© 2026 JETIR March 2026, Volume 13, Issue 3 www.jetir.org (ISSN-2349-5162)

JETIR.ORG
serire y JOURNAL OF EMERGING TECHNOLOGIES AND

sl s
Y 4

INNOVATIVE RESEARCH (JETIR)

An International Scholarly Open Access, Peer-reviewed, Refereed Journal

ARTIFICIAL INTELLIGENCE AND THE END
OF TRADITIONAL POLITICS

Zeba Bakhteyar

Abstract

This article discusses how artificial intelligence is changing the way politics and democracy work. Traditional
political systems were built during the industrial age, when power was organized in strong institutions like
governments, political parties, and mass media. Today, Al and digital technologies are weakening these old
structures and creating new forms of political organization. Al affects how decisions are made, how
information is shared, and how people participate in public life. It also changes how citizens see themselves
and their role in society. Democracy does not automatically benefit from Al; careful choices and strong
political effort are needed to ensure Al supports democratic values. As old political systems struggle to
survive, new network-based and decentralized forms of politics are emerging, while some governments use
technology to increase control. The article argues that to understand these changes, new ways of thinking are
required. Al does not end politics, but it marks the decline of traditional politics shaped by the industrial era.
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Introduction
Artificial Intelligence is not limited to technology only; it is also rapidly changing the nature of politics in the
modern world. Political systems that once depended on public speeches, election rallies, party workers, and
mass media are now increasingly influenced by data, algorithms, and digital technologies. Al has moved
beyond being a supporting tool and has begun to reshape how political power operates, how voters form
opinions, and how political decisions are influenced.

Traditional politics mainly relied on direct interaction between political leaders and the public. Campaigns
were designed for large groups and communicated through newspapers, radio, and television. Al has altered
this model by enabling targeted and personalized political communication. Through data analysis and
predictive technologies, Al can study voter behavior, identify preferences, and deliver customized political
messages. This makes political influence more precise, continuous, and powerful than traditional methods.

The growingrole of Al also shows that technology is not politically neutral. Al systems affect how citizens
receive information, how choices are presented, and how political participation takes place. As a result,
political influence is no longer shaped only by human actors such as politicians and parties, but also by
automated systems working behind digital platforms. This raises important concerns about transparency,
fairness, and democratic control.

In countries like India, where democracy involves a large and diverse population, Al offers both
opportunities and risks. It can improve governance, increase voter engagement, and support better policy
decisions. At the same time, it creates challenges related to data privacy, manipulation of public opinion, and
unequal access to technology. Without proper regulation, Al may weaken democratic values instead of
strengthening them.

This article examines how Artificial Intelligence is reshaping modern democracy by challenging traditional
political practices. It critically investigates whether Al is simply transforming the way politics is conducted
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or whether it has the potential to fundamentally replace conventional political structures, while highlighting
the opportunities, risks, and ethical considerations associated with this technological transformation.

The Role of Artificial Intelligence in Modern Political Campaigns

The nature of election campaigns has changed dramatically around the world as politics increasingly moves
into the digital sphere. Traditional campaign methods, such as television and radio broadcasts or in-person
rallies, are now complemented—and in some cases replaced—by strategies powered by artificial intelligence
(AI) and machine learning. Political parties are leveraging social media platforms like Twitter, Facebook, and
Instagram to share speeches, engage with voters, and expand the reach of their messages, particularly during
election periods.

Al is becoming an integral part of modern political campaigns because it allows parties to respond more
effectively to voter expectations. With the electorate becoming more informed and selective, campaigns rely
on technology to better understand voter behavior and to design strategies that meet their needs. Al enables
precise audience targeting, allowing candidates to focus on undecided or swing voters rather than spending
resources on individuals whose support is already secured. This targeted approach helps campaigns maximize
efficiency, optimize messaging, and improve the overall impact of their outreach.

By combining big data analysis with Al tools, political parties can gain insights into voter preferences,
behavior patterns, and trends, transforming how campaigns are planned and executed. As a result, Al not only
supports strategic decision-making but also fundamentally reshapes the way political influence is exerted in
modern elections.

The Impact of Artificial Intelligence on Modern Politics

Artificial Intelligence (AI) is changing the way politics works today. It affects how governments make
decisions, manage resources, and interact with citizens. Unlike older technologies, Al can learn from data and
make decisions with little human help, which makes it a powerful tool in politics and international relations.

Al isused in government to improve decision-making. For example, it helps predict economic trends, track
public opinion, and plan policies more efficiently. While this makes governments faster and smarter, it also
raises concerns about transparency and accountability—people may not always know how Al makes its
decisions.

Al also affects elections and public communication. Social media platforms and campaigns use Al to target
messages to voters and influence opinions. While this can engage more people, it can also spread
misinformation and increase political divisions.

In security and defense, Al is becoming very important. It is used in autonomous weapons, surveillance
systems, and cybersecurity. Countries with advanced Al technologies have stronger military and intelligence
abilities, which can change the balance of power between nations.

Al also changes economies. It improves productivity, supports innovation, and creates economic
advantages for countries that lead in technology. At the same time, automation can cause job losses and
increase social inequalities, creating new political challenges.

However, Al comes with risks. It can be biased, threaten privacy, and be used in harmful ways if not
regulated. Strong rules and ethical guidelines are needed to make sure Al benefits society and does not harm
democracy or global peace.

Al is more than just technology it is changing politics at every level. It influences how governments
operate, how countries compete, and how leaders make decisions. Al is helping create a new kind of politics,
where technology plays a central role in shaping power and the world order.

The Role of Al in Shaping Public Opinion and Participation

Al plays a big role in how people see information online and how they form opinions. It decides what content
appears on social media feeds, search results, and news platforms. This can influence users’ political beliefs
and understanding of current events.

Through personalized recommendations and targeted content, Al can show users news, articles, or political
messages that match their interests. While this can make information more relevant, it can also create bias and
limit exposure to diverse perspectives.

Al is also used for content moderation, helping platforms remove harmful or illegal content, such as hate
speech, violence, or scams. However, algorithms are not perfect—they sometimes block harmless content or
fail to understand cultural and social differences.

Overall, Al affects both what people see and how they participate in politics, making it a key factor in
modern public opinion.
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How Al Algorithms Are Transforming Political Decisions

1. Al is changing how political decisions are influenced. It can study huge amounts of online data to
understand people’s interests, opinions, and habits. This information is then used to show users
content, ads, or news that matches their preferences. Because of this, Al can shape what people think
and even affect how they vote.

2. For example, In the 2016 U.S. election, technology played a big role. Computers, Al, and automated
tools were used to spread false information online. This affected what people thought about the
candidates and may have helped decide the election. Hackers could also steal information, invade
privacy, and influence politics without being easily caught.

3. The 2024 elections are happening in the U.S. and other major countries, affecting a huge portion of
the world. Technology is more advanced, especially Al. Tools like ChatGPT can create realistic text,
images, and videos quickly, making it easier to spread fake information

4. Al also tracks not only what people like or share online, but also what they read, how long they spend
on posts, and even private interactions. This gives Al more accurate insights than humans could gather
on their own.

5. Al algorithms influence political decisions by controlling what information people see, shaping
opinions, and guiding political behavior. While this can make campaigns more efficient, it also raises
concerns about privacy, fairness, and democracy.

Is Al Ending Traditional Politics?

Artificial Intelligence (Al) does not end politics, but it is changing the way politics works. In the past, political
decisions were made mostly by leaders, debates, and public discussions. Now, Al and data systems are helping
in decision-making too.

Elections, political parties, and voting still exist. But campaigns use social media algorithms, policy-
making uses data analysis, and governments are relying more on technology. This means politics is changing
its style.

Al can make decisions faster and based on data, but it also brings risks. If machines or algorithms control
too much, it can reduce transparency (people understanding decisions) and accountability (who is
responsible).

So, the future may have a hybrid system — where human leaders and Al work together. The most important
thing is that democracy’s basic values — like public participation, fairness.

Despite these technological advancements, Al has not completely replaced traditional politics. Therefore,
it is more accurate to say that Al has transformed and modernized politics rather than ended traditional politics
altogether

Al-Generated Disinformation and Democracy

Artificial Intelligence is increasingly affecting elections and democratic systems around the world. In recent
elections, like the 2016 U.S. presidential election, digital technologies, especially Al, algorithms, and
automated bots were used to spread false or misleading information, also called fake news. These tools shaped
public opinion, influenced voter behavior, and showed how online platforms can be exploited to manipulate
election outcomes.

Fake news spreads quickly because people tend to share content that is surprising or aligns with their
existing beliefs. Bots and automated accounts amplify this effect, promoting false narratives while reducing
the visibility of fact-checked information. Studies suggest that fake news reached millions of people during
major elections, and many readers believed it was true, demonstrating its strong impact on public perception.

By 2024, the problem is growing with generative Al, which can create realistic text, images, audio, and
video. This means deepfakes and Al-generated content can make politicians appear to say or do things they
never did, making it harder for voters to trust what they see online. Al also allows disinformation campaigns
to scale up rapidly, often across borders, contributing to political polarization and undermining trust in
democratic institutions.

The key issue is that Al doesn’t just speed up communication it can manipulate it, making democracy more
vulnerable. Ensuring that elections remain fair and that citizens can access reliable information is a major
challenge in the age of Al-generated disinformation.
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Benefits of Artificial Intelligence in Politics

e Faster Decision-Making
Al can quickly analyze large amounts of data, helping leaders and governments make decisions faster.

e Data-Driven Policies
Al studies trends in the economy, health, traffic, and citizen feedback to suggest better policies that
work in real life.

e Improved Public Services
Al makes public services like healthcare, education, and city planning more efficient and accessible.
For example, smart traffic systems or Al health alerts.

e Election and Campaign Support
Political parties can use Al to understand voter behavior and public opinion, making campaigns more
focused and organized.

e Predictive Analysis
Al can predict future trends or risks, such as economic problems, natural disasters, or social unrest,
helping governments plan ahead.

e Transparency and Accountability
Al can monitor government actions and spending, which can reduce corruption and make governments
more accountable.

e Better Citizen Engagement
Al chatbots and platforms can answer citizen questions quickly and increase public participation.

Demerits of Artificial Intelligence in Politics
Artificial intelligence is reshaping political systems across the world, but its growing influence also presents
serious challenges. While Al can improve efficiency and data analysis in governance, its misuse or
overdependence can weaken democratic values and disrupt traditional political processes. Below are key
disadvantages of artificial intelligence in politics, drawn from the broader societal concerns about Al.
e Political Job Displacement
As Al systems automate administrative and analytical tasks, many traditional political and government
roles may become less relevant. Positions involving data processing, public communication
management, and even policy analysis can be handled by intelligent systems. This shift may reduce
employment opportunities in public service sectors and concentrate political operations in the hands
of technical experts rather than elected representatives and civil servants. Over time, this could weaken
human involvement in governance.
e Privacy and Mass Surveillance
Al relies heavily on large volumes of data, including citizens’ personal information. In politics, this
can lead to intrusive surveillance practices. Governments and political parties may use Al to track
voter behavior, monitor online activities, and analyze personal preferences. Such practices threaten
individual privacy and may undermine civil liberties. When citizens feel constantly monitored,
democratic participation and freedom of expression can decline.
e Bias and Manipulation in Decision-Making
Al systems learn from existing data, which may reflect social or political biases. If biased data is used
in political decision-making tools, it can reinforce discrimination or unfair treatment of certain groups.
Additionally, Al-driven campaign tools can manipulate public opinion through targeted messaging,
misinformation, or deepfake content. This can distort elections and reduce trust in democratic
institutions.
e High Costs and Unequal Political Advantage
Developing and maintaining advanced Al systems requires significant financial investment. Wealthy
political parties or governments with greater technological resources may gain a major advantage over
smaller or less-funded groups. This imbalance can widen the gap between powerful and marginalized
political actors, limiting equal participation in the political process.
e Lack of Accountability
When Al systems influence policy decisions or administrative actions, it becomes difficult to
determine responsibility for mistakes or harmful outcomes. If an algorithm makes an incorrect
prediction that affects public welfare, identifying who is accountable—the developer, the government,
or the institution—can be complex. This uncertainty challenges transparency and weakens public trust
in leadership.
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e Decline of Human Judgment and Political Engagement

Over-reliance on Al in politics may reduce the importance of human judgment, empathy, and ethical
reasoning. Politics traditionally involves debate, negotiation, and moral consideration—qualities that
machines cannot fully replicate. If leaders depend too heavily on automated systems, critical thinking
and meaningful human interaction in governance may decline.

Conclusion

Artificial Intelligence is not eliminating politics, but it is transforming it in fundamental ways. Traditional

politics built during the industrial era on strong institutions, mass parties, centralized media, and face-to-face

engagement is gradually declining. In its place, a more digital, data-driven, and network-based political

system is emerging.

Al has reshaped election campaigns, public communication, governance, and international relations. It
enables faster decision-making, targeted political messaging, predictive analysis, and improved public
services. At the same time, it introduces serious risks, including misinformation, deepfakes, mass surveillance,
privacy violations, political manipulation, bias in decision-making, and reduced accountability.

The rise of Al-generated disinformation especially threatens democratic trust, as citizens may struggle to
distinguish truth from fabricated content. Moreover, unequal access to advanced technologies may give
powerful political actors unfair advantages, weakening democratic equality.

However, Al itself is not inherently democratic or authoritarian—it depends on how it is designed,
regulated, and used. Strong ethical frameworks, transparent governance, and democratic oversight are
essential to ensure that Al strengthens rather than weakens democracy.

In conclusion, Al does not mark the end of politics, but it signals the end of traditional industrial-era
politics. The future will likely involve a hybrid system where human leadership and artificial intelligence
coexist, shaping a new model of political power in the digital age.

The study by Ibrahim and Attia (2025) examines how Al-generated disinformation affects democratic
processes using the 2016 and 2024 U.S. presidential elections as case studies. The authors develop a
theoretical framework around “Democracy,” “Artificial Intelligence,” and “Disinformation” to evaluate the
similarities and differences between the two election cycles. They find that AI’s influence in spreading
manipulated content and deepfakes increased significantly by 2024, suggesting a rising threat to democratic
integrity. Importantly, Al-driven disinformation was more widespread in 2024 than in 2016, with social media
platforms being major vectors for its spread.

In Artificial Intelligence and Political Science, Alfredo G. A. Vallad&o argues that representative democracy,
built during the industrial (Fordist) era, is being transformed by digital technologies and artificial intelligence.
Traditional political institutions—such as parties and parliaments—were designed for centralized, mass-based
societies.

Valladao uses the metaphor of neural networks to explain today’s political change, suggesting that society
now functions as a decentralized, self-organizing system. As digital networks weaken traditional structures,
new forms of governance may emerge. Thus, Al challenges both political practice and classical political
science theory.

Green and Ekpo (2025) highlight artificial intelligence (Al) as a transformative technology impacting sectors
like healthcare, education, e-commerce, and robotics by enhancing efficiency, productivity, and decision-
making. They note that while Al drives automation and innovation, it also poses challenges such as job
displacement, privacy issues, algorithmic bias, and lack of accountability. The authors stress that responsible
governance, transparency, and ethical oversight are essential to maximise AI’s benefits while mitigating its
societal risks.

Panait and Ashraf (2021) explore the impact of Al algorithms on online information access and their
implications for democratic societies. They argue that Al-driven curation can influence public opinion,
potentially manipulating users’ judgment and affecting human rights such as freedom of thought, expression,
privacy, and the right to free elections. The authors emphasise that while Al offers efficiency in information
dissemination, it also poses risks of bias and distortion. They advocate for policy measures and regulatory
frameworks to ensure transparency, accountability, and protection of digital rights in online environments.
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Dr. Pushpa Joshi and Dr. Sunil Kumar Joshi (2024) discuss how artificial intelligence (Al) is increasingly
influencing Indian politics. They explain that Al helps political parties understand voter behavior through
social media and data analysis, and improves communication with citizens using chatbots and virtual
assistants. The authors also mention challenges, like data privacy, bias in Al, and the need for proper
regulations. Overall, Al is seen as a tool that can make politics more efficient and data-driven, but it must be
used responsibly.
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