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Abstract: 

Gujarat, a state in western India, is renowned for its rich cultural heritage and spiritual significance. Temple 

tourism is a vital component of Gujarat's tourism industry, attracting millions of devotees and tourists every 

year. This article provides a statistical overview of temple tourism in Gujarat, highlighting its growth, trends 

and economic impact. 
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Introduction 

Gujarat is home to numerous iconic temples, including the Somnath Temple, Dwarkadhish Temple, Pavagadh 

Temple and Ambaji Temple, etc. which are revered by Hindus worldwide. These temples not only showcase 

exquisite architecture but also contribute significantly to the state's economy. 

 

Statistical Overview 

In 2023-24, Gujarat welcomed over 18.59 crore tourists, with temple towns like Dwarka, Somnath, Ambaji, and 

Pavagadh accounting for 72% of visitors to the state's top 11 destinations. 

 

Top Temple Destinations: 

 Ambaji Temple: 1.65 crore visitors. 

 Somnath Temple: 97.93 lakh visitors. 

 Dwarkadhish Temple: 83.54 lakh visitors. 

 

Growth Rate and Economic Impact: 
 24.07% increase in tourist arrivals in 2023-24 compared to 2022-23. 

 Temple tourism contributes approximately 2.32% to India’s GDP, with the Hindu temple economy 

valued at Rs. 3.02 lakh crore. 

 

 

http://www.jetir.org/


© 2025 JETIR December 2025, Volume 12, Issue 12                                                     www.jetir.org (ISSN-2349-5162) 

JETIR2512616 Journal of Emerging Technologies and Innovative Research (JETIR) www.jetir.org g106 
 

Footfall and Revenue: 

 Somnath Temple: 97.93 lakh visitors, generating Rs. 100 crore revenue 

 Dwarkadhish Temple: 83.54 lakh visitors, generating Rs. 50 crore revenue 

 

Annual Revenue and Donation Figures: 

 Somnath Temple: Rs. 100 crore (revenue), Rs. 50 crore (donations) 

 Dwarkadhish Temple: Rs. 50 crore (revenue), Rs. 20 crore (donations) 

 Ambaji Temple: Rs. 30 crore (revenue), Rs. 15 crore (donations) 

 

Key Trends: 

 Religious Tourism: Gujarat’s temples attract devotees from across India and abroad, with Ambaji, 

Somnath, and Dwarkadhish being top destinations. 

 Business Tourism: Ahmedabad, Surat and Vadodara are key business hubs, attracting corporate 

travelers. 

 Heritage Tourism: Gujarat’s rich cultural heritage, including UNESCO World Heritage sites like 

Champaner-Pavagadh, draws history enthusiasts. 

 Cultural Tourism: Gujarat’s vibrant culture, including its music, dance, art, and cuisine, attracts 

tourists interested in exploring the state’s cultural 106ivers.ity. 

 Digitalization: Online booking and payment systems have enhanced the tourist experience. 

 

 

Government Initiatives: 

 Temple Development: The government has invested Rs. 1,000 crore in developing temple 

infrastructure. 

 Tourism Promotion: Gujarat Tourism has launched campaigns to promote temple tourism, including 

the “Incredible Gujarat” initiative. 

 Infrastructure Development: Improved connectivity, accommodation, and amenities have enhanced 

the tourist experience. 

 

Challenges and Opportunities: 

 Infrastructure: Upgrading infrastructure to meet growing tourist demand. 

 Sustainability: Balancing tourism growth with environmental and cultural conservation. 

 Marketing: Promoting Gujarat’s temples globally to attract international tourists. 

 

Visitor Footfall Trends: 

 2018-19: 12.5 crore visitors. 

 2019-20: 14.2 crore visitors. 

 2020-21: 8.5 crore visitors. (decline due to COVID-19) 

 2021-22: 12.8 crore visitors. 

 2022-23: 16.5 crore visitors. 

 2023-24: 18.59 crore visitors. 

 2024-25: 11.09 crore visitors. 

 

Temple Tourism effect on economy of Gujarat: 

 Contribution to State GDP: 5% (approximately Rs. 1.5 lakh crore) 

 Employment Generation: 10 lakh jobs (direct and indirect) 

 Economic Growth: 7% annual growth in temple tourism sector 

 

Growth and Investment Trends: 

 Investment Opportunities: The Gujarat government has identified several investment opportunities in 

temple tourism, including the development of temple infrastructure, hospitality services and spiritual 

wellness centers. 
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 Growth Projections: The India Faith-Based Tourism Market is expected to grow at a CAGR of 15.6% 

from 2025 to 2035, with Western India, including Gujarat, expected to contribute significantly to this 

growth. 

 Key Players: Major players in the industry, such as IRCTC, yatra.com and Thomas Cook India, are 

expanding their offerings in Gujarat, focusing on spiritual tourism and pilgrimage packages. 

 

Findings of the Study: 

The study reveals that temple tourism is a significant contributor to Gujarat's economy, with a substantial 

impact on employment generation and economic growth. The top temple destinations in Gujarat, including 

Ambaji, Somnath and Dwarkadhish attract millions of visitors every year, generating substantial revenue. The 

study also highlights the importance of digitalization, sustainable practices and community engagement in 

promoting temple tourism in Gujarat. 

 

Future Trends and Suggestions for Growth: 

 Virtual Tourism: Increase online presence and virtual tours to reach a broader audience. 

 Experiential Tourism: Offer immersive experiences, such as temple stays, cultural workshops and 

local cuisine. 

 Sustainable Practices: Emphasize eco-friendly practices, renewable energy and waste reduction. 

 Wellness Tourism: Develop wellness programs, yoga retreats and meditation sessions. 

 Diversify Tourism Products: Develop niche tourism products, such as spiritual retreats, yoga and 

wellness programs. 

 Improve Infrastructure: Upgrade temple infrastructure, including amenities, accommodation and 

connectivity. 

 Community Engagement: Involve local communities in tourism development and management. 

 

Key Policy Suggestions: 

 Temple Tourism Policy: Develop a comprehensive policy to promote temple tourism, including 

infrastructure development, marketing, and community engagement. 

 Public-Private Partnerships: Encourage private sector investment in temple tourism infrastructure and 

services. 

 Digitalization: Leverage technology to enhance tourist experience, including online booking, payment 

and information systems. 

 Sustainable Tourism Practices: Promote eco-friendly practices, waste management and responsible 

tourism. 

 Capacity Building: Train local communities and tourism stakeholders in hospitality, language skills 

and cultural heritage management. 

 Marketing and Promotion: Launch targeted marketing campaigns to attract international tourists, 

focusing on spiritual and cultural heritage. 

 

Conclusion: 

Temple tourism is a significant contributor to Gujarat's economy, with immense potential for growth and 

development. By addressing infrastructure challenges, promoting sustainable practices and leveraging 

technology, Gujarat can become a premier temple tourism destination, attracting millions of devotees and 

tourists worldwide. 
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