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Abstract 

 
Cricket in India has evolved into a significant economic powerhouse, with revenue streams ranging from broadcasting rights, sponsorships, 

advertisements, ticket sales, merchandising, and franchise leagues like the Indian Premier League (IPL). Key stakeholders include the Board 

of Control for Cricket in India (BCCI), IPL franchises, players, broadcasters, and sponsors. The BCCI plays a pivotal role in revenue 

management and strategic development, while IPL franchises generate employment and contribute to local economies. Players and 

broadcasters also derive substantial returns on investment through audience engagement. 

 

Cricket's impact on the Indian economy is profound, fostering employment, boosting tourism, and benefiting local businesses. However, 

challenges such as financial disparities, corruption, and sustainability issues pose risks to cricket's economic stability. The digital 

transformation of media and the potential expansion of cricket leagues present new economic opportunities, and globalization efforts could 

further enhance cricket's economic footprint. 

 

Index Terms: Cricket, Revenue generation, IPL, BCCI, Sports tourism, Digital Transformation 

 

 

I.INTRODUCTION 

 

Cricket in India is not just a sport; it is a cultural phenomenon that resonates deeply with millions. This unparalleled popularity has transformed 

cricket into a significant economic force, impacting various sectors and contributing substantially to the nation's economy. From bustling 

stadiums and high-stakes Indian Premier League (IPL) auctions to lucrative broadcasting rights and extensive sponsorship deals, cricket's 

economic footprint is vast and varied.  

 

The Board of Control for Cricket in India (BCCI), one of the wealthiest cricket boards globally, spearheads the economic machinery behind 

the sport. The IPL, a flagship event, epitomizes the commercial success of cricket, attracting global talent and massive investments. 

Additionally, the sport stimulates local economies, generates employment, and spurs infrastructure development.  

 

 

II. LITERATURE REVIEW 
 

Cricket has transcended its status as a mere sport to become an integral part of India's national identity and its diplomatic endeavours. Cricket 

has a multifaceted role in India's socio-political landscape Jason H. Brightman (2009). 

Avipsu Halder (2014) saw the evolution of the political economy of cricket in India takes place from the colonial period to the liberalized era.  

The roles of the state and the market was there in shaping the globalization of Indian cricket. This transformation has socio-economic and 

cultural implications. 

As per Souvik Naha's (2015) study the convergence between cricket and the entertainment industry in India was materialized from 1913 to 

2013 especially the role of Bollywood in promoting cricket and the transformation of cricket into a major entertainment spectacle is immense. 

 Cricket has key historical milestones, economic impacts, and comparative aspects with the Western sports economy Ravi Bhushan (2017). 

The 1983 World Cup victory in transforming cricket into a commercial powerhouse, ultimately contributed to India's broader economic 

landscape. 

 However in the context of globalization , the complex interplay between globalization, consumer culture, and sports entertainment in the 

context of the IPL was there Khondker, H. H., & Robertson, R. (2018). 

 

III.OBJECTIVES 

- Revealing the historical evolution of Cricket  

- Highlighting revenue streams, key stakeholders 

- Analyzing socio-economic benefits, and future prospects 

- Offering a comprehensive understanding of cricket's economic landscape. 
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IV.METHODOLOGY 

 

This research paper is carried out with the help of only secondary data collected from different sources. These online sources are various 

databases like BCCI, IPL reports, Newspapers and websites. Some information is also added from Internet search engine Google and websites 

like the Ministry of Sports. 

  

V. HISTORICAL CONTEXT:  

 

Cricket in India has its roots in the 18th century when it was introduced by British colonialists. The Calcutta Cricket Club was one of the 

earliest formal cricket organizations in the country. The Ranji Trophy in 1934 laid the foundation for organized cricket competitions. India's 

first Test match against England in 1932 marked its entry into international cricket. Post-independence, cricket's popularity surged, becoming 

a unifying force in the nation. The Board of Control for Cricket in India (BCCI) emerged in 1928, overseeing the sport's administration and 

growth. India's 1983 Cricket World Cup victory ignited nationwide passion and commercial attention. The economic landscape of cricket in 

India underwent a seismic shift with the advent of television in the 1980s and the liberalization of the Indian economy in the 1990s. The Indian 

Premier League (IPL) in 2008 revolutionized cricket's economics, attracting massive investments, broadcasting contracts, and high-profile 

sponsors. Today, cricket in India is a thriving industry with a robust economic framework. 

 

VI.REVENUE STREAMS IN INDIAN CRICKET 

The economics of cricket in India are fueled by a diverse array of revenue streams, each contributing significantly to the overall financial 

ecosystem of the sport. These revenue streams include broadcasting rights, sponsorships and advertisements, ticket sales, merchandising, and 

the commercial success of franchise leagues such as the Indian Premier League (IPL). 

 

● Broadcasting Rights 

Broadcasting rights are the most significant revenue source for Indian cricket. The sale of these rights to television networks and digital 

platforms generates immense revenue. The BCCI and IPL have struck multi-billion-dollar deals with broadcasters, both domestically and 

internationally. The high viewership numbers make cricket broadcasts extremely valuable for advertisers, further enhancing the revenue 

potential. Major networks like Star India and Sony Pictures Networks have historically secured these rights, making substantial financial 

commitments. 

 

● Sponsorships and Advertisements 

Sponsorship deals and advertisements form another substantial revenue stream. Prominent companies vie for the opportunity to associate their 

brands with Indian cricket, including team sponsorships, event sponsorships, and individual player endorsements. Major sponsors like Paytm, 

Byju’s, and Dream11 invest heavily for title sponsorships, while corporate logos are prominently displayed on players' jerseys, pitch grounds, 

and stadiums. Advertisements during match broadcasts also generate significant revenue, with companies paying premium rates for airtime 

during peak viewership. 

 

● Ticket Sales 

Revenue from ticket sales is significant, particularly during high-profile matches and tournaments. The IPL, international fixtures, and domestic 

matches attract large crowds, contributing to substantial gate receipts. Ticket pricing varies based on the match's importance, venue capacity, 

and seating categories. Though ticket sales constitute a smaller portion compared to broadcasting and sponsorship deals, they remain a vital 

revenue stream, especially for franchise teams and stadium operators. 

 

● Merchandising 

Merchandising is a lucrative and growing revenue stream. The sale of cricket-related merchandise, including team jerseys, caps, accessories, 

and memorabilia, caters to the vast fan base. Official merchandise is sold through online platforms, retail stores, and during match events, 

generating significant revenue. Collaborations with global brands and e-commerce giants like Amazon and Flipkart have expanded the reach 

and sales of cricket merchandise. 

 

●  Franchise Leagues: The Indian Premier League (IPL) 

The IPL stands as a model of commercial success, with a unique revenue-sharing model. Franchise owners invest in teams through high-value 

auctions, with revenue generated from multiple sources, including broadcasting rights, sponsorships, ticket sales, and merchandising. The 

IPL’s commercial success is driven by its format, featuring a mix of international and domestic players, which attracts a global audience and 

substantial investments. Franchise valuations have soared, reflecting the league's profitability and economic impact. 

 

● Broadcasting and Media Rights: 

 The IPL's broadcasting rights have fetched enormous sums, with Star India’s five-year deal worth $2.55 billion setting a record. Digital 

streaming rights add to the revenue, catering to the growing online audience. The IPL secures massive sponsorship deals, with companies like 

Vivo, Dream11, and Tata Group serving as title sponsors. Additional revenue comes from individual team sponsors, contributing to the overall 

financial health of the league. 

 

● Ticket Sales and Merchandising: 

 IPL matches attract large crowds, with ticket sales contributing significantly to franchise revenues. Official team merchandise, including 

jerseys, caps, and accessories, also generates substantial income. 

● Team Valuations and Investments: 
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 Franchise valuations have skyrocketed, attracting investments from business tycoons and celebrities. Team owners benefit from revenue 

sharing, profit from franchise operations, and appreciation of team value. These revenue streams collectively underpin the financial ecosystem 

of cricket in India, driving its development and global prominence. 

 

 

 

 

Table 1: Total income of the BCCI 

 

S.no Year Income in Rupees in Crores 

1 2006-07 651.8 

2 2007-08 1000.4 

3 2008-09 725.8 

4 2009-10 886.1 

5 2010-11 868.03 

6 2011-12 849.44 

7 2012-13 753.42 

8 2013-14 1139.36 

9 2014-15 1266.41 

10 2015-16 1365.35 

11 2016-17 1891.55 

12 2017-18 2025.47 

13 2018-19 4017.11 

14 2019-20 3366.11 

15 2020-21 2658.20 

16 2021-22 4360.56 

Source: BCCI reports of different years 

 

 From 2006-07 to 2007-08, there is a notable increase in income from 651.8 crores to 1000.4 crores. However, in 2008-09, the income 

dropped to 725.8 crores, followed by gradual fluctuations around 850 crores until 2012-13.  A significant increase occurs in 2013-14, where 

the income jumps to 1139.36 crores. Continued growth leads to 2025.47 crores by 2017-18, indicating a strong upward trend. 

 

 A sharp increase is observed in 2018-19 with income reaching 4017.11 crores, almost doubling from the previous year. This growth is 

somewhat reduced in 2019-20 and further in 2020-21, likely due to the pandemic's impact. Post-pandemic recovery is evident in 2021-22 with 

the highest recorded income of 4360.56 crores. 

 

 

 

 
Figure: Income trends of bcci 
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The line graph illustrates the income trends of the BCCI from 2006-07 to 2021-22. 

o Initial growth spiked in 2007-08, followed by a drop in 2008-09, and then fluctuating around 850 crores until 2012-13. 

 

o Steady increases from 2013-14 to 2017-18, with income rising significantly in 2016-17 and 2018-19. 

 

o Noticeable decline during the pandemic years (2019-20 and 2020-21), but still higher than in earlier years. 

 

o Sharp recovery and highest recorded income in 2021-22 at 4360.56 crores. This trend analysis highlights the BCCI's income resilience, 

with significant growth phases and recovery from pandemic impacts. 

 

VI. KEY ECONOMIC STAKEHOLDERS OF CRICKET IN INDIA 

 

Cricket in India involves a complex economic ecosystem with key stakeholders: 

 

1. BCCI: Governs cricket in India, overseeing administration and commercial affairs. 

2. IPL Franchises: Owners invest in player auctions, operations, marketing, and fan engagement, earning revenue from broadcasting rights, 

sponsorships, ticket sales, and merchandise. 

3. Players: Earn through match fees, contracts, endorsements, and appearances. 

4. Broadcasters/Media Houses: Companies like Star India and Sony stream matches, attracting high-paying advertisers. 

5. Sponsors/Advertisers: Companies like Vivo and Byju’s invest heavily in sponsorships for brand visibility. 

6. Fans: Actively participate by purchasing tickets, merchandise, and streaming subscriptions. 

 

VIII.IMPACT ON THE INDIAN ECONOMY  

Cricket's impact on the Indian economy is profound, generating substantial revenue, creating employment opportunities, boosting tourism, and 

fostering infrastructure development. Cricket in India extends beyond the economic benefits of revenue generation, employment, and 

infrastructure development, playing a vital role in societal cohesion, cultural identity, and social upliftment. Here is an in-depth analysis of the 

socio-economic benefits of cricket in India: 

Revenue Generation  

Cricket contributes significantly to India's GDP through various revenue streams: 

1. Broadcasting Rights: Broadcasting rights are a major revenue source. For instance, the BCCI's broadcasting rights deal with Star India for 

IPL alone was worth approximately $2.55 billion for five years (2018-2022). 

2. Sponsorships and Advertisements: Sponsorship deals and advertisements generate substantial income. The IPL attracts major sponsors like 

Vivo, Dream11, and Biju’s, contributing to the league’s financial health. The IPL accounts for over ₹3,000 crore in sponsorship spending, 

which is more than half of all sponsorship spending on cricket in India. 

3. Ticket Sales and Merchandising: Match ticket sales during IPL and international matches, along with sales of cricket merchandise, add to 

revenue. Merchandising includes sales of team jerseys, caps, and other cricket-related products. 

 

 

Table: 2 Impact of ICC World Cup – 2023 on the Indian Economy 

Sr. No Source of Revenue Amount in Rupees (in crores) 

1 TV Rights & Sponsorship 12000 

2 Screening & Food Delivery 5000 

3 Ticket Sales 2200 

4 Event Management 1000 

5 Foreign & Domestic Tourists 850 

6 Spectator Expenses 500 

7 Team Spending 250 

8 Merchandise 200 

   Total 22000 

Source: Bank of Baroda 

According to calculations by the Bank of Baroda, the ICC World Cup injected nearly 22,000 crores into the economy. This significant influx 

of new money would not have been possible otherwise. Considering the indirect effects and the multiplier effect on the overall economy, the 

impact on GDP is substantial. 

 

Employment Generation 

Cricket supports a wide range of employment opportunities: Direct Employment like players, coaches, umpires, and team management staff. 

Indirect Employment like staff in stadiums, logistics, security, catering, and event management. Media and broadcasting such as journalists, 

camera crews, and broadcasting professionals. Merchandising and Retail sectors like Employees in retail outlets selling cricket merchandise. 

For example, The IPL alone is estimated to have created over 150,000 jobs, including both direct and indirect employment, across various 

sectors. 
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Source: Author 

 

 

Infrastructure Development 

Cricket has spurred infrastructure development across the country: 

● Stadiums: Construction and renovation of stadiums like Eden Gardens (Kolkata), Wankhede Stadium (Mumbai), and M. Chinnaswamy 

Stadium (Bangalore) to international standards.The development and maintenance of world-class stadiums have improved urban infrastructure. 

The Sardar Patel Stadium (Motera Stadium) in Ahmedabad, renovated at a cost of around ₹800 crore ($110 million), is now the largest cricket 

stadium in the world, reflecting significant infrastructure investment. 

● Training Facilities: Development of cricket academies and training centres to nurture talent. Training academies and sports complexes have 

been established, providing facilities for aspiring cricketers and other sports enthusiasts. 

Tourism and Hospitality 

Major cricket events like IPL matches and international tours attract fans from across the country, boosting local economies through increased 

spending on travel, accommodation, and hospitality. High-profile tournaments like the ICC World Cup attract international visitors, 

contributing to foreign exchange earnings and showcasing India as a global sporting destination. For Example, The 2011 ICC Cricket World 

Cup, co-hosted by India, brought a substantial influx of international tourists, injecting millions of dollars into the local economy. Similarly, 

during the 46-day 2023 World Cup, there was a notable rise in international visitors from both participating and non-participating countries.  

Economic Value added: 

● BCCI Revenue (2019-2020): ₹3,730 crore ($500 million) 

● IPL Brand Valuation (2022): ₹47,500 crore ($6.3 billion) 

● Tourism Revenue from 2011 ICC World Cup: Estimated at ₹1,200 crore ($160 million) 

The IPL significantly boosts India's economy, generating billions of dollars annually since its 2008 launch. In 2020 alone, it contributed around 

$6.7 billion. Broadcasting rights for 2018-2022 sold for $2.55 billion. Each IPL season creates over 30,000 temporary jobs in event 

management, hospitality, security, and ticket sales, alongside team roles. By December 2022, the IPL's valuation surged to $10.9 billion, a 

75% increase since 2020. According to Houlihan Lokey's 2024 IPL Brand Valuation Study, the IPL's business value rose 6.5% year-on-year 

to $16.4 billion, with the stand-alone brand value reaching $3.4 billion. 

The sport serves as a significant economic driver and a powerful tool for social development, fostering unity and national pride. As cricket 

continues to evolve, its role in shaping the socio-economic landscape of India will likely expand, offering new opportunities for growth and 

development. 

IX.  FUTURE OUTLOOK FOR THE ECONOMICS OF CRICKET IN INDIA 

 

The future of cricket’s economics in India is promising, driven by its immense popularity, digital transformation, and evolving market 

dynamics. Key aspects include: 

 

1. Digital Transformation: Streaming services and social media offer new revenue streams, while VR and data analytics enhance fan 

engagement and viewing experiences. 

2. Expansion of Franchise Leagues: The IPL is set to expand globally, and the introduction of women’s IPL and regional leagues will diversify 

revenue and boost local economies. 

3. Enhanced Fan Engagement: Fantasy leagues, AR applications, and social media campaigns deepen fan loyalty and drive revenue. 
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4. Sponsorship and Branding: Growing popularity attracts brand investments, driving revenue through sustainable and socially responsible 

sponsorships. 

5. Infrastructure and Grassroots Development: Investment in modernizing facilities and grassroots programs nurtures talent and improves fan 

experiences. 

6. Women’s Cricket: Increased investment and visibility drive growth and gender equality. 

7. International Collaborations: Hosting more international events boosts India’s global stature and attracts foreign investment. 

8. Economic Diversification: Beyond broadcasting and sponsorships, revenue streams include merchandising, licensing, and cricket tourism. 

9. Technological Advancements: AI-driven analytics and IoT enhance performance and fan experience. 

10. Sustainability Initiatives: Eco-friendly practices attract environmentally conscious sponsors and fans. 

 

X.  Conclusion 

 

The future of cricket's economics in India looks promising, driven by digital transformation, expanded franchise leagues, enhanced fan 

engagement, and investments in infrastructure and women’s cricket. Digital platforms, e-sports, and VR are creating new revenue streams, 

while modernized stadiums and grassroots programs nurture talent. The IPL's global expansion and potential women's leagues diversify income 

and boost local economies. Embracing sustainability and technological advancements ensures environmentally responsible growth. Addressing 

challenges like financial disparities, corruption, player burnout, and gender inequality is crucial. By focusing on inclusivity and innovation, 

Indian cricket can maintain economic momentum and secure its global leadership. 
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