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1. Abstract 

In the contemporary landscape defined by globalization and rapid digital transformation, Indian small 

businesses are progressively embracing opportunities to transcend their domestic confines and extend 

their presence to international markets. This paradigm shift is significantly attributed to the influential 

role played by social media platforms in reshaping their strategies and expanding their global reach. 

This research undertakes a comprehensive exploration of the multifaceted strategies employed by 

these businesses on platforms such as Instagram and Facebook, illuminating the transformative 

potential of social media in redefining the internationalization landscape. Through an amalgamation 

of quantitative surveys and qualitative case studies, this study ventures into uncharted territories, 

seeking to unravel the symbiotic relationship between Indian small businesses and the digital platforms 

that connect them with diverse global audiences. It delves into the intricacies of their social media 

strategies, dissecting the content types, posting frequencies, and engagement tactics that enable them 

to transcend geographical boundaries. By navigating the digital terrain, these businesses discover 

novel pathways to engage, communicate, and establish a presence in markets previously deemed 

distant and inaccessible. Yet, this research also shines a light on the challenges and intricacies that 

accompany the journey of Indian small businesses as they maneuver through the global marketplace 

via digital means. It examines the nuanced hurdles, including cultural disparities and regulatory 

complexities, that necessitate adept navigation. In parallel, it underscores the remarkable opportunities 

that social media platforms bestow upon these businesses by enabling direct communication, fostering 

meaningful interactions, and facilitating the localization of content for an international audience. In 
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essence, this research paper serves as a compass guiding us through the transformative journey of 

Indian small businesses, wherein social media emerges as the beacon guiding their exploration of 

global markets. It encapsulates the essence of the strategies, challenges, and opportunities that define 

their internationalization odyssey, offering insights that are invaluable to both practitioners and 

scholars alike. 

2. Introduction 

 

In today's dynamic era, characterized by the relentless wave of globalization and the sweeping digital 

transformation of business landscapes, Indian small businesses and freelancers stand at a unique 

crossroads. The aspiration to transcend domestic boundaries and venture into the international arena 

has burgeoned among these enterprising entities. This seismic shift can be attributed to several 

compelling factors, including: 

● India's booming digital economy: India's digital economy is expected to reach $1 trillion by 

2025, making it the third-largest digital economy in the world. This rapid growth is being driven 

by several factors, including the increasing adoption of smartphones and the internet, the 

growth of e-commerce, and the emergence of new digital technologies. 

● Government support: The Indian government is actively supporting the growth of small 

businesses and freelancers in the digital economy. Through initiatives such as Digital India and 

Make in India, the government is providing SMEs with access to funding, training, and other 

resources to help them expand their global reach. 

● The rise of the global marketplace: The internet and digital technologies have made it easier 

than ever for small businesses and freelancers to reach global markets. Platforms such as 

Amazon, Shopify, and Etsy enable businesses to sell their products and services to customers 

all over the world. 

Indian small businesses and freelancers are leveraging these factors to their advantage and expanding 

their global footprints. For example, a recent survey by the Federation of Indian Chambers of 

Commerce and Industry (FICCI) found that 70% of Indian SMEs are planning to expand into 

international markets in the next two years. 

 

While the opportunities are vast, Indian small businesses and freelancers also face some challenges in 

expanding into global markets. These challenges include: 

● Lack of awareness: Many Indian small businesses and freelancers are not aware of the 

opportunities available in global markets. 

● Limited resources: SMEs often lack the financial and human resources to support international 

expansion. 

● Complex regulations: SMEs may find it difficult to navigate the complex regulatory landscape 

in different countries. 

 

Despite these challenges, Indian small businesses and freelancers are poised to play a significant role 

in the global economy in the years to come. With the support of the government and the private sector, 

these businesses can overcome the challenges they face and achieve their global aspirations. 
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In addition to the above, here are some other trends that are shaping the global landscape for Indian 

small businesses and freelancers: 

● The rise of e-commerce: E-commerce is growing rapidly all over the world, and India is no 

exception. Indian e-commerce sales are expected to reach $550 billion by 2025. This growth is 

creating new opportunities for Indian small businesses and freelancers to sell their products and 

services online. 

● The gig economy: The gig economy is growing rapidly in India, with more and more people 

choosing to work as freelancers or contractors. This trend is being driven by factors such as the 

rise of digital platforms and the increasing demand for flexible work arrangements. 

● The growing importance of digital skills: Digital skills are becoming increasingly important in 

today's globalized economy. Indian small businesses and freelancers who invest in developing 

their digital skills will be well-positioned to succeed in the global marketplace. 

Overall, the future is bright for Indian small businesses and freelancers in the global economy. By 

leveraging the power of digital technology and overcoming the challenges they face, these businesses 

can achieve their global aspirations and contribute significantly to the Indian economy. 

2.1 Background and Context of Indian Small Businesses Going Global  

India has a long history of entrepreneurship and small business ownership. In recent years, Indian 

small businesses have increasingly turned their attention to global markets. This is due to several 

factors, including the liberalization of the Indian economy, the growth of the internet and digital 

technologies, and the increasing demand for Indian products and services in global markets. 

Indian small businesses go global for a variety of reasons, including to increase sales, diversify their 

customer base, access new markets and technologies, and build their brand and reputation in the global 

marketplace. However, there are also several challenges that Indian small businesses face in going 

global, such as lack of awareness of international markets and opportunities, limited resources to 

support international expansion, complex regulatory and business environments in overseas markets, 

and cultural differences and language barriers. 

Despite these challenges, Indian small businesses are playing an increasingly important role in the 

global economy. By leveraging the power of digital technology and overcoming the challenges they 

face, Indian small businesses can achieve their global aspirations and contribute significantly to the 

Indian economy. 

The Indian government is also actively supporting the growth of small businesses and freelancers in 

the global economy. Through initiatives such as Digital India and Make in India, the government is 

providing SMEs with access to funding, training, and other resources to help them expand their global 

reach. 

2.2 The Significance of Social Media in International Business Expansion 

● Global social media usage: According to the Global Digital Report 2023, there are over 4.8 

billion social media users worldwide, with India having over 672 million social media users. 

This makes India the second-largest social media market in the world, after China. 
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● Cost-effectiveness of social media marketing: Social media marketing is still a cost-effective 

way to reach a global audience, but it is important to note that costs have increased in recent 

years. This is due to factors such as increased competition for ad space and the growing 

sophistication of social media targeting options. 

● Targeted marketing and analytics: Social media platforms offer a variety of sophisticated 

targeting and analytics tools that can help businesses to reach their target audiences more 

effectively. However, it is important to use these tools responsibly and ethically. 

In addition to these minor updates, it is important to note that social media is constantly evolving, and 

new features and platforms are emerging all the time. Businesses need to stay up to date on the latest 

trends and technologies in order to make the most of social media for international business expansion. 

Here are some additional thoughts on the significance of social media in international business 

expansion: 

● Social media can help businesses to build trust and credibility with global customers. By 

engaging with customers in a transparent and authentic manner, businesses can demonstrate 

their expertise and commitment to customer satisfaction. This can help to build trust and 

credibility, which are essential for success in international markets. 

● Social media can help businesses to localize their marketing messages. By understanding 

the cultural nuances of different markets, businesses can tailor their social media content and 

messaging accordingly. This can help to resonate with global customers and build stronger 

relationships. 

● Social media can help businesses to measure the success of their international marketing 

campaigns. Social media analytics tools can provide businesses with valuable insights into the 

performance of their international marketing campaigns. This information can be used to refine 

and improve campaigns over time. 

Overall, social media is a powerful tool that can help Indian small businesses and freelancers to expand 

their reach into global markets. By using social media effectively, businesses can build trust and 

credibility with global customers, localize their marketing messages, and measure the success of their 

international marketing campaigns. 

2.3 Research Objectives and Scope 

This research seeks to unravel the intricate tapestry of Indian small businesses and freelancers who 

stand at the threshold of global expansion. Through a multidimensional approach encompassing 

surveys and case studies, the study aims to achieve the following objectives: 

● To identify the motivations and intentions driving Indian small businesses and freelancers 

towards global expansion. 

● To explore the market entry strategies contemplated by these entities. 

● To examine the challenges and concerns that are inherent in the process of internationalization. 

● To understand the role and impact of social media in their preparations for global engagement. 
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By peering into the strategies and experiences of these enterprises in the pre-globalization phase, this 

research endeavors to provide actionable insights, recommendations, and a broader understanding of 

the dynamic intersection of Indian small businesses, freelancers, social media, and global aspirations. 

3. Review of Literature 

The integration of social media into the global business landscape has reshaped the strategies and 

trajectories of small businesses, with Indian enterprises being no exception. As the world becomes 

increasingly interconnected, the role of social media in facilitating the globalization of Indian small 

businesses has garnered significant scholarly attention. This literature review provides a 

comprehensive overview of existing research, shedding light on the multifaceted relationship between 

social media and the international expansion of Indian small businesses. 

 

Social Media as a Catalyst for Globalization 

A central theme in the literature is the transformative influence of social media on international 

business expansion. Notably, Kapoor and Dwivedi (2019) emphasize that social media platforms have 

democratized access to global markets, leveling the playing field for Indian small businesses. The 

ability to reach a global audience with modest budgets has been identified as a key advantage (Mishra 

et al., 2020). This resonates with the experiences of Indian startups like "Chumbak," which leveraged 

platforms like Instagram to establish a global presence, offering quirky, India-inspired products to 

international consumers. 

 

Targeted Marketing and Localization 

Research underscores the significance of social media's targeting capabilities. Indian small businesses 

have harnessed these capabilities to tailor their marketing strategies to specific demographics and 

regions (Kapoor & Dwivedi, 2019). For example, "Nykaa," a prominent Indian cosmetics retailer, 

utilizes Instagram to customize content for diverse international audiences, demonstrating the potential 

for localized global engagement. 

 

Challenges and Concerns 

The literature also acknowledges the challenges accompanying social media-driven globalization. 

Cultural nuances and language barriers pose hurdles in effectively reaching international audiences 

(Batra et al., 2021). Regulatory compliance in different countries is identified as a complex issue 

(Sharma & Sharma, 2020). These challenges are consistent with the experiences of Indian small 

businesses such as "Chai Point," which faced the intricacies of adapting to diverse cultural preferences 

while expanding their tea-centric brand globally. 

 

The Role of Social Media Influencers 

Social media influencers have emerged as influential intermediaries in the globalization efforts of 

Indian small businesses. Collaborations with influencers have been a successful strategy for gaining 

international visibility (Mishra et al., 2020). For instance, "Bewakoof," an Indian clothing brand, 

partnered with global influencers to introduce its products to international fashion enthusiasts. 

Conclusion 

 

http://www.jetir.org/


© 2024 JETIR May 2024, Volume 11, Issue 5                                                              www.jetir.org (ISSN-2349-5162) 

JETIR2405G83 Journal of Emerging Technologies and Innovative Research (JETIR) www.jetir.org p615 
 

The literature review reveals a dynamic landscape where social media serves as a linchpin in the 

globalization endeavors of Indian small businesses. It provides a cost-effective means to access global 

audiences, facilitates targeted marketing, and connects businesses with international influencers. 

However, challenges related to cultural adaptation and regulatory compliance persist. The literature 

underscores the need for businesses to strategize their social media efforts while being cognizant of 

the unique demands of global markets. 

 

This body of research sets the stage for further investigation into the evolving role of social media in 

shaping the internationalization journeys of Indian small businesses. As social media platforms 

continue to evolve, their impact on global business expansion is likely to remain a central focus of 

scholarly inquiry. 

4. Methodology 

In this research, a mixed-methods approach is employed to elucidate the impact of social media on the 

internationalization strategies of small Indian businesses. The methodology integrates textual analysis 

and survey-based data collection. Textual analysis encompasses the systematic examination of digital 

content from various online sources, including social media platforms, official websites, and digital 

publications. Additionally, survey data is gathered directly from small businesses with imminent 

global expansion plans. Simultaneously, industry research supplements these findings by drawing 

from authoritative reports and academic literature. This methodological synergy offers comprehensive 

insights into the intricate dynamics of social media-driven internationalization, all within the ethical 

confines of data collection. 

 

5. Case Studies of Successful Businesses 

5.1 Chumbak Case Study 

Chumbak is an energetic and cutting-edge lifestyle company with its roots in India. Chumbak, a 

company founded in 2010 by Shubhra Chadda and Vivek Prabhakar, is recognized for its quirky and 

original designs that honor India's rich cultural past. The name of the company, "Chumbak," which 

means "magnet" in Hindi, refers to its capacity to draw clients in with its distinctive and eye-catching 

goods. The assortment of goods offered by Chumbak includes a wide range of items, such as 

stationery, apparel, stationery accessories, and home decor. Chumbak stands out because to its 

meticulous attention to detail, quirky patterns, and blending of modern and traditional components. 

Each Chumbak item has a unique narrative that is frequently influenced by the many landscapes, 

artistic expressions, and folklore of India. The brand has rapidly expanded, forging a significant 

presence in both offline and online retail environments. Chumbak has won the hearts of consumers 

not only in India but also abroad with its objective to bring joy and color into daily life. Those looking 

to incorporate a bit of India's colorful culture into their daily life are drawn to its eclectic and colorful 

selections. The Chumbak epitomizes the "Make in India" ethic and has come to represent originality, 

creativity, and innovation in the Indian lifestyle and design sector. 
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Chumbak's case study is a prime example of how Indian small businesses can leverage social media 

to achieve global expansion. The company's success can be attributed to several factors, including: 

● Strong brand identity: Chumbak has a distinct brand identity that is rooted in Indian culture and 

heritage. This unique identity resonates with global consumers who are looking for authentic 

and authentic products. 

● Visually appealing content: Chumbak's Social media content has intriguing visuals and is 

interesting. The company showcases its items in a unique and motivating way by using high-

quality photos and videos.  

● Targeted marketing: Chumbak uses social media targeting capabilities to reach its target 

audience in different countries. This allows the company to tailor its marketing messages to the 

specific needs and preferences of different markets. 

● Collaborations with influencers: Chumbak has collaborated with social media influencers in 

different countries to promote its products to a global audience. This strategy has helped the 

company to reach a wider customer base and build trust and credibility with international 

consumers. 

In addition to the above factors, Chumbak has also been successful in globalizing its business by: 

● Offering localized payment and shipping options: Chumbak offers a variety of payment and 

shipping options that are convenient for international customers. This makes it easy for 

customers to purchase products from Chumbak, regardless of their location. 

● Providing excellent customer service: Chumbak is known for its excellent customer service. 

The company is responsive to customer inquiries and goes the extra mile to ensure that 

customers are satisfied with their purchases. This has helped Chumbak to build a strong 

reputation among global consumers. 

Lessons Learned for Other Indian Small Businesses 

Chumbak's success story offers several valuable lessons for other Indian small businesses that are 

looking to expand globally through social media: 

● Develop a strong brand identity. What makes your brand unique and special? What values does 

your brand represent? Once you have a clear understanding of your brand identity, you can start 

to develop social media content that reflects your brand. 

● Create visually appealing content. Social media is a visual platform, so it is important to create 

content that is visually appealing and engaging. Use high-quality images and videos to 

showcase your products in a creative and inspiring way. 

● Target your marketing messages. Use social media targeting capabilities to reach your target 

audience in different countries. This will allow you to tailor your marketing messages to the 

specific needs and preferences of different markets. 

● Collaborate with influencers. Collaborating with social media influencers is a great way to 

reach a new audience and build trust and credibility with international consumers. 
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● Offer localized payment and shipping options. Make it easy for international customers to 

purchase your products by offering a variety of payment and shipping options that are 

convenient for them. 

● Provide excellent customer service. Be responsive to customer inquiries and go the extra mile 

to ensure that customers are satisfied with their purchases. This will help you to build a strong 

reputation among global consumers. 

By following these lessons learned, Indian small businesses can leverage social media to achieve 

global success. 

5.2 Zoho Corporation Case Study 

Global software provider Zoho Corporation, commonly referred to as just "Zoho," has its headquarters 

in Chennai, India. Zoho, a leading participant in the software-as-a-service (SaaS) market, was founded 

in 1996 by Sridhar Vembu and Tony Thomas. It offers a full range of cloud-based business 

applications that are intended to improve productivity for companies of all kinds. Customer 

relationship management (CRM), email marketing, workplace productivity, project management, and 

finance are just a few of the several apps available in the Zoho package. Zoho stands apart due to its 

dedication to offering integrated, user-friendly, and cost-effective solutions that enable businesses to 

effectively manage all elements of their operations. With a global presence and millions of users, Zoho 

has developed a reputation for creativity and focus on the needs of its users. The company's goal is to 

empower organizations to use cloud technology to function more efficiently rather than more 

laboriously. Because of its approachable nature and dedication to data protection and privacy, Zoho 

has earned a reputation as a reliable partner for companies looking for digital transformation solutions. 

Zoho Corporation's case study is another excellent example of how Indian small businesses can 

leverage social media to achieve global success. Zoho's success can be attributed to several factors, 

including: 

● Consistent communication: Zoho consistently publishes high-quality content on its social 

media channels. This content is relevant and informative to its target audience, and it helps to 

keep Zoho top-of-mind for businesses and professionals worldwide. 

● Valuable content: Zoho's social media content is not just promotional; it provides real value 

to its audience. Zoho shares product updates, tutorials, and other resources that help its users to 

get the most out of its software. This valuable content helps to build trust and credibility with 

international users. 

● Active customer engagement: Zoho is highly responsive to customer inquiries and feedback 

on social media. This shows that Zoho is committed to its customers and that it values their 

input. This active customer engagement has helped Zoho to build a strong and loyal following 

among international users. 
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In addition to the above factors, Zoho has also been successful in globalizing its business by: 

● Localization: Zoho offers its software in multiple languages and localizes its marketing content 

for different markets. This makes it easy for businesses and professionals worldwide to use 

Zoho's software and learn about its products and services. 

● Partnerships: Zoho has partnered with other IT companies and organizations to expand its 

global reach. These partnerships have helped Zoho to reach new markets and offer its software 

to a wider range of customers. 

Lessons Learned for Other Indian Small Businesses 

Zoho's case study offers several valuable lessons for other Indian small businesses that are looking to 

expand globally through social media: 

● Be consistent with your communication. Publish high-quality content on your social media 

channels on a regular basis. This will help to keep you top-of-mind for your target audience. 

● Provide valuable content. Don't just promote your products and services on social media. 

Share content that is relevant and informative to your target audience. This will help you to 

build trust and credibility with international users. 

● Be responsive to customer inquiries and feedback. Show your customers that you care about 

them and that you value their input. This will help you to build a strong and loyal following 

among international users. 

● Localize your content and marketing efforts. Make it easy for international businesses and 

professionals to use your software and learn about your products and services. 

● Partner with other companies and organizations in your industry. This can help you to 

expand your global reach and offer your software to a wider range of customers. 

By following these lessons learned, Indian small businesses can leverage social media to achieve 

global success, just like Zoho Corporation has. 

6. Small Businesses/Industry Research 

To gain a deeper understanding of the impact of social media on Indian small businesses' global 

expansion efforts, we undertook an audience research initiative. Our target demographic consisted of 

small business owners, entrepreneurs, and freelancers operating within India. These individuals 

represent a diverse cross-section of industries and business types, ranging from retail to IT services, 

finance, and more. Social media's role in international business expansion has evolved significantly in 

recent years, presenting a dynamic landscape that transcends geographical boundaries. Therefore, our 

survey aimed to capture the perspectives, practices, and sentiments of these stakeholders regarding the 

utilization of social media for global outreach. Our survey featured a sample size of [50] respondents, 

each responding to a well-structured questionnaire comprising [11] questions. These inquiries covered 

a wide spectrum of topics, including respondents' perceptions of social media's impact on global 

expansion, the platforms they employ or plan to use, their strategies, effectiveness assessments, and 

challenges encountered. Employing an online survey approach, we leveraged Google Forms as our 

data collection tool, ensuring accessibility and convenience for respondents. The survey was 
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thoughtfully disseminated through social media channels to maximize participation from a diverse and 

representative pool of small business owners and freelancers across India. The insights and feedback 

garnered from our audience research serve as a critical foundation for our broader investigation into 

the influence of social media on Indian small businesses' global aspirations. This data provides a 

valuable lens through which we analyze and interpret survey results and case studies, enriching our 

research with nuanced perspectives from the very individuals navigating this transformative 

landscape. The culmination of these findings fosters a holistic understanding of the subject matter, 

contributing to a well-rounded discussion on the role of social media in international business 

expansion for Indian enterprises. 

7. Table 1: Survey Questions and Responses 

  

Q1. Industry/Type of Business ● Retail 

● Information Technology (IT) 

● Hospitality and Tourism 

● Manufacturing 

● E-commerce 

● Freelancing 

● Health and Wellness 

● Food and Beverage 

● Consulting and Professional 

● Services 

● Fashion and Apparel 

● Finance and Banking 

● Education and Training 

● Other: [Open – Ended Response] 

Q2. Do you use social media for local marketing?  

●  Yes 

●   No 

 

Q3. Are you planning to expand your international 

presence through social media in near future?  

 

● Yes 

● No 

● Already functioning globally 

● Maybe 

 

Q4. Please list the social media platforms you use 

for international marketing or plan to use them in 

future 

 

 Instagram 

 Facebook 

 Twitter 

 Youtube 

 Reddit 

 Other: [Open - Ended Response] 

 

Q5. Are you aware of the potential to expand your 

business globally using social media? 

 

● Yes 

● No 

● Maybe 

 

Q6. On a scale from 1 to 5, how effective do you 

rate your social media strategies for international 

expansion? 

            1 (Not Effective) 

to 

5 (Very Effective) 
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Q7. What are your primary goals for using social 

media in international business expansion? 

 

 Increasing brand awareness 

 Expanding customer base 

 Driving website traffic 

 Generating sales or leads 

 Building relationships with international 

customers 

 Other: [ Open - Ended Response] 

  

Q8. Please choose the strategies you employ on 

social media to reach international audiences: 

* 

 

 

  

 

 Content Localization 

 Global Hashtags 

 Paid Advertising 

 Influencer Collaborations 

 Engagement with International Followers 

 Geo-Targeting  

 Other: [Open - Ended Response] 

 

Q9. What challenges have you encountered while 

using social media for internationalization? 

 

 Language Barriers 

 Cultural Differences 

 Time Zone Management 

 Competition 

 Adapting to Different Platforms 

 Budget Constraints 

 Other: [Open – Ended Response] 

 

Q10. Overall, do you consider expanding your 

business globally through social media a good 

decision? 

● Yes 

● No 

● Maybe 

 

 

Figure 1 : Responses for Industry/Type of Business 
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Figure 2 : Responses for Usage of social media for local marketing 

 

 

 

 

Figure 3 : Responses for planning to expand. 
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Figure 4 : Responses for usage of platforms/planning to use in future. 

 

Figure 5 : Awareness of the potential to expand globally. 
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Figure 6 : Scale depicting effectiveness of social media strategies 

 

 

Figure 7: Responses regarding primary goals for using social media in international business. 

 

 

http://www.jetir.org/


© 2024 JETIR May 2024, Volume 11, Issue 5                                                              www.jetir.org (ISSN-2349-5162) 

JETIR2405G83 Journal of Emerging Technologies and Innovative Research (JETIR) www.jetir.org p624 
 

 

Figure 8 : Responses regarding social media strategies employed/ planning to employ. 

 

Figure 9 : Responses regarding challenges encountered while using social media marketing for internationalization. 
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Figure 10 : Responses regarding consideration of internationalization as a good decision 

8. Discussion  

Industry Distribution: 

 Most respondents (37.5%) are freelancers, showcasing the growing trend of independent 

professionals in India. 

 E-commerce (16.1%) and Education and Training (14.3%) sectors also feature prominently, 

indicating the diverse range of businesses considering international expansion. 

Social Media Usage: 

 An overwhelming 91.1% of respondents use social media for local marketing, underscoring the 

pervasive role of social platforms in domestic business promotion. 

Global Expansion Intentions: 

 Half of the respondents (50%) are already functioning globally through social media, reflecting 

their proactive approach to international expansion. 

 Nearly a quarter (23.2%) express their intent to expand internationally, highlighting a 

significant segment of businesses with ambitions beyond local markets. 

Preferred Social Media Platforms: 

 Instagram (94.6%) is the most favored platform for international marketing, emphasizing its visual 

appeal and global reach. 

 Facebook (46.4%), YouTube (82.1%), and Twitter (42.9%) also enjoy substantial adoption for 

global outreach. 
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Awareness of Global Expansion Potential: 

 A high percentage (87.5%) of respondents are aware of the potential to expand globally through 

social media, suggesting a well-informed business community regarding the opportunities 

presented by international digital marketing. 

Effectiveness of Social Media Strategies: 

 A notable 87.5% of respondents rate their social media strategies for international expansion as 4 

or 5 on a scale of 1 to 5, signifying a positive assessment of their efforts. 

 

Primary Goals for Social Media Usage: 

 The top goals for using social media in international business expansion include expanding the 

customer base (85.7%) and generating sales or leads (64.3%), indicating a strong focus on revenue 

growth. 

 Increasing brand awareness (48.2%) and building relationships with international customers 

(39.3%) also feature prominently. 

Strategies Employed for International Expansion: 

 Content Localization (73.2%) is the most employed strategy, indicating a recognition of the 

importance of tailoring content to different regions. 

 Engagement with International Followers (60.7%) and Global Hashtags (53.6%) are also 

popular strategies, emphasizing the significance of audience engagement and visibility. 

Challenges Faced in Internationalization: 

 Budget Constraints (64.3%) and Adapting to Different Platforms (55.4%) emerge as the most 

prevalent challenges, highlighting resource limitations and platform diversity as key obstacles. 

 Time Zone Management (50%) and Competition (48.2%) are also significant challenges, 

underscoring the complexities of global operations. 

Overall Perception of Global Expansion Through Social Media: 

 A substantial 75% of respondents consider expanding their business globally through social media 

a good decision, affirming the overall optimism regarding internationalization efforts. 

9. Key Findings & Conclusion: 

In an era defined by rapid globalization and the digital transformation of business landscapes, Indian 

small businesses and freelancers are embracing new horizons. The ambition to expand operations 

across international borders has become an increasingly common aspiration. This research embarks 

on an exploratory journey into the strategies, challenges, and preparedness of Indian small businesses 
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and freelancers in the pre-globalization phase, actively planning to extend their influence beyond 

domestic boundaries. 

Key Findings and Insights: 

The findings derived from this survey shed light on distinctive aspects of Indian small businesses and 

freelancers' endeavors in leveraging social media for global expansion, contributing novel insights to 

the existing literature: 

Industry Diversity with Freelancer Dominance: While prior studies have often emphasized 

traditional sectors, our findings underscore the remarkable presence of freelancers (37.5%) in our 

sample. This reveals a burgeoning trend in India's entrepreneurial landscape, where individual 

professionals are actively exploring international markets through social media, which has been an 

underrepresented demographic in prior research. 

Optimism Despite Unique Challenges: While budget constraints and platform adaptation challenges 

are consistent with previous studies, our findings reveal a notable resilience among Indian small 

businesses and freelancers. Respondents' positive outlook (75%) on global expansion through social 

media, despite these hurdles, presents a distinctive perspective, challenging the narrative of adversity 

often associated with internationalization efforts. 

Instagram's Undisputed Lead: While Instagram's popularity for international marketing is consistent 

with existing research, our survey reveals an overwhelming preference for this platform, with 94.6% 

of respondents actively utilizing or planning to use it. This highlights Instagram's pervasive influence 

on global brand visibility among Indian businesses, a dimension that merits further exploration in the 

context of South Asian market dynamics. 

Content Localization Prevalence: Content localization (73.2%) emerges as the predominant strategy 

for reaching international audiences. This observation underscores the strategic acumen of Indian 

small businesses and freelancers in recognizing the significance of tailoring content to diverse cultural 

contexts, a nuance less emphasized in prior research. 

Effective Strategies Amidst Resource Limitations: While our survey corroborates the effective use 

of social media for international expansion, with 87.5% of respondents rating their strategies as 4 or 5 

on a scale of 1 to 5, it is noteworthy that this effectiveness is achieved despite budget constraints 

(64.3%). This unique juxtaposition highlights the ingenuity and resourcefulness of Indian businesses 

in optimizing limited resources for global outreach, a facet deserving of deeper exploration. 

Comprehensive Audience Engagement: Engagement with international followers (60.7%) and the 

incorporation of global hashtags (53.6%) are prevalent strategies, signaling a comprehensive approach 

to audience engagement. This multifaceted engagement strategy underscores Indian businesses' 

commitment to building lasting relationships with international customers, an aspect less extensively 

explored in earlier research. 

Domestic and Global Synergy: Notably, half of the respondents (50%) are already functioning 

globally through social media. This intriguing finding suggests that Indian small businesses and 
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freelancers often maintain a dual approach, simultaneously catering to local and global audiences. This 

juxtaposition merits further examination as it reveals a unique synergy between domestic and 

international marketing efforts. 

Overarching Optimism: The overwhelming optimism (75%) among respondents regarding the 

decision to expand their businesses globally through social media is a distinctive aspect of our findings. 

This positive sentiment contrasts with occasional reservations expressed in prior literature, reinforcing 

the notion that Indian small businesses and freelancers view social media as a transformative tool for 

global outreach. 

These findings present a nuanced and context-specific understanding of how Indian small businesses 

and freelancers navigate the global landscape through social media. They highlight distinctive 

elements that contribute to the broader discourse on international business expansion, offering fresh 

perspectives that differentiate our study from prior publications. 

Limitations of this study  

Sample Bias and Size: One of the primary limitations is the potential for sample bias due to self-

selection of respondents, which might skew results towards businesses highly engaged in social media 

and internationalization. Additionally, the relatively small sample size may limit the generalizability 

of findings to the broader population of Indian small businesses. 

Self-Reported Data and Social Desirability: The study relies on self-reported data, which can 

introduce response bias. Respondents may provide answers that align with social desirability or 

underestimate challenges. This may impact the accuracy of the findings, particularly regarding the 

effectiveness of social media strategies and optimism about internationalization. 

Cross-Sectional Design and Timing: The research employs a cross-sectional design, offering a static 

snapshot of responses at a specific moment. A longitudinal approach could provide insights into the 

evolution of social media strategies over time. Additionally, the timing of the study may not capture 

the influence of external factors or evolving social media trends. 

Language Limitations: Conducting the survey in English may have excluded non-English-speaking 

businesses. Language barriers can significantly impact internationalization strategies and perceptions, 

potentially leaving out important perspectives. 

Limited Qualitative Data and Geographical Focus: The study primarily relies on quantitative 

survey data, lacking qualitative depth. In-depth interviews or focus groups could offer richer insights 

into motivations and challenges. Furthermore, the study's focus on Indian businesses may not fully 

represent the diversity of practices across different regions of India. 

Assumption of Technology Access: The research assumes reasonable access to technology and the 

internet, potentially excluding businesses with limited resources or connectivity. This may not account 

for the unique experiences of such businesses in their internationalization efforts. 
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Implications for Future Research: 

This research paves the way for future investigations into the nuances of Indian small businesses' and 

freelancers' global expansion journeys. Further exploration of Instagram's impact on the South Asian 

market, in-depth analysis of resource optimization strategies, and the dynamics of maintaining a dual 

approach catering to both local and global audiences are avenues ripe for deeper examination. 

Closing Thoughts: 

In the evolving landscape of international business expansion facilitated by social media, Indian small 

businesses and freelancers are carving out their niche with resilience and ingenuity. Their journey 

exemplifies the transformative power of digital platforms in bridging geographical divides and 

reshaping the global business landscape. 

As the Indian entrepreneurial ecosystem continues to evolve, the experiences, strategies, and optimism 

of these businesses serve as an inspiring testament to the potential and possibilities that social media 

offers for those with the vision to embrace global horizons. 

In conclusion, the intersection of social media and international business expansion is a dynamic arena 

where Indian businesses and freelancers are not just adapting but thriving, embodying the spirit of 

entrepreneurship in a connected world. 
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