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Abstract : 

This study explores the strategic use of backlinks to enhance domain rating and overall website performance for Klodev, a 

digital development firm. By leveraging SEO tools such as Ahrefs, Google Analytics 4 (GA4), and Google Search Console 

(GSC), the research investigates how data-driven backlink analysis and optimization techniques influence organic search 

visibility and domain authority. The methodology involves identifying high-quality backlink opportunities, monitoring 

performance metrics, and implementing on-page improvements based on insights from GA4 and GSC. Results indicate a 

strong correlation between authoritative backlinks and increased domain rating, along with improvements in organic traffic 

and keyword rankings. The study provides practical recommendations for integrating backlink strategies into broader digital 

marketing efforts, offering a scalable framework for SEO success. 

 

I. INTRODUCTION 

 
1.1. INTRODUCTION OF THE STUDY 

IN THE DIGITAL AGE, SEARCH ENGINE VISIBILITY PLAYS A CRITICAL ROLE IN DETERMINING A BUSINESS’S ONLINE SUCCESS. 

AMONG THE MANY METRICS USED TO EVALUATE A WEBSITE’S CREDIBILITY AND SEARCH PERFORMANCE, DOMAIN RATING (DR) 

HAS EMERGED AS A KEY INDICATOR. DEVELOPED BY AHERFS ESTIMATES A WEBSITE’S ABILITY TO RANK ON SEARCH ENGINE 

RESULT PAGES (SERPS) BASED ON MULTIPLE FACTORS, INCLUDING BACKLINK PROFILES, SITE STRUCTURE, AND CONTENT 

RELEVANCE. 

THIS STUDY EXPLORES HOW STRATEGIC BACKLINK BUILDING, WHEN COMBINED WITH REAL-TIME DATA ANALYSIS FROM 

GOOGLE ANALYTICS 4 (GA4) AND GOOGLE SEARCH CONSOLE (GSC), CAN SIGNIFICANTLY ENHANCE A WEBSITE’S DOMAIN 

AUTHORITY AND OVERALL, SEO EFFECTIVENESS. UNLIKE ISOLATED SEO TACTICS, THIS RESEARCH FOCUSES ON AN INTEGRATED 

APPROACH THAT COMBINES TECHNICAL OPTIMIZATION, CONTENT STRATEGY, AND OFF-PAGE EFFORTS PARTICULARLY BACKLINK 

TO BOOST A SITE’S DIGITAL 
PERFORMANCE. 
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II. CHAPTER 1 

1.2. INDUSTRY PROFILE: DIGITAL MARKETING & SEO 

III.  THE DIGITAL MARKETING INDUSTRY CONTINUES TO EVOLVE RAPIDLY, DRIVEN BY INNOVATIONS IN 

TECHNOLOGY, DATA ANALYTICS, AND USER BEHAVIOR. AT ITS CORE, DIGITAL MARKETING ENCOMPASSES A 

WIDE ARRAY OF STRATEGIES AIMED AT INCREASING A BRAND’S ONLINE PRESENCE, CUSTOMER ACQUISITION, 

AND REVENUE GENERATION. AMONG THESE, SEARCH ENGINE OPTIMIZATION (SEO) REMAINS A FOUNDATIONAL 

COMPONENT, PARTICULARLY DUE TO ITS DIRECT INFLUENCE ON ORGANIC TRAFFIC AND SEARCH ENGINE 

RANKINGS. 

IV. SEO IS BROADLY CATEGORIZED INTO THREE KEY AREAS: 

V. TECHNICAL SEO: THIS FOCUSES ON THE BACKEND STRUCTURE OF A WEBSITE TO ENSURE THAT IT IS 

CRAWLABLE AND INDEXABLE BY SEARCH ENGINES. KEY ELEMENTS INCLUDE SITE SPEED OPTIMIZATION, MOBILE 

RESPONSIVENESS, SECURE CONNECTIONS (HTTPS), STRUCTURED DATA, XML SITEMAPS, AND CLEAN URL 

STRUCTURES. A WELL-STRUCTURED SITE ENHANCES USER EXPERIENCE (UX) AND ENSURES SEARCH ENGINES 

CAN EFFECTIVELY ACCESS AND EVALUATE CONTENT. 

VI. ON-PAGE SEO: THIS INVOLVES OPTIMIZING THE CONTENT AND HTML ELEMENTS OF INDIVIDUAL PAGES. IT 

INCLUDES THE STRATEGIC USE OF TARGET KEYWORDS, META DESCRIPTIONS, TITLE TAGS, HEADERS, IMAGE ALT 

ATTRIBUTES, AND INTERNAL LINKING. ON-PAGE SEO ENSURES CONTENT IS RELEVANT, READABLE, AND 

ALIGNED WITH SEARCH INTENT, INCREASING THE LIKELIHOOD OF HIGHER RANKINGS FOR SPECIFIC QUERIES. 

VII. OFF-PAGE SEO: UNLIKE THE PREVIOUS TWO, OFF-PAGE SEO DEALS WITH EXTERNAL SIGNALS THAT 

INFLUENCE A WEBSITE’S AUTHORITY AND TRUSTWORTHINESS. BACKLINKING IS A CRITICAL OFF-PAGE 

STRATEGY, INVOLVING THE ACQUISITION OF HYPERLINKS FROM OTHER REPUTABLE WEBSITES. THESE LINKS ACT 

AS “VOTES OF CONFIDENCE”, INDICATING TO SEARCH ENGINES THAT THE CONTENT IS CREDIBLE AND VALUABLE. 

VIII. AMONG ALL SEO STRATEGIES, BACKLINKING REMAINS ONE OF THE MOST INFLUENTIAL RANKING 

FACTORS IN GOOGLE’S ALGORITHM. HOWEVER, NOT ALL BACKLINKS CARRY EQUAL WEIGHT—GOOGLE 

ASSESSES THEIR QUALITY, RELEVANCE, DOMAIN AUTHORITY, AND CONTEXT. HIGH-QUALITY BACKLINKS FROM 

AUTHORITATIVE DOMAINS CAN SIGNIFICANTLY IMPROVE A SITE’S POSITION IN SERPS, WHILE LOW-QUALITY OR 

SPAMMY LINKS MAY TRIGGER PENALTIES. 

IX. IN A HIGHLY COMPETITIVE DIGITAL ENVIRONMENT, MASTERING SEO AND PARTICULARLY EFFECTIVE 

BACKLINK STRATEGIES, IS ESSENTIAL FOR BUSINESSES AIMING TO INCREASE THEIR ORGANIC VISIBILITY, BRAND 

AUTHORITY, AND DOMAIN STRENGTH. THIS MAKES SEO, ESPECIALLY WHEN SUPPORTED BY PERFORMANCE 

ANALYTICS TOOLS LIKE GA4 AND GSC, AN INDISPENSABLE PART OF ANY LONG-TERM DIGITAL MARKETING 

STRATEGY. 

X. 1.3. COMPANY PROFILE: NO2BOUNCE 

XI. 

USING NO2BOUNCE, A COMPANY OFFERING REAL-TIME EMAIL VALIDATION SERVICES, AS THE SUBJECT OF THE 

CASE STUDY, THIS REPORT DOCUMENTS THE SEO JOURNEY FROM A LOW DR OF 2 TO A SIGNIFICANTLY 

IMPROVED SCORE OF 27 OVER A THREE-MONTH PERIOD. THE IMPLEMENTATION RELIED ON CONSISTENT 

BACKLINK ACQUISITION, TECHNICAL SEO IMPROVEMENTS, CONTENT MARKETING, AND PERFORMANCE 

TRACKING USING GA4 AND GSC. 

XIV. 1.4 OBJECTIVE OF 

STUDY PRIMARY 

OBJECTIVE 

XV. TO EVALUATE THE IMPACT OF STRATEGIC BACKLINK ACQUISITION ON INCREASING DOMAIN RATING 

(DR) AND ENHANCING WEBSITE PERFORMANCE USING AHREFS, GOOGLE ANALYTICS 4 (GA4), AND GOOGLE 

SEARCH CONSOLE (GSC) TOOLS AT KLODEV. 
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XVII. SECONDARY OBJECTIVE 

 

XVIII. TO IDENTIFY THE MOST EFFECTIVE BACKLINK-BUILDING TECHNIQUES THAT CONTRIBUTE TO A HIGHER 

DR. 

 

XIX. TO ANALYZE THE ROLE OF GA4 AND GSC IN TRACKING AND OPTIMIZING SEO PERFORMANCE. 

 

XX. TO EXAMINE THE CORRELATION BETWEEN BACKLINK PROFILE STRENGTH AND ORGANIC SEARCH 

VISIBILITY. 

 

XXI. TO DOCUMENT THE SEO TRANSFORMATION JOURNEY OF NO2BOUNCE AS A CASE STUDY. 

 

XXII. TO PROVIDE ACTIONABLE INSIGHTS FOR DIGITAL MARKETER 
 

 

XXIII. 1.6 NEED OF THE STUDY 

 
XXIV.  

IN AN INCREASINGLY COMPETITIVE DIGITAL LANDSCAPE, ORGANIC VISIBILITY IS CRUCIAL FOR BUSINESS 

GROWTH. MANY COMPANIES STRUGGLE TO ENHANCE THEIR DOMAIN AUTHORITY AND SEARCH RANKINGS 

DUE TO INEFFECTIVE OR OUTDATED SEO PRACTICES. THIS STUDY IS ESSENTIAL TO: 

 

XXV. UNDERSTAND THE TANGIBLE BENEFITS OF STRATEGIC BACKLINK BUILDING. 

 

XXVI. DEMONSTRATE THE USE OF MODERN ANALYTICS TOOLS (AHREFS, GA4, GSC) IN GUIDING SEO 

EFFORTS. 

 

XXVII. OFFER A REPLICABLE MODEL FOR BUSINESSES AIMING TO IMPROVE THEIR ONLINE AUTHORITY AND 

PRESENCE. XXX. 

XXXI. 1.6. SCOPE OF THE STUDY 

XXXII. THIS STUDY WAS DESIGNED TO DELIVER A COMPREHENSIVE SEO OPTIMIZATION STRATEGY FOR 

NO2BOUNCE, WITH A PRIMARY FOCUS ON IMPROVING ITS DOMAIN RATING (DR) AND ORGANIC SEARCH 

VISIBILITY. RECOGNIZING THE INTERCONNECTED NATURE OF SEO COMPONENTS, THE PROJECT ADOPTED A 

MULTIFACETED APPROACH THAT ADDRESSED BOTH TECHNICAL INFRASTRUCTURE AND OFF-PAGE REPUTATION 

BUILDING. THE SPECIFIC AREAS OF FOCUS INCLUDED: 

XXIII. 

XXIV. 1.6.1 FULL INTEGRATION OF GOOGLE ANALYTICS 4 (GA4) AND GOOGLE 

SEARCHCONSOLE(GSC): 

THESE TOOLS WERE LEVERAGED FOR CONTINUOUS PERFORMANCE TRACKING, USER BEHAVIOR ANALYSIS, 

INDEXING STATUS, KEYWORD IMPRESSIONS, AND SITE HEALTH MONITORING. THEIR INTEGRATION ENABLED A 

DATA-DRIVEN SEO STRATEGY, FACILITATING REAL-TIME DECISION-MAKING AND REFINEMENT. 

XXXV. IMPLEMENTATION OF TECHNICAL SEO BEST PRACTICES: 

XXVI. IMPROVEMENTS WERE MADE TO THE SITE’S ARCHITECTURE, PAGE SPEED, MOBILE RESPONSIVENESS, 

URL STRUCTURE, AND CORE WEB VITALS. THESE ACTIONS ENSURED ENHANCED CRAWLABILITY 

XXVII. CONTINUOUS PERFORMANCE TRACKING, USER BEHAVIOR ANALYSIS, INDEXING STATUS, KEYWORD 

IMPRESSIONS, AND SITE HEALTH MONITORING 

XXVIII. 

XXIX. 1.6.2 TARGETED KEYWORD RANK TRACKING AND CONTENT OPTIMIZATION: 

XL. A FOCUSED CONTENT STRATEGY WAS DEVELOPED AROUND HIGH-INTENT KEYWORDS RELEVANT TO THE 

EMAIL VALIDATION AND DIGITAL MARKETING SPACE. CONTINUOUS TRACKING ALLOWED FOR TIMELY CONTENT 
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UPDATES AND REFINEMENT TO IMPROVE SERP RANKINGS. 

XLI. 

XLII. 1.6.3 IDENTIFICATION AND RESOLUTION OF WEBSITE AND APP 

PERFORMANCEISSUES: 

TECHNICAL AUDITS HELPED UNCOVER BUGS AND INEFFICIENCIES AFFECTING THE WEBSITE AND APPLICATION. 

TIMELY RESOLUTIONS CONTRIBUTED TO LOWER BOUNCE RATES, IMPROVED SESSION DURATIONS, AND A BETTER 

OVERALL USER EXPERIENCE 

AbbreviationsandAcronyms(Heading2) 

Defineabbreviationsandacronymsthefirsttimetheyareusedinthetext,evenaftertheyhavebeendefinedintheabstract.Abbreviationssuc 

hasIEEEandSIdonothavetobedefined.Donotuseabbreviationsinthetitleorheadsunlesstheyareunavoidable. 

 

 
3. RESEARCH METHODOLOGY 

3.1. RESEARCH DESIGN 

The research design for this study adopted a mixed-methods approach, combining both qualitative and 

quantitative analysis to comprehensively assess the impact of various SEO strategies, particularly backlinking, on 

Domain Rating (DR) and overall website performance. This structured approach allowed for an in-depth evaluation of 

the key elements that influenced No2Bounce’s SEO improvements over a six-month

 period. 

3.1.1. QUALITATIVE ANALYSIS 

The qualitative aspect of the research focused on assessing the effectiveness of the backlink strategies, content 

optimization efforts, and user experience enhancements through case studies, expert interviews, and comparative analysis 

of industry benchmarks. The primary aim was to gain insights into the strategic decision-making process, content 

creation, and SEO interventions. The qualitative data also helped identify the challenges faced during the execution 

of the SEO campaign and the 
practical adjustments made to overcome these obstacles. This part of the research contributed to: 

 Understanding the processes and strategies used to acquire quality backlinks. 

 Exploring the UX and content improvements that led to higher user engagement and longer session durations. 

 Evaluating the integration of tools such as GA4 and GSC in measuring and optimizing performance. 

3.1.2. QUANTITATIVE ANALYSIS 

The quantitative analysis focused on gathering data-driven insights from key performance 
metrics. These included: 

 Domain Rating (DR): Measured at the start and after the implementation of SEO strategies to track the changes 

in domain strength. 

 Organic Traffic: Analysed using Google Analytics 4 (GA4) to track the increase in website visits from 

organic search channels. 

 Backlink Profile: Quantitative analysis of backlinks was done using SEO tools like Ahrefs, Moz, and 

SEMrush to track the number and quality of acquired backlinks. 

 User Engagement: Metrics like bounce rate, average session duration, and page views per 

session were evaluated to assess how users were interacting with the website after optimization efforts. 

 Keyword Rankings: Keyword performance was tracked over time, focusing on search rankings for 

targeted keywords and the overall growth in keyword visibility on Google SERPs. 

3.1.3. DATA COLLECTION METHODS: 

1. Google Search Console (GSC): Provided data on site indexing, keyword performance, and any coverage issues 

that could affect search rankings. GSC’s Performance and Coverage reports were essential for tracking the 

overall health of the site and identifying technical issues. 

2. Google Analytics 4 (GA4): GA4 tracked user behavior, traffic sources, and conversion metrics, 

providing crucial data on how visitors were interacting with the site and where improvements were needed. 

3. SEO Tools (Ahrefs, Moz, SEMrush): These tools were used to audit the website’s backlink profile, monitor 

domain rating (DR), and assess the competitiveness of keywords in No2Bounce’s niche. Backlink audits allowed 

the research team to evaluate the quantity and 
quality of backlinks and understand their role in improving DA. 
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4. Manual Outreach & Guest Posting: Data from outreach efforts, including email campaigns and guest posting 

opportunities, were logged and tracked. This helped assess the success ofbacklink acquisition strategies and identify 
key sources of valuable backlinks. 
 

 

3.2. SAMPLING METHODS 

The study focused on the No2Bounce website as the primary sample, with data collected over a period of six months. 

During this period, the following key metrics were consistently monitored: 

 Pre- and post-SEO implementation comparisons: Metrics such as Domain Rating , backlink quantity, and 

organic traffic were compared before and after SEO optimizations to gauge the impact of changes. 

 Content improvements: A set of 10+ blog posts created and optimized during the campaign were analyzed to 

assess their impact on organic traffic and backlink generation. 

 Backlink acquisition: Data on newly acquired backlinks was systematically tracked to determine the quality and 

relevance of the sources. 

3.2.1. DATA ANALYSIS: 

The data collected from the various tools and methods was analysed using both descriptive and inferential statistics: 

 

Descriptive statistics were used to summarize and describe the key metrics, such as DA changes, traffic growth, and user 

engagement. 

Comparative analysis helped assess the impact of backlink acquisition on search rankings and traffic. 

 

Correlation analysis was applied to understand the relationship between backlink quality, DA, and traffic growth, 

determining how improvements in backlinks contributed to SEO performance. 

 

By combining these analysis techniques, the research aimed to present a clear picture of how various SEO strategies 

worked in tandem to improve No2Bounce’s domain authority and overall website performance. 

 

 

3.3 TOOLS USED FOR STUDY 

 

3.3.1 DESCRIPTIVE ANALYSIS (PERCENTAGE ANALYSIS) 

 

Percentage analysis has been used. The percentage method is used to know the accurate percentages of the data we took; 

it is easy to graph out through the percentages. The following are the formula 

Number of Respondents Percentage of Respondents =   X 100 

Total no of Respondents O –Observed frequency E – Expected frequency 

3.3.2 ONE WAY ANNOVA 

 

 

The one-way analysis of variance (ANOVA) is used to determine whether there are any statistically significant 

differences between the means of two or more independent (unrelated) groups (although you tend to only see it used 

when there is a minimum of three, rather than two groups). For example, you could use a one-way ANOVA to 

understand whether exam performance differed based on test anxiety levels amongst students, dividing students into 

three independent groups. Also, it is important to realize that the one-way ANOVA is an omnibus test statistic and 

cannot tell you which specific groups were statistically significantly different from each other; it only tells you that at 

least two groups were different. 

The one-way ANOVA compares the means between the groups you are interested in and determines whether any of 

those means are statistically significantly different from each other. Specifically, it tests the null hypothesis: 

 

H0: µ1 = µ2 = µ3 = ... = µk 

where µ = group mean and k = number of groups. If, however, the one-way ANOVA returns a statistically significant 

result, we accept the alternative hypothesis (HA), which is that there are at least two group means that are statistically 

significantly different from each other. 
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From the above formula, we can get percentages of the data given by the respondents. 

 

 

3.3.3 CHI-SQUARE ANALYSIS 

In this project chi-square test was used. This is an analysis of technique which analyzed the stated data I project. 

Its analysis the assumed data and calculated in the study. 

The Chisquare test is an important test amongst the several tests of significant developed by statistical.Chi- square, 

symbolically written as x2 (Pronounce as Ki-Spare), is a statistical measure used in the context of sampling analysis 

for comparing a variance to a theoretical 
variance 

. 

FORMU

LA: X² = 

(O – E) ² 
 

E² 

 

 

3.3.4 SAMPLE DESIGN 

Sample means, “Where only a small unit of the population under study are considered for analysis”. 

For our research work, we have adopted methods. For this study adopted One Hundred and eight 

samples were taken under simple random sampling method. 

3.3.6 POPULATION 
 

The population used for “A study on The Impact of Remote Work on Employee Productivity and 

Well- Being” survey are the employees of Asthra E-Learning and other Work From Home Employees. 
 

3.3.7 TARGET RESPONDENTS 
 

The company employees (Digital Marketer) are the target in the survey. 
 

The total number of respondents are 117 members in Tamil Nadu. 

3.3.8 SAMPLING METHOD & TYPE 

Convenience sampling is a non-probability sampling technique where subjects are selected 

because of their convenient accessibility and proximity to the researcher. Convenience sampling (also 

known as availability sampling) is a specific type of non-probability sampling method that relies on data 

collection from population members who are conveniently available to participate in the study. 

Convenience sampling is a type of sampling where the first available primary data source will be used 

for the research without additional requirements. In other words, this sampling method involves getting 

participants wherever you can find them and typically wherever is convenient. In convenience sampling 

no inclusion criteria identified prior to the selection of subjects. All subjects are invited to participate on 

the nature of the information to be gathered, different instruments are used to conduct the assessment 
such as records, surveys, interview or questionnaires. The tool used for this study is a questionnaire. 

 

3.3.9 SAMPLE SIZE 

The sample size for the project is 117 Digital marketer are taken for study. Data sources 

 

In this project, the researcher has used questionnaire for collecting the primary data. The 

questionnaire consists of a number of questions typed in a definite order on a form or set of forms 
relating to certain specific aspects regarding which the researcher collects the data. 

Dealing about the method of data collection to be used for the study, we should keep in mind 

two types of data. i.e., primary data and secondary data. 
 

PRIMARY DATA 
 

Primary Data are these which are collected for the first time and they are original in 

character.The researcher himself to study a particular problem collects them. In this primary data has 

been collected for supportive evidence and analytical study.Google Analytics 4 (GA4): For tracking user 

behavior, engagement, and conversion data on the website. 

Google Search Console (GSC): For monitoring site indexing, keyword performance, and resolving any 

technical issues affecting search visibility. 
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SEO Tools (Ahrefs,): For auditing backlinks, assessing domain authority, and tracking keyword 

rankings over time 
 

SECONDARY DATA 

The Secondary Data are those, which are already collected by someone for some purpose and are 

available for the present study. In this study secondary data has been collected for supportive evidence 

and analytical study. 

Secondary data was gathered from existing literature on SEO best practices, particularly 

focusing on:The role of backlinking in boosting domain authority and search engine rankings. 

Industry reports and research on SEO strategies that have proven successful for improving 

organic traffic. 

3.3.10 . LIMITATIONS: 

1. Sampling: Focused on No2Bounce’s website, analysing data from six months of SEO 

implementation. 

2. Data Analysis: Employed descriptive and comparative analysis to assess changes in DA, traffic, 

and backlink profiles. 

3. Limitations: Addressed issues of attribution complexity, time constraints, and data availability. 

by data under consideration than CAPM. 

IV. RESULTS AND DISCUSSION 

 

4.1 Results of Descriptive Statics of Study Variables 

Table 4.1: CHI-SQUARE TEST STATISTICS 
 

 
Variable 

 
Minimum 

 
Maximum 

 
Mean 

Std. 

Deviation 

Jarque-Bera test Sig 

KSE-100 Index 
-0.11 

 
0.14 

0.020 0.047 
 

5.558 
 

0.062 

Inflation -0.01 0.02 0.007 0.008 1.345 0.510 

Exchange rate -0.07 0.04 0.003 0.013 1.517 0.467 

Oil Prices -0.24 0.11 0.041 0.060 2.474 0.290 

Interest rate -0.13 0.05 0.047 0.029 1.745 0.418 

 Test Statistics  

 Domain Rating &GSC Respondent 

Chi-Square a 

4.666 

B 

.000 

Df 1 1 

Asymp. Sig. 0.197 1.000 

5. 0 cells (0.0%) have expected frequencies less than 5. The minimum expected cell 
frequency is 55.6. 

b. 0 cells (0.0%) have expected frequencies less than 5. The minimum expected cell 

frequency is 00.0. 

INTERPRETATION: 

Since the p-value (0.197) > 0.05, Ha is accepted 
 

4.3 TWO-WAY ANOVA 

 

4.2.1 ANALYSIS BETWEEN REPORTS (GSC,GA4,Aherfs,Google Trends)in TERMS OF PREFERENCES 

Null Hypothesis (H₀): 

 

There is no significant difference between the reports (GSC, GA4, Ahrefs, Google Trends) in terms of respondents’ 

preferences for identifying search traffic. 
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Alternate Hypothesis (H₁): 

 

There is a significant difference between the reports (GSC, GA4, Ahrefs, Google Trends) in terms of respondents’ preferences 

for identifying search traffic 

 

TABLE NO:4.21 ANOVA TEST STATISTICS 

Anova: Two-Factor Without Replication 

SUMMARY Count Sum Average Variance   

GA4 Realtime 

Dashboard 

2 39.333 19.6665 747.5684   

Ahrefs Link Intersect 2 0 0 0   

Google Trends Index 2 26.222 13.111 332.2526   

       

52 3 65 21.66667 394.3333   

0.444 3 0.555 0.185 0.028749   

 

ANOVA 

Source of Variation Sum of 

Squares 

df MS F P-value F crit 

SUMMARY 401.0961 2 200.548 1.034745 0.491462 19 

Error 387.6281 2 193.814    

       

Total 788.724 4     

 

INTERPRETATION: 

Since the p-value (0.497) > 0.05, H1 is accepted, there is a significant difference between the reports (GSC, GA4, 

Ahrefs, Google Trends) in terms of respondents’ preferences for identifying search traffic 

H0 : The data is normally 

distributed. H1 :The data is not 

normally distributed. 

 

5.1 MAJOR FINDINGS 

THE SEO CAMPAIGN FOR NO2BOUNCE OVER A SIX-MONTH PERIOD YIELDED SUBSTANTIAL IMPROVEMENTS IN ONLINE VISIBILITY, 
USER ENGAGEMENT, AND SEARCH ENGINE RANKINGS. THE MAJOR FINDINGS INCLUDE: 

 

5.1.1 DOMAIN RATING (BEFORE & AFTER IMPLEMENTATION) 

THE DOMAIN RATING (DR) IS A KEY INDICATOR OF A WEBSITE’S STRENGTH AND CREDIBILITY IN SEARCH ENGINE RESULTS. THE 

TABLE BELOW SUMMARIZES THE DA IMPROVEMENTS OBSERVED BEFORE AND AFTER THE IMPLEMENTATION OF SEO STRATEGIES 

FOR NO2BOUNCE. 

 
TABLE NO:5.1 DOMAIN RATING (BEFORE & AFTER IMPLEMENTATION) 

 

 

METRIC 
 

BEFORE IMPLEMENTATION 
 

AFTER 3 MONTHS 
 

CHANGE 

 

DOMAIN RATING (DR) 

 

2 
 

27 
 

+25 

 

INDEXED PAGES 

 

38 
 

113 
 

+75 

 

REFERRING DOMAINS 

 

6 
 

40+ 
 

+34 

 

AVERAGE DR (BACKLINK QUALITY) 

 

N/A 
 

68 
 

N/A 
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FIG 5.1.1 DOMAIN RATING (BEFORE & AFTER IMPLEMENTATION) 
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