtaininformation.Youngsterscaneasilyadopt

alsonewdigitaltechnologiesfromtheinternet. 

http://www.jetir.org/
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Research Gap: 

Internetprovidesaneconomicalandspeedycommunicationfortheworldcommunity.Rightfromthechildrentotheel

ders,allarehighlydependentoninternetfortheircommunicationandinformationsearchingneeds.Mostofthee-

governancesystemhasbeenaccessedthroughinternet.Notmuchofthestudieshavebeendocumentedinthetheoryon

thebuyingbehaviorofalltheinternetusersandtheirpreferenceinthechoiceofinternetserviceproviders,particularlyi

ngeographicalregionlikeCoimbatoreDistrict.Thisresearchgapwouldbeaddressedbythepresentstudy.Throughth

epresentstudy,theserviceprovidersmaybeabletounderstandthebuyingpreferences,choicesandtechnicalrequire

mentsoftheinternetusersrelatingtointernetservices. 
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320. 

3. Xu,J.(2015).ConsumerAdoptionandUsageBehaviorontheMobileInternet.DoctoralthesispresentedtoSc

hellerSchoolofBusiness,GeorgiaInstituteofTechnology 

4. Bavakutty,M.,andT.K.SalihMuhamad,(1999).InternetServicesinCalicutUniversity.Conference,Acade

micLibrariesintheInternetEra.Ahemdabad,India:Proceedingsofthe6thNationalConventiononAcademicLibrar

iesintheInternetEra.pp37-44. 

5. ManjunathaS.(2013),“TheUsageofSocialNetworkingsitesAmongtheCollegeStudentsinIndia”,Internat

ionalResearchJournalofSocialSciences,ISSN2319-3565,Vol.2(5),15-21,May(2013) 
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ANALYSISOFBUYINGSTRATEGIESOFINTERNETUSERS 

OVERALLLEVELOFAWARENESS 

Table:1.1DescriptiveStatisticsfortheLevelofAwarenessontheFeaturesofInternet 

Features 

Urban Rural 
OverallMe

an Mea

n 

RankforM

ean 

Std.Deviati

on 

Mea

n 

RankforM

ean 

Std.Deviati

on 

E-mail 4.80 1 .437 4.89 1 .358 4.84 

Browsing 4.19 2 .468 4.09 3 .527 4.14 

E-Booking 4.10 3 .559 4.11 2 .541 4.10 
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Features 

Urban Rural 
OverallMe

an Mea

n 

RankforM

ean 

Std.Deviati

on 

Mea

n 

RankforM

ean 

Std.Deviati

on 

Searchengines 3.99 4 .678 4.08 4 .586 4.03 

Chatting 3.88 5 .728 3.90 5 .739 3.89 

FrequentlyAskedQues

tions 
2.93 6 .435 2.95 6 .368 2.94 

Remotelogin(Telnet) 2.86 9 .477 2.92 7 .398 2.89 

E-Banking 2.88 7 .501 2.88 8 .469 2.88 

BulletinBoardService(

BBS) 
2.88 8 .471 2.88 9 .454 2.88 

Archie 1.25 10 .435 1.25 10 .436 1.25 

Listserv/DiscussionGr

oup 
1.24 11 .428 1.22 11 .414 1.23 

FileTransferProtocol(

FTP) 
1.22 12 .418 1.18 12 .389 1.21 

OverallAwareness 3.02 - .19565 3.03 - .18299 3.024 

Total 321   292   613 

Source:PrimarydatacollectedbytheResearcher 

 

TESTTOCOMPAREAVERAGELEVELSOFAWARENESS 

Table:1.2ResultsofthetTestforcomparingtheaveragelevelofawarenessbetweenUrbanandRuralRespond

ents 

FeatureofInternet Valueoft df Sig.p(2-tailed) 

E-mail -2.685 604 .007 

Browsing 2.676 611 .008 

Searchengines -1.780 611 .076 

Remotelogin(Telnet) -1.641 607 .101 

FileTransferProtocol(FTP) 1.208 611 .227 

Archie -.031 611 .975 

Listserv/DiscussionGroup .607 611 .544 

E-Banking -.129 611 .898 

E-Booking -.369 611 .712 

BulletinBoardService(BBS) -.218 611 .827 
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FeatureofInternet Valueoft df Sig.p(2-tailed) 

FrequentlyAskedQuestions(FAQs) -.635 608 .526 

Chatting -.264 611 .792 

Source:PrimarydatacollectedbytheResearcher 

 

tTESTTOCOMPAREAVERAGELEVELSOFINFLUENCEOFTHESOURCES 

H0:

 Thereisnosignificantdifferencebetweentheaveragelevelsofinfluenceofthesourcesbetweenruralandurba

nrespondentsinbuyinginternetservices. 

H1:

 Thereisasignificantdifferencebetweentheaveragelevelsofinfluenceofthesourcesbetweenruralandurban

respondentsinbuyinginternetservices. 

Table:1.3ResultsofthetTestforcomparingtheaveragelevelofinfluenceofsources 

Source of Influence Value of t df Sig. p(2-tailed) 

Newspapers -1.500 611 .134 

Television,Radio .036 611 .971 

WebsitesandInternet -1.822 611 .069 

FamilyMembers -.189 611 .850 

FriendsandRelatives .415 611 .679 

RetailServiceProvider -.082 611 .934 

Employerorganization -.677 611 .499 

Source:PrimarydatacollectedbytheResearcher 

OVERALLIMPORTANCEOFSERVICEFACTORS 

Table: 1.4 Distribution of Respondents by their Level of overall importance on internet service factors 

Levelofoverallimportance Urban Rural Total 

Moderate Count 112 87 199 

%ofTotal 18.3% 14.2% 32.5% 

High Count 199 188 387 

%ofTotal 32.5% 30.7% 63.1% 

VeryHigh Count 10 17 27 
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%ofTotal 1.6% 2.8% 4.4% 

Total Count 321 292 613 

%ofTotal 52.4% 47.6% 100.0% 

Source:PrimarydatacollectedbytheResearcher 

 

PERCEPTIONONTHECHOICEOFINTERNETSERVICEPROVIDERS 

Table:1.5StatementsontheChoiceofInternetServiceProviderswiththeir 

MeanScores 

Sl.

No 
Statement 

Mean

Score 

StdDev

iation 

RankfortheM

eanScore 

S1 Tohaveaserviceproviderwhohaswidenetworkcoverage. 4.35 0.651 2 

S2 
Customercareavailabilityhelpsalotinadoptinginternetserviceprovi

der. 

4.25 0.709 3 

S3 AdoptinganinternetserviceproviderhavinggoodImage. 3.56 0.685 9 

S4 
AttractedtowardsthenumberoffreeDatadownloadgivenbyservicepr

ovider. 

4.08 0.386 5 

S5 
Advertisement/mediainfluencesmosttohaveaspecificserviceprovid

er. 

3.69 0.662 8 

S6 Tohavelesspaperformalities. 3.46 0.726 10 

S7 Botherabouttheconvenienceofbillpaymentcentres. 2.98 0.41 12 

S8 
Localretailerrecommendedtohaveaspecificinternetserviceprovider

. 

3.88 0.549 6 

S9 Lowchargesmotivatetoadoptaninternetserviceprovider 4.19 0.698 4 

S1

0 
Alwayspreferconvenientpurchaseofinternetserviceinmyarea. 

2.94 0.379 13 

S1

1 

Properguidanceandknowledgeprovidedbyserviceproviderhasadva

ntageoverotherserviceprovidersinthemarket. 

2.76 0.471 14 

S1

2 
Totrytheserviceproviderwhoprovidesmorevalue-addedservices. 

3.79 0.57 7 

S1

3 
Neighboursandfriendshavetheconnectionofserviceprovider. 

3.02 0.406 11 

S1

4 

Idon'ttakeintoaccountthevarietyofplansandattractingschemesprovi

dedbyinternetserviceprovider. 

1.85 0.524 15 

S1

5 

Serviceisanimportantvariablewhileoptingforinternetserviceprovid

er. 

4.62 0.605 1 

S1

6 

Noconsiderationforotherpeople'sexperienceabouttheserviceprovid

er. 

1.77 0.418 16 

Source:PrimarydatacollectedbytheResearcher 
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ANALYSISOFVARIANCETESTFORTHEPERCEPTIONONCHOICEOFINTERNETSERVICEPR

OVIDER 

H0:

 ‘Thereisnosignificantdifferenceinlevelofperceptionamongthesubgroupsofthevariablesasfarasthechoic

eofserviceproviderisconcerned’wastestedat5%levelofsignificanceusingANOVAtest. 

Table:1.6ResultsofAnalysisofVarianceTestforthesignificanceofDifferenceamongthesubgroups 

Variable 
SourceofVariati

on 

SumofSquar

es 
df 

MeanSqua

re 

Valueof

F 

Sig.

p 

Age BetweenGroups .240 4 .060 1.010 .401 

 WithinGroups 36.137 60

8 

.059   

 Total 36.378 61

2 

   

EducationalStatus BetweenGroups .331 5 .066 1.115 .351 

WithinGroups 36.047 60

7 

.059   

Total 36.378 61

2 

   

EmploymentStatus BetweenGroups .490 5 .098 1.656 .143 

WithinGroups 35.888 60

7 

.059   

Total 36.378 61

2 

   

FamilySize BetweenGroups .062 3 .021 .346 .792 

WithinGroups 36.316 60

9 

.060   

Total 36.378 61

2 

   

NumberofEarningMembersintheF

amily 

BetweenGroups .114 3 .038 .641 .589 

WithinGroups 36.263 60

9 

.060   

Total 36.378 61

2 

   

MonthlyFamilyIncome BetweenGroups .155 5 .031 .519 .762 

WithinGroups 36.223 60

7 

.060   

Total 36.378 61

2 
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NumberofYears 

ofUsingInternet 

BetweenGroups .250 3 .083 1.403 .241 

WithinGroups 36.128 60

9 

.059   

Total 36.378 61

2 

   

ModeofInternetAccess BetweenGroups .449 3 .150 2.538 .056 

WithinGroups 35.928 60

9 

.059   

Total 36.378 61

2 

   

InternetServiceProvider BetweenGroups .809 8 .101 1.717 .091 

WithinGroups 35.569 60

4 

.059   

Total 36.378 61

2 

   

Source:PrimarydatacollectedbytheResearcher 

CHISQUARETESTFORTESTINGTHERELATIONSHIPOFTHELEVELOFPERCEPTIONANDSO

CIOECONOMICFACTORS 

H0:

 Thereisnosignificantrelationshipbetweenthelevelofperceptiononthechoiceofserviceproviderandthesoc

ioeconomicvariables,viz.,Domicile,Age,Gender,EducationalStatus,EmploymentStatus,FamilySize,Numbero

fEarningMembersinthefamily,MonthlyFamilyIncomeYearsofUsingInternet,ModeofAccessingInternet,Intern

etServiceProvider,SchemeofPayment,AwarenessonInternetFeatures. 

Table:1.7ResultsofChiSquareTestforTestingtheRelationshipbetweenPerceptiononChoiceofServicePro

viderandSocioEconomicvariables 

Sl.N

o 

RelationshipbetweenPerceptiononChoiceofServicePr

oviderand Socio Economic variables 

Chi-

Squa

re 

df 
pvalu

e 

Inferenceat5%levelofSignifi

cance 

1 Domicile 11.00

9 

2 .004 Relationshipisvery 

Significant 

2 Age 6.936 8 .544 Relationshipisnot 

Significant 

3 Gender 4.946 2 .084 RelationshipisnotSignifica

nt 

4 EducationalStatus 16.35

7 

1

0 

.090 RelationshipisnotSignifica

nt 

5 EmploymentStatus 10.24

3 

1

0 

.419 RelationshipisnotSignifica

nt 
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Sl.N

o 

RelationshipbetweenPerceptiononChoiceofServicePr

oviderand Socio Economic variables 

Chi-

Squa

re 

df 
pvalu

e 

Inferenceat5%levelofSignifi

cance 

6 FamilySize 6.505 6 .369 RelationshipisnotSignifica

nt 

7 NumberofEarningMembersinthefamily 10.24

0 

6 .115 RelationshipisnotSignifica

nt 

8 MonthlyFamilyIncome 11.32

8 

1

0 

.333 RelationshipisnotSignifica

nt 

9 YearsofUsingInternet 2.780 6 .836 RelationshipisnotSignifica

nt 

10 ModeofAccessingInternet 12.44

6 

6 .053 RelationshipisnotSignifica

nt 

11 InternetServiceProvider 17.90

3 

1

6 

.330 RelationshipisnotSignifica

nt 

12 SchemeofPayment 7.206 2 .027 RelationshipisverySignific

ant 

13 AwarenessonInternetFeatures 5.093 6 .532 RelationshipisnotSignifica

nt 

Source:PrimarydatacollectedbytheResearcher 

 

FACTORANALYSISFORTHESTATEMENTSONCHOICEOFSERVICEPROVIDERS 

Table:1.8StatementsAdoptedinthestudyforchoosingaServiceProvider 

S.No

. 
PerceptiononChoosingServiceProvider 

S1 Tohaveaserviceproviderwhohaswidenetworkcoverage. 

S2 Customercareavailabilityhelpsalotinadoptinginternetserviceprovider. 

S3 AdoptinganinternetserviceproviderhavinggoodImage. 

S4 AttractedtowardsthenumberoffreeDatadownloadgivenbyserviceprovider. 

S5 Advertisement/mediainfluencesmosttohaveaspecificserviceprovider. 

S6 Tohavelesspaperformalities. 

S7 Botherabouttheconvenienceofbillpaymentcenters. 

S8 Localretailerrecommendedhavingaspecificinternetserviceprovider. 

S9 Lowchargesmotivatetoadoptaninternetserviceprovider 

S10 Alwayspreferconvenientpurchaseofinternetserviceinmyarea. 
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S11 
Properguidanceandknowledgeprovidedbyserviceproviderhasadvantageoverotherserviceprovidersinth

emarket. 

S12 Totrytheserviceproviderwhoprovidesmorevalue-addedservices. 

S13 Neighboursandfriendshavetheconnectionofserviceprovider. 

S14 Idon'ttakeintoaccountthevarietyofplansandattractingschemesprovidedbyinternetserviceprovider. 

S15 Serviceisanimportantvariablewhileoptingforinternetserviceprovider. 

S16 Noconsiderationforotherpeople'sexperienceabouttheserviceprovider. 

FactorAnalysiscanbeappliedonlyifthereisevidenceforsignificantcorrelationamongthesestatements.Itistobeasc

ertainedwhetherthestatementsarecorrelatedandthentoreducethenumberofvariabletofewerFactors.Thecorrelati

onmatrices(AnnexureI)arecomputedandexaminedwhichrevealedthatthereareenoughcorrelationstogoaheadwit

hfactoranalysis.ForapplyingtheFactorAnalysistechnique,firstthesamplingadequacyistestedusingKaiser-

Meyer-OlkinMeasureofSamplingAdequacy.Kaiser-Meyer-

OlkinMeasureofsamplingadequacyiscomputedas0.768forthese16statements.Theoverallsignificanceofcorrelat

ionmatricesistestedwithBartlettTestofSphericity.StatementsAdoptedinthestudyofreasonsforchoosingaparticul

arserviceproviderbythebuyers(approx.chi-

square=3000.066significantat0.0)providedaswellassupportforthevalidityofthefactoranalysisofthedataset. 

Bartlett’stestwasusedtotestthenullhypothesisthatthevariablesofthisstudyarenotcorrelated.Sincetheappropriate

chi-

squarevalueis3000.066whicharesignificantat5%level,thetestleadstotherejectionofthenullhypothesisandconfir

medthatthestatementsarecorrelatedandhencefactorAnalysisapplied. 

TABLE: 1.9 Results of KMO and Bartlett's Test 

Kaiser-Meyer-OlkinMeasureofSamplingAdequacy. .768 

Bartlett'sTestofSphericity Approx.Chi-Square 3000.066 

df 120 

Sig. .000 

 

Numberoffactorstoberetaineddependsontheproportionoftotalvarianceexplainedbyeachfactor.Theproportionof

varianceexpressedbyEigenvalueofthefactor.Inafactoranalysis,allfactorshavingtheEigenvaluegreaterthan1areg

enerallyretained.Thiscanalsobeverifiedthroughapictorialmethod,calledScreePlot,whichwillhaveasuddenelbo

wbreakatthenumberoffactorstoberetainedinaFactorAnalysis.ResultsofFactorAnalysisarepresented. 
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Figure:1.1ScreePlotfordecidingtheNumberFactorstoberetained 

 

Table:1.10FactorsExtracted 

Facto

rNo. 

Nameof

Factor 
Statement 

Stateme

ntNo. 

FactorL

oading 

F
ac

to
r1

 

Im
p
re

ss
io

n
an

d
In

fr
as

tr
u

ct
u
re

 

Tohaveaserviceproviderwhohaswidenetworkcoverage. S1 0.927 

Tohavelesspaperformalities. S6 0.864 

AdoptinganinternetserviceproviderhavinggoodImage. S3 0.744 

Advertisement/mediainfluencesmosttohaveaspecificserviceprovi

der. 
S5 0.701 

Localretailerrecommendedhavingaspecificinternetserviceprovide

r. 
S8 0.657 

Botherabouttheconvenienceofbillpaymentcenters. S7 0.541 

Customercareavailabilityhelpsalotinadoptinginternetserviceprovi

der. 
S2 0.511 

AttractedtowardsthenumberoffreeDatadownloadgivenbyservicepr

ovider. 
S4 0.418 

F
ac

to
r2

 

E
co

n
o
m

y
an

d
co

n
v
e

n
ie

n
ce

 

Lowchargesmotivatetoadoptaninternetserviceprovider S9 0.872 

Totrytheserviceproviderwhoprovidesmorevalue-addedservices S12 0.801 

Alwayspreferconvenientpurchaseofinternetserviceinmyarea. S10 0.567 

Properguidanceandknowledgeprovidedbyserviceproviderhasadva

ntageoverotherserviceprovidersinthemarket. 
S11 0.545 

F
ac

to
r3

 

S
er

v
ic

eA
tt

ra
ct

io
n

 

Serviceisanimportantvariablewhileoptingforinternetserviceprovid

er. 
S15 0.871 

Noconsiderationforotherpeople'sexperienceabouttheserviceprovi

der. 
S16 0.715 

Neighboursandfriendshavetheconnectionofserviceprovider. S13 0.637 
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Idon'ttakeintoaccountthevarietyofplansandattractingschemesprov

idedbyinternetserviceprovider. 
S14 0.499 

 

MULTIPLELINEARREGRESSIONMODELFORCHOICEOFSERVICEPROVIDER 

Levelofperceptiononthechoiceofinternetserviceproviderishypotheticallydependentonmanysocioeconomicand

othervariablesrelatingtoabuyer.Therefore,amultipleregressionmodelisattemptedforempiricallycomputingthel

evelofperceptiononchoiceofserviceprovider(CSP)(dependantVariable)withasetofpredictors(independentvaria

bles)suchasDomicile(D),Age(A),Gender(G),EducationalStatus(ED),EmploymentStatus(EM),FamilySize(FS

),NumberofEarningMembers(NE),MonthlyFamilyIncome(MI),YearsofUsingInternet(YRS),ModeInternetAc

cess(MO),InternetServiceProvider(ISP). 

CSP=β0+β1D+β2A+β3G+β4ED+β5EM+β6FS+β7NE+β8MI+β9YRS+β10MO+β11ISP 

Table:1.11EstimatedLinearRegressionCoefficientsforChoiceofServiceProvider 

VariablesofRegressionModel 

UnstandardizedCoeff

icients 

Standardized 

Coefficients 

B Std.Error Beta t Sig.p 

(Constant) 3.513 .075  46.967 .000 

Domicile(D) -.010 .020 -.021 -.509 .611 

Age(A) -.002 .011 -.007 -.140 .888 

Gender(G) -.048 .020 -.099 -2.393 .017 

EducationalStatus(ED) -.001 .010 -.004 -.068 .946 

EmploymentStatus(EM) -.008 .007 -.055 -1.140 .255 

FamilySize(FS) -.025 .019 -.092 -1.317 .188 

NumberofEarningMembers(NE) .009 .031 .029 .298 .766 

MonthlyFamilyIncome(MI) .014 .016 .072 .878 .380 

YearsofUsingInternet(YRS) .015 .014 .055 1.030 .303 

ModeofInternetAccess(MO) .019 .011 .072 1.766 .078 

InternetServiceProvider(ISP) -.010 .005 -.080 -1.985 .048 

Source:PrimarydatacollectedbytheResearcher 

 

Hence,theestimableregressionmodelis 
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CSP=3.513-0.021D-0.007A-0.099G-0.004ED-0.055EM-0.092FS+.029NE+.072MI+.055YRS+.072MO-

.080ISP 

 

 

FINDINGSOFTHESTUDY 

Majorfindingsofthestudyarepresentedhere 

1. Respondentsfromurbanandruralareasare52.4%and47.6%respectively. 

2. About46.5%oftherespondentsarebelowtheageof30years 

3. About51.2%oftherespondentsarefemalesand47.6%aremales 

4. Graduates,postgraduatesandDoctoratesconstitutearound65.3%oftherespondents. 

5. Onemploymentstatus,thehighestofabout43.1%oftherespondentsareinsalariedemploymentand20.2%of

therespondentsareself-employed. 

6. About50.2%oftherespondentsarehavingamodalfamilysizeof3or4members. 

7. Familiesof64.3%oftherespondentsarehavingonlyoneearningmemberand24%offamilieshavetwoearnin

gmembers. 

8. MonthlyFamilyincomesoftherespondentsareskewedtowardslowerandmiddleincomegroups.About41.4

%oftherespondentsareinthefamilyincomegroupofRs10000-

Rs20000.Another20.1%oftherespondentshaveafamilyincomeofRs20000-Rs30000. 

9. Onexperienceinusinginternet,about40%oftherespondentsarehavingexperienceofmorethan5yearsanda

nother33.8%useinterfor3-5years. 

10. Mobilephonehasemergedasthemainmodeofinternetaccess.About43.1%oftherespondentsaccesstheinte

rnetthroughtheirmobilephoneswhile24.3%throughcomputer(Modem),and22.3accessthroughwirelessmodem. 

11. Airtel,Aircel,BSNL,IdeaCellular,MTS,Reliance,TataDocomo,Vodafonearethemajorinternetservicepr

ovidersinthestudyarea.Amongthem,Airtelhasthehighestbaseof33.4%oftherespondents;AIRCELhasabaseof19

.2%oftherespondents.BSNLhasmorereachinruralareas. 

12. About67.4%oftherespondentsareunderprepaidscheme32.6%oftherespondentsareunderpostpaidschem

e 

13. About48.3%oftherespondentshavehighlevelofawarenessonthefeaturesofinternet.However,about50.6%ofr

espondentshaveonlymoderatelevelofawarenessandanother1%hasonlylowlevelofawareness.Levelofawarenessonl

yonE-mailandBrowsingdiffersignificantlybetweenruralandurbanrespondents. 

14. NewspaperandTelevision/Radioarethemaininfluencingsourceforbuyersofinternetservice. 
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15. EducationandBusinessDevelopmentsarethemostpopularpurposesofusinginternetbothinurbanandrurala

reas 

16. NetworkcoverageandAccessSpeedhaveemergedasthemostimportantservicefactorsaffectingtheselectio

nofinternetserviceproviders 

17. ‘ModeInternetAccess 

(MO)’,and‘BrandofInternetServiceProvider(ISP)’arethevariableswiththehighestmagnitudeandsignificanceof

regressioncoefficientsintheRegressionmodel.Thesethreevariablesplayanimportantroleinthechoiceofservicepr

ovider. 

SUGGESTIONS 

SuggestionforInternetServiceProvidersforMarketSegmentation 

o Themarketstrategyrequiresmarketsegmentationbygender,age,andincomestatusofthebuyers.Thisstudys

howsthat,females,youthandmiddle-

incomegroupsarethetargetbuyersforinternetmarketsegmentation.Asamajorproportionoftherespondentsareyou

th,internetmarketstrategymayfocusonsegmentingtowardstheyouth,withfeaturesdesiredbythem. 

o AsNetworkcoverageandAccessSpeedhaveemergedasthemostimportantservicefactorstheinternetservic

eprovidersmayupgradetheirtechnicalinfrastructuretoextendhighspeedconnectivitytoallareas.BSNLhaspenetra

tedeventotheremoteruralareasbutotheroperatorshavealimitedcoverageonly.Alltheserviceprovidershavetoreac

heverypocketinordertofacethecompetition. 

o NewspaperandTelevision/Radioarefoundtobemostinfluencingsourcesinbuyingofinternetservices.Serv

iceprovidersmayfloattheiradvertisementsmainlyonthesemedia. 

SuggestionsforDevelopmentofInternetServicesinRuralAreas 

Therearevariousreasonsbehindnotusingtheinternetservices.ThereasonscanbebasedonthefactorssuchasLackof

KnowledgeofInternet,LackofMeans 

(orinfrastructure)andBeliefs(theOpinionsheldbythenon-

users).InternetunawarenesscontinuestobetheprimaryreasonwhypeopledonotaccessInternetinRuralIndia. 

Thecountry’sgrowthisinterlinkedtothe‘DigitalIndia’programme.Thegovernmenthasdedicatedtocreatingadigit

alecosystemthatwillenableinternettotouchthelivesofallIndians.ItisimperativetocreatehubsinruralIndiathatwill

helpthegrowthofinternetwhichremainsunexploredsofar.UnlessconnectivityreacheseveryvillageofIndia,thedyn

amicsofgrowthwillremainunchanged.Theexistingfiberinfrastructureishighlyinadequatetoconnectvillagesinrur

alIndiaandevenmanysmalltownsinurbanIndia.Therefore,GovernmentofIndia,throughBSNL,hastocreaterequir

edinfrastructureincludingrequiredfiberopticcabling,forprovidinginternetaccesstotheremoteruralandtribalareas
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.Internetserviceprovidersintheprivatesectormaybeencouragedthroughproperincentivesandconcessionsorbyall

owingsharetheservicesofpublicsectorcommunicationsystem,toprovidemorecoverageconnectivitytoruralareas. 

Governmentmaycomeoutwithspecialpolicyforruralcommunicationcoveringinternetandmobilephonesystem.I

nordertoincreasethesubscriberbaseinruralareas,specialconcessionsmaybeextendedtoruralwirelessinternetsubs

cribers. 

CONCLUSION 

Internethasemergedasakeysourceofinformationandknowledgeforpeopleacrosstheglobe.Ithasalsoplayedacruci

alroleingivingvoicetopeoplewhohavepreviouslyremainedlargelyunheardand,mostimportantly,hasstrengthene

ddemocraticprocessesbyimprovingcitizenparticipationandgovernmentaccountabilityandtransparency.Indiast

andsatthevergeoftheInterneterawhereitispoisedfortransforminglargepartsofitseconomyandsociety.Achievingl

argescaleinternetpenetrationandusagecanenableIndiatodoublethecontributionofInternettoitsGDP.Indiawithits

advantageofhavingayouthfuldemographicprofilethatwilladoptnewertechnologiesfastercanachieveInternetfuel

ledgrowthinabroad-

basedinclusivemanner.MobileInternetpenetrationinIndiaisgrowingatafastclipandholdsapromisingfuturewithe

veryplayerintheecosystemhavingtheirownimportantroletoplayandcontributiontomake. 
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