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Abstract: 

Social media has emerged as a powerful medium connecting community, facilitating communication, and 

enabling the sharing of knowledge on a global scale. Platforms such as Facebook, Twitter, WhatsApp, Pinterest, 

LinkedIn, Instagram, and Reddit have transcended their roles as mere social networking sites. They have become 

significant public arenas where individuals share personal information and engage with wider communities. 

Additionally, these platforms have become crucial for entrepreneurs, allowing them to market their products and 

leverage crowdfunding opportunities. The role of data analytics in social media is substantial, as it gathers and 

analyzes vast amounts of user data, helping businesses make informed decisions and tailor their strategies. The 

impact of social media is particularly pronounced among students and young people, shaping their perceptions 

and attitudes towards human nature. This influence can lead to unintended consequences, such as the 

development of fanaticism and greed. Therefore, social media serves as a double-edged sword, with the potential 

to both elevate and degrade individuals from diverse backgrounds. This study examines the changing trends in 

social media usage among youth, exploring both the positive and negative effects. By understanding these 

dynamics, we can better appreciate how social media influences young people’s lives and consider strategies to 

mitigate its adverse impacts while enhancing its benefits. 
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Introduction 

Web-based entertainment alludes to the method for connections among individuals wherein they make, share, 

and trade data and thoughts in virtual networks and organizations. Social media is "a group of Internet-based 

applications that build on the ideological and technological foundations of Web 2.0, and that allow the creation 

and exchange of user-generated content," according to Andreas Kaplan and Michael Haenlein. In addition, the 

highly interactive platforms that individuals and communities use to share, co-create, discuss, and modify user- 

generated content are made possible by social media, which rely on mobile and web-based technologies. 

Communication between individuals, communities, and organizations is profoundly altered as a result (Tao et 

al., 2016). 

The quality, reach, frequency, usability, immediacy, and permanence of social media set it apart from industrial 
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or traditional media. The use of the internet has several effects. As indicated by Nielsen, web clients keep 

investing more energy in virtual entertainment locales than other kinds of sites. In parallel, the total amount of 

time spent on social media across desktop and mobile devices in the United States increased by 37% to 121 

billion minutes in July 2012, up from 88 billion minutes in July 2011. For content benefactors, the advantages 

of taking part in virtual entertainment have gone from essentially friendly sharing to building notoriety and 

acquiring professional amazing open doors and financial pay (Madouni, 2020). 

The exclusivity of social media, as the majority of sites prohibit information transfer, disparity in available 

information, issues with information trustworthiness and reliability, concentration, ownership of media content, 

and the meaning of social media interactions are common criticisms. However, it is also argued that social media 

has beneficial effects, such as enabling the democratization of the internet and facilitating self-promotion and 

friendship-building (Seifert et al., 2022). 

The majority of people associate positive outcomes with social media, but this is not always the case. Due to the 

expansion of web-based entertainment sites, there is by all accounts a positive relationship between the utilization 

of such media with digital harassing, online sexual stalkers, and the diminishing in face-to-face associations. 

Online entertainment might open youngsters to pictures of liquor, tobacco, and sexual ways of behaving. Fuchs, 

K. (2022). An Exploratory Interview Study About Student Perceptions of Using Social Media to Facilitate Their 

Undergraduate Studies (Dalne & Moundekar, 2023). 

 

India is experiencing a significant digital rise, which has seen exponential growth since 2014. Digital devices 

and mobile phones have become ubiquitous across the country. This trend has been bolstered by government 

initiatives such as Digital India and e-governance. The push towards digitalization has primarily targeted youth 

and teenagers, specifically those aged 12 to 35, thereby empowering society as a whole. Educators are 

increasingly focusing on integrating updated technology into classrooms. In an era where one billion individuals 

are interconnected via platforms like Facebook, digital media stands out as one of the most powerful 

participatorycommunication tools. In this context, it is essential for informed individuals with access to these 

basic technologies to embrace and utilize them effectively (Ahmad Dar & Nagrath, 2023). 

 

The ability to share information, shape opinions, link people and communities, and encourage active engagement 

makes social media one of the most important tools for many forms of communication. Social media refers to 

methods of communication whereby individuals build, share, and exchange knowledge and concepts through 

online groups and networks (Moore & Barnett, 2022). Moreover, social media is accessible via mobile and web-

based technologies to build highly interactive platforms where people and communities may share, collaborate 

on, discuss, and alter user-generated material. It brings about significant and extensive changes in how 

companies, communities, and people communicate (Sandel & Ju, 2019). 

Research Objectives: 

1. To examine changing social media trends in Youth. 

2. To analyze the future of social media in the coming year. 

3. To observe the significance of social media among youth. 

 

Literature Review: 

 
Media Effects on Students finds that People share almost everything on social media now, which means less 

privacy and more challenges for personal injury lawyers. They need to check social media for evidence. It has 
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Gender 

28 

27 

26 

27 

been evident from the study about a woman whose injury has been stopped by discontinuing social media 

platforms. The study has used secondary sources of data for data analysis (Chen & Xiao, 2022). 

The research paper “Impact of Social Media on Youth” finds that over the past decades, new media have become 

increasingly critical in young people's lives, presenting both challenges and opportunities. As their impact grows, 

developing evidence-based strategies for effective social media use among youth is essential. Preventive 

measures may be counter-productive since digital interactions are now standard for today's youth. Access to 

online information, creativity, self-awareness, identity, and civic participation are the norm. While traditional 

approaches addressed broader social issues, modern youth would benefit from validated strategies to navigate 

social media safely and enhance their mental well-being. Social media platforms like Facebook, Twitter, and 

Instagram enable social networking, information sharing, and business activities (Findley et al., 2022). 

Neelesh Pandey (2018) in his research paper “Social Media and Youth Empowerment” find that social media, 

particularly Facebook, plays a crucial role in communication, enabling interactions both individually and within 

groups. It facilitates connections with friends, relatives, and colleagues, and aids young people in exploring job 

opportunities. Facebook also provides a platform for creating groups and pages for like-minded individuals to 

share thoughts and ideas. Numerous studies indicate that social media and networking sites serve as effective 

tools for mobilizing views and disseminating information. They empower youth to voice concerns against issues 

such as human rights violations, corruption, exploitation, and public problems like water crises. These platforms 

are beneficial in gathering public opinion on various social issues (Pandey & Singh, 2018). 

Dr.D.Thirumala Rao (2020) in his research paper “A Study on Positive and Negative Effects of Social Media on 

Society ” finds that The rapid development of technology has made web-based social networking a daily routine 

for many individuals. It has enhanced collaboration among students and improved business performance by 

helping achieve objectives and increase sales. Despite its merits, social media also has drawbacks, such as the 

spread of false information affecting education and misleading advertisements impacting business productivity. 

Additionally, it poses privacy risks and can negatively influence youth through exposure to harmful content. To 

maximize the benefits of social media, users must embrace its positive aspects while avoiding its negative effects 

(Rao, 2020). 

Research Methodology 

Mixed Methods Approach: This study incorporates both qualitative and quantitative research methods to provide 

a comprehensive understanding of the research topic. A literature review and analysis of existing research papers 

has been conducted. Online survey using a structured questionnaire created on Google Forms. 

Sample Size: 50 respondents participated in the survey. 

Sampling Technique: Convenience Sampling was employed to select participants from a diverse demographic 
range.. 

 

 

 

Data Analysis: 

 

1. Gender Distribution 
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Figure 1: Gender DistributionOut of 50 respondents there were 23 male and 27 female respondents who 

participated in this research. The near-equal gender distribution provides a balanced perspective on how both 

male and female youth engage with social media. Any trends or effects observed can be considered reflective 

of both genders without significant bias. 

 
2. How much time do you spend on social media? 

 
Figure 2: Time Spent on Social Media 

 
The variation in the amount of time spent on social media indicates differing levels of engagement among the 

respondents. Among the participants, 19 respondents spend 5 hours, 11 respondents spend 3 hours, another 11 

respondents spend 28 hours, and 9 respondents spend 4 hours on social media each week. Notably, a significant 

portion of youth are heavy users, with some spending up to 28 hours per week, which equates to approximately 

4 hours per day. This suggests that social media is a substantial part of daily life for many, potentially impacting 

their social behavior, mental health, and academic performance.
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Figure 3: Mostly used social media. 

 
3. Instagram emerges as the most popular platform as shown in figure 3, with 19 respondents indicating its use, 

aligning with broader trends favoring visual and instant-sharing platforms among youth. Facebook, used by 12 

respondents, has fewer adherents compared to Instagram, indicating a shift towards more image and video-

centric platforms. YouTube, with 11 respondents, also shows a significant user base, highlighting the popularity 

of video content. In contrast, Twitter and Snapchat have lower usage, with 3 and 5 respondents respectively, 

suggesting their niche appeal or less engaging content for this demographic. 
 

 
 

Figure 4: Is social media helpful 

4. When asking about whether social media is helpful or not, the majority of respondents view social media as 

helpful, with 27 indicating "Yes” as seen in figure 4. This suggests that many

http://www.jetir.org/


© 2024 JETIR December 2024, Volume 11, Issue 12                                                     www.jetir.org (ISSN-2349-5162) 

  

JETIR2412481 Journal of Emerging Technologies and Innovative Research (JETIR) www.jetir.org e725 
 

40 

Socialmedia providesmisleadinginformation 

37 

35 

 
30 

 
25 

 
20 

 

15  13  

 
10 

 
5 

 
0 

Yes No 

youths find value in its use for staying informed, socializing, or educational purposes. However, 13 respondents 

view it negatively, and 10 are uncertain, indicating that a notable minority is aware of potential downsides and 

remains skeptical about its benefits. 
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Figure 5: Is Social media waste of time? 

 
5. Opinions are almost evenly split on whether social media is a waste of time, with 22 respondents saying 

"Yes" and 28 saying "No" as visible in the figure 5. This division highlights a nuanced perspective among youth: 

while many recognize the benefits of social media, a significant number are aware of its potential to waste time, 

potentially affecting productivity and real-world social interactions. 

Figure 6: Is social media providing mis- leading information
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The last question was about whether social media spreads misleading information or not in which significant 

majority of respondents, 37 out of 50, believe that social media provides misleading information, while only 13 

disagree. This highlights a critical issue of misinformation, which can have serious implications for young 

people's knowledge base, decision-making, and trust in digital content. 

 
Open-ended questions with their responses- 

 
On asking the question on Recent trend they have observed in social media? 
 

Most of the respondents have concluded the orientation of social media has changed to grab the attention of users 

this is done by more focusing on shorter formats of content or with the help of algorithms and increased focus 

on short-term content to use & orientation of social media to get fame, some even have responded saw nothing 

changes in social media. Respondents also mentioned the use of modern updating Technology such as virtual 

reality and augmented reality which have been commonly used in snapshots and Facebook. The general trend 

includes promotions of brands and increased power influences 

On asking the question about how do they see the future of social media platforms? 
 

Some responded that that it will be more addictive and will destroy the future others concluded that social media 

will be the future and will used as platforms for information, shopping, and entertainment. Many responded that 

as the technology grows in it will open up new Arena and eliminate the threat of privacy and data protection. 

On asking the question on how do social media has impacted the human interactions? 
 

Most of the responses include that social media platform has severely hampered the human interaction and has 

decrease the real human emotional bonds which have resulted in the change of human behaviour psychology. 

Students do not see the future of social media platform positively and counted the negative impacts on mental 

health such as anxiety, depression and loneliness. Some respondents are hopeful that has technology evolves it 

would be become more friendly and more human credible. 

On asking the question about how social media has negatively impacted your life? 
 

Most of the responses shows that social media has negatively impacted the life of people creating the sense of 

distraction, creating an illusion of a fake life and mental stress. 

Conclusion: 

Over the past few decades, new media have emerged, a place that plays an increasingly important role in the 

lives of young people, offering numerous opportunities and challenges. Given the value of attractive teens in 

mitigating potential damage from social networking, a preventative strategy will be counterproductive as the 

impact of new media continues to grow.Therefore, it will be crucial to develop evidence-based strategies for 

encouraging and making more effective use of social media among young people. For sure for the present youth 

who have never again comprehend the world without long range informal communication destinations, advanced 

collaborations are the norm and what's in store advantages of online openness to proficient insightful clinical 

data. — alongside computerized openness, creative mind, hesitance, sensation of character and community 

cooperation are the standard. — It cannot be ignored, but it is not limited to disaster lines or the Internet for 

speech therapy. Young people today could benefit from validated character and systemic interventions to help 

them overcome the challenges of using social media and digital media, protect themselves from harm, and use 

social networking sites in a way that supports their mental health, as opposed to the traditional policy approach 

of addressing family-based social, cultural, and financial issues. 
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Recommendations: 

To promote responsible social media usage, it is essential for users to understand the purpose of their engagement 

with these platforms and stay informed about the benefits of educational sites, data protection, and the risks 

associated with various applications. Teenagers should be encouraged to use social media to enhance social 

connectedness rather than spending excessive time on casual chats and postings on WhatsApp, Twitter, Facebook, 

and YouTube. 

Teachers and parents play a crucial role in monitoring children's online activities to safeguard their future. 

Educators should implement strategies that incorporate social media for academic purposes, allowing students to 

leverage educational platforms for assessments and tutorials. 

Parents and guardians should help young people set daily goals to reduce the time spent on phones and the internet, 

thereby preventing social media abuse. The negative impact and addiction to social media can be more detrimental 

than tobacco addiction. Young people, who are the primary users of social media, often struggle with depression, 

anxiety, low self-esteem, and the fear of emotional abuse or criticism. These issues can lead to them spending 

excessive time on smartphones and avoiding real-life social interactions. It is vital to address these concerns to 

ensure the well-being and healthy development of the youth. 
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