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ABSTRACT

The Younger generation of today is known to be technologically well literate. They are prone to have extensive
knowledge about social media. But we do not fully understand or know the extent to which they are financially
literate. That is the objective of this study. This research

seeks to examine the awareness and preferences of the young people, specifically young women, towards
investment. This study used primary data by questionnaire, and the samples chosen are the young generation aged
from 18 to 30 years old. Based on our research in the literature of awareness and preferences, there are three
independent variables used; financial literacy, personal interest, and their environment that relate to the dependent
variable, the awareness and preference on investment. The result reveals that the key driven investment among the
young women is significantly based on independent variables. Finally, the limitations and recommendations are

included to help further research on the same topic.
Keywords: Awareness, preferences, Environment, Financial Literacy, Investment, Personal Interest, Young women

INTRODUCTION

Investment is an asset acquired with the goal to generate income or profit in the future. It is the act of putting capital
today so that it can be used in the future. There are many forms of investment both Short-term and long-term.
Investments are oriented towards the potential for future growth or income, hence there is always a certain level of
risk associated with an investment. An investment may not generate any income or may lose value over time. This
risk prone nature of investments makes it difficult for individuals to make decisions on where and how to invest.

There are many conventional methods of investments that include Land, Gold, & Bank deposits which are very
JETIR2408583 | Journal of Emerging Technologies and Innovative Research (JETIR) www.jetir.org | €718



http://www.jetir.org/

© 2024 JETIR August 2024, Volume 11, Issue 8 www.jetir.org (ISSN-2349-5162)

safe. However, Risk and return are inversely related. The higher the risk, the higher the return and vice versa. In
recent times, the mindset of investors has changed, and they are willing to invest in high-return investments in the
form of Shares and Mutual funds. The variety of investment options available today gives a wide range of options
to the investors. Women in recent years have become more financially independent not only by earning but also by
investing their earnings. Women are generally considered to be more cautious when it comes to investment.
Through this study we find to what extent young women understand the pros and cons of investment and what are
various factors that influence the level of Investment awareness and preferences amongst young women. The
factors taken into consideration for this study are Financial Literacy, Personal Interest & Environment.

e Financial Literacy: It refers to the level of knowledge the investors hold related to Investments.

e Personal Interest: It refers to the extent of interest that individual investors have in investing.

e Environment: It refers to the external sources that influence the investment decisions of individuals.

REVIEW OF LITERATURE

Gupta et al. (2001) studied the preferences, future intentions and experiences of
Indian family investors discovered that bonds were considered an investment for retired individuals but had little
attraction to young individuals. For all age groups, the market penetration attained through mutual funds was

discovered to be significantly smaller than equity shares.

Shockey and Seiling (2004) experimented with a group of lower =income investors

that were given formal education and expenditure tracking exercises in a financial asset building program, and these
participants were at all stages of financial behavior change. The

researchers found out that 60% of their samples learned the most about their financial practices

through their own experiences with tracking and less than 20% of their sample found formal

classes or comments learning about their personal financial behaviors from friends.

Davar and Gill (2009) studied the dimensions of the sources of various investment avenues for families. The
research findings indicated emphasis for all investment avenues on familiarity, satisfaction, opinion, and

demographic dimensions.

A Research on “Investment Awareness among young generation” was conducted by Zainal Azhar, Amirul Syafiq
Mohd Ghazali et.al (2017) to find out the relationship between personal interest, investment activities and
Investment awareness among youth in Malaysia. The study revealed that the respondents’ financial literacy is found

to significantly affect the investment awareness.
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CONCEPTUAL FRAMEWORK OF THE STUDY:

FINANCIAL LITERACY

INVESTMENT AWARENESS

PERSONAL INTEREST —

ENVIRONMENT

OBJECTIVES OF THE STUDY:

1.To determine the relationship between financial literacy, Personal Interest, Environmental factors and investment
awareness.

2. To study the cause-and-effect relationship between financial literacy, Personal Interest, Environmental factors
and investment awareness.

3.To study the mediation effect of Annual Income on Personal Interest and Investment awareness.

NEED FOR THE STUDY:

Investments are the major source of income or profit that helps in the future. This study was conducted to identify
the level of Investment awareness among young women in Chennai. The higher the awareness higher will be the
rate of investment made. There are various factors that influence investment decisions. Through this study we aim
to identify three key factors namely Personal interest, Financial Literacy & Environment and their impact on
Investment awareness. It also aims to identify which of these factors have higher impact level on Investments.
Investment preferences of the respondents with regards to conventional and modern investment sources were also
obtained. This will give an overview of the young women investor choices towards investments and may help us

understand the reason for their preference.

HYPOTHESIS OF THE STUDY:

H1: There is no significant relationship between financial literacy, Personal Interest and Environmental factors on
investment awareness.
H2: There is no significant impact of financial literacy, Personal Interest and Environmental factors on investment

awareness.
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H3: There is no mediating effect of Annual Income on Personal Interest and Investment awareness.

RESEARCH METHODOLOGY:

Primary data was collected using a structured and standardized five-point Likert Scale questionnaire. The sampling
technique adopted was purposive sampling covering 73 women respondents in Chennai city. The statistical tools

used were correlation & regression analysis and Mediation analysis using SPSS.

LIMITATIONS AND SCOPE FOR FURTHER STUDY:
e The study comprises data collected from 73 respondents in Chennai city which is not widely conducted.
e Comparison between Male and Women investors can also be carried out.
e The factors used in the study can be further extended.

e The relationship between Investment awareness and Investment preferences can also be studied.

ANALYSIS AND INTERPRETATION:

The first part of the analysis deals with the Demographic profile of the respondents.

Table 1.1
AGE COUNT PERCENTAGE
18 to 22 yrs 39 53
22 t0 27 yrs 27 37
2710 32 yrs 2 3
32 t0 35 yrs 5 7
TOTAL 73 100
EDUCATIONAL COUNT PERCENTAGE

QUALIFICATION

Diploma 1 1
Undergraduate 50 68
Postgraduate 14 19
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Professional course 8 11

TOTAL 73 100
MONTHLY INCOME COUNT PERCENTAGE
50000 to 1 lakh 20 27

1 lakh to 3 lakhs 26 36

3 lakhs to 5 lakhs 8 11

5 lakhs to 10 lakhs 12 16

above 10 lakhs 7 10

TOTAL 73 100
OCCUPATION COUNT PERCENTAGE
Student 42 58
Self-employed 8 11

Private 21 29

Government 2 3

TOTAL 73 100

Source: Primary Data

It can be inferred from the above table that the majority of the respondents belong to the age of 18-22 years,
Undergraduates whose annual income lies within the range of 1 lakh-3 lakh.

Investment preferences amongst young women investors:

mGOLD

mMUTUALFUNDS

mLAND

W SHARES

mBANK DEPOSITS

mGOVERNMENT
SECURITIES

Source: Primary Data
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It is inferred from the above chart that majority of the young women investors prefer investing in gold followed by
land. This may be due to the reason that these two are the safest and the most convenient form of investment.

The next part of the analysis deals with the inferential analysis to examine the cause-and-effect relationship using
various statistical tools like Correlation and Regression

Null Hypothesis 1: There is no significant relationship between financial literacy, Personal Interest and
Environmental factors on investment awareness.

Table 1.2 ‘Factors influencing investment awareness’ and ‘Investment Awareness’ — Correlation analysis

S. No Factors influencing investment awareness Investment
Awareness (r
value)

1. Financial Literacy 0.480**

2. Personal Interest 0.601**

3. Environment 0.379**

Source: Primary Data
Note: 1. ™ denotes significance at 1% level.

It is inferred from Table 1.2 that all the three factors have a significant positive relationship with investment
awareness. Out of the three factors personal interest of the investors has the highest level of influence on the

investment awareness.

Null Hypothesis 2: There is no significant impact of Financial literacy, Personal Interest and Environmental factors

on investment awareness.

Table 1.3 ‘Factors influencing investment awareness’ and ‘Investment Awareness’ —Regression analysis

R R Square Adjusted R| Std. Error of the
Square Estimate
0.631 0.398 0.372 0.39443

Source: primary Data
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Table 1.4
S.No Factors Investment Awareness
influencing
investment Unstandardized Standardized |tvalue |P value
awareness L ..
coefficients coefficients
Beta Value Std. Error | Beta
(Constant) 2.032 0.369 5511 <.001
1. X1 0.235 0.119 0.240 1.967 0.053
2. X2 0.362 0.086 0.495 4.220 <.001
3. X3 -0.032 0.103 -0.039 -0.311 0.756

Source: Primary Data

The predicted values of Investment awareness ‘Financial literacy’(X1), ‘Personal Interest’(X2), Environment(X3)
multiple R value of 0.631 measures the degree of relationship between the Investment awareness and Financial

literacy, Personal Interest and Environmental factors.

R square value is 0.398 which indicates that 39.8 % of the variation in the Investment Awareness of the respondents

is explained by the estimated factors comprising three independent variables. The multiple regression equation is
Investment awareness = 2.032(constant) + 0.235X1 + 0.362X2-0.032X3

It can be inferred that the factor namely, ‘personal interest’ has got a major impact on investment awareness and

the factor namely, ‘Environment’ has got a negative impact on investment awareness.
FINDINGS AND CONCLUSION:

e |t is found that majority of the young women investors prefer investing in gold followed by land

e It is found that all the three independent factors, namely financial literacy, Personal Interest and
Environment have a significant positive relationship with investment awareness.

e Itisalso found that Personal interest has got a major impact on investment awareness and Environment has

got a negative impact on investment awareness.
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