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       Abstract:  

Farmers are the back bone of the society. Farmers have great significance as far as the socio-

economic structure of India is concerned. Almost all the food items taken by us are produced by 

the farmers. Hence, the whole population of the country depends upon the farmers. Farmers 

are the backbone of all the countries in the world irrespective of their locations. An economy 

can thrive because of the tireless work of the farmers. Farmers need information on various 

aspects of agriculture activities and all related areas; from seeds to pesticides to marketing. 

They face information constrains about agriculture process. Information seeking becomes an 

important tool for disseminating information to them. The study has explained various aspects 

of marketing and problems faced by farmers 
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Introduction: 

Information Seeking Behaviour is a “consequence of a need perceived by an information 

user, who, in order to satisfy that need, makes demands upon formal or informal information 

sources or services, which result in success or failure to find relevant information”. Information 

has become an ingredient of man's life cycle to such an extent that there can be no life in the 

modern society without information. Information is the input of knowledge and is always 

received through the senses. "Information is the product of the human brain in action. It may be 

abstract or concrete. When an individual begins to think a variety of images and sensations 

flash across his mind. This makes some information to accumulate in his mind and his memory 

retains some pieces of knowledge". 

There are various types of farmers. Each of them has equal importance. Firstly, the 

farmers who grow crops like wheat, barley, rice, etc. Since, most of the Indians are fond of 

wheat and rice, maximum farmers grow the same and hence, they are of prime importance to 

the economy. Secondly, the farmers who grow different kinds of fruits; they have to prepare the 

soil for different types of fruits because fruits are seasonal. Therefore, farmers have to be well 

aware of fruits and crops and their requirements. Apart from that, there are many other farmers 

who are continuously working on various types of things. Nearly 17% of the Indian economy is 

contributed by agro- products that are produced by the farmers.  

Farmers are information dependent, but they have to be trained to use information. The 

Information Literacy programs are essential. Hence, the need for the right information at the 

right time in the right context becomes a vital communication.  Information dissemination has 

become a major focus on emerging aspects of agriculture by using various channels like 

Telecommunication, Television, Telemetric, Computers, and Publishing firms, Radio, Satellite 

Communication and Libraries etc. Industry, Research and Development, Bureaucracy, 

Journalism   and Entertainment also serve as secondary sources of information for farmers. 

Libraries, on the other hand gather, process, store, and disseminate information useful to 

farmers. Historically, the development of agriculture was seen some 10000 years back in the 

Middle East, initially from raising animals in captivity where information was passed from 

farmers to farmers. The knowledge accumulation was word of mouth.   
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Review of Literature: 

  A  Study conducted by Okwu and Dandu (2011) on “Expansion Communication 

Channels' use and inclination by farmers in Benne State, Nigeria” is expresses about the 

evaluation and examination of farmers utilization and inclination of augmentation 

correspondence diverts in Benue State. An example of 316 farmers had been chosen through a 

stratified examining method and personal interview had been utilized to evoke data. It is 

discovered that relational correspondence channels were by and large to be accessible, available 

and utilized by the farmers than the broad communications to get data on improved homestead 

advances. Relatives, companions and neighbors comprised the most consistently accessible, 

open and utilized relational stations despite the fact that expansion specialists and TV were 

referenced by the farmers as the most inclination of augmentation correspondence channels 

utilized by farmers and their instructive dimension, sex, family size and cultivating knowledge. 

Babu  (2012) have lead an investigation on "Farmers  Information Needs and Search 

Behaviors: Case study in Tamil Nadu, India" has two undertakings, First, a financial way to 

deal with information search  among farmers has been described, second, some essential proof 

testing the implications of this methodology by recognizing the information needs of farmers 

and the distinctions in requirements over the cultivating populace in two areas of Tamil Nadu; 

Thanjavur and Tiruvarur have been exhibited. This paper has depended on a farm level survey 

of 576 farmers utilizing a structured questionnaire and focuses group discussions to examine 

farmers’ information needs identifying with rice cultivation and other general information. A 

key goal of this examination was to recognize farmers' information needs, their sources of 

information and their inclinations with respect to sources. After the exploration forms, it is 

discovered that the dimension of information search as far as worldwide, national and local 

information has relied upon the yearnings of the searcher. Further, farmers’ capacity to look for 

information relied upon the sources that were available to farmers. For instance, local 

information needs could be met by an efficient expansion framework that utilizations 

conventional and modern methods of communication channels, for example, TV, radio, and cell 

phones, while the requirement for global information must be met through web associations or 

through contact with private firms. Elements that affected farmers' utilization of information 

included individual trademark, for example, age, education and involvement in cultivating 
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business attributes, such as, market orientation  of cultivating and ownership of land, sort of 

farm undertaking and responsibility for and geological trademark, for example, separation to 

market focuses and separation to closest mechanical adopter.  

   Naveed et. al (2012) in their research on  “Information seeking behaviour of Pakistan 

farmers” they are observed that, most number of farmers in this country for information needs 

relied on inter-personal relations with friends, relatives, fellow progressive farmers and 

neighbors. 

A study conducted on  “Information seeking and sharing Behaviour of the farmers: A case 

study of Uttar Pradesh State India” by Verma A.K. (2012) is an investigation had been led 

among the animals proprietors of two locale in particular, Bareilly and Lakehimapur in Uttar 

Pradesh to likewise the information searching and sharing conduct of farmers. Multistage testing 

method had been utilized to choose a sum of 120 farmers at the rate of 10 farmers from each area. 

The date had been gathered from the farmers by the specialist with the assistance of an organized 

meeting timetable and center gathering discourse. The information has been investigated, 

gathered and examined by utilizing the SPSS – 11.0 programming. Accessibility of Veterinary 

administrations in significant for advancement of domesticated animals area in India in numerous 

areas separated from state veterinary services are additionally accessible and clients have the 

decision accessible with them in regards to the specialist co-operatives. Sources of Information 

for livestock services were categorized as localite, cosmopolite and mass media exposure and 

investigated among the selected farmers. Review demonstrated that majority of the respondents 

(46.7%) were reaching often to neighbors pursued by 27.8 percent to progressive farmers as 

localite for live stock related information. If there should arise an occurrence of cosmopolite 

channel, dominant part of the respondents (13%) were reaching much of the time to V.O. 

(Veterinary Officers), trailed by 12.5 percent through mass media communications channels. 

Objectives of the Study 

1. To identify the information needs of the surveyed respondents; 

2. To find out the problems facing to get the marketing Information; 

3. To identify marketing information used by the respondents; 

4. To find out the limitations faced by farmers. 
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Methodology 

There are various established methods by which one can collect the relevant data for the 

study. The survey method had used to conduct the study and questionnaire is used as a data 

collection tool for fulfilling the objectives of the study. The stratified random sampling 

technique is used for selection of farmers. The data collected through questionnaire, 

observation and informal interviews were thoroughly organized and tabulated using simple 

statistical method for tables and percentage. The table and graphs were generated by using MS-

Excel 2007.  

Scope of the Study: 

The present study is confined to the information needs and information seeking behavior 

of around 500 farmers of 10 Raita Samparka Kendra of Belagavi district, with special emphasis 

on their information needs and seeking patterns. The scope in the present study is further 

limited to the farmers of rural Belagavi district and does not cover the farmers’ information 

needs of other districts in the Karnataka.  

Results and Discussion 

 Primary Characteristics of Farmers: 

 Primary information of every farmer is collected to understand different factors like age, 

gender, educational level and languages known by respondent farmers. 

I. Primary Information: 

Sl. No. Gender Respondents Percentage (%) 

1 Male 378 76 

2 Female 122 24 

 Total 500 100 

Table No. 1 Gender wise Distribution of Respondents 
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Figure No.1 Shows the gender wise distribution of Respondents.  

Table No.1 and Figure No.1 Shows that, out of the total 500 respondents selected for the 

study 378 i.e. of 76% are the male Farmers and remaining 122 i.e. of 24% are Female farmers. 

The selected difference in number of respondents implies that even today, the agriculture is the 

male job in this study area. 

Table  2 Educational Status of Respondents 

Sl No Education Level Respondents 
Percentage 

(%) 

1 Illiterate 24 4.8 

2 Primary (1-4) 45 9 

3 Middle School ( 5-7) 36 7.2 

4 High School 185 37 

5 PUC 118 23.6 

6 Degree 86 17.2 

7 Post Graduate 6 1.2 

 Total 500 100 

Source: Field Survey 

Male, 378

Female, 122
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Fig. 2 Shows Education level of Respondent Farmers 

Table No.2 and Figure No. 2 gives information about education level of respondents. Out 

of 500 respondents  185 (37%) are educated up to  High school Level, 118 (23.6.%) of 

respondents are educated up to  PUC level, 86    ( 17.2%) respondents are studied  up to 

Degree,45(9%) are studied only Primary school, 36(7.2%) respondents are educated up to 

Middle School, and only 6 (1.2%) farmer respondents are studied  Post Graduation. 

Table 3 Languages Known by Respondents: 

Languages Respondents Percentage % 

Kannada 419 84 

Marathi 81 16 

   Total 500 100 

         Source: Field Survey. 
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Fig.2 Shows Education level of Respondent Farmers
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Figure 3   shows about languages known by respondents 

The above table and figure no.6.3 reveals that 84% of farmers were knows Kannada, and 

16% of farmers were knows Marathi Language. 

Marketing Information: 

Agricultural marketing covers the services involved in moving an agricultural product from the 

farm to the consumer. These services involve the planning, organizing, directing and handling 

of agricultural produce in such a way as to satisfy farmers, intermediaries and consumers. 

Numerous interconnected activities are involved in doing this, such as planning production, 

growing and harvesting, grading, packing and packaging, transport, storage, agro- and food 

processing, provision of market information, distribution, advertising and sale. Effectively, the 

term encompasses the entire range of supply chain operations for agricultural products, whether 

conducted through ad hoc sales or through a more integrated chain, such as one involving 

contract farming. 

         Some questions were asked to know the problems faced by farmers in Marketing. The 

response given by the respondents is shown in following table. 

Table 4 Problems facing in Marketing Information. 

Sl. No. Types Response 

N=500 

Percentage (%) 

1 Current Marketing Prices 458 91.6 
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2 Market Location 378 75.6 

3 Budgeting methods 310 62 

4 Credit Sources 196 39.2 

5 Credit procurement procedure 190 38 

6 Credit management 210 42 

Source: Field Survey. 

Figure 4  Shows farmers respondents about Marketing Information. 

 

 Table and Figure no. 4 Shows, majority of farmers need (26.29%) Marketing  

information on  Current Marketing Prices, Market Location (21.69%), Budgeting methods ( 

17.79%)  credit sources (11.25%) and  about Credit management (12.08%).and Followed by 

Credit procurement procedure (10.90%), respectively. 

Constraints Faced by farmers in Agriculture: 

 Farmers are daily facing many problems in agricultural process. To know this, some of 

the questions were asked about limitations in agriculture. The response provided by farmers is 

shown in following table as well as in figure. 

Table 5 Constraints in Agricultural Process. 

Sl. 

No. 
Limitations 

Response 

N=500 

Percentage 

(%) 

1 Poor extensive facility 338 67.6 

458

378
310

196 190 210

26.29 21.69 17.79 11.25 10.9 12.08
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2 

Inappropriate availability of quality 

inputs( Seed, pesticides and fertilizers) 330 66 

3 Poor access of electricity and irrigation 356 71.2 

4 Shortage of Labour 336 67.2 

5 

Poor or No access to soil and water 

testing facility 370 74 

6 Poor access to markets 380 76 

7 Inadequate crop storage 330 66 

8 Other Issues 116 23.2 

9 No Problems 50 10 

10 No need of information or no response 38 7.6 

Source: Field Study. 

Figure 5 shows on problems in Agricultural process faced by respondents.  
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 Table and Figure no.5  describes that, 76% of farmers opinions are;  they faces problems 

in Poor access to markets in agricultural process, where as 74% of farmers faces problems in 

Poor or No access to soil and water testing facility,71.2% of farmers faces problems in  Poor 

access of electricity and irrigation, 67.6% of farmers responses are, they are facing Poor 

extensive facility, 67.2% farmers are facing shortage of Labour problem, 66%  of farmers 

facing problems in  Inadequate crop storage and  Inappropriate availability of quality inputs( 

Seed, pesticides and fertilizers) in agriculture, followed by other issues (23.2%), no problems 

(10%), and no need of information or no response (7.6%), respectively. 

Conclusion: 

Information seeking and information use is relevant rather consistently in the 

Agricultural fields, but also, in the fields like, education, medical science and engineering. This 

means, information seeking and use techniques have been applied even to the disciplines 

mentioned above. Farmers are backbone of the country, above they need information on 

marketing of information which is discussed and as they also various contrarians in accessing 

information are explored. The study reveals the need and problem faced by farmers in accessing 

information. This information is both for survival and decision making.  
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