
© 2025 JETIR October, Volume 12, Issue 10                                                                    www.jetir.org (ISSN-2349-5162) 

JETIR2510374 Journal of Emerging Technologies and Innovative Research (JETIR) www.jetir.org d558 
 

THE GROWTH OF MOBILE COMMERCE AND 

ITS TECHNOLOGIES 

Dr.P.Nandhini – Assistant Professor, Department of Commerce with Computer 

Applications, Nandha Arts and Science College (Autonomous), 

Erode, Tamil Nadu, India. E.Mail: nandhinipalani406 @gmail.com. 

ABSTRACT 

Mobile commerce (m-commerce) represents one of the most transformative trends in modern digital 

business. It enables consumers to conduct commercial transactions through mobile devices, offering 

unprecedented convenience and accessibility. Over the past decade, technological innovations such as mobile 

internet, 5G networks, artificial intelligence (AI), and secure mobile payment systems have accelerated the 

growth of m-commerce globally. This paper examines the evolution, core technologies, and impacts of mobile 

commerce on consumers and businesses. It also discusses challenges such as cybersecurity, privacy, and 

infrastructure limitations, and explores future trends that will shape the next generation of mobile commerce. The 

findings highlight that m-commerce is not only reshaping retail and finance but also driving economic inclusion 

and digital transformation worldwide. 
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INTRODUCTION 

The global expansion of mobile technology has redefined how individuals and businesses interact in the 

digital economy. Mobile commerce (m-commerce) refers to the buying and selling of goods and services through 

wireless handheld devices, primarily smartphones and tablets. Unlike traditional e-commerce, m-commerce 

leverages the mobility and connectivity of digital devices to provide real-time, location-based, and personalized 

shopping experiences. Over the past decade, mobile commerce has evolved into a major driver of global retail 

sales. Mobile commerce transactions accounted for over 60% of global e-commerce sales, reflecting a dramatic 

shift toward mobile-first digital behavior. The rise of advanced mobile applications, secure digital payment 

platforms, and faster network connectivity has made it easier for consumers to access products and services 

anytime, anywhere. This paper explores the technological, social, and economic dimensions of m-commerce 

growth. It discusses the evolution of mobile commerce, the technologies enabling its success, and its 

implications for consumers, businesses, and society. 
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EVOLUTION AND GROWTH OF MOBILE COMMERCE 

  

The origins of mobile commerce can be traced to early 2000s mobile banking and   SMS-based payment 

systems. However, the true acceleration occurred after the introduction of smartphones and mobile internet 

access. Apple’s iPhone launch in 2007, followed by Android-based smartphones, introduced mobile app 

ecosystems capable of supporting secure transactions and digital marketing. The development of mobile 

broadband—3G, 4G, and now 5G networks—further enhanced m-commerce capabilities by improving speed, 

reducing latency, and enabling multimedia integration (GSMA Intelligence, 2024). Retailers began optimizing 

websites for mobile access and investing in native apps to deliver better user experiences. 

The COVID-19 pandemic (2020–2022) significantly accelerated digital adoption. Consumers shifted 

toward online shopping for essential goods, while small and medium enterprises (SMEs) embraced mobile 

platforms to remain competitive. By 2024, mobile commerce had become a multi-trillion-dollar industry, 

supported by mobile banking, digital wallets, and fast delivery systems. The integration of technologies like 5G, 

AI, and blockchain promises to further expand m-commerce opportunities across sectors, from retail to finance 

and logistics. As a result, global mobile commerce revenue surpassed trillions of dollars by 2024, with rapid 

growth projected across Asia, Africa, and Latin America. 

TECHNOLOGIES DRIVING MOBILE COMMERCE 

Technological innovation lies at the heart of m-commerce growth. Several interrelated technologies have 

shaped its success. 

Mobile Internet and 5G Connectivity 

The foundation of m-commerce is high-speed internet. The rollout of 5G technology has revolutionized 

mobile communication, offering ultra-low latency and high data capacity. This enables immersive shopping 

experiences such as real-time video demonstrations and interactive advertisements. 5G also supports the Internet 

of Things (IoT), connecting devices like smartwatches and home assistants that can initiate purchases 

autonomously. 

Mobile Payment Systems 

Secure and convenient payment systems have been essential to building consumer trust. Innovations such 

as mobile wallets, Near Field Communication (NFC), and QR code payments have simplified financial 

transactions. Platforms such as Apple Pay, Google Pay, Paytm, and Alipay integrate biometric authentication to 

enhance security. Blockchain-based payment systems are also gaining popularity for their transparency and fraud 

prevention capabilities. 

Artificial Intelligence (AI) and Data Analytics 

AI has transformed customer engagement in mobile commerce. Through predictive analytics, businesses 

can offer personalized recommendations, improving customer satisfaction and sales conversion. Chatbots 
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powered by natural language processing provide instant assistance, while AI-driven algorithms enhance inventory 

management and dynamic pricing. 

Augmented Reality (AR) and Virtual Reality (VR) 

AR and VR technologies are redefining product visualization. Retailers like IKEA and Sephora use AR 

apps that allow users to “try” furniture or cosmetics virtually before purchasing. This not only enhances user 

experience but also reduces return rates. 

Blockchain and Cybersecurity 

Blockchain technology supports secure and transparent digital transactions through decentralized ledgers. 

Combined with encryption and tokenization, it ensures the integrity of payment systems. Businesses are 

increasingly integrating multi-factor authentication and secure socket layer (SSL) encryption to protect customer 

data from cyber threats. 

THE INDIAN CONTEXT: ADOPTION, INNOVATIONS, AND INSTITUTIONS 

India presents a distinctive m-commerce trajectory shaped by large mobile subscriber bases, low-cost 

smartphones, and strong public digital infrastructure initiatives. Key enablers include: 

 Unified Payments Interface (UPI): An interoperable payment system enabling instant transfers and 

merchant payments with minimal friction. UPI’s mass adoption exemplifies how public-private 

cooperation can scale digital payments. 

 Aadhaar and Digital Identity: Biometric identity has enabled streamlined KYC processes and facilitated 

access to financial services. 

 Government Policy: Initiatives by MeitY and NITI Aayog have focused on digital public infrastructure 

(DPI) that lowers costs and encourages interoperability. 

 Fintech Innovation: A dynamic startup ecosystem has produced mobile-first banks, BNPL (buy-now-

pay-later) solutions, and micro-credit products tailored to mobile users. 

These elements combined to make India one of the largest and fastest growing mobile payments markets globally, 

while presenting unique regulatory and inclusion challenges. 

IMPACTS OF MOBILE COMMERCE 

Impact on Consumers 

. Mobile commerce has redefined consumer behavior by offering instant access to products, services, and 

information. It provides convenience, price comparison tools, and location-based offers tailored to individual 

preferences. Additionally, mobile wallets and payment systems promote financial inclusion by enabling people 

in remote regions to participate in the digital economy. Consumers also benefit from faster service delivery and 

improved post-purchase engagement through mobile notifications and feedback systems. 
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Impact on Businesses 

Businesses benefit from direct communication with customers, data-driven marketing strategies, and 

reduced transaction costs. SMEs can expand their reach through mobile apps and social media commerce. Mobile 

commerce also facilitates real-time analytics, allowing businesses to adapt quickly to consumer behavior. 

Economic and Social Implications 

M-commerce contributes significantly to digital economies by creating jobs, fostering innovation, and 

encouraging entrepreneurship. Governments have also promoted digital payment ecosystems as part of cashless 

economy initiatives, improving efficiency and transparency in financial systems. 

CHALLENGES AND LIMITATIONS 

Despite its advantages, mobile commerce faces several challenges: 

Cybersecurity and Fraud: Rising sophistication of attacks (phishing, account takeover) demands 

continual investment in detection and user education. 

Privacy and Data Governance: Personalization relies on user data, raising concerns about consent, 

profiling, and data misuse—areas where robust legal frameworks and transparent corporate practices are 

essential. 

Infrastructure and Digital Divide: Rural internet access, device affordability, and power reliability limit 

uniform m-commerce uptake in India. 

Digital Literacy: Segments of the population lack the skills to transact securely on mobile devices; 

targeted literacy programs are required. 

Regulatory Complexity: Cross-border transactions, taxation, and consumer protection in mobile 

ecosystems require harmonized regulation to avoid fragmentation and to foster trust. 

Addressing these challenges requires collaboration between governments, technology providers, and 

businesses to establish secure, inclusive, and consumer-friendly mobile ecosystems. 

FUTURE TRENDS IN MOBILE COMMERCE 

The future of m-commerce is being shaped by emerging technologies and shifting consumer expectations: 

 AI and IoT Integration: Smart devices will automate purchases and enable predictive retail experiences. 

 Voice and Visual Search: Voice-activated assistants like Alexa and Google Assistant will make shopping 

conversational. 

 Expansion of 5G Networks: Enhanced connectivity will allow immersive AR/VR retail experiences. 

 Sustainability Focus: Consumers increasingly prefer brands with eco-friendly supply chains and ethical 

practices. 
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 Cross-Border Mobile Trade: Globalized digital payments and multilingual apps will expand 

international commerce. 

As these trends mature, mobile commerce will continue to evolve beyond retail into healthcare, education, 

entertainment, and financial services. 

 

POLICY AND INDUSTRY RECOMMENDATIONS 

To sustain inclusive m-commerce growth—particularly in India—the following actions are recommended: 

 Strengthen cybersecurity infrastructure and mandate best practices across payments providers; 

incentivize adoption of tokenization and multi-factor authentication. 

 Expand connectivity and affordability through targeted public investment and private spectrum policy 

that balances coverage with competitive pricing. 

 Enhance digital literacy programs at scale, prioritizing rural communities, women, and older adults to 

reduce participation gaps. 

 Adopt privacy-protective data governance frameworks that enable innovation while ensuring user 

control and transparency. 

 Promote interoperable standards for payments, identity verification, and dispute resolution to reduce 

fragmentation and lower merchant costs. 

CONCLUSION 

Mobile commerce represents the convergence of technological innovation and consumer demand for 

convenience. It has evolved from simple SMS-based transactions to sophisticated, AI-powered ecosystems 

supported by 5G, blockchain, and advanced analytics. M-commerce enhances consumer experiences, empowers 

businesses, and contributes to global economic development. However, to ensure equitable and secure growth, 

stakeholders must address privacy, security, and infrastructure challenges. As technologies like AI, IoT, and AR 

mature, mobile commerce will continue to redefine global business strategies and consumer interactions, 

solidifying its position as a cornerstone of the digital economy. 
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