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Abstract 

The evolution of digital technology has profoundly reshaped the news ecosystem, 
altering how information is produced, distributed, and consumed. This study 

examines the impact of digital transformation on the credibility of news channels, 

with a specific focus on leading Hindi television news outlets. While 24-hour TV 

channels once defined the gold standard of timely journalism, younger audiences 
now increasingly turn to digital platforms and social media for news. Using 

quantitative content analysis and survey data, this research investigates how major 

global and Indian news channels engage audiences on YouTube, Facebook, and 

Instagram. Findings reveal that television news organizations often replicate 

traditional formats online without adopting platform-specific strategies, leading to 
credibility concerns. While YouTube mirrors TV content, Facebook mainly drives 

website traffic, and Instagram is used more for branding than news delivery. Survey 

results suggest that although TV channels still retain some trust, audiences 

increasingly verify information digitally and perceive fake news to be more 

prevalent on online platforms. This study highlights the urgent need for TV news 
organizations to adapt strategically to digital ecosystems while upholding 

journalistic ethics. The research contributes to understanding how credibility is 

shaped in India’s dynamic media landscape and offers insights into sustaining 

audience trust in the digital age. 
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Introduction 

Over the last few decades, digital technology has transformed journalism in 

unprecedented ways. Once dominated by traditional 24-hour television news 

channels, the media industry has now entered an era of democratized news 

distribution, where social media platforms and digital outlets are powerful 
gatekeepers of information. This democratization has widened audience access but 

also posed critical challenges—particularly in the area of credibility. 

Where television channels were once regarded as authoritative and professional, 

their credibility is increasingly questioned amidst the rapid rise of digital content 
and user-generated news. The instantaneous nature of digital news, coupled with 

viral misinformation, has complicated audience trust in legacy media institutions.  

This research explores how digital transformation affects the credibility of Hindi 

TV news channels. It focuses on the interplay between digital platforms, social 
media, and public trust, while also considering how fake news and shifting news 

consumption habits shape audience perceptions. Given the dominance of platforms 

like YouTube, Facebook, and Instagram in India, this study highlights the ways in 

which television channels are adapting—or failing to adapt—to new digital 

dynamics. 

________________________________________ 

Literature Review 

Scholars have extensively studied how digital technology disrupts journalism and 
redefines credibility. Smith et al. (2018) highlight the impact of digital platforms on 

audience trust, while Jones and Wang (2019) emphasize the role of social media in 

shaping perceptions of credibility. Chen and Lee (2020) focus on user-generated 

content and its influence on trust, and Johnson et al. (2017) stress strategies to 
combat misinformation. Similarly, Smith & Brown (2021) argue that media literacy 

initiatives are critical for strengthening credibility. 

Other studies address broader structural shifts: Nechushtai (2017) warns of 
corporate influence from platforms like Google and Facebook; Kumar et al. (2018) 

examine the role of sentiment in news engagement; Shchepilova & Kruglova (2018) 

show how Russian broadcasters fail to adapt interactively on social networks; and 

Swart et al. (2017) demonstrate how social media reshapes everyday news use in 

Denmark. 

Despite global insights, there remains a gap in research on the credibility of Hindi 

TV news channels in India—a market where digital transformation and mass 

television viewership intersect uniquely. This study aims to fill that gap. 

________________________________________ 
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Research Objectives & Questions 

The study focuses on the credibility of the top Hindi TV news channels—Aaj Tak, 
ABP News, India TV, Zee News, and News18 India. The research questions guiding 

this work are: 

Does channel activity on digital platforms strengthen credibility? 

Do channels compromise journalistic ethics in pursuit of digital engagement? 

Is there effective regulation or censorship of digital news content? 

What proportion of digital output qualifies as genuine news content? 

________________________________________ 

Methodology 

A structured survey was conducted among news consumers to examine preferences, 
habits, and credibility perceptions. The survey included questions on frequency of 

consumption, preferred platforms, credibility assessments, fake news perceptions, 

and verification practices. This empirical approach provides a data-driven 

perspective on the shifting dynamics of trust in Hindi news channels. 

 

Survey Results & Analysis 

➡️Primary News Source: 

Social Media: 53% 

Television: 24% 

News Websites/Apps: 16% 

Print Media: 7% 

 

 
 

➡️ Social media dominates as the main news source. 

Frequency of TV News Consumption: 

Daily: 36% 

Several times a week: 41% 

Rarely/Never: 23% 

Primary News Source

Social Media Television News Websites / Apps Print Media
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➡️ TV still has a strong but declining audience base. 

Frequency of digital news consumption: 

Daily: 74% 

Several times a week: 15% 

Rarely: 6% 

 
 

Analysis: Social media dominates as the primary source for news, reflecting 

the shift toward digital platforms, especially among younger audiences. TV 

remains significant, but its influence is declining relative to online news 

sources.  

 

Credibility of TV news channels: 

 Very credible: 25% 

 Somewhat credible: 45% 

 Not very credible: 20% 

 Not credible at all: 10% 

Frequency of TV News Consumption

Daily Several Times a weak Rarely / Never

Frequency of Digital News Consumption

Daily Several Times a weak Rarely / Never
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Credibility of digital news platforms: 
 Very credible: 23% 

 Somewhat credible: 37% 

 Not very credible: 27% 

 Not credible at all: 13% 

 
 

Analysis: While TV channels retain higher trust (70% find them very or somewhat 

credible), digital platforms show mixed credibility, with 40% expressing doubt. 

 

Platform Accuracy & Video Quality 

Most accurate news platform: 
 Television: 35% 

 YouTube: 25% 

 Facebook: 25% 

 Instagram: 15% 

 

 

Credibility of TV news channels

Very Credible Somewhat Credible Not Very Credible Not at all credible

Credibility of digital news platforms

Very Credible Somewhat Credible Not Very Credible Not at all credible

Most accurate news platform

Television Youtube facebook instagram

http://www.jetir.org/


© 2025 JETIR October, Volume 12, Issue 10                                                              www.jetir.org (ISSN-2349-5162) 

JETIR2510194 Journal of Emerging Technologies and Innovative Research (JETIR) www.jetir.org b779 
 

 

Perceived video quality on digital platforms vs TV: 
 Superior: 13% 

 Similar: 47% 

 Inferior: 37% 

 
 

Analysis: TV is still seen as the most reliable news source, but digital platforms are 
rapidly gaining credibility. Quality of digital news videos often fails to match TV 

standards, affecting trust. 

 

Verification and Fake News 

 Likely to verify TV news digitally: 70% (very or somewhat likely) 

 Fake news prevalence: Digital platforms 76%, TV 14% 

 Most effective platform to combat fake news: TV 45%, YouTube 25%, 

Facebook 18%, Instagram 12 

 

Analysis: Audiences actively verify news using digital tools. Digital platforms are 

perceived as hotspots for misinformation, highlighting the need for robust fact-

checking and ethical practices. 

 

 

 

Trust Determinants 

 Source reputation: 67% 

 Presentation quality: 13% 

 Peer recommendations: 12% 

 Verification from multiple sources: 8% 

 

Perceived video quality on digital platforms vs TV

Superior Similar Inferior
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Analysis: Reputation remains the most influential factor for credibility, 
reinforcing the importance of ethical journalism and consistent reporting standards.  

 

Findings 

TV news channels still retain audience engagement but are losing exclusivity as 

digital sources dominate. 

Credibility is increasingly linked to professional standards, source reputation, and 
verification. 

Fake news is perceived as a digital-first problem, but it indirectly erodes trust in TV 

channels as well. 

Social media and digital platforms are not fully trusted, yet they remain the preferred 

daily source of news. 

________________________________________ 

Conclusion 

This study underscores the shifting credibility dynamics in India’s news ecosystem. 

While 24-hour Hindi TV channels remain relevant, their authority has been 
weakened by digital competition. Social media platforms dominate daily 

consumption, but they also fuel credibility concerns due to fake news and 

inconsistent production standards. 

For Hindi TV news channels to sustain trust, they must: 

Adapt digital strategies tailored to each platform. 

Uphold journalistic integrity despite the lure of sensationalism. 

Strengthen fact-checking and verification practices. 

Leverage professional production quality as a marker of reliability. 

Ultimately, credibility remains the lifeline of journalism. As digital transformation 
accelerates, Hindi news channels must reinvent themselves to remain trustworthy 

sources in a fragmented and fast-evolving media landscape. 
 

References 

  Aalberg, T., & Curran, J. (2012). How media inform democracy: A comparative 

approach. Routledge. 

Trust Determinants

Source reputation Presentation quality

Peer Recommendations Verification from multiple sources

http://www.jetir.org/


© 2025 JETIR October, Volume 12, Issue 10                                                              www.jetir.org (ISSN-2349-5162) 

JETIR2510194 Journal of Emerging Technologies and Innovative Research (JETIR) www.jetir.org b781 
 

  Anderson, C. W. (2013). Rebuilding the news: Metropolitan journalism in the 

digital age. Temple University Press. 

  Boczkowski, P. J. (2004). Digitizing the news: Innovation in online newspapers. 
MIT Press. 

  Carlson, M., & Lewis, S. C. (2015). Boundaries of journalism: Professionalism, 

practices and participation. Routledge. 

  Chadwick, A. (2017). The hybrid media system: Politics and power. Oxford 

University Press. 

  Deuze, M. (2012). Media life. Polity Press. 

  Diakopoulos, N. (2016). Automating the news: How algorithms are rewriting the 

media. Harvard University Press. 

  Dubois, E., & Blank, G. (2018). The echo chamber is overstated: The moderating 

effect of political interest and diverse media. Information, Communication & 
Society, 21(5), 729-745. 

  Edmonds, R. (2020). Can we still trust the BBC?: The BBC today: News as a 

weapon. Routledge. 

  Fletcher, R., & Nielsen, R. K. (Eds.). (2018). News coverage of digital media: 

The rise of digital media and the fall of the mass media. Routledge. 

  Franklin, B. (2005). Pulling newspapers apart: Analysing print journalism. 

Routledge. 

  Franklin, B., & Eldridge, S. (Eds.). (2018). The future of newspapers. Springer. 

  Friedland, L. A., & Napoli, P. M. (Eds.). (2011). Communication, new media, 

and everyday life. Peter Lang. 

  Hindman, M. (2009). The myth of digital democracy. Princeton University Press. 

  Howard, P. N., & Hussain, M. M. (2013). Democracy's fourth wave?: Digital 

media and the Arab Spring. Oxford University Press. 

  Katz, E., & Lazarsfeld, P. F. (1955). Personal influence: The part played by 

people in the flow of mass communications. Free Press. 

  Kovach, B., & Rosenstiel, T. (2014). The elements of journalism: What 

newspeople should know and the public should expect. Crown. 

http://www.jetir.org/


© 2025 JETIR October, Volume 12, Issue 10                                                              www.jetir.org (ISSN-2349-5162) 

JETIR2510194 Journal of Emerging Technologies and Innovative Research (JETIR) www.jetir.org b782 
 

  Lee-Wright, P. (Ed.). (2011). Ethical issues in contemporary media. Palgrave 

Macmillan. 

  Lewis, S. C. (2012). The tension between professional control and open 
participation: Journalism and its boundaries. Information, Communication & 

Society, 15(6), 836-866. 

  McChesney, R. W. (2013). Digital disconnect: How capitalism is turning the 

Internet against democracy. New Press. 

  Newman, N., & Levy, D. A. (2013). Reuters Institute Digital News Report 2013. 
Reuters Institute for the Study of Journalism, University of Oxford. 

  Norris, P. (2000). A virtuous circle: Political communications in post-industrial 

societies. Cambridge University Press. 

  Pickard, V. (2011). America's battle for media democracy: The triumph of 

corporate libertarianism and the future of media reform. Cambridge University 
Press. 

  Rantanen, T. (2005). The media and globalization. SAGE. 

  Singer, J. B. (2005). The political j-blogger: 'Normalizing' a new media form to 

fit old norms and practices. Journalism, 6(2), 173-198. 

  Sparks, C. (2013). The media and the state: Globalisation and re-regulation. 
SAGE. 

  Stanyer, J. (2013). Introducing social media. SAGE. 

  Tandoc, E. C., Jr., & Vos, T. P. (2015). Journalistic role performance: How 

journalists enact their function in a digital age. Journalism, 16(8), 986-1005. 

  Tsfati, Y., & Cappella, J. N. (2005). Do people watch what they do not trust? 
Exploring the association between news media skepticism and exposure. 

Communication Research, 32(5), 576-598. 

  Turow, J. (2012). The daily you: How the new advertising industry is defining 

your identity and your worth. Yale University Press. 

Indian Hindi Tv News channels social presence: 

Aaj Tak 

Website: aajtak.intoday.in 

Facebook: https://www.facebook.com/aajtak/ 
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Twitter: https://x.com/aajtak?mx=2 

YouTube: https://www.youtube.com/user/aajtaktv 

ABP News 

Website: abplive.com 

Facebook: https://www.facebook.com/abpnews/ 

Twitter: https://x.com/abpnews 

YouTube: https://www.youtube.com/user/abpnewstv 

India TV 

Website: indiatvnews.com 

Facebook: https://www.facebook.com/IndiaTV/  

Twitter: https://x.com/indiatvnews 

YouTube: https://www.youtube.com/user/IndiaTV 

Zee News 

Website: zeenews.india.com 

Facebook: https://www.facebook.com/ZeeNews/ 

Twitter: https://x.com/ZeeNews?ref_src 

YouTube: https://www.youtube.com/channel/UCIvaYmXn910QMdemBG3v1pQ 

News18 India 

Website: hindi.news18.com 

Facebook: https://www.facebook.com/News18India/ 

Twitter: https://x.com/news18india?lang=en 

YouTube: https://www.youtube.com/channel/UCPP3etACgdUWvizcES1dJ8Q 
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