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Abstract: In the present scenario of business environmental concerns has a great significance and business have to
play an important role in its protection. In the global circumstances it has become a greater challenge to the
environment for the sustainable development of humans and the natural environment and it has become need of the
hour. In this regard the concept of Green Marketing has evolved as new marketing phenomenon to protect the
environment by way of marketing the eco friendly products. Green marketing may be defined as promotion of
environmental friendly products for the protection of environment and the society at large from pollution. In the
recent time the customers are also tuning towards the green products by having a positive opinion than traditional
products and being stood as a choice of preference. The customers are also getting more conscious about the green
products and demanding for the same by paying more attention. In this regard the business organizations have also
adopting the practices of go green and are manufacturing the green products that have low harmful effects on the
natural environment and satisfying the expectations of consumers of minimizing the environmental problems. Green
marketing is an idea of promoting sustainable development by realizing the importance of environmental protection.
The present paper focuses on the awareness level of consumers, sources of awareness, factors influenced to go with

green products and customer satisfaction.
Keywords; Green Marketing, Green Products, Environment, Sustainable Development.
INTRODUCTION

Green marketing is an upcoming marketing approach that includes a large diversity of actions and tasks in the
process of offering eco friendly products towards the protection of environment. The activities of green marketing
involves in manufacturing of environmental friendly products, its packing and marketing of such. In the modern
business era the issues like global warming, deprivation of environment and exploitation of natural resources has
greater than before and resulting in adverse impact on environment. At this juncture the actions and activities to

protect the environment have emerged by the name of green marketing with positive vibes to offer eco friendly
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products with a great environmental concern. It includes the activities like product modification, altering the
production process and packing according to the environmental friendly. The concept of traditional marketing is
slowly turning into green. The current market has led consumers to become steadily concerned about the
environment. Thus, green marketing turned as holistic marketing approach to offer green products and reduce the
impact of pollution and save the environment. It is also referred to as environmental marketing or eco-marketing.
Environmental concern towards the environmental issues have gained immense significance on the part of companies
as well as customers across the world, since the green marketing and green products have lot to do. The corporate

citizens are able to formulate and implement the strategies with the concept of Go Green.

REVIEW OF LITERATURE

Dr. Kusuma and Dr. Asifulla (2024)!: Concluded that Green marketing is a tool now used by many companies to
increase their competitive advantage, as people are currently very concerned about environmental issues. At the time
applying green marketing, businesses must meet the needs and wishes of users. Many firms have understood the
benefits of green marketing and have seen how a more sustainable approach can add value to their brand. Rikitha
Shah Takkar (2022)2: the author found It will come with drastic change in the world of business if all nations will
make strict roles because green marketing is essential to save world from pollution. From the business point of view
because a clever marketer is one who not only convinces the consumer, but also involves the consumer in marketing
his product. Finally, consumers, industrial buyers and suppliers need to pressurize to minimize the negative effects on
the environment-friendly. Pragati Singh and Dr. Anjani Kumar (2022)3: in their research article inferred, Green
marketing is an instrument for protecting the environment for future generation by conserving the natural resources
and use alternative sources of energy for production of goods and services. Green marketing is not an easy concept to
be performed by any companies and business firms. Business firms and companies implement rules and regulations
to achieve the goals of green marketing strategy and earn more profits. Babita Saini (2013)*: Marketers need to
understand the implications of green marketing. If you think customers are not concerned about environmental issues
or will not pay a premium for products that are more eco-responsible, think again. You must find an opportunity to
enhance you product's performance and strengthen your customer's loyalty and command a higher price. Green
marketing is still in its infancy and a lot of research is to be done on green marketing to fully explore its potential. R.
Shrikanth and D.Surya Narayana Raju (2012)°: identified, Green marketing is not going to be an easy concept.
The firm has to plan and then carry out research to find out how feasible it is going to be. Green marketing has to
evolve since it is still at its infancy stage. Adoption of Green marketing may not be easy in the short run, but in the
long run it will definitely have a positive impact on the firm. Green Marketing is still in the stage of childhood in the
Indian companies. The lots of opportunities are available in Indian market. Customers too are ready to pay premium
price for green products. Syeda Shazia Bukhari (2011)%: in a study concluded, Green marketing should not neglect
the economic aspect of marketing. Marketers need to understand the implications of green marketing. If you think
customers are not concerned about environmental issues or will not pay a premium for products that are more eco-

responsible, think again.
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Objectives of the Study

1. To study the awareness of customers towards green products.

2. To know the customer satisfaction on green products.
Methodology of the Study
The present is partially based on the secondary data that is available if different sources like publications and research
articles. On the other hand it is primarily based on primary data. The primary data is collected through a well
designed questionnaire from the sample of 200 respondents. The results of the study are strictly confines to the region
of Mahabubnagar District of Telangana State.

DATA ANALYSIS AND INTERPRETATION
1. Are you aware about the Green Products?

Awareness level No of Responses | Percentage
Highly aware 114 57 No of Responses
Partially aware 58 29 B Highly aware
Neutral 16 8 W Partially aware
Meutral
Not at all aware 12 6
H Mot atall aware
Total 200 100
N Total
Source: Primary data

Form the above table.1 it is evident that majority (57%) of the customers are highly aware and 29% are partially
aware about the green products. That shows the effeteness of the companies in promoting the green products.

2. What is the source of awareness?

Awareness Source | No of Responses | Percentage 200

Advertisements 87 46 300

Social media 55 29 :EE ] W Percentage
Friends 28 15 0 = = No of
Outlets 18 10 ) &@ff‘;&@%}“‘:ﬁbﬁ & & Responses
Total 188 00 | & & ©

Source: Primary data

It can be inferred from the table.2 that most (46%) of the respondents have got the awareness about the green
products from advertisements, 29% of the sample through social media and 15 % and 10% by friends and outlets

respectively.
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3. Are you satisfied with consumption of green products?

Satisfaction level No of Responses | Percentage
Highly satisfied 79 42 No Df RESPDHSES
Satisfied 94 50
m Highly satisfied
Not satisfied 10 8 .
| M Satisfied

Dis satisfied 5 2.6 Mot satisfied
Total 188 100 .'\ ﬁ ® Dis satisfied

[

-

Source: Primary data Total

The table.3 depicts the satisfaction levels of customers towards green products, where it shows that, half of

the (50%) of the sample are satisfied, 42% are highly satisfied and few are not satisfied due to other reasons.

Conclusion

Undoubtedly the concept of Green marketing is an upcoming strategic marketing approach that includes a
large diversity of actions and tasks in the process of offering eco friendly products towards the protection of
environment. The customers are also getting more aware about the green products and looking to get the same.
Further, it can also be concluded that the customers are well aware about the eco friendly products and firms are also
successful in promoting the green products. Some of the customers are not satisfied with the green products due to
price factor, so a slight decrease in the price may result in increasing the demand. Continuous efforts required to

create awareness among all the customers about green products for the sustainable development.
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