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Abstract 

There is a famous saying that ‘behind every successful man, there is a woman’. What if the success rate, 

when women herself get into the action? Over the centuries, women’s status in India has been improving from 

‘kitchen’ management to house administration, especially with the limited financial resources. In the past 

decades, the role of ‘bread earner’ has been shifted predominantly from men to women. The Indian 

Governments, both Central and State, have been providing ample opportunities to the women to test their fate 

in the ‘entrepreneur’ world by helping them to convert their dreams of business activities by establishing 

separate ‘administrative machinery’ from the rural areas to towns and cities. The existence of women’s 

entrepreneurship in India has posed a big challenge to men in various economic activities and also improved 

the revenue flows in the society. The improved level of Education for women in Indian society has been 

helping the women to participate and lead various economic entrepreneurships and to understand the 

dynamics of business activities and to deal with them. This research article tries to focus on the ‘prospectus 

of the women-owned business in India’ and assess the women empowering enterprising healing the 

marginalized groups in Indian Society. 
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The success of any business enterprises depends on the utmost commitment of the owner of the business in 

forecasting, and handling the risks. Women, when compared to the men are having an ‘edge’ in these matters. 

When women are educated, trained, or experienced in the matters of handling various financial activities, then 

the growth and development will be consistent in various business activities. As women never required any 

sort of specialized training, as they get all sorts of knowledge in handling house hold financial transactions 

with limited funds, and program all their future family needs and necessities, they can easily shift 

their mind-set in business activities. As per the Economic Times on March 8 th 2024, with the article named 

as “The rise of Women in Entrepreneurial roles’ there are 15.7 million women entrepreneurs with 22% 

compared to men entrepreneur. Women entrepreneurs are making decisive steps in the sectors of technology, 

personal care, fashion, and real estate business activities.  

At present, women entrepreneurs in India, are handling their various business activities, with exceptional 

confidence, by accessing all sorts of updated tools like Artificial Intelligence in the specific matters of website 

designs, logo creations, and offering customer attractive updated packages. It is noticed that from the ‘Deccan 

Chronicle’ article on 27 th February 2025, with the name as ’37 of Indian female small business owners are 

household’s primary income earners’ there are 81% women entrepreneurs are optimistic about their business 

growth after predicting all the future risks, which is recognized as 77% higher to that of men. 

Review of literature 

The following selective authors view are assessed to understand and analyse the point-of- views on the 

selected topic as 

 Dr.E.Eswara Reddy, in his article named as ‘Empowering Women – Fostering Women E-Preneurship’ 

published in Global Journal for Research Analysis, of November-2016, Issue-11, (ISSN No. 2277-

8160) identified the importance of providing training to the women entrepreneurs for expertise in all 

sorts of technical issues. In this article the barriers to success for the women business were also noticed. 
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This article finally concluded in highlighting the role of ‘Self- Help Groups to foster entrepreneurship 

among the women. 

 Biswajit Chakrabarty, in their article titles with the name as ‘Empowering Economies: The Rise of 

Women Entrepreneurs’ published in IOSR Journal of Business and management, Volue 26, Issue 9, 

September-2024 (ISSN 2278- 487X), observed that increased access to education, technology and 

supportive polices, enable the women to get success, and to combat the challenges of societaland 

cultural biases and professional mentorship, multifaceted approaches are required. 

 Bhagvan Karnavat, in his article with the name as ‘A study on Women Empowerment through 

Entrepreneurship Development Program in Gujarat’ of ITM web of conferences 65, 05001 (2024), 

ICMAETM-24, identified the significance of appropriate EDPs in empowering women top get success 

in various business entrepreneurship with essential tools, knowledge and to gain confidence. 

 RAJANI H PILLAI, in their research work with the title of ‘Women Entrepreneurship in Fostering 

Sustainable Livelihood for Weaker Women of the Society’ SMART Journal of Business Management 

Studies (A Professional, referred, International and Indexed Journal) found that it is essential to 

address and ease the potential concerns arises between women entrepreneurship and disadvantaged 

segments of the society. 

Objectives of this research article 

The Objective of this research article is to assess the ‘Women’s Entrepreneurship and Empowering 

Marginalized Groups, in focussing the problems they have experienced, and assess this empowerment of 

women helpful to marginalized groups in Indian Society. 

Research methodology 

The methodology adopted to construct this present research paper titled as ‘Fostering Women’s 

Entrepreneurship and Empowering Marginalized Groups’ is purely based on secondary data. The scholars’ 

views, ideologies which are published in various books, journals, and online sources as articles, are used as 

guide, to write this research paper. 

Discussion: 

The growing women entrepreneurship in India has been playing a crucial role in accelerating the economic 

growth, helping social inclusion, apart from growing employment opportunities. Even after the Governments 

at State and Centre efforts to reduce the gender in- equality measures, women and marginalized communities 

have been facing universal problems, like Education, Skills, societal and cultural barriers, Bureaucracy, and 

limited access to capital. 

The following bar-diagram shows the top-10 states of women owned enterprises in India as 
 

bar diagram no.1 top 10 indian states with women owned msmes 

 
(Source: MoMSME Annual Report 2021-22) 

From the above diagram of No.1 The West Bengal acquired top position with 23.42 % , where as all the 

other states next, as with least percentage of 3.07 as Rajasthan. The rest of the states have zero percentage of 

Women owned MSMEs. 
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The following bar-diagram 2, provide the information about the Share of Women owned in ‘Micro, Small 

and Medium Size enterprises. 
bar diagram: 2 top 10 indian states with women owned msmes  

 
(Source: Mo MSME Annural Report 2021-22) 

From the source of MSME Annual Report of 2021-22, more than 99% of all MSME are operating Micro 

Sector. From this data the women were not given much encouragement in Small scale and Medium Scale 

sectors, were it is believed that the business activities are very big. And from the below chat which provides 

the information about Women share in Rural and Urban areas in In India 
 

bar diagram 3: share of women msmes to rural and urban 

 
(Source: MOSPI, 2016,2019) 

From above bar diagrammed information of Ministry of Micro, Small and Medium Enterprises annual 

report, it is found that the women owned rural business enterprises which are sharing as 22.24 are marginally 

greater to urban areas of 17.8. 
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The following Bar Diagram No. 4 show the information of about the Sector wise women owned MSME 
bar diagrame no. 4 sector wise women owned msmes 

 
(Source: MOSPI, 2018) 

From the above Bar diagram No.4 most of women owned MSME in India have been existing in 

Manufacturing Sector with 45%, later the other sectors like Trading with 9% and all the other services with 

7.4% 

After observing the prospectus of the Women owned Micro, small and medium enterprise business in 

India, the Central Government has been initiating, launching and implementing various schemes in the matters 

of financial assistance, skill development programs, accessing marketing opportunities. Some of the 

importance schemes are as follows: 

1. Stand-up india scheme, in which the women entrepreneur will be given financial assistance in the 

form of loans ranging between Rs. 10 Laksh to Rs. 1 Crore 

2. MUDRA Yojana (Micro Units Development and Refinance Agency) from this the women 

entrepreneurs may avail collateral-free loans under three categories for shish loans up to Rs. 50000/-, 

for Kishore may avail loas up to Rs. 5 lakhs, and for Tarun loans may up to Rs. 10 Laksh. 

3. Women Entrepreneurship Platform (WEP) is an online platform in which the women entrepreneurs 

can get various training programs, and connect themselves to the investors, and mentors.  

4. Udyam Sakhi Portal is a digital initiative by the Ministry of MSME which provides learning 

resources, skill training and also financial support to the women entrepreneurs. 

5. Mahila Coir Yojana with the sponsorship of Coir Board of India, which provides 75% of subsidy for 

the coir extracting machinery for the rural women in the coir industry. 

6. Annapurna Scheme has been providing loans up to Rs. 50000/- to the women entrepreneurs who 

starts food catering business. 

7. Dena Shakti Scheme in which the Dena Bank offering loans to the women entrepreneurs in 

agriculture, retail and manufacturing sectors with a concessional rate. 

8. Trade Related Entrepreneurship Assistance and Development Scheme has providing subsidized 

credit to women up to 30% and also aimed at training to women entrepreneurs. 

9. Rashtriya Mahila Kosh is the financial scheme providing microfinance at lower interest rates to self-

help groups and to the women entrepreneurs in rural areas.  

Even after providing sufficient encouragement by way of offering the above said schemes, the women in 

the entrepreneurship business have been facing below mentioned problems as 

1. Social and Cultural Barriers 

The age-old beliefs about the women as not to participate other than family matters, stereotypes 

regulations have been discouraging the women to participate in various business activities with a 

limited time. 

2. Lack of Business and Technical Knowledge 

Due to the limited exposure to education by the women are unable to understand the dynamics 

of the business, and technical insights from which the Indian Women have very limited scope in 

the areas of financial and business activities.  
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3. Limited Access to Finance and Credit 

Even after the Government has been offering various financial assistance schemes, but in 

practical the women were less prioritized to get the benefit especially on doubting their business 

operating capabilities. 

4. Lack of Market Access 

The success of every business ultimately depends on its marketing strategies, which closes the 

customers to its business. It is believed the Women have less anticipation about the customer 

expectations, especially for non-local customers. As the Women in rural hard to find to reach their 

nearest urban markets. 

5. Safety & Security Concerns 

Not only in India, all over the Globe the women has been facing acute problems of ‘harassment 

and other security risks while managing their business activities, when they have to accompany 

male participant. 

6. Legal Challenges 

It is observed that the Indian Women entrepreneurs have lack of awareness about various 

government schemes and the incentives, especially available to them 

7. Work-Life Balance 

Indian women have to bother about the family responsibilities along with the complex business 

activities, from which the women entrepreneurs are unable to pay full attention to complex issues 

of business. 

8. Unequal Investment Opportunities 

Women owned business organization especially start-ups are less funded by the venture capital 

on doubting the capabilities of women as compared to the men led business organizations. 

9. Limited Technological Access 

The women entrepreneurs especially hailing from rural areas, are having very limited access to 

computer, and digital tools, from which the growth of the business is limited to the rural areas. 

10. Gender Biased Business Environment 

Not only in India, all over the world it is observed that women are discriminated, and humiliated 

in the matters of decision making and leading the activities. 

After observing the Indian prospectus of women entrepreneurship, various barriers for the growth of 

women entrepreneurship and the Government encouragement schemes it is concluded that 

 

Conclusion 
Promoting women’s entrepreneurship along with the men, and empowering marginalized groups, is 

inevitable for achieving sustainable economic development. By addressing financial, educational, and societal 

barriers, stakeholders must create a more inclusive entrepreneurial environment. Governments, businesses, 

and civil society of India, must work collaboratively to ensure equal opportunities, ultimately leading to 

stronger economies and empowered communities. 
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