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ABSTRACT

The rapid growth of digital technology has transformed how global brands communicate with consumers,
and NVIDIA Corporation stands as a leading example of this transformation. As a pioneer in graphics
processing units (GPUs), artificial intelligence (Al), cloud computing, and high-performance computing,
NVIDIA uses a multi-dimensional digital marketing strategy to engage gamers, developers, enterprises, and
technology enthusiasts worldwide.

This research analyzes NVIDIA’s digital marketing techniques, including social media engagement,
influencer partnerships, content marketing, community building, Al-powered analytics, and event-based
promotional campaigns. Primary and secondary data indicate that these strategies significantly enhance
brand visibility, customer engagement, and business development. The study concludes that digital
marketing acts as a key driver behind NVIDIA’s continued leadership in gaming, Al, and enterprise
computing markets.
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INTRODUCTION

NVIDIA Corporation, founded in 1993, is globally recognized for pioneering GPU technology and
revolutionizing the modern computing landscape. Beyond technological innovation, NVIDIA has
strategically used digital marketing to strengthen its brand presence across gaming, Al, and enterprise
markets.

Digital marketing enables NVIDIA to reach global audiences instantly, build developer communities, and
promote product launches through interactive platforms. With competition from AMD, Intel, and Google
TPU  systems, effective digital communication is essential to maintain  leadership.
This study aims to understand how NVIDIA leverages digital tools—such as social media, SEO, influencer
collaborations, video marketing, Al-driven analytics, and virtual events—to enhance global engagement and
drive business growth.
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LITERATURE REVIEW

e Digital marketing has evolved from simple email campaigns to complex Al-based systems. Kotler
(1999) emphasized that digital customer engagement enhances marketing efficiency. NVIDIA
reflects this evolution through data-driven personalization and audience segmentation.

e Chaffey & Ellis Chadwick (2019) noted that digital platforms enable fast adaptation and global
product outreach—similar to NVIDIA’s GTC events and product reveals.

e De Veirman et al. (2017) concluded that influencer credibility increases purchase trust. NVIDIA
frequently partners with top tech creators such as Linus Tech Tips and MKBHD to promote new
GPUs, increasing authenticity and audience trust.

e Wedel & Kannan (2016) highlighted AI’s importance in marketing automation and personalization.
NVIDIA not only designs Al hardware but uses Al tools to analyze audience behaviourand predict
market trends.

e Muniz & O’Guinn (2001) argued that brand communities enhance loyalty. NVIDIA’s developer
forums, GeForce Experience, and Studio creator ecosystem support long-term brand engagement.

RESEARCH METHODOLOGY
This study uses both descriptive and analytical research designs.
Research Approach:

e Primary Data: Gathered through a structured questionnaire distributed to students, gamers, IT
professionals, and developers.

e Secondary Data: NVIDIA’s annual reports, press releases, industry articles, academic journals, and
online marketing statistics.

Tools & Methods:

o Percentage analysis

« Graphical interpretation

o Literature support

e Observation of NVIDIA’s digital platforms
o Qualitative analysis of user perception

This mixed-method approach ensures accuracy and comprehensive insight
QUESTIONNAIRE

1. Age group:
o0 18-25 0 26-35 o Above 35
2. Gender:
0 Male o Female o Other
3. Are you familiar with NVIDIA as a brand?
O Yes 0 Somewhat o No
4. How did you first learn about NVIDIA?
0 YouTube o Instagram o LinkedIn o Influencers o Friends
5. Which NVIDIA products are you most aware of?
0 GeForce GPUs o RTX Series o Al Platforms o Gaming Laptops
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6. Do you follow NVIDIA on social media?
o0 Yes o0 No
7. Which platform is most influential for understanding NVIDIA products?
0 YouTube o X (Twitter) o LinkedIn o Instagram
8. Do NVIDIA’s influencer reviews impact your purchase decisions?
o Strongly Agree 0 Agree o Neutral o Disagree
9. Do NVIDIA’s digital campaigns (e.g., GTC event) improve your brand trust?
o0 Yes 0 No
10. Overall, how effective do you find NVIDIA’s digital marketing?
o Highly Effective o Effective o Average o Poor

OBJECTIVES OF THE STUDY

1. To evaluate NVIDIA’s digital marketing strategies and their impact on brand visibility.

2. To analyze the role of social media, influencer marketing, and content creation in consumer
engagement.

3. To study Al-driven marketing analytics used by NVIDIA.

To understand consumer perception and interaction with NVIDIA’s online content.

5. Torecommend strategies for enhancing NVIDIA’s digital presence and customer loyalty.

>

HYPOTHESIS OF THE STUDY

Hi: NVIDIA’s digital marketing strategies significantly improve brand awareness.

Ha: Influencer marketing positively impacts consumer trust and purchase intention.

Hs: Al-driven analytics enhance the effectiveness of NVIDIA’s digital marketing campaigns.
Ha: Social media engagement strongly influences customer loyalty toward NVIDIA.

DATA COLLECTION

Primary Data Insights (Survey Summary):

Awareness Level Percentage
Highly aware 55%
Moderately aware 30%
Slightly aware  10%

Not aware 5%

Interpretation: Majority of respondents are familiar with NVIDIA’s online promotions and product
launches.

Most Influential Platform

Platform Percentage
YouTube 45%
LinkedIn 25%

G. H. Raisoni College of Arts, Commerce and Science, Wagholi, Pune, Maharashtra-412207, India.
JETIRHGO06055 |Journal of Emerging Technologies and Innovative Research (JETIR) www.jetir.org | 489



http://www.jetir.org/

© 2026 JETIR January 2026, Volume 13, Issue 1 www.jetir.org (ISSN-2349-5162)
G H Raisoni International Skill Tech University Pune

Platform Percentage
Instagram  15%

X (Twitter) 10%
Facebook 5%

Interpretation: YouTube is the most impactful platform due to product demos and influencer reviews.

Brand Loyalty Response

Opinion Percentage
Strongly Agree  50%

Agree 30%
Neutral 10%
Disagree 5%

Strongly Disagree 5%

CONCLUSION

The research concludes that NVIDIA effectively uses digital marketing to strengthen brand recognition,
engage diverse audiences, and drive business expansion. NVIDIA’s success is supported by its strong
presence on YouTube, LinkedIn, and other digital channels, combined with influencer campaigns and Al-
powered marketing tools. Regular events such as GTC enhance global visibility and maintain NVIDIA’s
leadership in both the gaming and Al industries.
Digital marketing has become an integral part of NVIDIA’s strategy, helping the company convert
technological innovation into powerful brand communication.

RECOMMENDATIONS

Enhance localized marketing for India, Southeast Asia, and Latin America.

Increase collaborations with micro-influencers to reach niche tech communities.
Expand educational content such as developer tutorials and Al learning videos.
Introduce interactive digital campaigns like virtual GPU demos and AR experiences.
Increase transparency around Al initiatives and sustainability practices.
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