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Abstract

This study paper's goal is to examine how internet
advertising affects consumer happiness in e-
commerce. Data from a sample of online buyers
who have made purchases from e-commerce
websites are gathered for the study using a survey
methodology. To ascertain the effects of various
online advertisement formats, such as display
advertisements, search ads, and social media ads on
customer satisfaction in terms of product quality,
price, and convenience, the survey data is evaluated
using descriptive and inferential  statistics.
According to the study's findings, e-commerce
customer happiness is positively impacted by online
advertising. The outcomes also show that social
media advertisements are the most successful online
ad format for boosting customer happiness. The
study sheds light on how online advertising affects

e-commerce. This research

paper concludes by highlighting the significance of
online advertising in promoting consumer loyalty
and happiness in e-commerce. It displays the
potency of social media ads in particular and gives
information about the elements that make online
advertising campaigns successful. E-commerce
companies may adjust their adverts to better engage
with their target audience and eventually boost sales
by being aware of these elements. Overall, this
study offers insightful information about how online
advertising affects client retention and happiness in
e-commerce. The results of this study can assist
firms as they transition to online sales by informing
their digital marketing tactics, which will ultimately
boost their level of success in the cutthroat e-
commerce market.
Introduction

Online advertising is a crucial component of digital
marketing, which has recently become a necessary
part of e-commerce enterprises. E-commerce
companies may reach more potential clients and
boost their overall sales revenue by using online

advertising. In this review of the literature, we
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investigate how online advertising affects e-
commerce consumer retention and
satisfaction.Online advertising's importance in e-
commerce.E-commerce companies may target
specific audiences, analyse and analyse data, and
raise brand awareness with online advertising,
among other advantages. E-commerce companies
can attract prospective clients who are more likely
to be interested in their goods or services through
targeted advertising. As a result, advertising
expenditures are more effective and yield better
returns. Businesses can enhance their advertising
campaigns by monitoring and analysing data to
learn what works and what doesn't, resulting in less
wastage of resources and greater efficacy. Online
advertising may also dramatically raise brand
awareness since it is a highly visible and shared
medium that can rapidly and effectively reach big
audiences. Customer Contentment In e-commerce,
online advertising is crucial to client pleasure.
Businesses can provide more relevant marketing
and improve user experiences by focusing on niche
populations who are more likely to be interested in
a particular product or service. Additionally,
internet advertising can improve the customer
journey by giving users pertinent information about
items, deals, and other offers while they are making
a purchase, which can result in a more seamless
shopping experience.
Obijective

This study's goal is to assess how internet
advertising affects consumer satisfaction in e-
commerce. In order to increase client happiness,
this study examines the efficiency of several online
advertising strategies, including social network ads,
search engine optimisation, email marketing, and
display advertising. Additionally, this study will
look into the connection between e-commerce client

pleasure and the calibre of online marketing. The

results of this study will give e-commerce
enterprises useful information about how to enhance
their online advertising approach in order to boost
client happiness and online sales

Literature review

AUTHOR’S NAME- C.S.V Murthy_E-commerce

concept models and strategies  Nripendra

P.Rana(Digital and social media marketing

Over time, e-commerce has used online advertising
more and more frequently. Customers are
constantly exposed to different online ads due to the
advancement of technology, including social media
ads, search engine optimisation, email marketing,
and display advertising. Digital advertising
spending in the US alone is anticipated to reach
$151.2 billion by 2023, according to a report by E-
marketer. The effect of internet advertising on
customer happiness in e-commerce has been the
subject of numerous research. According to an
empirical study by Wu et al. (2020), online
advertising has a favourable impact on customer
satisfaction. According to the study, which
examined data from 307 users of an online shopping
mall, online advertising can boost customer
pleasure, which in turn boosts loyalty and

repurchase intention.

Main body

Finally, because it can increase customer happiness
and buy intent, online advertising has grown to be a
crucial part of e-commerce. But in order to properly
employ online advertising, it is crucial to target the
appropriate demographic, offer insightful content,
and refrain from interfering with the user's online
experience. Overall, as it has a favourable effect on
consumer happiness and purchase intent, internet

advertising is essential to e-commerce. However, it
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is crucial to make sure that the advertising are
pertinent, offer useful information, and do not
obstruct the user's online experience. In order for
advertisements to be effective without being
invasive, advertisers must carefully evaluate the
type of ads they employ, where they are placed, and
what is said in them. As effective tools in online
advertising, personalization and targeting can also.

Because it has the potential to have a substantial
impact on customer satisfaction levels, online
advertising has emerged as a critical component of
the e-commerce sector. It is generally understood
that customers' contentment has a significant impact
on their decision to make a purchase. Online
advertising is now a crucial tool for companies
trying to draw in and keep customers in the e-

commerce industry.

The provision of useful information is one of the
main ways that online advertising influences client
happiness. Customers frequently rely their
purchases of goods and services in e-commerce on
the information they receive from the seller.
Customers can get comprehensive information
about a product, its characteristics, and advantages
from online advertising. Customers are more likely
to be satisfied with their purchases when they have
access to this information.

In conclusion, tailored experiences, an improved
overall purchase process, and a rise in customer
loyalty are just a few ways that internet advertising
can have a big impact on customer happiness.
Businesses can enhance client satisfaction and
eventually boost income by using efficient internet
advertising methods.

1. Personalization of advertising: Online advertising
enables companies to design individualised
customer experiences. Businesses can increase

customer satisfaction by giving them what they

want by displaying relevant advertising based on
the consumer's preferences and search history.

2. Enhanced purchasing process: Customers should
be helped through the purchasing process in
addition to being drawn to a website or platform by
effective online advertising. Businesses may create
a smooth purchasing experience for customers by
giving clear and simple product information,
offering incentives, and streamlining the checkout

process, increasing satisfaction.

3. Trust and credibility: Businesses can use online
advertising to display customer evaluations and
testimonials, which can help establish trust and
credibility with future customers. Customers' faith
in a product or service might increase and their
level of pleasure can rise when they read positive
evaluations from other pleased customers.

4. Information is readily available: Customers may
access a variety of information about goods and
services through online advertising, enabling them
to make well-informed choices. Customers are more
likely to be happy with their purchases when they
have access to comprehensive product information,
such as reviews, specifications, and comparison
charts.

5. Material incentives: In order to persuade
consumers to make purchases, online advertising
may provide tangible incentives like free shipping,

discounts, or additional items. When clients receive

Findings

The effect of internet advertising on customer
happiness in e-commerce has been the subject of
numerous research. Some of the key conclusions are
as follows:

1. Online advertising increases client happiness,

according to studies that have repeatedly found this
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to be true. This is so that consumers may make
better decisions and more informed purchases by
giving them information about goods and services
that they might not otherwise be aware of through
online advertising.

2. Personalised advertising is more successful than
generic  advertising, according to research.
Personalised advertising is more successful than
generic advertising because it is tailored to the
interests and preferences of the user. This is due to
the fact that consumers are more likely to interact
with and favourably react to advertisements that are
relevant to them.

3. Customers are more likely to be satisfied with
online advertising that they trust and see as
trustworthy. Trust and credibility are crucial aspects
in the efficacy of advertising. This includes
advertisements that are open and honest about their
motivations and sources, as well as those that
include glowing testimonials or recommendations
from previous clients.

4. Ad quality matters: Customer happiness may be
impacted by the effectiveness of online
advertisements, including their design and
messaging. Customers are more likely to give
advertisements that are well-designed and convey a
clear message positive feedback.

5. Ad frequency can become irritating: While
commercials can increase client happiness, too
many or the wrong kinds of ads can have the
opposite effect. Customers may feel irritated if they

are repeatedly

6. Customers are more likely to be satisfied with
advertising that is customised and relevant to their
needs and interests, thus these factors are vital. To
generate targeted, individualised commercials that

are more likely to be resonant with consumers,

advertisers can make use of data analytics and other
technology.

7. It's critical to be transparent about data gathering
and privacy: Customers are growing increasingly
concerned about their privacy and data security as
the wusage of data in advertising increases.
Advertisers should be open and honest about how
they acquire data. make sure they are adhering to all
relevant privacy laws and rules. Customers must to
be made aware of the types of data being gathered,
how it will be put to use, and how to opt out of data
collecting if they so desire. avoiding being

Conclusion

In e-commerce, online advertising significantly
affects client happiness. Businesses can use it to
expand their audience, send customised messages,
and enhance customers’ overall shopping
experiences. Targeting the correct audience,
employing the right messaging and graphics, and
promoting social responsibility and ethical
principles should all be focuses of effective internet
advertising tactics. In this approach, internet
advertising can support e-commerce enterprises in
increasing consumer loyalty, brand recognition, and
eventually sales. internet client happiness is
unquestionably greatly influenced by internet
advertising. It has the ability to persuade and entice
potential customers to the supplied good or service.
Customers can get the knowledge they need to
make informed purchases from effective online

advertising methods. Additionally, online marketing

Research questions

Q1.What is the impact of online advertising on

customer satisfaction in e-commerce
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Q2. how do different online advertising strategies
influence customer perception towards the product

or service offered?
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