
© 2024 JETIR March 2024, Volume 11, Issue 3                                                            www.jetir.org(ISSN-2349-5162) 

 

JETIR2403304 Journal of Emerging Technologies and Innovative Research (JETIR) www.jetir.org d27 
 

Sentiment Analysis on Social Media 
Gagan Chaurasia Dept. of Computer ScienceEngineering, Parul University Vadodara, 

India  

Raj Paliwad Dept. of Computer ScienceEngineering, 

Parul University Vadodara, India  

Jai Chandwani Dept. of Computer ScienceEngineering, Parul University Vadodara, 

India 

Nishant Teli Dept. of Computer ScienceEngineering, 

Parul University Vadodara, India  

 

Abstract - Sentiment analysis is the process of identifying and extracting subjective information from text data,such as opinions, 

emotions, and attitudes. It is a subfield of natural language processing and has applications in various fields, such as marketing, 

customer service, and politics. Sentiment analysis techniques can be used to classify text data as positive, negative, or neutral, and to 

identify the underlying emotions and sentiments. The goal of sentiment analysis is to automate the process of understanding human 

emotions and opinions expressed in text data, which is becoming increasingly important in the age of social media and online 

communication. By analyzing large amounts of text data, sentiment analysis can help businesses and organizations to gain insights into 

customer preferences and sentiment, to improve their products and services, and to make better decisions based on customer feedback. 

Overall, sentiment analysis is a powerful tool for understanding and analyzing human emotions and opinions expressed in text data, 

and has numerous applications in business, politics, and social sciences. 
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I. INTRODUCTION 

Sentiment analysis, a core aspect of social media analytics, uses natural language processing (NLP) and machine learning to 

decipher subjective information from textual content. As vast repositories of user-generated content, social media platforms offer 

a window into user sentiments, opinions, and attitudes about various topics, brands, or events. 

This research seeks to provide organizations with deep insight into customer sentiment on social media. By analyzing customer 

feedback and discerning sentiment trends, organizations can improve their understanding of customer needs and thereby increase 

customer satisfaction. Using machine learning for sentiment analysis social media allows companies, marketers and researchers to 

comprehensively examine user sentiment, thereby gaining invaluable insights into customer satisfaction, brand perception, 

product feedback and public sentiment. This analytical depth helps in shaping business strategies and refining marketing tactics. 

The core of the problem is the development of a robust and accurate sentiment analysis system adapted for social media. 

This system must adeptly process large volumes of social media data in real time, accurately categorize the sentiment of individual 

posts or comments, and effectively manage the  inherent noise and lack of structure in such data.  

 

In addition, the system should be attuned to nuances such as context and sarcasm, adaptable across different social media 

platforms and languages, and able to present findings in an easy-to- understand format such as intuitive visual dashboards. 

The research project aims to fulfill several objectives, including identifying emerging trends in real time, continuously 

monitoring brand reputation and customer satisfaction levels, evaluating the effectiveness of marketing campaigns, quickly 

resolving customer issues to improve customer service, and distinguishing prevailing negative and positive sentiments among 

the population . The underlying motivations for this effort include the desire to gauge public opinion, improve customer 

experience, refine marketing strategies, and strengthen research and analytics across sectors. 

In summary, this research paper aims to enrich the field of social media sentiment analysis by offering organizations and 

researchers valuable insights into customer sentiment, enabling them to make informed decisions and improve their overall 

performance. 

 

II. LITERATURE REVIEW 

Literature review of existing research on sentiment analysis, highlighting the importance of understanding public opinion, 

developing customers, developing eight business owners, and supporting research and analysis in various fields. Among the 

studies examined, there are studies that use machine learning techniques such as Naive Bayes, KNN, Maximum Entropy and 
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SVM for hypothesis analysis. The review also discusses the challenges and opportunities in emotional analysis, especially in 

social contexts where content analysis is created by humans. Its use can provide good insight for businesses and researchers. 

Extensive research has investigated emotions in many contexts. 

A. Machine learning approach: Demonstrate the use of emotional intelligence in analyzing public opinion on social media 

platforms, highlighting the importance of understanding emotions and feelings in tweets. 

B. Using machine learning for  

C. sentiment analysis: A review provides a comprehensive review of sentiment analysis techniques, focusing on machine 

learning algorithms such as Naive Bayes and SVM. 

D. A qualitative analysis provides an understanding  

E. of the 

features and problems of analysis by showing its applications in various fields. 

 

III. APPROACH 

Social media analysis is an important tool for understanding users' thoughts, feelings and opinions about various topics, 

brands or situations. This method involves using natural language processing (NLP) and machine learning algorithms to extract 

information from text. The process begins with collecting data from social media platforms, followed by data pre-processing to 

clean the data and prepare it for analysis. This includes tokenization, removing stopped words, and working to reduce words to 

their root causes. 

 

 

 

Figure 1: Flowchart 

 

A sentiment analysis model is then applied to the preliminary data to separate each advertiser's or reviewer's opinions into 

positive, negative, or neutral categories. Machine learning models such as Naive Bayes, Support Vector Machines or Neural 

Networks can be used for this purpose. These models are trained using recorded data and evaluated on metrics such as accuracy, 

precision, recall, and F1 score to evaluate their performance. 

Also, monitoring and research technology is used to track changes in mood and identify trends or anomalies. Backend 

processing and analysis using tools like Python-based library (NLTK, TextBlob, spaCy), Google Cloud Natural Language, and 

Aylien. The results are presented in a visual report, helping stakeholders quickly understand the needs of the analysis and take 

action. 
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As a result, this approach allows organizations to increase customer satisfaction, monitor reputation loudly and conduct 

stable business by adding great value to customer sentiment on social media. This approach provides organizations with 

valuable insights into customer sentiment on social media, enabling them to improve customer satisfaction, monitor brand 

reputation, and make informed business decisions. 

 

 

 

Figure 2: Approach 

 

 

 

IV. IMPLEMENTATION 

The implementation of a sentiment analysis system for social media involves the use of natural language processing (NLP) 

and machine learning (ML) techniques to extract subjective information from text data. The system collects data from various 

social media platforms, pre-processes it by cleaning, tokenizing, removing ignored words and performing stemming. It then 

selects an appropriate sentiment analysis model, such as Naive Bayes, SVM, or RNN, and trains it on the labeled data. Feature 

extraction is used to improve model performance and the model is evaluated using metrics such as accuracy, precision, recall, 

and F1 score. Real-time monitoring and detection are implemented to track sentiment trends and anomalies, generating alerts 

for significant changes. Visualization and reporting are used to present the analysis results, and the trained model is deployed 

for real-time analysis on social media platforms, ensuring scalability and reliability. Overall, the system provides valuable 

insights into user sentiment, helping businesses, organizations and researchers make informed decisions and improve customer 

experience. 
 

 

Figure 3: Flowchart(ii) 
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Here is a detailed overview of the design and implementation: 

1. Data Collection: 

• Gather a dataset of text samples with sentiment labels (e.g., positive, negative, neutral). 

2. Data Preprocessing: 

• Clean text data by removing irrelevant characters, special symbols, or HTML tags. 

• Tokenization: Split sentences or text into words or tokens. 

• Stopword Removal: Eliminate common words like ”the,” ”is,” ”and” as they lack sentiment 

information. 

• Stemming: Reduce words to their root form (e.g., ”running” to ”run”) for core meaning. 

3. Term Document Matrix (TDM): 

• Create a TDM with rows for documents and columns for unique terms (words). 

• Each cell contains the term frequency in a document. 

4. Feature Selection: 

• Apply feature selection techniques to reduce TDM dimensionality (e.g., using frequent terms or TF-IDF scores). 

5. Splitting the Data: 

• Divide the dataset into training and testing sets for model evaluation. 

6. Model Selection: 

7. Choose a sentiment analysis model (e.g., Naive Bayes, Support Vector Machines, Neural Networks) appropriate for 

your dataset and task.Model Training: 

• Train the selected model using the training data, including TDM features and sentiment labels. 

8. Model Evaluation: 

• Assess the model’s performance using the testing dataset with metrics like accuracy, precision, recall, and F1-score. 

9. Predictions: 

• Apply the trained model to new text data to predict sentiment labels. 

 

 

 

Figure 4: Implementation 

 

The content provided outlines several powerful tools and libraries used for sentiment analysis, highlighting their role in 

increasing the accuracy and effectiveness of sentiment analysis on social media data. These tools primarily use natural 

language processing (NLP) and machine learning (ML) algorithms to extract sentiment from text data. The tools mentioned 

include NLTK, a comprehensive platform for creating Python programs for working with human language data, offering 

interfaces to various corpora and lexical resources, including a module for sentiment analysis. Highlighted for its simplicity 

and versatility in processing text data, TextBlob provides a consistent API for tasks such as sentiment analysis, part-of-speech 

tagging, and more. VADER is described as a lexicon and rule-based sentiment analysis tool specifically designed for social 

media sentiment, known for its speed, flexibility and ease of use. Stanford NLP Sentiment Analysis is part of the Stanford 

CoreNLP suite, which offers a simple API for sentiment analysis using deep learning models. IBM Watson Natural Language 

Understanding and Google Cloud Natural Language are NLP cloud services that allow developers to extract sentiment and 

other information from text data. These tools are valued for their ability to significantly improve the sentiment analysis 

process, providing valuable information about user opinions, attitudes and emotions that can be used to inform decision-

making and improve the user experience. 

 

V. EVELUTION 

A research paper on social psychology provides a comprehensive overview of the topic, including its 
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importance, methods, applications, and measurement. 

This is the first introduction to sentiment analysis, highlighting its importance in understanding users' thoughts, feelings and 

emotions on social platforms. It indicates the need for accurate and reliable thinking that can instantly process a lot of 

information and capture essence and irony. The literature review evaluates existing work, focusing on hypothesis testing using 

machine learning methods such as Naive Bayes, KNN, Maximum Entropy, and SVM. 

The Methods, Design and Implementation section covers: Community perspective analysis including data collection, 

prioritization, insight analysis, monitoring, detection, reporting and reporting. Emphasis is placed on refactoring using tools such 

as Python-based libraries (NLTK, TextBlob, spaCy), Google Cloud Natural Language, Aylien, and Flask. The approach 

involves developing machine learning models for hypothesis testing using existing data, cleaning and prioritizing the data, and 

evaluating the performance of the model using real-time, accurate, reverse, and F1 score. 

The test aims to evaluate the effectiveness of emotional models in predicting correct emotion labels for text. Metrics such as 

accuracy, precision, recall, and F1 score are used to evaluate the performance of the model. Create visualizations and reports to 

present needs analysis and insights from the analysis. Overall, this research paper provides a comprehensive review of social 

psychology analysis regarding its importance, methods, applications, and evaluation methods. Future studies may explore further 

advances in research theories and their applications in various fields. 
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VII. CONCLUSION 

In conclusion Research articles have carefully examined social media sentiment, highlighting its importance in understanding 

consumers' thoughts and feelings, especially on platforms such as social media, and its role in informing business strategies and 

business decisions. The literature review delves into various studies in this field, focusing on social media and presenting various 

methods and tools used in opinion analysis. The methodology describes the step-by- step process that includes hypothesis 

analysis, data masking, sample elimination, model selection, training, evaluation and prediction, and powerful tools such as 

Python libraries, Google Cloud Natural Language, and Flask. It highlights the importance of immediate analysis and response in 

tracking and identifying changes in social media sentiment. Evaluation of hypothesis models has focused on significance using 

metrics such as accuracy, precision, recall, and F1 score to ensure the reliability of the hypothesis testing of the relationship. 

In summary, this case study demonstrates the important role of emotions in social media analysis for understanding public 

opinion, improving customer experience, developing business ideas and research support. It also highlights the positive nature 

of sentiment measurement tools, demonstrating their ability to provide in-depth insight into customer sentiment and 

preferences. As businesses increasingly rely on emotion in decision-making, this article suggests that sentiment analysis will 

continue to play an important role in developing and improving business strategy with future customers. 
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