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Abstract: Indians have traditionally grown up eating home cooked food and had a preference for it.
Globalization has played a very important role for fast food chains to set up their branches in India. This
situation was definitely not favourable for the global fast food chains. India has undergone a rapid growth
in the fast food industry in the recent years. These global chains have to compete with the local fast food
vendors who already know the taste and preferences of their customers. Thus, the fast food industry has
very well adapted to the Indian customers habits and preferences, targeting the younger crowd and it has
definitely showed good results with a great increase in sales. This study targets to understand the reasons
behind the rapid growth in the fast food industry through delivery apps, the factors that influence the youth
to buy fast food and the new advances in technology and how it has affected the number of sales of the fast

food industry.
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Introduction:

India is a diverse country. This can be seen in the cultures, traditions, beliefs and practices like religion,
living conditions and also our food habits. Since the 1980s, when globalization was introduced in the
country by the former Prime Minister, Rajiv Gandhi, India has been growing demographically and
economically reducing the rate of Poverty in the country. With the changes that took place within the
country, a key feature that showed drastic change was in the eating habits and the diet of the people in India.
Traditionally, Indians have been known for consuming simple home cooked meals. As the people adapt to
the fast paced lifestyle, change in eating habits became inevitable. It is very clear that Globalization and
influence of the western culture has contributed to the change in the food consumption pattern of the people
in India. This change is prominent in the urban areas, especially in the metropolitan cities. Fast food isn’t a
very new concept for Indians. Along with the global fast food chains, there are Indian fast food vendors who
have equally benefited from the change in the customers taste and preferences towards fast food. But due to

the global fast food chains opening up multiple branches and franchises in the country, they seem to be
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more popular and in demand especially among the young generation where they don’t look at it just as a

place to eat but more like a way of interacting with other people and enjoying the social environment.
Fast food and consumption pattern

According to the findings of the recent online survey from AC Nielson, India being at the seventh place, is
among the top ten markets for weekly fast food consumption among the countries of Asia-Pacific region.
Over 70 per cent of urban Indians consume food from take-away restaurants once a month or more

frequently.

Fast food other than being addictive for its taste is more popular in today’s generation for being more

convenient. You save a lot of time by opting for easy food choices available in the fast food menu.

The accessibility of fast food chains are another reason why they attract a large crowd. For e.g. There will
always find a McDonalds or Pizza Hut at Highways or Junctions to places where people often go for road
trips and usually stop by for a break. The easiness of finding something quick to grab tells us about the lack

of patience and always on the go lifestyle we have now.
Challenges faced by the fast food industry in India

As much as the Indians love to consume fast food, looking at it from an economic perspective it doesn’t
help us in increasing the country’s GDP rather all the profits are being benefited from the home country of
these MNC'’s.

Indians were traditionally vegetarians and majority of the people in the country still are so which does
impact the fast food chains. With the variety in culture and traditions come a lot of restrictions in food for

certain people which do not work in favour of the fast food chains.

Focusing on the environmental aspect, fast food chains never provide you with silverware or glassware
instead they use plastic cups, containers and straw because it is cheaper and convenient which are often
tossed in the garbage and cannot be recycled. Due to certain rules set by the government, all the chains were

asked to use bio degradable cutlery.

It wasn’t until a few years back when Zomato (launched in 2008) and Swiggy (launched in 2014) where
introduced which has made our lives way too convenient. You can order any dish that you like at any time
with amazing coupons and offers which will then be delivered to you at your doorstep. The fast food
industry has boomed because of these delivery apps, especially during the pandemic when everybody was
forced to sit at their homes.

Literature Review:

Goyal Anita and Singh Netra Pal (2007), in this paper the authors have studied about what are the factors
that influence the consumers, especially the youth, that affects their choice in fast food. The results of the
study indicated that even though the young consumers love fast food, their first preference was home

cooked food.
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Ernest; Kelloff, Ashley (2013)., In their study stated that a fast food culture tends to value pre-packaged,
fast, cheap, and convenient in lieu of sustainable and healthy options. This culture is not isolated to food
consumption, but impacts how leaders run their business. As uncertainty and complexity grows in global
businesses, the fast food mentality has spawned reactive individuals rather than thoughtful and thorough
leaders. This study provides a framework for understanding common mismanagement and remedies to

prevent practitioners from propagating the fast food culture

Chakraborty S (2015). In India, we looked at consumer behavior and purchase habits in the fast-food
industry. It discovered the characteristics that may influence their purchasing behavior and might be
employed in store business strategies. It was discovered that with the advent of knowledge sharing through
traditional and media communication channels such as word of mouth promotion, entertainment sources
such as movies, music, and television, internet, awareness through education, relocation, and travel, and
other communication sources from the company such as direct selling, advertisement, and so on, the

attitude, personality, and perception of ordinary people remarkably shifted.

Khurshid Anwar Warsi(2005), In this study, the paper primarily focused on the beginning of fast food, an
in depth study for various reasons for emergence , how much has the market expanded in India, Economic

factors being affected and the challenges faced by the industry.

Statement of Problem:

The reason why the researcher has taken this topic is to understand why do consumers prefer fast food after
knowing the high caloric content it has and its low nutritional value and how because of the choice of the
consumer the fast food industry keeps growing, thus encouraging them to open up more chains which will
have an effect on the health and lifestyle of the consumers.

The study helps us to understand the factors that influence the customer to purchase fast food. By
understanding the factors, a solution can be found to promote healthy living and good eating habits,

especially among the youth.
Objective of study:

1. To study the reason behind the emergence and growth of fast food industry in India.

2. To understand which age group contributes to the growth of fast food chains and doesn’t support them
as much.
To understand what external factors influence the consumers to opt for fast food.

4. Consumer behaviours with respect to number of times and when they visit or order from the chains.
To understand which fast food chain do the consumers prefer and to see if it has established well enough

in India
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Limitation of study:

1. The data was collected over a short period of time

2. The results depend on how honestly the respondents have answered.

3. There was a lack of data, recent surveys and statistics, related to the topic

4. The data collected from the survey focuses more on the people from Mumbai and less from other parts

of the country.
Scope of study:

1. The study tells us what are the habits that attract the consumer to fast food. It can help the consumer to

introspect and make changes in their food habits if needed.
2. People who were living alone or couldn’t afford healthier meals choose fast food.

3. The study will help us estimate the areas where fast food chains can work on to gain customer loyalty and

open more branches in India.
Research Hypothesis:
HO: The emergence of food delivery apps has no effect on the sales of fast food.

H1: The emergence of food delivery apps has a significant effect on the sales of fast food

Research Methodology:

This research is primarily exploratory in nature. In part one, | referred to various research papers to get a
starting base for my study and the literature review has been given so too. Data were collected in the second
part of the research using the primary data collecting method via online questionnaires

Type of Research: The type of research being conducted is a descriptive type of research

Sample Design: This research targets every person who consumes fast food and uses various apps to order
fast food.

Universe: The research questionnaire is being collected by people living all over India but mainly focusing

on people living in Mumbai
Sample Size: There are a total of 50 people who have responded to the questionnaire
Method of data collection: The method used to call the data was through an online questionnaire.

Research instrument: The method used for collecting the responses from the respondents was Google

forms. It is easy to fill and convenient for the researcher to interpret the data in a systematic way.
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Result and Discussions:

Fast food chain No. of
NO. OF PEOPLE
people
H McDonalds mKFC
_ _ McDonalds 27
M Dominos  MBurger King
KFC 7
Dominos 14
Burger King 2
TOTAL 50
Chart 1: No of respondents Table 1: No of respondents

A total of 50 responses were received to the questionnaire. Let’s see what the respondents have to tell us
.The above data brings out that the majority of the respondent’s favourite fast food joint is McDonalds and it
is the most popular global fast food joint in India.

Age group (years)

@®15-24
@®25-34
1 35-44
®45-54
@ Above 55

Chart 1: Age wise respondents

The study tells us that the majority of the people who visit fast food joints regularly are between the age of
15-25 for various reasons and it was found that the respondents are satisfied with the price and taste and
moderately satisfied with hygiene. People who work prefer fast food because it is convenient and it saves
time. The youth prefers fast food for its social environment more than adults do
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STATEMENT STRONGLY AGREE [ NEUTRAL | DISAGREE STRONGLY
AGREE DISAGREE
| prefer fast food because it is:
Its economical 6 19 18 5 2
It’s hygienic 2 11 25 8 4
The social
environment is 4 17 21 6 2
good

It’s time saving 10 28 8 2 2
It’s tasty 24 23 3 0 0

Table 2: Preferences of fast Foods

Perference of Fast Food
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Chart 2: Preferences of fast Foods

The above chart & Table depicts how much the respondents agree to disagree to the various reasons of why
people prefer fast food. There were 5 most common reasons given as options out of which, the majority of
the respondents. Referring to the above chart, it is visible that the majority of the respondents agree to prefer
fast food because it is time saving, economical and tasty. The maximum respondents disagreed to prefer fast

food because of hygienic issues and economic factors.

How often do you use food delivery apps?

Few timesin  Onceina Every Never Not Very
a month few months | week Often
16 21 10 2 0
32% 42% 20% 4% 0%

Table 3: Frequency Usage of Delivery Apps
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Frequency of usage of Food apps
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Chart 3: Frequency Usage of delivery Apps

Referring to the above charts, 16 of the respondents use the food delivery app few times in a month, 21
respondents use the food delivery app once use the apps, 10 of the respondents use it weekly and only 2
haven’t used the food delivery app ever. There were was not a single respondent that do not use the food

delivery apps.

; The offers and discounts on
Food delivery apps have )
) the delivery apps tempt the
Statements increased the
] customers to order more
consumption of fast food.
often.
strongly Agree 10 14
Agree 18 22
Neutral 7 3
Disagree 11 8
Strongly Disagree 1 1

Table 4: Reasons to Prefer Food Apps

22
18
14
7 8
3
1 1
i

strongly Agree Neutral Disagree Strongly
Agree Disagree

25
20
15
1

o

H Food delivery apps have increased the consumption of fast food.

H The offers and discounts on the delivery apps tempt the customers to order more often.

Chart 4: Reasons to Prefer Food Apps

From the above table 4 it can inferred that 10 respondents have increased their food consumption through

food delivery apps and 14 respondents order fast food online due to discounts and offers. There were 18
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respondents who agreed that food apps do increase the consumption of fast foods and 22 which was the
highest that discounts and offers are the main reason for usage of food apps. There was only 1 in each case
that strongly disagreed that fast food consumption has not increase due to any reasons and 7 and 3

respondents were neutral in coming to any conclusion for the study discussed.
Conclusion:

As per the study, it tells us that although the fast food industry has grown a lot in India it has not yet become
an essential for the customers considering various reasons like nutritional factors, health, hygiene etc. It
proves the hypothesis that the emergence of good delivery apps has increased the sales of fast food chains.
A lot of consumers visit fast food chains not just for tasty food but also for a social gathering, fun etc. There
is a lot of scope for the fast food industry to grow if they target at solving these issues as it keeps pace with

the busy lifestyle we have now.

This study shows people are highly satisfied with online food delivery platform. The further also suggest
that easy and convenience factor and quality of food factor which also affects significantly to consumers
intension to buy food from food delivery platform. People are highly satisfied with online food delivery
platform. Out of food tracking, verity of payment option, food coupons and offers only people are satisfied
with easy and convenient quality of food, price of food, etc.

This study concludes that out of all online food delivery platform only Zomato and swigy are mostly prefer
and also respondents are satisfied with their service. Since the respondents are satisfied with online food
delivery platform when they are not facing any problem while ordering the food. Out of food tracking,
verity of payment option, food coupons and offers only people are satisfied with easy and convenient
quality of food, price of food, etc This study concludes that out of all online food delivery platform only

Zomato and swingy are mostly prefer and also respondents are satisfied with their service.
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