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Abstract:   

A unique movement of fashion features a new trend around secondhand clothing. This is observed especially, 

in the lifestyles of the millennials, where the concept of reusing apparel and accessories is noticeable and 

therefore slowly diminishing the high consumption of fast fashion and generating environmental awareness.  

This paper will focus on how this new clothing trend influences and engages consumers in buying secondhand 

clothing and creating fashionable looks simultaneously.  

To further examine the millennials’ motivation towards consumption and using secondhand fashion, a new 

concept as a trendsetter, this paper will take a closer look at their idea of concern for the environment. 

Considering second-hand clothing is a sustainable consumption practice, it will investigate the role of social 

influencers, trendsetters, and millennials in overall fashion consumption in this context. This study aims to 

understand how millennials differ from other consumers - using second hand clothing in this context, the 

perception of fast-depleting natural resources, price sensitivity, vintage attachments, and psychographics. 

Secondly, the paper presents the emotive connection between millennials and secondhand clothing that could 

transform as a fashion trend. This study will reflect on the already identified influences in increased purchase 

behavior and an uncharted positive relationship between the consumer and the products. This behavior will 

further formulate into a habit by consumer segments, creating an expanded market for secondhand clothing.  

There is no definite indication that fast fashion will cease to exist, but slowing its rapid movement is an attempt 

to work toward a sustainable future. The conclusion will present possibilities for consumers to engage in C2C 

online interactions thereby reinforcing a notable change in consumer behavior and attitude in contradiction to 

today’s extreme consumerism; and willingness to be adaptable to a minimalist way of life. Fashion brands 

will then begin a new forecast to actively accommodate the new millennial concept of fashion that will 

advertise more concern than insatiability. The research will be with literature from various authors, insights 
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provided by researchers on this new wave of consumers, and a qualitative approach with face-to-face 

interviews with a sample group who are in the practice of secondhand clothing consumption. 

While having a glance at the changing dynamics of society, it is depicted that the world is advancing towards 

sustainability and the previous standards of the world are being diminished with the lapse of time. Once the 

great considered ideals are now taken as absurd and historical aspects that were stigmatized and portrayed as 

absurd are now clearly making their place in society. One indicator of the above hypothesis is the use of 

second-hand clothing. However, it is important to discuss and mention the role of different generations 

specifically the millennials in promoting these new trends in society. This article is portraying how second-

hand clothing is used as an ongoing fashion trend and how millennials use second-hand clothing and promote 

that trend. The reasons or the causes for using second-hand clothing by millennials will also be discussed 

along with the objectives and impacts on society. This research paper will also discuss how different 

stakeholders like the clothing industry, customers, consumerism, and small entrepreneurs will be affected by 

this increasing trend. The most important factor environment will also be discussed in detail how the use of 

second-hand clothing will positively impact society and reduce the growing tension of pollution and global 

warming. Lastly, this research paper will discuss the change in consumer behavior that will take place with 

the promotion of this trend with time.    

 

Millennials also called GEN Y refers to the group of people born between 1981 and 1996. Some sources may 

mention two or three years up or down like 1995 or 1997. These are the group of people who are in their 

thirties or forties and have seen different circumstances. They also have witnessed changing world dynamics 

and are well aware of their interests. They also have faced financial and economic strains like student loans, 

house buying, seeking jobs, and others. An important characteristic of this generation is that they are very 

familiar with technology and have grown in the age when technology was being initiated and evolving and 

they also became savvy to that technology. Moreover, as observed they are more socially conscious on 

different social issues like sustainability, pollution, poverty, and social justice and they tend to eradicate social 

evils. Millennials being the elder generation have greater authority and fan following, and their influence on 

younger generations and others is clearly manifested. So, if a trend is being driven and practiced by millennials 

the probability of its promulgation will surely increase.    

 

An increasing fashion trend is emerging and gaining pace in this global society especially in the West, this 

fashion trend is based on the use of second-hand clothing. This use of second-hand clothing is often referred 

to as Thrifting or Sustainable Consumption. Millennials are playing an important role in promoting this trend 

and thus are using second-hand clothing. This trend is based on promoting many social ideals like sustainable 

consumption, to protect the environment, as the garments and fashion industry has a huge stake in causing 

pollution. The fashion industry is one of the biggest Carbon emitters and thus with the use and promotion of 
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sustainable consumption, the need for new clothes will eventually decrease and thus pollution caused by the 

fashion industry will ultimately lessen. This fashion trend has many other characteristics that may include 

ethical considerations, affordability, emotional connection, and many others that is discussed in detail.   

 

Millennials play a key role in promulgating second-hand clothing trends or thrifting or sustainable fashion. 

Millennials are the generation who are more socially conscious about different social problems and hence are 

more concerned about diminishing environmental pollution and global warming which is the greatest threat 

and problem humanity is facing. So, by reducing carbon emissions and waste produced by the fashion 

industry, environmental pollution can be tackled. Secondly, they are more aware of the economic and financial 

problems and thus are taking measures to promote affordable substances. Thus, by introducing second-hand 

fashion trends, affordable clothing can be achieved. The possibility of reducing the financial strain on these 

buying fashion and apparel to remain in-trend will be more affordable thereby creating a wider spread of this 

(second-hand clothing) trend. Through statistical analysis, it was documented by Relished.Co that 75% of 

Gen Z buyers are interested in sustainable clothing and would rather prefer buying non-branded fashion 

merchandise to fast-fashion branded items. Millennials have great access to social media and use online 

platforms like YouTube, Instagram, Pinterest, and other apps, so by using social media they can show their 

chosen second-hand apparel and vintage clothing and thus promote them. Lastly, millennials are creating 

communities that use second-hand clothing and they also engage in thrifting thus using and promoting the 

trend of sustainable consumption. It was also observed through articles that around 40% - 43% of fashion 

consumers shop secondhand for sustainability and environmental impact because this concept is trending in 

the fashion world. 

 

To further present a fuller understanding of the same, concise sub-sections are explained like embracing 

sustainability, use of second-hand and upcycling eco-friendliness, and biodegradable sources. These 

observations attempt to present the research of second-hand concepts in context to millennials and as an 

uprising trend. 

 

Consuming second-hand clothing and inspiring others: Millennials are using second-hand clothing as an 

ongoing fashion trend and it has multiple impacts. Consuming second-hand clothing often referred to as 

thrifting is gaining pace with time and millennials are attracted towards thrifting. Thus, their use of sustainable 

fashion is getting recognition in society and not only is accepted by society but also has two impacts which 

are discussed below. At the very first instance use of second-hand clothing by millennials is getting accepted 

by society and this is becoming a source of inspiration for others. So, the consumption of sustainable clothing 

by millennials is inspiring others and in a larger context setting the ground for the use of second-hand clothing 

to be used by other generations. The second impact of thrifting by millennials is long-term impact and casting 
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an impact on future generations, this is bringing a change in the habits of buyers. The use of second-hand 

clothing is to encourage a more conscious approach towards fashion consumption and consumerism. Thus, 

by the use of sustainable consumption by millennials, a change in the mindset of future generations can be 

initiated. That will ultimately lead to a change in buyer habits.  

 

Innovation and fashionable outlooks: While millennials are using second-hand clothes, they are also bringing 

innovation and new designs. This makes thrifting not only sustainable but also fashionable. Upcycling and 

repurposing second-hand clothes not only instills a new spirit in clothes but also provides them with an 

adorable outlook. Millennials are using second-hand clothes and thus bringing innovation in the style of 

second-hand clothes. This promotes creativity and makes them unique. By promoting sustainable 

consumption, second-hand clothes get recycled and thus get a new life. In this way, these clothes are saved 

from being dumped into the ground. Thus, by not becoming just a landfill these second-hand clothes are 

recycled and later upcycled which brings innovation and creativity in them. Millennials using second-hand 

clothing are motivated by several reasons. These may include their personal choice and their ethically 

responsible behavior towards society. Moreover, one of the biggest motivations for millennials is the 

protection of the environment which can be achieved through sustainable consumption. One of the biggest 

motivations for millennials for thrifting is the opportunity to display personal interest in fashion. Millennials 

are more interested in self-expression and individuality in their fashion choices. They opt for display of 

personal choice and tend to set their wardrobes according to their interest, rather than just following the mass-

produced trends.  

 

Ethical and moral responsibility: Millennials are found to be more ethically and socially responsible than any 

other generation. They promote their ethical values by not aligning with companies that are responsible for 

labor exploitation. Thus, by using second-hand clothing, millennials not only morally attack them but also 

hamper their economic interest, and thus is another motivation for millennials. Millennials are promoting 

awareness among people of environmental pollution. According to a survey, almost 10% of Earth's carbon 

emissions are done by fashion industry. So, by use of second-hand clothing by millennials raises awareness 

among people about the devastating pollution caused by the fashion industry and its solution. Another reason 

for sustainable consumption by millennials is promoting awareness of increasing pollution, which is caused 

when clothes are not taken by second-hand users and are thus dumped into landfills. They not only deplete 

the land but also decrease its productivity and hence take 200 years to decompose properly. Thus, by using 

second-hand clothing people can be made aware and increasing land pollution can be stopped. A significant 

decrease in pollution as well as a reduction in waste production are bound to have a lesser impact on the 

environment. This builds yet another motivation for millennials for sustainable consumption is reduced waste 

and pollution. Approximately 2700L of water is used for making a dress shirt and using a second-hand shirt 
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will decrease the demand for new shirts thus more resources will not be utilized for making new shirts and 

thus pollution reduction can be made possible. 

 

Influencers and second-hand fashion consumption: Social media influencers and trendsetters are playing a 

critical role in promoting second-hand fashion consumption and making people aware of their importance. 

Social media influencers and millennials have a strong grip on social media accounts and thus they upload 

their pics on Pinterest, Instagram, YouTube, and other apps, showcasing their unique style and inspiring others 

towards thrifting. These trendsetters are playing a key role in promoting second-hand consumption and thus 

by their continued struggle to inspire and be aware of drifting, certain results are yielding and thus people are 

drifting towards consuming second-hand clothing.  

 

Sustainable consumption: Millennials are using second-hand clothes to promote sustainable consumption. 

Millennials are aware of the devastating impacts of the fashion industry cast upon the environment. Thus, by 

promoting sustainable consumption they try to minimize the need for new clothing production, which will 

ultimately increase the garment life cycle and lessen the resource consumption, waste generation, and carbon 

emission. Millennials are using second-hand clothing to promote sustainable consumption. Now these second-

hand clothes are sold by small entrepreneurs starting their businesses. Sustainable consumption provides a 

place for sustainable brands to grow and thus new brands are promoted.  

 

Awareness of depleting natural resources, price, and vintage attachment: Another important aspect of 

millennials using second-hand clothing is their awareness of pollution along with the vintage style they will 

achieve after using second-hand clothing within a limited budget. By using second-hand clothes millennials 

seek to protect the environment by reducing the pollution caused by the production of new clothes. Hence if 

new clothes are produced factories will work and expel harmful gases, along with the landfills caused by 

dumping of clothes if not used twice, thus increasing pollution. Millennials have faced financial strains like 

student loans so they seek to achieve fashionable clothes without overspending. So, second-hand clothing 

provides them an opportunity to achieve budget-friendly items and maintain stylish wardrobes without 

overspending. The main objective of millennials using second-hand clothing is to incorporate the charm, 

innovation, and nostalgia of vintage clothing in their clothing. This vintage appeal adds a plus point to their 

outlook and makes them stand out of the crowd. Millennials by using second-hand clothing endeavor to 

promote awareness about depleting natural resources. They also tend to educate people about the importance 

of a cleaner environment and its future importance. Hence, they educate people about using second-hand 

clothing and how that will protect the environment. 

 

http://www.jetir.org/


© 2024 JETIR May 2024, Volume 11, Issue 5                                                              www.jetir.org (ISSN-2349-5162) 

 

JETIR2405G81 Journal of Emerging Technologies and Innovative Research (JETIR) www.jetir.org p601 

 

Nostalgia and relation between millennials and second-hand clothing: The emotional connection of a person 

towards a specific thing attracts him or her and forces that person to opt for that thing. Thus, the nostalgia of 

old fashion compels millennials to use second-hand clothes. Millennials associate nostalgia to retro and 

vintage aesthetics of second-hand clothing. Thus, they are fascinated by the nostalgia attached to the past 

decade's clothes and enjoy incorporating these elements into their fashion choice. One of the core reasons for 

millennials using second-hand clothing is their emotional connection to the clothes that they have seen or used 

during the early years of their life. Hence, this emotional connection compels them to draw towards second-

hand clothing and use them as their attire. 

 

Personal choice and already rising trend: The opting of sustainable consumption by millennials has proved 

very beneficial and thus thrifting has become an already emerging trend. The use of second-hand clothing by 

millennials has already gained pace and has made room for itself in this global village. Thus, thrifting has 

already emerged as an ongoing trend and is advancing with more pace than ever. Different social media and 

online platforms like Poshmark, Depop, and Thredup are established to promote and create ease for the sale 

of second-hand clothes. They work as online platforms for doing business with second-hand clothing and thus 

are commonly used by millennials. As witnessed that millennials and other generations are drifting towards 

second-hand clothing, the fashion industry is slowly advancing towards sustainable fashion and thus 

promoting upcycled and innovative clothes. The fashion industry is also moving towards responsible design 

and production 

 

Promotion of second-hand clothing market: Thrifting by millennials has provided great opportunities and has 

hugely promoted the use of second-hand clothing and thus has great impacts on society. With the use of 

second-hand clothing the horizon of the clothing market has expanded. This can be observed by the formation 

of thrift stores and secondly by the responsible and sustainable production of different brands, which 

ultimately promotes sustainable consumption. As millennials have started using second-hand clothing, 

sustainable brands have started getting support from different factions of society. These sustainable brands 

may be second-hand clothing shops or online platforms. The increase in demand for second-hand clothing 

provides an opportunity for thrift stores, online platforms, and small entrepreneurs to establish and develop 

themselves financially. Thus, the use of second-hand clothing by millennials provides economic opportunities 

to different businesses. Today there are diverse options for buyers to choose clothing according to their style 

that depicts their personality and shows their kind of fashion, all this has flourished because of the diverse 

options provided by second-hand clothing. The use of second-hand clothing by millennials has made great 

advancements both in the field of innovation and evolution. With the use of second-hand clothing not only 

did the horizon of the clothing market expand but it also provided an opportunity for fashion evolution. 
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Decelerating fast fashion and sustainable future: Using second-hand clothing by millennials has hugely 

affected fast fashion and has greatly decreased its speed. It also has reduced consumerism and strengthened 

the base of a sustainable future. The increasing popularity of second-hand clothing decreases demands for fast 

fashion compelling the clothing industry to reconsider its business model and promote sustainability and 

ethical practices. Many millennials are using second-hand clothing to challenge the fast fashion industry and 

to force them to adopt responsible and sustainable practices. This ultimately decreases the fast fashion 

influence. The idea of consumerism is to buy things whether you need them or not or whether they are worth 

it or not. Now the use of second-hand clothing by millennials enables them to make informed decisions that 

are budget-friendly. In this way, they challenge consumerism and stop its blind following. 

 

Shift in consumer behavior and conscious consumerism: Millennials are using second-hand clothing to 

promote awareness about conscious consumerism and to bring about a change in consumer behavior. 

Millennials using second-hand clothing have an objective to promote conscious consumerism. Conscious 

consumerism is in contradiction to the idea of consumerism that promotes the buying of sustainable and 

durable products, where consumerism forces people to buy things without limits. Using second-hand clothing 

allows millennials to pursue their interest and promote individual choice, that is the objective of millennials 

using second-hand clothing and promoting this trend. This brings a change in consumer behavior and thus 

promotes conscious consumerism. 

 

Minimalist way of life: The use of second-hand clothing by millennials has depicted that a minimalist way of 

life can also be fostered. With the least and minimum use of resources, one can align their life with their 

ideals. At one instance in history, having huge wardrobes filled with the most expensive clothes was a source 

of pride but now with the changing circumstances and redefining of luxury, millennials using second-hand 

clothes depicts that a luxurious life can still be lived even without huge wardrobes and with using second-

hand clothes. 

 

C2C interaction of consumers: In the last instance, online interaction of consumers helps build a community 

of people using second-hand clothing and managing a community. Millennials also have an objective to foster 

connections and build a community together that will thrift together, swap clothes, and engage in social media 

communities. All this they achieve by using second-hand clothing and building a community of people like 

them. 

 

With the millennials using second-hand clothing and promoting the importance of sustainability, a huge turn 

towards sustainable brands and change in the fashion industry is observed. The fashion industry has adopted 

newer concepts, and a change in consumer needs, likes, and dislikes, as a result, the notion of the use of 
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second-hand clothing by millennials has received its due popularity under sustainable consumption, business 

models are advancing towards more ethical, sustainable, and fabric-long life standards. The rise of sustainable 

brands that are seen now growing, to meet the market demands of sustainable consumption fashion industry 

has witnessed the rise of a trend of second-hand clothing through social media and digital platforms. Many 

business models are converging towards sustainable and upcycled apparel and rental concepts. Websites like 

rethought.in, https://www.etashee.com/, https://www.retag.in have worked their concepts by making 

consumers believe in the trending idea of using second-hand clothing. These websites speak about thrifting 

in a manner that is fashionable, chic, and stylish, they offer style suggestions and services to ‘buy the look’ 

as well that is enticing the millennials to expect authenticated, 12-point quality checked and a variety of brands 

and in-house fashion products. Diverse trends in the fashion industry promoting the use of second-hand 

clothing have consumers rely on the trend of the masses and also offer options of innumerable choices and 

options of styles and trends can choose from the old trends and past fashions to create fashionable forecasted 

styles. 

 

 

Conclusion: 

After the above reasoning, it is observed that the use of second-hand clothing or thrifting by millennials has a 

very strong deviation that will set as a new fashion trend, it also has sustainable aspects and many positive 

impacts on the environment and can be extremely helpful in decreasing on footprint that is very visibly seen 

left behind by the textile industry. Sustainable consumption also has an affordability factor and millennials 

are using this trend to foster new fashion ideas, spread awareness and build a new fashion community. The 

use of second-hand clothing creates a heightened environmental consciousness and ethical consumerism. 

Among these, the new trend of second-hand clothing and sustainable lifestyle holds a unique advantage. 

Sustainability has brought about a great change in the fashion and clothing industry, through this secondhand 

clothing is linked with concepts of nostalgia and the emotional connection of the consumer, further making it 

more into a trending story as forecasted in fashion. Thrifting promoted by social media influencers and 

trendsetters has millennials act as motivation for others to opt for second-hand clothing styles. Innovation and 

fashionable ideas also installed in thrifting activities is a push that generates fashion forecasts to openly 

combine the emotive notion, building into a trend to be followed. The trend of second-hand clothing by 

millennials has many far-reaching positive impacts like promotion of sustainable and ethical practices, 

futuristic concepts of sustainability through upcycling of second-hand clothing with innovation and design 

that have formed the language of the new world order.  
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