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Abstract: Social media platforms have become pervasive in modern society, offering a wide range of content to users 

worldwide. This study investigates the intricate relationship between social media content consumption and mental health 

outcomes. By analysing the preferences of 75 participants regarding content consumption on platforms like Facebook, 

Instagram, and WhatsApp, alongside emerging platforms such as Instagram, this research provides a comprehensive 

understanding of how different content types influence individuals' mental well-being. Through a review of literature spanning 

psychology, sociology, and communication studies, this study identifies the underlying psychological mechanisms driving 

users' engagement with various content types. Factors such as emotional resonance, perceived relevance, and patterns of 

engagement are explored to elucidate their role in shaping users' responses to social media content. Employing a mixed-

methods approach, including surveys and experiments, this study assesses the impact of content categories such as 

motivational quotes, educational information, comedy, and spiritual content on users' mental health outcomes. Variables 

including mood, self-esteem, and perceived social support are scrutinized to provide nuanced insights into the potential 

benefits or detriments associated with each content type. The findings contribute to a deeper understanding of how social 

media content consumption influences individuals' mental health and overall well-being. Moreover, they inform content 

creators, platform developers, and mental health professionals about strategies for promoting positive experiences and 

mitigating negative effects on social media platforms. 

Keywords: Social media, Content consumption, Mental health, Psychological mechanisms, Content categories, Mixed-

methods approach. 
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Introduction: 

Social media has indeed revolutionized communication and content consumption, deeply embedding itself in daily life 

globally. It serves as a multifunctional tool for mass communication, shaping behaviours and institutionalizing social 

practices [1]. Consumers engage in social media-centric consumption to seek attention, signal identity, and increase social 

value, with responses from other users mediating satisfaction [2]. Social media facilitates cultural exchange, knowledge 

transfer, and interaction between diverse cultures, promoting cultural rights and communication worldwide [3]. The content 

on social media platforms significantly influences individuals, reshaping perceptions and narratives, breaking stigmas, and 

brainwashing existing norms [4]. In journalism, social media has transformed news coverage, creating a two-way 

communication channel and shaping the future of the fourth estate [5]. Engaging with various content on social media 

platforms like Facebook, Instagram, and WhatsApp raises concerns regarding its effects on mental health and well-being. 

Research highlights both positive and negative impacts. Positive aspects include enhanced connection, increased self-esteem, 

and a sense of belonging [6]. Conversely, excessive social media use can lead to stress, pressure to compare oneself to others, 

increased sadness, and isolation [7][8]. Strategies for promoting digital well-being emphasize fostering healthy online 

behaviours and positive engagement [9] [10]. Interventions through digital devices, like e-health mobile apps, are being 

explored to address mental well-being issues. Understanding the impact of specific digital interventions on users' well-being 

is crucial, with activities like sleep and relaxation showing significant positive effects[11]. This study aims to explore the 

intricate relationship between social media content consumption and mental health outcomes in a holistic manner[12-15]. 

The methodology employed in this study utilizes a mixed-methods approach to comprehensively investigate the relationship 

between social media content consumption and mental health outcomes. Firstly, a thorough review of literature spanning 

psychology, sociology, and communication studies is conducted to establish a theoretical framework[16]. Secondly, 75 

participants are recruited to provide insights into their content consumption preferences on various social media platforms. 

Surveys are administered to gather data on preferred content types, frequency of consumption, and perceived effects on mood 

and well-being. Thirdly, experimental studies are conducted to assess the impact of different content categories on participants' 

mental health outcomes[17-19]. Participants are exposed to varying types of content, including motivational quotes, 

educational information, comedy, and spiritual content, and their responses are measured using validated psychological 

instruments[20-22]. 

Discussion and result:  

The gender distribution among participants in our study revealed that 54.3% identified as male, while 45.7% identified as 

female. This distribution indicates a slight skew towards male participants, which may influence the generalizability of our 

findings. Future research may benefit from efforts to ensure a more balanced representation of genders (Keleş et al., 
2019).In terms of age groups, our study found that 25% of participants were in the 18-19 age group, while 17.1% fell into 

the 16-17 age group. These findings suggest that the majority of participants were young adults, which aligns with the 

demographics of typical social media users. However, the relatively smaller proportion of participants in the 16-17 age group 

indicates the need for caution when generalizing our findings to younger adolescents. Regarding education, our study found 

that 68.6% of participants were college students. This demographic profile reflects the higher likelihood of college students 

being active users of social media platforms. However, it's essential to acknowledge that our sample may not fully represent 

individuals with different educational backgrounds, such as those who are not enrolled in colleges (Schønning et al., 
2020).In terms of religious affiliation, the majority of participants identified as Hindu, comprising 80% of the sample. 

Muslims constituted 14.3% of the sample, while other religious affiliations made up the remaining portion. This distribution 

highlights the predominance of Hindu participants in our study, which may have implications for the cultural context within 

which social media content is consumed and interpreted. 

 

 

 

 

 
Figure  No.01. Gender  Figure No.02. Age  groups 
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Figure No.03.Education  Figure No.04.Religions 

 

Our study shed light on the diverse emotional responses and usage patterns of participants regarding social media platforms. 

Among participants, 25% reported feeling tired after using social media, highlighting the potential negative impact of 

prolonged screen time on energy levels and well-being. Conversely, an equal percentage of participants (25%) reported feeling 

warm and happy, suggesting that social media can also elicit positive emotions and connections for some users (Wong et al., 

2022).Interestingly, 15% of participants reported feeling less motivated after engaging with social media content. This finding 

suggests that while social media platforms may offer motivational content, users may not always find it uplifting or inspiring. 

Understanding the factors contributing to this discrepancy could inform interventions aimed at enhancing the motivational 

benefits of social media for users.In terms of platform preferences, Instagram emerged as the most widely used application 

among participants, with 45.7% reporting its usage. Snapchat and IMO followed, with 11.4% and 25.7% of participants using 

them, respectively. These findings highlight the popularity of visually oriented platforms like Instagram and the diverse 

preferences of users across different social media applications.Moreover, a striking 87.5% of participants reported feeling 

insecure while using social media, underscoring the prevalence of negative emotions and self-comparisons fostered by these 

platforms. Addressing the root causes of social media-induced insecurity, such as unrealistic beauty standards and curated 

lifestyles, is crucial for promoting healthier online environments.Regarding device usage patterns, our study found that the 

majority of participants (40.6%) used electronic devices at bedtime, potentially impacting sleep quality and overall well-being. 

Evening and mid-day usage were also common, suggesting that individuals integrate social media into various parts of their 

daily routines (Grant et al., 2019). 

 

 

 

 

 

 

 
Figure No.05. Feel motivated by social media  Figure No.06.Most application  user 

 

  

 
Figure No.07.Insecurity feeling  on social media  Figure No.08. Most using electronic  device day 

time 
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Our study provides insights into the perceptions and experiences of participants across various occupations regarding the 

impact of social media on mental health and daily life. The distribution of occupations among participants reveals a diverse 

sample, with significant representation from business owners, employed individuals, and farmers. Understanding how 

different occupational groups engage with social media and perceive its effects is crucial for developing targeted interventions 

and support systems. 

The findings regarding mental health perceptions by social media usage indicate a range of responses among participants. 

While 21.9% agree that social media positively impacts mental health, 25% remain neutral, and 9.4% disagree. These results 

suggest that opinions on the relationship between social media and mental health are mixed, with some individuals 

acknowledging its potential benefits, while others express scepticism or concern. 

Similarly, perceptions of disturbance by social media vary among participants. While 25.7% disagree that social media causes 

disturbance, an equal percentage remain neutral, and 17.1% agree. This diversity of opinions underscores the complex nature 

of social media's influence on daily life, with some individuals experiencing minimal disruption, while others perceive 

significant negative effects[23-25]. 

Regarding people's opinions about social media, the majority (65.7%) view it as time-consuming, reflecting concerns about 

excessive screen time and its impact on productivity and well-being. Additionally, 11.4% believe that social media leads to 

more arguments, highlighting the potential for contentious interactions and conflicts facilitated by online platforms. However, 

8.6% perceive social media primarily as a source of entertainment, indicating the varied roles and functions it serves for 

different individuals [26-30]. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

This table summarizes the observed relationship between different content types and participants' reported mood and well-

being. It categorizes content types based on their frequency of engagement by participants and outlines the corresponding 

impact on mood and well-being. The findings suggest that motivational and educational content generally have a positive 

effect on participants' mood and well-being, while humour and irrelevant content show more varied effects, with some 

participants reporting positive outcomes and others reporting neutral or negative outcomes. 

Conclusion: 

Our research provides valuable insights into the diverse perceptions and experiences of individuals regarding the impact of 

social media on mental health and daily life. Across different demographic groups, including varying occupations, genders, 

ages, and religious affiliations, our findings highlight the complex interplay between social media usage patterns and 

individuals' well-being. while social media offers valuable opportunities for connection, expression, and information sharing, 

it also poses challenges and risks to individuals' mental health and well-being. By fostering a greater understanding of these 

dynamics and implementing evidence-based strategies, we can harness the potential of social media to promote positive 

experiences and enhance overall well-being in the digital age. 
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 Summarizes Tables : 

Content type Frequency of 

engagement 

Participants’ reported mood Participants’ report well-

being 

Motivational Hight Positive Hight 

educational Hight Positive Hight 

Humour Moderate Varied(someone positive, 

someone neutral/negative 

Varied (some high, some 

moderate/low) 

Irrelevant low Varied(neutral/negative) Varied (some moderate/Hight, 

some low) 
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