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Abstract

The present study was conducted on 105 respondents belonging from Thane, Navi Mumbai and Mumbai Region
to test the hypotheses (Ho): There is no significant relationship between entrepreneurs' perception of m-
commerce and their adoption of key features, strategies, and concerns about data security and future trends and
(H:1): Entrepreneurs who perceive m-commerce as essential for modern business are more likely to adopt key
features, strategies, and have concerns about data security and future trends. Result of the study shows that
people are more acquainted with mobile commerce and ready to use it in their business. They are also aware of
the challenges. Mobile Commerce needs to maintain data security as in the future it is more likely to change the
trend with the inclusion of Artificial intelligence and different payment methods.
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Introduction

Mobile phones were first invented or made with the sole purpose to connect people from different corners. Over
the decades models of phones have changed. The purpose of using a phone changed. With the presence of a
phone in your hand now it doesn't matter whether you wear watches or not, watches are worn but just for the
fashion or style, which is why watch companies have pressure to make the watches which fits into the style.
Alarm clocks are also replaced. One phone has taken all the responsibilities of other devices. Phones are not
limited to showing times, ringing alarm or calling people, it has evolved over the years and proved to be fruitful.
Now simple phones are outdated. It is the era of Smart Phones.

What are Smartphones?

A phone which does not only have calling facility but has advanced computing abilities also can be termed as
Smart Phone. Touchscreen, Internet access, Multimedia, GPS, Communication, Sensor, Operating Systems are
the features of smartphones. Data privacy and security was a major issue nowadays smartphones also have the
feature of protecting data with top priority which evolves from time to time. These smartphones have also
evolved with the introduction of mobile banking where users can simply pay using their phones. Now the
question arises what was the need of mobile banking? Yes mobile commerce is the answer for mobile banking.
Mobile commerce provides the platform to buy and sell goods on your phone.

Mobile shopping is changing how people shop, making it easy and convenient to buy things anytime, anywhere.
By 2024, around 187.5 million people are expected to shop on their phones. This is because mobile shopping
lets people shop while traveling, relaxing at home, or during their free time. Shoppers now prefer experiences
that feel personal, like tailored product recommendations and special offers. They also want fast and easy
checkouts, with features like one-click purchases making their lives easier. Visual and interactive tools, like
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augmented reality (AR), are becoming popular too, allowing customers to try out products virtually before
buying. For businesses, it’s important to focus on improving mobile shopping experiences and using new ideas
to keep customers happy. Insights from resources like eMarketer can help businesses plan for this mobile-
focused future.

As technology improves, mobile shopping is becoming a bigger part of the retail world. It offers smarter, faster,
and more exciting ways to shop. Businesses are using artificial intelligence (Al) to give shoppers personalized
product suggestions that match their needs. Payment methods like digital wallets, Apple Pay, and Google Pay
make shopping easier and safer. Tools like augmented reality let customers see how clothes, makeup, or furniture
will look before they buy. Social media apps like Instagram and TikTok are also becoming shopping platforms,
combining fun content with easy shopping options. To succeed in this mobile-first world, businesses need to
embrace these trends, stay creative, and focus on making mobile shopping as smooth and enjoyable as possible.

Objectives

1. To understand the familiarity of M-Commerce among respondents.
To understand the importance of m-commerce for entrepreneurs and their plans for adoption.
To identify key features and strategies that make m-commerce successful.

To explore the benefits and challenges entrepreneurs face with m-commerce.

A

To analyze future trends and address concerns about data security in m-commerce.
Review of Literature

Keng L. Siau, Ee-Peng Lim, Zixing Shen, 2001, discusses that the rise of wireless technology has increased
the use of mobile devices, fueling the rapid growth of mobile commerce (m-commerce). M-commerce refers to
conducting transactions through mobile devices and offers advantages like convenience, personalization, and
flexibility. These features unlock new opportunities for businesses to expand, improve efficiency, and boost
profits. This paper reviews the development of m-commerce, its impact on businesses, and its significance for
service providers, while also highlighting key areas for future research.

Christoph Kreiterling, 2023, this article reviews how digital innovation drives entrepreneurship. It boosts GDP
growth, reduces costs, increases sales, and helps businesses expand. Government policies are key to sustaining
entrepreneurship, and digital technologies improve productivity, especially in manufacturing.

Katarina Stanoevska-Slabeva, 2004, this paper focuses on the evolution of mobile technologies and their
impact on the Digital Economy, enabling “anytime, anywhere” communication through user localization and
device connectivity. While initial excitement in 1999-2000 highlighted enterprise applications, it declined due
to technology delays, poor WAP services, and economic challenges. As a result, the focus shifted to mobile data
services for end-users, emphasizing the search for the "UMTS-killer application.”

Hypotheses

Null Hypothesis (Ho): There is no significant relationship between entrepreneurs' perception of m-commerce
and their adoption of key features, strategies, and concerns about data security and future trends.

Alternative Hypothesis (H1): Entrepreneurs who perceive m-commerce as essential for modern business are
more likely to adopt key features, strategies, and have concerns about data security and future trends.
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Research Methodology
RESEARCH UNIVERSE MUMBAI, NAVI MUMBAI AND THANE
SAMPLING METHOD CONVENIENCE SAMPLING
SAMPLE SIZE 105
METHOD OF DATA COLLECTION PRIMARY DATA & SECONDARY DATA

METHOD OF PRIMARY DATA COLLECTION PRE-STRUCTURED QUESTIONNAIRE

METHOD OF SECONDARY DATA COLLECTION | RESEARCH PAPERS

DATA ANALYSIS TECHNIQUES GRAPHS USING EXCEL

Limitation of Study
1. The sample size of study is limited due to limited time to collect data.

2. Responses could be biased due to social desirability, memory recall issues, or personal opinions, leading
to inaccurate or subjective data.

Data Analysis and Interpretation of Data
1. Respondents age group

Respondants Age Group
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2. Do you currently own or plan to start a business?

Do you currently own or plan to start a business?
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P ]

Do you currently own or plan to start a No Yes
business?

3. How familiar are you with mobile commerce?
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How familiar are you with Mobile Commerce?
FO
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Howr familiar are you Not familiar Somewhat familiar Very familiar
with Mobile
Commerce’?

4. How often do you use mobile apps for shopping or business transactions?

How often do you use mobile apps for shopping
or business transactions?

GO
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How often do Daily Monthly Rarely Weekly
vou use mobile
apps for
shopping or
business
transactions?

5. Which M-commerce platforms do you use frequently? (Select all that apply)

Which WM-commerce platforms do you use frequently?
(Select all that apply)

Flipkart 105
Amazor 105
Meesho

Myntra

Snapdeal
Nykaa

OLX

Make my Trip
Big Basket
Others

6. How likely are you to adopt m-commerce solutions for your business?
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How likely are you to adopt m-commerce
solutions for your business?

How likely are Very likely Likely Meutral Unlikely Very unlikely
vou to adopt
m-comimearce
solutions for
YOour
business?

7. What features do you prioritize in a Mobile Commerce platform? (Rank from 1-5, 1 = Most
Important)

What features do you prioritize in a Mobile
Commerce platform? (Rank from 1-5, 1 = Most

Important)
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8. How likely are you to adopt m-commerce solutions for your business?

How likely are you to adopt m-commerce
solutions for your business?
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9. What benefits do you think m-commerce offers to entrepreneurs? (Select all that apply)

m Wider customer reach ®m Lower operational costs

= Access to customer data and analytics

10. What challenges do you face (or expect to face) in adopting m-commerce?

what challenges do you face (or expect to face)
in adopting m-commerce?
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commerce?

11. How concerned are you about data security when using m-commerce platforms?
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12. Which strategies do you think are most effective for succeeding in m-commerce? (Rank from 1-5,1 =
Most Effective)

Which strategies do you think are most effective
for succeeding in m-commerce? (Rank from 1—5,
1 = Most Effective)

Competitive pricing

Secure payment gateways

Social media integration

Personalized customer experiences

Mobile friendly website/app

Which strategies do you think are most...
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13. In your opinion, what innovations could redefine m-commerce for entrepreneurs in the future?

m Al-driven personalization = Augmented reality shopping

Blockchain for secure payments

Findings:

1. As per the survey 61 respondents are in between 18-25 age group. 16 are 25-35 age group. 15 are 35-45 age
group and 13 are above 45 age group.

2. As per the responses received 80 respondents either have their own business or they want to start. Majority of
respondents have inclination towards starting their business.

3. Respondents are mostly somewhat familiar with mobile commerce.

4. According to the responses received, the Majority of respondents use mobile apps for shopping and business
transactions on a weekly basis. Most respondents are aware of most shopping sites and even use them
frequently.

5. M-Commerce is the need an hour, and as per the survey, respondents will rely on such apps to promote their
business and generate revenue.

6. Respondents are well aware of its benefits and challenges and willing to work with it as they know the result of
M-Commerce.

7. Respondents also know the threat of data privacy, but they also want technology should do more upgradation
so that buyers and sellers will have the safest platform to transact upon.

Conclusion

Mobile Commerce is changing the way businesses work in the digital world. It offers great opportunities for
entrepreneurs to create new ideas and reach tech-savvy customers. By using new technologies and solving issues
like security and ease of use, mobile commerce can become a key part of the digital business future.
Entrepreneurs who focus on making shopping easy, personal, and safe will have the best chance to succeed in
this fast-growing area.
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Recommendations
1. Make apps and websites simple and easy to use for everyone for mobile commerce.
2. Consumers' data needs to be protected at any cost with a safe payment method.
3. Shopping can be fun with the help of AL

Scope for Further Research
1. The study can be done with a large number of sample sizes to get more accurate data.
2. Different sampling methods can be used for the study.
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